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“This boxboard has 
customer satisfaction 





built in!” 


»~ 


That’s what independent carton manufac 
turers say about Gaircote, Gair’s machine clay- 
coated boxboard. You'll say it, too, when you 
see how Gaircote brightens up the packages you 
make. 

Gaircote takes printing with a brilliance and 
lifelike reproduction of detail that uncoated 
boxboard can’t come close to matching. In addi- 
tion, Gaircote can be varnished to stay bright 
and clean — with excellent lay and hold-up of 
the varnish. 


That’s one reason why Gaircote is closing 
sales left and right for paper converters and car- 
ton manufacturers these days. Another reason 
is the uniformity of Gaircote’s caliper, surface, 
It’s this 
uniformity that enables your presses to turn out 
consistently top grade work every time. 

And you can depend on Gair delivery, too: 
currently, we are producing over 600 tons of 
boxboard a day — exclusively for independent 
converters. Write us for the complete story. 


color, gloss and bending properties. 
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BOX BOARD 


WES EAST 44th STREET 


NEW YORK 17 
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play a highly important part in 
Biscuit Company’s program to mechaniz packaging of 


tham crackers. One or more Jones Cartoners has 


in every plant producing the popular In-er-Seal 

n to Portland, from hicag o Houston. 

ese ma ines are convertible te l mn on Vi or tou 
of Premium crackers; others handle igh b. In-er-Seal 
Additional machines, loading three o Ib. Graham 


are inh use, 


SEQUENCE OF OPERATIONS: 
Output of four wrapping machines is transferred automatically or manually into 
conveyor buckets of the cartoner. 


After automatic check for complete count, machine feeds and opens carton and 
gradually inserts crackers. 
Intaglio glue rolls (fed by circulating glue pump) apply a strip af glue to each edge 
of closing flap. Another strip of glue is applied to tuck flap before final closing. 
4. Carton is discharged through compression belts, producing a tamper-proof 
package, sealed on all exposed edges, yet reclosable by the customer. 
SPEED: Fifty cartons per minute on the 2 Il 
on the 3 r 


». size, up to 160 cartons per minute 
4 OZ and i-722 OZ S$1ZeSs. 


Jones Cartoners are designed on the prem 

basic methods f feeding opening ind losing cartons 
11 ] 

hand ing of the crackers, assure that the c: 


— with speed to spare, 


> 
never st ps Jones 
ind | SitiVve gentle 


will keep pace with the oven 


Spherical, self-aligning rod ends — anti-friction 
rocating parts 


bearings on rotary and _ recip- 
each « irryving its own reservoir ol lubricant convenient 
rugged construction — cast iron trame 
generously oversize shafts and chains — automati: 


cluster 
lubrication system for other parts 


ve rload protection at critical 
pou ts, with signal light panel qui k stopping variable torque electric clutch — 
remote control variable speed drive with tachometer — quick conve rtibility from 


one size to another — these and many other refinements guarantee pe ak efficiency 
and freedom from costly down-time, maintenance 


and repair. 
Whatever the carton style, 


the geometric arrangement, size 


and number of unit 
pa ks, a Jones Cartone1 will give you the lowest « irtoning cost. May we discuss 
it with you? 


R. A. & COMPANY, INC. 





1 Ib. 
GRAHAM 


Jones Cartoners are 
also handling pies, 
cakes, cookies and 
other bakery products 


P.O. BOX 2055 
CINCINNATI, OHIO 
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Dobeckmun 
creates... 


packages that pack a sales punch! 


Anybody can make packages that contain. Dobeckmun creates packages that sell. They attract 
first customers through imaginative design and impressive display. They build repeat demand 
by delivering your product at the peak of its freshness and appeal. Dobeckmun has created over 
a thousand packaging combinations to date. Why not sign in your present package for a routine 


check-up and diagnosis? Contact: 


es 


Wells River & Bennington, Vt. 


Kanse 
Port 


* Atlanta + Boston * H Indianapo 
F 
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protects your product! 
increases eye-appeal!! 


THE NEW COMPLETELY AUTOMATIC 


One Rapid Operation 
Contour-packages Hard Goods, 
Drug Items, Foodstuffs in Acetate, 
Saran and Vinyl! — 


Thermatron is the new easy 
and economical method of 
packaging for protection and 
increased sales appeal. Trans- 
parent plastic wraps—clear or 
in attractive colors — can be 
vacuum formed on cosmetics, 
hardware, golf balls, razor 
blades, spools, foods, novel- 
ties and countless other items 
Unit costs are low and the en- 
tire packaging operation can 
be performed in your own 
plant with the automatic 
THERMATRON SYSTEM. 
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Ask for the Thermatron Story, Today! 
Find out, now, how THERMATRON elec- 
tronic packaging can protect your products 
and increase saleability. Call or write for 
complete information—please address inqui- 
ries on company letterhead. 


*A PRODUCT OF RADIO RECEPTOR CO. INC. DISTRIBUTED NATIONALLY BY— 


CARGO PACKERS 
SPECIAL PRODUCTS Co. 


73 RUTLEDGE STREET, BROOKLYN 11, NEW YORK 


MODERN PACKAGING 





Another new development using 


—«éB. F. Goodrich Chemical -- raw materials 


B. F. Goodrich Chemicai 


not maniufacture th 


desiccant be ¢ supply the Geon latex oni 


—cuts shipping damage! 


tS) and 


C lothi ng 
< f as or to hun limates risk dam 

‘ 1 
Pictured here 


breatl es 


this new bag is the 
made of random cot- 
liquid Geon vinyl latex 


turant 


bags to carry the desiccant, 
1as exceptionally high tensile 


strength and good tear resistance. Yet 
porosity permits moisture inside the 
ynt container to be ad isorbed easily 


the desiccant. And the bag can be 
ver and over merely by heating to 


the moisture 


Geon vinyl latices have 1 


many applica- 
Peccniech as providing a water-proof, 
grease-resistant Coating to paper and box- 
board; leather finishing pigment bind- 
ing and fabric sizing 


Perhaps a Geon material can help you 
mprove or develop more saleable prod- 
ucts—where resistance to heat and cold, 


moisture, abrasion, oil, grease and many 
chemicals is required. For technical 
advice, please write Dept. GL-12, B. F. 
Goodrich Chemical Company, Rose 
Building, Cleveland 15, Ohio, Cable 
address: Goodchemco. In Canada: Kit 
chener, Ontario. 


GEON RESINS « GOOD-RITE PLASTICIZERS . . . the ideal team to make products easier, better and more saleable 


GEON polyvinyl materials e 
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HYCAR American rubber e« 


GOOD-RITE chemicals and plasticizers 


HARMON colors 
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Riegel Pouchpak*™ 
withstands 
10’ VACUUM TEST 


Government cocoa beverage powder 
requires a strong, vapor-tight package 
that withstands a 10” vacuum under 
water. Though the pouch bulges like a 
pillow, there must be no tell-tale air 
bubbles, no burst seams. Riegel’s 
Pouchpak, a triple lamination of pouch 
paper, foil and polyethylene, easily 
exceeds these specifications. 

More than 600 Riegel protective pa 
pers are now proving their value for 
the nation’s best-selling brands. Some 
where among this wide selection you 
may find a better or more economical 
paper to protect your product. Write 
now and tell us what you want paper 
to do for you. Riegel Paper Corpora 
tion, P.O. Box 170, Grand Central 
Station, New York 17, N. Y 


* Trademark 


Tailor-made Packaging Papers 


GLASSINES AND GREASEPROOFS 
Plain e Waxed e Printed e Lacquer-Coated e Laminated 
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NATIONAL CAN 


PACKAGING FOR 


Packaging shells and 
shoots is all in a day’s work 
for NC’s team of produc- 
tion expert, research chem- 
ist, agronomist and mer- 
chandising counsel. Their 


background of a half cen- 





tury of can making know- 
how helps them solve these, 
and other packaging prob- 
lems, quickly and effi- 


ciently. A call or wire will 





put this NC team to work 
on YOUR packaging prob- 
lems. No obligation, of 


course. 








NATIONAL CAN 


S -—@= Rk © Be ae Tt 4 


Plants At: BALTIMORE, MD.+ CHICAGO, ILL. - Pov N.Y. 
CLEVELAND, OHIO + HAMILTON, OHIO and WARREN, OHIO 
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Why you should look to Petro for 


lo help the polyethylene user with application 
and production problems, to maintain constant 
check on the quality of our polyethylene “Petro- 
thene”, and to keep pace with the latest improve- 
ments in product and processes, National Petro- 
Chemicals Corporation is expanding laboratory 
facilities at its Tuscola, Illinois plant site. 

When Petro’s polyethylene unit comes on 
stream in the Spring of 1955, the laboratory 


building will be twice its present size. It will be 


Proposed laboratory facilities at Tuscola, Il. 


men, ready to serve you—the customer —from 
the standpoint of a constant supply of uniform 
quality product, and from the standpoint of aid- 
ing you in the solution of your production and 
application problems. 

Close cooperation at the plant site among pro- 
duction, laboratory, and sales and service person- 
nel will assure Petro customers of polyethylene 
exactly suited to their needs. If you plan to pur- 
chase polyethylene in 1955, consult with us now 


about long-term contract arrangements. 


staffed with specialized research and development 


“PETROTHENE” — THE POLYETHYLENE FOR TOMORROW. 


a 


NATIONAL PEFRO-CHEMICALS 


{ 
Oo R ‘1 T I OO N 


C O R P 
A joint enterprise of National Distillers Products Corporation and Panhandle Eastern Pipeline Company 


99 PARK AVENUE, NEW YORK 16, N. Y, 
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: Ai ag or five years now, Elsie, the famous Borden cow has been parading her marvelous Gruyere 
in TriState crystal-clear rigid plastic. Display-minded Elsie loves the way the Borden label shines through 
one side, cheese wedges through the other. These shatter-proof, air-tight, snug-lid containers safeguard 

the delicate Gruyere bouquet from moisture, dust, fingering. And pur- 
chasers love the re-usable bonus box! 


Whether your product be fish or fowl or fragile, Tri-State rigid plastic 
can give it a new look .. . give your customers a better look! There's a 
“show window package” to fit your product, suit your sales medium, 
shave your packaging costs ... Look into it! 


rj-S} ‘ - A& We 
agp sarang Php Sy LOOK INTO TRI-STATE “SHOW WINDOW PACKAGING,” 


One of a huge variety of stock sizes gs 
or shapes; nh will sai large quan- the world’s greatest assortment of rigid plastics. 


tities to your specifications. 
The best Rigid Plastic Boxes are Injection Molded by 


TRI-STATE PLASTIC MOLDING CO., Inc. 


HENDERSON 6, KENTUCKY 


NEW YORK: 12 E. 4lIst St., MUrray Hill 3-8743 CHICAGO: 176 W. Adams St., FRanklin 2-5367 
DETROIT: 18401 E. Warren Ave., TUxedo 5-5500 KANSAS CITY: 502 Merchandise Mart, BAltimore 1800 
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eadow. 
Gold 


he hallmark on gold is a notice 
of original quality in the metal itself. The new 
hallmark on Meadow Gold—the Reynolds Wrap Aluminum 
Packaging Seal—is assurance not only of original quality but of gaality maintained. 


And that’s important! Butter is one of the most delicate of foods. 

Its moisture balance must be kept constant. Its flavor-carrying volatiles 
must be retained. It must be completely protected against foreign odors. 
And light rays, which can definitely damage butter, must be excluded 
Only moisture-proof, odor-proof, light-proof aluminum 

can do this so efficiently! 


F quality is precious in your product, safeguard it wi 
If qualit | product, safeguard it with 
this modern packaging and give it the new hallmark 
that boosts sales...the Reynolds Wrap Aluminum 


Packaging Seal. Call any Reynolds Sales Office, QUALITY 


or write to Reynolds Metals Company, 


General Sales Office, Louisville l, Ky. PROTECTED WITH \. 


BIG NSUMER CAMPAIGN T 

More and more shoppers see the Reynolds Aluminum Pack- 

aging Seal on more and more products. And Reynolds 

continues its big-time promotion of the Seal’s importance 
with full-color pages in major magazines, weekly selling 

on the hit TV show, ‘“MR. PEEPERS,” and rural radio. 


Pioneers in Aluminum Foil Packaging. 


OLDS @& ALUM 


“MISTER PEEPERS,” starring Wally Cox, Sundays, NBC-TV Network, 
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SALTED 
SWEET CREAM BUTTER 
TWO QUARTERS 


rripureo BY Heatrice Foods Co 
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Gold 
Butter 
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SALTED 
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TWO QUARTERS 
nipuren BY Beatrice Foods Co 


SALTED 
SWEET CREAM BUTTER 
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REYNOLDS wrap 
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REYNOLDS wrap 
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TWO QUARTERS 
DISTRIBUTED BY Beatrice Foods Co. CHIGAGO, ILLINOIS 
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THE HAZEL-ATLAS GLASS COMPANY 
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CLEVELAND CONTAINERS 


are made in unusual designs to command in- 
stant attention. The novel or unusual ap- 
proach is often an advantage in a particular 


market. 


The unique design of the container shown on 
the left is instantly apparent. This container 
is used to package the well known Fire- 


cracker Pantie Girdle. 


Any product can be enhanced when packaged 


in such a distinctive style. 


This is one of many unusual style containers 
that can be developed from conventional 


types. 


CLEVELAND CONTAINERS 


EFFICIENT ECONOMICAL ATTRACTIVE 
The conventional style container shown on 
the left is more suitable for packaging the 


majority of products. 


Both containers are made of fibre with a 


curled and disced paper cover. 


Attractive labels, as shown on the containers. 
preprinted or decorative wrappers, add ap- 


veal as well as providing identification. 
I | : 


Cleveland Containers may be furnished with 


special liners for additional protection. 


Let our designers and engineers sug- 
gest what can be done to improve 


the packaging of your products. 


W hry pay more? For Good Quality 


call CLEVELAND! 


Ue CLEVELAND CONTAINER( 


6201 BARBERTON AVE. CLEVELAND 2, OHIO 


e All-Fibre Cans © Combination Metal and Paper Cans 
The Cleveland Container @ Spirally Wound Tubes and Cores for all Purposes 
* + * 

] -arest f . . PLANTS AND SALES OFFICES: Cleveland, Chicago, Detroit, Memphis, Plymouth, Wisc., 
P ant neares you or our Ogdensburg, N.Y, Jomesburg, N. J, Los Angeles - ABRASIVE DIVISION ot Cleveland 
SALES OFFICES: Grand Central Terminal Bidg., New York City; Washington 
new Packaging Folder. Gas Light Bidg, Woshington, 0. C, West Hortford, Conn; Rochester, N.Y. 
Cleveland Container Canada, itd. PLANTS AND SALES OFFICES: Toronto and 

Prescott, Ont. + SALES OFFICE. Montreal 
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Clings tight— 
dimensionally stable 


Greaseproof 


positive seals 


Reduces shrinkage 
—moisture-resistant 


Smart Way 
to get around 


shaped products \ 
\ 
\ 


and so many different things these days. 


a packaging problem a 


H™ you see why PLIOFILM is getting around so much — 


PLIOFILM is tough and strong, fits neatly around sharp objects 
without splitting or tearing. It’s moisture-resistant, seals in 
taste and quality. It’s so clear and transparent, it makes any 
product look better. 

Why not solve your own packaging problem with this versatile 
film? It takes color printing beautifully, handles easily in 
packaging machinery. For complete information, write the 

Goodyear Packaging Engineer, Pliofilm Dept. X-6415 
Akron 16, Ohio 


GOOD, YEAR 
Good things are better in saenanene 


Pliofilm, a rubber hydrochloride—T. M. The Goodyear Tire & Rubber Company, Akron, Ohie 
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CONSULTING SERVICE 


Send for the ACM-GAIR Packaging 

Problem Data Sheet! Fill in and re- 

turn it for scientifically accurate analy- 

sis and recommendations. Our skilled 

engineers will apply their vast experi- 

ence, their specialized knowledge of 

paperboard, construction, design, color 

harmony, mechanical production, mer- 

chandising, and other factors to your 

specific problem! Extensive ACM- 

GAIR Mills and Plants produce many 

types of Paperboard. We can therefore 

select the ONE BEST grade for your 

ACM-GAIR FEATURES needs. This valuable “Precisioned 

WHITE, SUPER-SMOOTH PAPER- 4 EVERY DETAN QUALITY-CONTROLLED Packaging Service” does not obligate 
BOARD TAILORED TO THE JOB + WITH SCIENTIFIC ACCURACY you in any way. Write today! 


RICH, SPARKLING COLOR AND A APPEARANCE REFLECTS QUALITY 
“PRECISIONED PRINTING” + AND DIGNITY 


att 
AY 
\ 


\ 
\ 


‘ 


\ 


ACM-GAIR Folding Cartons HELP YOU SELL! 
Many millions are specified by MILES LABORA- 
TORIES INC. and other highly successful pack- 
agers, large and small. 


Check the ACM-GAIR features listed here. See why 
Since 1864 these Cartons add so much to the selling power of 
many products. Dealers are quick to take advantage 
of the plus attraction. . the greater brilliance and beau- 
ty of the Folding Cartons we make. ACM-GAIR Car- 
tons will help you get preferred display positions too! 


Join the growing group of critical Carton buyers we 

PRECISIONED serve. Discover the impressive results of ACM-GAIR 

\ fine printing on Paperboard made in our own mills to 

Packaging the most exacting specifications. It’s this UNIFORM 

\ excellence that counts . . a precise quality we've 

Service developed and perfected through 90 years of “Pre- 
cisioned Packaging Service’! 


Our experienced staff of engineers is ready to lend 
you every possible aid. Tell us about your needs. Or, 
ask today for our Packaging Problem Data Sheet. 


MILLS DIVISION @ ROBERT GAR COMPANY. 
228 Notth La dalle Steet, Chicago 1,Iéa. 


A SCIENTIFIC, SPECIALIZED, FULLY INTEGRATED PAPERBOARD, FOLDING CARTON, CARRIER AND SHIPPING CONTAINER SERVICE. SALES OFFICES 
IN PRINCIPAL CITIES OF U. S. AND CANADA. MILLS & PLANTS: CAMBRIDGE, MASS. e CHICAGO, ILL. @ CLEVELAND, OHIO @ ELKHART, IND. 
GRAND RAPIDS, MICH. @ HAVERHILL, MASS. « HOLYOKE, MASS. « LOS ANGELES, CALIF. @ MARTINSVILLE, VA. @ MIDDLETOWN, OHIO 
e NATICK, MASS. « NEW LONDON, CONN. « NORTH TONAWANDA, N. Y. @ PHILADELPHIA, PA. @ PIERMONT, N.Y. ¢ PORTLAND, CONN. @ PORT 
WENTWORTH, GA. @ RICHMOND, VA. @ SYRACUSE, N.Y. @ TETERBORO,N.J. @© TONAWANDA,N.Y. © IN CANADA: CAMPBELLFORD, 
ONT. « EDMONTON, ALBERTA @ FRANKFORD, ONT. © LONDON, ONT. @© MONTREAL, QUE. © TORONTO, ONT. @ WINNIPEG, MAN. 


S PAPERBOARD, CARTONS, CARRIERS 

















Do You 
CUT or SLIT... 


PAPER 
CELLOPHANE 
ACETATES 
SYNTHETICS 


FOILS, FILMS 
PROCESSED FABRICS 


or... anything that comes in rolls? 


If you are not already using a Beck Automatic Roll 
Sheet Cutter or a Beck Razor Blade Slitter, 
chances are you’re losing money. 

Why not investigate the possibility of putting a 
Beck machine to work for you... and... 
save money ! 

Beck machines cut practically anything that comes 


in rolls . 


accurately . . . quickly . . . economically. 


WRITE: 
CHARLES BECK Weil CORPORATION 
406 N. 13th Street hiladelphia 8, Pa. 


Pacemakers since 1864 in the ENGINEERED APPLICATION of SHEET CUTTERS and SLITTERS 
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is for Carling’ 


also for.. ..earrier €arton”, “¢ontainer’, and ¢oordination 











¢ 
ARLing BREWwing COmPany 


CLEVELAND, Onl0 





SMOOTH-FLOWING take-home sales of Carling’s Red Cap Ale have a back- 
ground of smooth-flowing procedure on the packaging line. The 
automatic set-up carton for six cans, the special adaptations of 
automatic set-up machinery, and the corrugated containers are 


products of our coordinated PLANNED PACKAGING. 


THE OHIO BOXBOARD CO. 


“Home of PLANNED PACKAGING” 
RITTMAN ee OHIO 


Manvfacturers of paperboard, folding boxe:, ccrrugated and fibre shipping containers, and converted specialties 
SALES OFFICES: RITTMAN, O. «© AKRON, O. «© CUYAHOGA FAILS, O CLEVELAND e« COLUMBUS, O 
YOUNGSTOWN, ©. «+ CINCINNATI, O e TOLEDO, O . CANTON, O 


PITTSBURGH, PA. eo ERIE, PA. «© NEW YORK, N.Y. e« CHICAGO I ST S c DETROIT 


7O, ILL ot. | > ) . MICH 
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Visking Corporation, 


"Our retailers are delighted" 
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No matter what you make, bette 
look into packaging in film made of 
Polvethylene. You can bs 
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BAKELITE 
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rnane COO Suan 
BAKELITE COMPANY 


A Division of 
Union Carbide and Carbon Corporation 


30 East 42nd Street, New York 17, N.Y. 
Bakel 


Cc i. , 
t e Canada Lin 


In Canada te Company 


Divisi of U ted 
Belleville, Ontario 
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NEWLY DESIGNED... 


DUSENBERY 


SHEAR CUT 
AND 
RAZOR BLADE 


SLITTER 


MODEL 635 
for 

FILM eo TAPE 

FOIL e PAPER 





MODEL 635 
WIDTH 32”.42”"-—-5 2” 


An entirely new design based on the latest technique 


7 
CORE SIZES AVAILABLE 
1” THROUGH 6” 


in the field of slitting plastic film, laminated foil, tape, 
glass cloth and paper. It has been tested and purchased 


© by the largest producer of plastic film. 


MINIMUM SLIT WIDTH 1,” 
a The main tension controlling devices on the payoff and 
seen i ical rewind are air operated to enable operators to determine 
a the optimum running conditions for a given material, and 
TYPE 635 AB to duplicate previous performance. 

REWIND 131/,” 
UNWIND 18” 

a 
TYPE 635 ae use on large scale production slitting, it is ideally suited 
pte ad for engineering development purposes for slitting new 
. products and obtaining quantitative data on products in 
FLOOR TYPE UNWINDERS production. Note that the machine is adapted for shear 

CAN BE SUPPLIED 
FOR LARGER DIAMETER 
MILL ROLLS 


JOHN DUSENBERY COMPANY, INC. 


275 GROVE AVENUE, VERONA, N. J. Tel: Verona 8-3915 


While the machine has been designed primarily for 


cut, razor blade and rotary type cutting. In special cases 
score cutting can be used. 
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No more sticking at 


these (headache points! | 





Former 





Glass fabrics coated with DuPont TEFLON 


tetrafluoroe thylene resin 


assure trouble-free heat sealing 


HEN build-up of package coatings causes heat- 

sealing bars to stick on a machine that forms, 
fills, and seals thousands of packages a day, an entire 
production line is blocked while you clear away the 
tie-up. One of the easiest ways to avoid the head- 
aches that sticking barscan cause isto cover them with 
Du Pont “Teflon” tetrafluoroethylene resin coated 
glass fabrics. It’s easy to clamp or lace a ““Teflon”’ 
. and each quick in- 
stallation will assure you of 3 to 4 days of trouble- 


covering on sealing surfaces . . 


free operation. Losses due to downtime for cleaning 
the sealing surfaces, production halts, and improp- 
erly formed seals are cut to a minimum as your line 
rolls smoothly and efficiently. 

“Teflon” coated glass fabrics boast a unique com- 
bination of properties that make them well fitted 
for this type of service. They are anti-adhesive and 
will not stick, resist heat and abrasion, are dimen- 
sionally stable, tough and sturdy. There are many 
packaging uses for these unusual fabrics. In sealing 
odd shapes—as in wrapping produce and meats—a 
cover of ‘““Tefion’’ on hand-iron sealing elements 
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keeps your output at its peak, besides eliminating 
the need to take time for cleaning the surfaces of 
the iron. 

Ask us for complete information on how you can 
adapt “Teflon” coated glass fabrics to your own 
specific needs. For full data and samples, write to 
E. 1. du Pont de Nemours & Co. (Inc.), Fabrics 


Division, Fairfield, Conn. 
th q 
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Glass Fabrics Coated wi 
DU PONT 


TEFLON 


tetrafluoroethylene resin 


Product of Fabrics Division 


\ BETTER THINGS FOR BETTER LIVING .. . THROUGH CHEMISTRY 
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rolling 


At peak production, this new machine will turn out over 700 tons of paperboard every 24 hours 


enough to package 128,968 2!-in. television sets; 80,545 7-cu.-ft. refrigerators; 361,111 cases of 


No. 2 can fruits and vegetables; and 1,875,902 boxes of penicillin, or 


»... your newest source 
of paperboard supply 


You are looking at the reel end of our brand-new Rome, Georgia, 
board machine, a great big teammate for our huge machine in 
Macon that has set the world’s record for daily production. And 
what you are seeing is enormously stepped-up production and 
service for you. 

Between these two machines, we are able to offer you a complete 
range of trims and basis weights, and assure you of a constant 
supply of Mead Kraft Liner. Combined with Mead .009 Chestnut 
Corrugating Medium, made in five other Mead mills, this stock 
gives fabricators strength and rigidity with light weight and eco- 
nomical cost. We can also keep you provided with “V” board. 

Both the Macon and Rome mills were designed and built as 
board mills; neither one is a converted mill. Both of them boast the 
finest paper machinery the industry can supply. And both of them 
are operated by specialists. Together they promise you much better, 
faster service. 


DECEMBER 1954 


18,759,020 individual packages 


boa 








Mead Board is a standard product of 


THE MEAD CORPORATION 


Sold direct by 
Mead Board Sales, Inc. 
3347 Madison Road, Cincinnati 9, Ohio 
6124 No. Milwaukee Ave., Chicago 30, Ill. « 
Court, Newark 2, NJ ¢ 18045 James Couzens Highway, 
Detroit 35, Mich . 43 Leon Street, Boston 10, Mass. 
River Road, Lynchburg, Va 
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packages in 


Celanese Acetate 


the fastest growing idea since transparent films 


Flexible design at low cost—in packaging hardware, 
jewelry, personal goods, toys and hundreds of other products. 


Aason-Keller Corporation, Roseland, N. J 








) for a variety of products. Developed by Plaxall, Inc., Long Island City, N. Y. 


nc., Pawtucket, R. I. 


Double your sale chances with packaging that 
dramatizes your product! 


Vacuum-forming is a new packaging method that is 
built for short and long runs. Using Celanese trans- 
parent acetate sheet, the vacuum-formed package 
gives your product the visibility it needs in today’s 
competitive market. It makes necessities look like 
luxuries, and a fair price look like a bargain. 


Celanese Product Development Staff can tell you 
more about the possibilities of this fastest growing 
packaging idea... estimate probable cost, and put 


you in touch with fabricators who specialize in 
vacuum-formed merchandise. Write or call 
Celanese Corporation of America, Plastics Division, 
Dept. 108-L, 290 Ferry Street, Newark 5, N. J. Canadian 
affiliate, Canadian Chemical Company Ltd., Montreal 
and Toronto. 


* 
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PLASTICS 


*Reg. U.S. Pat Off. 





























ANNOUNCES 


the formation of its new 


AS now offers 


a complete line of stock and 
custom packaging materials! 


ARKELL & SMITHS is a single source of supply for your multiple pack- 
aging needs! When you buy A & S, you buy unbeatable packaging 
“know how” gained through 95 years of profitable, practical experience! 


The FLEXIBLE PACKAGING DIVISION will take your product—whatever 
it may be — and design and make a package tailored to meet your 
specific needs. Flexible Packaging Engineers will control each phase of 


the operation. A & S wiil give you promotion angles — all wrapped 
up — packages that sell! 


PLAIN or PRINTED 
BAGS ENVELOPES WRAPS ROLLS 
pliofilm acetate foils polyethylene cellophane kraft 
Poly-Kote (combination polyethylene and wax) 
Contact Arkell & Smiths for any and all of your diverse pack- 
aging needs! The famous A & S Package Engineering Depart- 
ment will take over your problem! 


= ARKELL and SMITHS 


Bag-Making Plants at: CANAJOHARIE, N. Y. * WELLSBURG, West Virginia 
MOBILE, Alabama * HUDSON FALLS, N. Y. 
SALES OFFICES IN ALL PRINCIPAL CITIES 














Export Agents: Champlain Paper Company, 25 Broadway, New York 4, N. Y. * Cable Address: “LEMERPAPER” 
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Mounting sales of Jesse Jewell’s 


Frozen Fresh Chicken support 


J. D. Jewell, Inc.’s program 


of “quality control from egg to 


package.” Equally thorough in its 


selection of shipping containers, this 
leading processor consistently specifies 
Union Corrugated Boxes. Manufactured in the 
world’s largest integrated paper and 
board mill, Union boxes are always dependable 


They protect your product. They guard your reputation 


[i 
or 
e. NION BAG & PAPER CORPORATION 


CORRUGATED CONTAINER DIVISION + Box Plants: Savannah, Ga., Trenton, N. J., Chicago, Ill 
1400 E. State St., Trenton 9, N. J. * Southern Division Sales Offices: P.O. Box 570, Savannah, Ga 
, Til. * Executive Offices: Woolworth Bldg., New York 7, N. Y. 


Eastern Division Sales Offices 
4545 West Palmer, Chicago 39 
31 


Wester Division Sales Offices: 
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To economically keep up with demand, the packets for 


Romanoft’s famous MBT are formed, filled, and sealed 
on a time-saving STOKESWRAP. 


The STOKESWRAP is available in two sizes ; 
speed ranges from 50 to 140 packages per 
minute. Any type of approved heat sealing 


paper, foil, cellophane or Pliofilm may be 
handled on a STOKESWRAP. 


This new hot drink comes in powdered form and is pack- 
aged in strip-perforated, laminated foil packets. Neat, 


exact registration of the printed strip is made possible by 
the STOKESWRAP’S accurate operation. 


Write and explain your packaging require- 
ments. Expert engineering counsel is yours 
Increase your Profit Margin with S &S Machines 


without obligation. Bulletin 4956 sent 
promptly upon request. 


STOKES © SMITH CO. 


Pacific Coast 


4904-D SUMMERDALE AVENUE, PHILADELPHIA 24, PA. 
SIMPLEX PACKAGING MACHINERY INC., 534- 23rd AVE., OAKLAND 6, CAL'F 


ARY OF FOOD MACHINERY ADP 
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Warren-Teed Products Company, manufacturers of Taloin ointment, 
have discovered the added sales value of neu Ready-Peel* decoration. 
Attractive Ready-Peel* lithography produces an eye-appealing tube for 
display and over-the-counter merchandising. A flick of the finger—the 
decoration peels off... the clean Wirz tube is ready for the druggist’s o7 
physician’s prescription label. 


Let a Wirz representative show you how this new tube decoration can cut 
your tube labelling time and costs... give added merchandising value 
to your products sold subject to prescription labelling. 
*TRADE MARK 


estASLiSHED 1836 


New York 17, N. Y. Chicago 4, Ill. Memphis 2, Tenn. Los Angeles 48, Calif. Havana, Cuba 
50 E. 42nd St. 80 E. Jackson Bivd. Wurzburg Bros. 435 S. La Cienega Bivd Roberto Ortiz & Son 


Export Division — 751 Drexel Bidg., Philadelphia 6, Pa. 


Collapsible Metal Tubes - Lacquer Linings - Wax Linings - Westite Closures - Soft 
4th & Cole Streets, Chester, Pa. Metal Tubing - Household Can Spouts - Applicator Pipes - Compression-Injection Molding 
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FLEXIBILITY 


1. Can your present gravure 
press handle any type of work, 
avoiding the need for a number 
of different models to meet re- 
quirements? 


2. Is your present press so con- 
structed that maximum pres- 
sures to print board and diffi- 
cult materials be obtained with- 
out damaging your drives and 
shafts? 


3. Can you print cellophane and 


films at 0 lbs. kiss impression? 


4. Can you obtain and return to 


these pressures automatically 
... without going from one col- 
or station to another and doing 
it manually? 


5. Can you lift your impression 


[yes] NO) 


without loss of web tension? 


6. Can you adjust your press to 
run its full size range without 
the aid of extra-equipment-size 
feed and pull cylinders or 
change gears? 


7. Can you adjust your doctor 
blade to any size cylinder and 
to the proper angle of wipe 
without the aid of special 
equipment? 


DESIGN 


8. Can you see what pressures 
you are printing with so they 
can be recorded for future ref- 
erences? 


9. Can you web your press from 
the floor, without using a step 
ladder or some trick gimmick? 


10. Do you have fully auto- 
matic tension control, to avoid 
having to rely on brake tension 
or friction devices? 


11. Can you purchase inter- 
changeable spare equipment 
for your press? 


12. Will your press have sub- 
stantial resale value after twen- 
ty years of operation? 


Whats your 
Gravure 1.Q.? 


Does your present equipment make the grade? See how it rates with the requirements 
that are “musts” in modern gravure printing. 
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namically-balanced, light-alloy 
idler rollers to reduce web 
drag? 


14. Does your press have ample 
reserve power capacity to han- 
dle the increased loads of addi- 
tional color units or fabricating 
equipment you may require in 
the future? 


15. Can any or all of your units 
be used for back printing with- 
out the aid of turning bars? 


16. Is all of your equipment 
wired to meet the local Under- 
writer’s Code (explosion 
proof) ? 


17. Can you quickly and easily 
withdraw the engraving cylin- 
der assembly to the operator’s 
side of the press? 


18. Is your ink tank mounted in 
a convenient, out-of-the-work- 
ing area position, yet fully ac- 
cessible from the operator’s 
side of the press? 


PRODUCTION 


19. Do you have the shortest 
possible web leads? (Long web 
leads add to your waste and 
disturb tension, causing loss of 
register.) 


20. Do you have the maximum 
amount of web under the dry- 
ers so that most of your web is 
not dead? 


21. Can your pressman register 
the printing units from a single 
central control panel? 


22. Does your press deliver 
face-up, so that sheeter and die 
cutting operations can be done 
inline without turning the web? 


23. Are all your normal press 
operations automatic or push- 
button controlled, thereby elim- 
inating the necessity for an ex- 
perienced pressman to “judge” 
the adjustments. 
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Champlain manufactures a complete line of rotogravure, flexography, ro- 


tary letterpress and allied equipment for packaging and specialty printing. 
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SERVICE 
24. Are local service offices 


readily available to provide 
maintenance and spare parts 
for your impression system 
equipment? 


lves|NO| 25. Are factory-trained service- 
men available to aid you in in- 
stallation, maintenance, and 
technical problems? 


SUPPLIER RELATIONS 
26. Do you think your present 


presses are engineered with 
your needs in mind rather than 
engineered to increase the man- 
ufacturer’s margin? 


27. In your experience, have 
you found that your supplier 
did not forget you after he had 
completed the sale? 


28. Would you want more of his 
equipment? 


29. Can he supply you with a 
full line of converting equip- 
ment, thereby avoiding a 
“pieced-together” press to do 
your inline work? 


30. Does your supplier have a 
solid background of experience 
in building this type of equip- 
ment? 


31. Does your present supplier 
furnish all the main press com- 
ponents and manufacture a 
complete line of auxiliary 
equipment, eliminating divided 
responsibility? 


IN BUYING EQUIPMENT 
32. If you had it to do again, 


would it now be your opinion 
that a stripped press, lacking in 
automatic and centralized con- 
trol features, would result in 
higher operating cost? 


If you can answer “YES” to all these 
questions, you must own — or plan 
to purchase — 


CHAMPLAIN GRAVURE 
PRESS EQUIPMENT 


Write today for your copy of “Rotogravure.” 
It’s a 78 page text book on the subject. Cham- 
plain Company, Inc., 88 Llewellyn Avenue, 
Bloomfield, N. J. Chicago Office: 520 N. Michi- 
gan Avenue, Chicago 11, Ill. 
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The experience of other large Size ICEROY 
buyers of packages is almost eecaee a 
always a dependable guide to your , 
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In the cigarette industry, which 
uses millions of boxes yearly, 
National Folding Box has been a 
leader for more than 25 years. 


Chances are, your packaging can 
benefit from the same happy Ty A bs 5 Orn A Pl r 


combination of dependable supply, -s 
Folidine Box 


precision manufacture, and 
constant service. GC 4 46. Oa MM OV, ns 6S 


[ee SUBSIDIARY OF 


FEDERAL PAPER BOARD COMPANY N¢ 


SALES OFFICES: CHRYSLER BUILDING, NEW YORK 17: BOSTON AND PALMER, MASSACHUSETTS: BOGOTA, NEW JERSEY 


PHILADELPHIA, PENNSYLVANIA; NEW HAVEN AND VERSAILLES. CONNECTICUT; STEUBENVILLE, OHIO 
NEW JERSEY: NEW HAVEN AND VERSAILLES, CONNECTICUT: PALMER, MASSACHUSETTS; STEUBENVILLE, OHIO 


FOLDING BOX PLANTS: BOGOTA, 
READING, PA STEUBENVILLE, OHIO; WHITE HALL, MD 


PAPER BOARD MILLS: BOGOTA, N. J.: NEW HAVEN, MONTVILLE AND VERSAILLES, CONN 
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BEAUTIFULLY lithographed 

Heekin Product Planned Can 
is the result of knowing your prod- 
uct, its market, its cost, and its 
mark-up. Heekin Product Planned 
Lithographed Cans are the result 
of a Heekin service that is yours 
with every order—with every new 
product — backed by more than 
fifty-three years of can manufactur- 
ing. Your product is better in a 
Heekin Product Planned Can. 











THE HEEKIN CAN CO., Cincinnati 2, Ohio 
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Three essentials make packaging ideas bear fruit 


Hard-selling packages that can lift a 
product out of the commodity class 
offer the consumer something extra 
—like the convenience of ready-to-eat, 
individually wrapped apples. Slant- 
ing a package to the likes and buying 
habits of modern shoppers is one of 
the three essentials of a successful 
packaging idea . . . along with choice 
of the right film and efficient pack- 


age construction. 

You can count on Du Pont for help 
in developing an up-to-date package 
that meets all these requirements. 
Get in touch with your Du Pont rep- 
resentative. For information on bags 
or printed materials get in touch with 
your converter of Du Pont packag- 
ing films. E. I. du Pont de Nemours 
& Co. (Inc.), Wilmington 98, Del. 


Why Du Pont is packaging-film headquarters 


WIDE VARIETY OF PACKAGING FILMS scientifically tailored to meet 
the needs of varied products and packages. 


2. TECHNICAL assistance to help you plan the most practical and efficient 


construction of your package. 


3 MERCHANDISING help through continuing nation-wide surveys of 
buying habits, to keep your package up to date 


4. NATIONAL ADVERTISING to continually strengthen consumer prefer- 
ence for your packaged products, 
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DU PONT 


PACKAGING AND 
INDUSTRIAL FILMS 


CELLOPHANE «+ ACETATE 
“MYLAR” POLYESTER FILM 


BETTER THINGS FOR BETTER LIVING 
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We can’t 


repeat it 





too often 


we 
| Is THE MARK 
of QUALITY 


Our new mill is one of the few designed to utilize 
the new Mathieson chlorine-dioxide bleaching process that 
produces a very “high brightness” pulp, exceptionally clean, 
and with retention of full strength characteristics. 


Use of a completely new and revolutionary machine 
coating produces the industry’s finest printing surface. 


MARKET PULP in two grades 


EASTEX market pulp comes in two grades: a long-fibered 
grade made from pine, a short-fibered one made from gum, 
Both are bleached to a high brightness and 


offer exceptional cleanliness with maximum strength. 


BOARD AND PAPER tailored to your needs 


Tell us your requirements—we'll produce a board or paper 
to meet your exact needs as to workability, printability, 


strength, brightness, and moisture resistance. 


Hast TEXAS 


Fiilpp andl Pepper Compan 


Evadale, Texas 


Telephone Silsbee, Texas: Evergreen 5-3711 


Eastern Sales Office, 122 East 42nd Street 
New York City 
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--- - ROWELL BOXES 


Round and square set-up boxes 


... the finest materials and construction 


‘a \ Kowell Co we. 
lA, IRK 


BATAV NEW YC 
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...ohly part of the picture ! 


The photograph here shows but a few of the more than 
200 products in the Carroll Chemical Company line. It 
illustrates the way this Company is constantly working to 





keep abreast of latest developments ...to give the public 
the benefit of each advance made by medical research. 


The Carroll Chemical Company of Baltimore, Maryland, 
which manufactures these products, is another of the many 
manufacturers who call on Crown to satisfy their strict 
sealing requirements. If you are interested in finding 
how you can be sure your closures are right for your 
particular products... get in touch with your Crown 
Representative. Crown Cork & Seal Company, Inc., 


Closure Sales, Balti > 3, Maryland. ; “) 
osure Sale 1itimore - arylan Crown 


MUDERN PACKAGING 








FOR 


LABELS 
fy C a dstir wae LON 














/ DRUM FINISHED 


LABEL 


MADE ONLY BY THE CHAMPION PAPER AND FIBRE COMPANY ~- HAMILTON, OHIO 








revel (MONTCLAIR 
OIL 














FROM 


| The Cbootl Co 


wc Yow ©... Cee be 


BJ 
CAMEO 
MILLS 

















Chemical Beakers | 


wien washele wechgew lecteoee tciolgens 





ee 
hh Ge ee 








a S. CHEMICAL co. 


— 


“Croenne tnes 


























OLDEN 
TIMES 


COUNTRY 
SAUSAGE 


Retdorw caghse~ ann que sictgn 
ea OR ota apa 








CONTENTS 1 QUART 


Capone: ede arth cae Ure ens whe PE em ld gge’ 











x wygdiee Vutigas ume! Wyler Aner Awe on 


CALIFORNIA PIGMENT MFG. CO 


werd n= ous... hee ‘en (atoepes Thee deo m Sa. 

















The line of COLORCAST Drum Finished Label is made 
in these clear, brilliant, light-fast colors: Canary Yellow, 


Royal Blue. Christmas Red, Christmas Green, Patent 


Leather Black and White. It is available from your 


Champion merchant in 20 x 26—30 I|b., grain short. 


(pbarcagf~\a\' is manufactured by 


THE CHAMPION PAPER AND FIBRE COMPANY 


General Office: HAMILTON, OHIO 

















THAT PROTECTS THE PACKAGE 


What kee ps these containers and bottle 
caps strong, clean, and _ fresh-looking 
despite constant contact with liquids, 
ice, food, and grease ? 

The answer is something you can 
hardly see—a clear, thin, tough coat of 
BAKELITE Vinyl! Resins, inside and out 
Highly inert, it’s unaffected by chemi 
cals and moisture. It’s odorless and 


tasteless. Flexible and tight-stic king, it 
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won't flake off. It gives crimped milk 
bottle covers a fast, strong heat-seal 
that lasts. 

Che same coating of BAKELITE Vinyl 
Resins works on paper, metal, and metal 
foil—adding protection and heat-seal- 
ability, enhancing colors. Make sure 
your packaging enjoys its competitive 
idvantages. Write Dept ZV-55. 


Data courtesy of Sealright Co., Inc., Fulton, N.Y. 


BAKELITE 


VINYL RESINS 


/B\ 
trave OO) marx 
BAKELITE COMPANY 


A Division of 
Union Carbide and Carbon Corporation 





30 East 42nd Street, New York 17, N. Y. 
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Kingston earns a bigger slice of 
its ple... mm. 


54% saved on labor. 6 operators now carton 
as many pies as 13 operators did formerly 
without a CECO 


(JO) o/ . — 20% saved with new, stronger, better-looking 


carton designed for automatic tucking on a 


4bds abl, ol ) : <i < ee CECO Model 40. 


CARTONER 


Needless to say, Kingston Cake Co., Inc., Kingston, Pa., bakers 
of the famous Blue Ribbon Pies, is another highly-pleased 
CECO customer. 


wee serageteedl provides 
ec 

pa oat available only 

ment. Sets UP an 

lly. Product is man- 


This low-cost adv 
features . 
ensive equ!P 
matica 


automatic 
on very exP 
closes cartons auto 


vally inserted. | 








- 
_ 
> 
——e 


Products packaged CECO offers 3 types of adjustable cartoners, including 
: semi-automatic and fully automatic machines, each in the 
economically on 


CECO Model 40, LOW PRICE RANGE 


include 


at tt Chips All CECO Cartoners are adjustable quickly without special tools by 
retzels 


Crnshom unskilled help for a wide range of carton sizes. Economical for 
Cakes long or short runs. All models can glue-seal both ends, or seal one 


“oe sie end and tuck the other, or tuck both ends. CECO Cartoners pro- Prefabricated standard 
a utic 


Bandages duce clean, square, stronger cartons at less cost and with less floor | °°™ponents and modern 

4 ; assembly lines permit de- 
ardware space. A CECO Cartoner generally pays back its low cost in less 

Automotive Parts 


’ ‘ livery of some models 
Saaiitenh Sate than a year. Let us prove it. Send for details. within two weeks 
Chemicals 


Dairy Products 
Cigars 
Cosmetics 
Books 

Dry Goods 
Paper Products 





PHILADELPHIA * BOSTON * CHICAGO * DALLAS * JACKSON 
MEMBER, PACKAGING MACHINERY 
MANUFACTURERS INSTITUTE 78-88 LOCUST AVENUE, BLOOMFIELD 2, N. J. NEW YORK *SAN FRANCISCO * SAVANNAH * TORONTO 


an 
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Split-second buying decisions require packages with sparkling sales appeal... 
instant brand identification. 
Make your product more desirable...more appealing...in a DIXIE wrapper 
designed to fit your needs...a custom protective package with the beauty and appeal that 
only Dixie’s modern designing and fine flexographic and rotogravure printing can give. 


DIXIE’S printed POLYETHYLENE... printed FOIL... printed ACETATE... 


appeal that mean faster turnover and more sales. 


Give your product the extra appeal it deserves with a DIXIE package. 


Just call or write your nearest DIXIE plant for full information 


ED, EE “S&T E- 
Ware Paper Company 


DALLAS, TEX....MEMPHIS N WASHINGTON, N J..--BURLINGAME, CALIF. MEXICO, 
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NOW 


Precision’s same high quality, time-tested aerosol valve is being manufactured in England, France, 


Germany, Italy and Brazil. The availability of the Precision Valve throughout the world now permits your 


foreign sales to enjoy the same aerosol growth and success that has been experienced in this country. So wide- 


spread has been the public acceptance and demand for self-dispensing packages, that new type products and 


additional brands are added daily to the long list. Now is the time for you to investigate this market. 


Whe cs Frccision the,,foalor 7 


DESIGN... The wide range of Precision valves 
featuring positive, fingertip operation assures a suc- 
cessful solution to your specific spray characteristic 
requirements. 


CONTAINER 


for the aerosol container of your choice plus the 


Precision has a valve engineered 


widest selection of plastic colors to enhance the 
beauty of your package. 


PRODUCT 


rosion enabling Precision valves to perform eff- 


. Plastic construction eliminates cor- 


ciently for all products whether foam, residual or 


true aerosol. 


FILLING METHOD... All types of aerosol prod- 
ucts with Precision valves, are being filled suc- 
cessfully by pressure as well as refrigeration at the 
lowest possible cost. 


QUALITY... 


skill, development techniques, 100%¢ inspection of 


Precision’s basic research, production 


every valve plus the background of over 100,000,000 
time-tested valves is your assurance of quality. 


ECONOMY... 


ciency, as well as the lowest rejection rates for filled 


The highest plant production effi- 


containers, assures maximum economy with Pre- 


cision valves. 


AVAILABILITY ... The world’s largest aerosol valve 
manufacturing facilities, are combined with the 
latest production methods and techniques, to give 


production schedules that assure prompt deliveries. 


© We invite your inquiry to enable our staff of 
aerosol valve technicians to work cooperatively in 
satisfying your valve requirements. 








oration. 


YONKERS 3, NEW YORK 


cA 


700 NEPPERHAN AVENUE 
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READY TO RUN 


eee BUT GOOD 


On boxboard., paper, film or foil. 
you don’t have to fool around with 
your cylinders if they are Beck- 


engraved. 


Speedy, uniform-color printing to 


match your specifications is built 
into every cylinder... as advance 
proofs will show you. 

Try us on your next job... from 


artwork to chrome-plated rolls. 


ROTOGRAVURE CYLINDERS 


THE BECK ENGRAVING COMPANY 


105 South 7th Street, Philadelphia 6 
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Pectin and bitter oils in the pores of the thin, 
yellow lemon peel protect the valuable vitamin and mineral salt 
content from the withering tropic heat... while the 
layer of thick, white, spongy rind beneath cushions the fruit 
for travel.... Another example of nature’s specialized 


packaging ... now made more effective by Cochran Foil. 


Every product presents a different packaging demand. 
Whatever your field, whatever your problems, Cochran Foil 
offers technical perfection engineered for 
specialized service. 


SALES OFFICES: 


the specialists 
Chicago 11, Illinois in aluminum foil 


238 West Wisconsin Ave 
Milwaukee 3, Wisconsin 


a 
A 
500 Fifth Avenue 
nea FO/L/COMPANY 
Hippodrome Building F 


Cleveland 15, Ohio 


714 Wrigley Building 








INCORPORATED 
LOUISVILLE 10, KENTUCKY 
813 N. Labrea Ave. 
Los Angeles 38, Cal. 


260 Kearny Street 
San Francisco 8, Cal. 
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Protection and Beauty 
“forest deep” at KVP 


@ LOGGING RIVER 





Your 
Product 
1, en =) c Be A 














— 


©) ‘“- I 
n your drive for more sales the 


© PULP MILL © PAPER MILL quality pluses of KVP wrappers can be 
a big help. First, paper quality is 
controlled completely from the woods 
to finished printed wrappers: waxed — 
parchment — or laminated. Second, KVP 
artists are experts in package design — 
© PACKAGE and know their creations will be carefully 
DESIGN reproduced by KVP craftsmen on the 


x le 4 WL 
EAN. aah 
> ae 
—F, 


a 


letterpress or gravure printing presses 
These completely integrated KVP 
facilities and services are ready to give 
your packages bright, new sales power 
Write for complete details and suggestions 


KALAMAZOO VEGETABLE PARCHMENT CO. 
KALAMAZOO, MICHIGAN 
BRANCH AT DEVON, PA. ASSOCIATED COMPANIES 
KVP CO. OF TEXAS, HOUSTON, TEXAS — HARVEY 
PAPER PRODUCTS CO., STURGIS, MICH.—KVP CO. LTD 
ESPANOLA, ONT.—APPLEFORD PAPER PRODUCTS LTD 
@ PRINTING HAMILTON, ONT.; MONTREAL, QUE 


Gravure and Letterpress 


SPECIALISTS IN FOOD PAPERS FOR PROTECTION AND SALES APPEAL 
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Interested in high-speed packaging operations requiring adhesives? 


Then consider Santicizer 160 and Monsanto dibutyl phthalate, 
which are doing a remarkable job in quick-tack polyvinyl! acetate 


emulsion adhesives. These plasticizers provide flexibility, low vola- 
tility, good light and heat stability. p | A S T F | l if 4 S 
Cigarette makers use adhesives based on these plasticizers for mak- 
ing their paper-to-paper bond. They also use a second Monsanto 


plasticizer in adhesives applied to filter tips. As a result, produc- 
tion time is trimmed and rate of output increased. 


Other Monsanto plasticizers are available, too. Use them for hot- wit 

melt, delayed-tack, solvent, and pressure-sensitive formulations. ONSAN TO 
Build-in the properties you want .. . flexibility, oil and flame resist- CHEMICALS ~ PLASTICS 
ance, light stability, toughness. 


And don’t forget such special plasticizers as Santicizer B-16, E-15, 
and 141, which have been approved for nontoxic applications in 
food wrappings and similar uses. SERVING INDUSTRY... WHICH SERVES MANKIND 


For more information on how Monsanto plasticizers can help you, con- 
tact the nearest sales office or Organic Chemicals Division, MONSANTO 
CHEMICAL COMPANY, P.O. Box 478, St. Louis, 1 Missouri. 


Santicizer: Reg. U. S. Pat. Off 
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Kidder provides a complete package — nothing for you t u , ink and raw materials, 


We see your celloprinter 
off to a running start 


button register plate cylinders 


polyethylene mi d Scan-A-Web — plate mounter. 
light board ti craft From the day your Celloprinter 
arrives, Kidder is a working partner in 


saran pliofiln your business. Our service staff guar- 4 
Productive ‘ontin Ts antees your press is ready for efficient 
n films is assured with Kidder’ operation. Kidder Flexographic con- Md MC 
xclusive web splicer ‘an ru sultants show you how to get out- / , 


pak 
7 ~ 
standing quality at maximum speed. 


) yut a stop If you want to print a minimum of . 
a , - | tf you want P 7 . = Sin Letterpress, Flexographic 
\iaaer sil p le I nree rows ot cellopne e ) - I 

per hour, ask us for details. Kidder and Gravure Presses 
Press Company, Inc., Dover, N.H. Slitters and Rewinders 


nress 
pre 


complete package 


ink pumps splicer motors 








Du Pont polyethylene resin Gives It 
STRENGTH, LIGHTNESS, CORROSION-RESISTANCE, FLEXIBILITY 


Use coupon below for more information on the type of “Alathon”’ best suited for your packaging needs 


E. I. du Pont de Nemours & Co. (In« Polychemicals Department 


Room 2412, Du Pont Building, Wilmington 98, Delaware 


‘lease send me more informa 


foe ne Nam 
ion on Du Pont “Alathon , 


volyethylene resin: Uses | Title 


’roperties |. I am also in- 


erested in receiving more in 


I 
{ 
I 
Processing Techniques 
I 
I 
t 


ormation on: “Zytel’’ nylon 
resin : “"Teflon’’ tetra 
fluoroethylene resin 


Lucite’’ acrylic resin 
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The Fast Automatic Crandall Counter 
is IDEAL for Producers of Tablets, Pills or Capsules 





Here’s Why! 
The Crandall . . . 1. handles practically all types of coated 
or uncoated tablets, pills and capsules 
. can be equipped for any count 
3. handles bottles, cans or cartons 


. runs at speeds up to 60 bottles of 100- 


count per minute — faster where counts 


are lower 


. can be equipped for automatic or semi- 


The original Crandall 
Tablet Counting 
Machine is manufac- 
tured only by US. 


automatic operation 


. and here is an important added feature — 

The Crandall can handle several different products simul- 
taneously. By dividing the hopper, the Crandall can count 
several products at the same time. Thus, if you are making 
small volumes of a variety of products, you can set up the 
Crandall to suit your exact requirements with a minimum 
of effort. 


Full details are yours for the asking. Write today. 


U.S. AUTOMATIC BOX MACHINERY CO., INC. 
Owning and Operating NATIONAL PACKAGING MACHINERY CO. * CARTONING MACHINERY CORP. 


Net and Gross Weighing 
122 ARBORETUM ROAD, ROSLINDALE, BOSTON 31, MASS. Package Forming and Filling | 
Carton Sealing, Lining, 


Branch Offices: New York *% Chicago wegens: te aay 
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On any flexographic press...on any 


for eye-opening 


use this time-tested combination 


* 260 | Caller. midle” PLEROCKAPHIC MIL 


You get cleaner, sharper, more colorful flexographic printing on any film, 
foil or paper when you carry BBD INKS in the fountain. “Tailor-made” by 
flexographic ink specialists to meet your individual requirements, BBD INKS 
can be relied on to print better and work better on any type of flexographic 
press — with rubber or metered inking rolls. BBD INKS are formulated to 
match any color and meet any end-use specification... are available in glossy. 
regular or matte finishes. 


Whatever you print by the flexographic process you'll do a better job with 
the help of the BBD field-technician in your locality. A press-trained flexo- 
graphic ink specialist, your BBD-man will gladly roll up his sleeves to tackle 
any ink or printing problem right at your press. It costs you nothing to enjoy 
the service of a BBD field-man...so why not add him to your team. 


® Want more information 
about BBD INKS for flexographic 
printing ? Contact your 2 
nearest BBD office or write 
direct to Bensing Bros. 
& Deeney, 3301 Hunting 
Park Avenue, 


Philadelphia 29, Pa. 
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Both 


Saies Offices: 


San Diego 


58 


Corrugated 


West ° * Denv resnc ° ° Jakland 


Sen Francisco 


and Solid Fibre...Plain or Printed 


FIBREBOARD 


Head Office: San Francisco 


PRODUCTS INC. 


FIBREBOARD PRODUCTS (CEASTERN DIVISION) INC. 
Pr " 


Jelph und Baltimore 


Phoenix Portland * Sacramento Salem Salinas * Salt Loke City 


Baltimore * Chicago Easton * Lancoster * New York * Philadelphia * Reading 
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PACK:FASTER - SAVE MONEY with the 


TELE-SONIC Bag Opener! 


HIGHEST 
PACKAGING 
SPEEDS 


NO Ever! 


SKILL 
Required! 


LIFETIME 
ALL-METAL 
Construction! 


LOWEST 
COsT! 


TELE-SONIC Puts Air to Work STANDARD 


opening your bags . . . and Tee MODELS 
nothing costs less than air 


Simple Thumb 2 Simple Arm 
* Motion Opens * Motion Fills 
Bog Bag 


Bags with lip open automatically 





The remarkable Tele-Sonic Bag Opener transforms Bag filling into a 
swift, simple, effortless, low-cost operation, regardless of the size of 
your product or type of bag you use. No more painfully slow 
fumbling, stuffing, tearing and wrinkling . . . the Tele-Sonic Machine 
tames even difficult polyethylene bags. It opens each bag auto- 
matically . . . and items are inserted with a quick motion! 


Ruggedly constructed of metal, the Tele-Sonic puts your packaging 
operation on a stoppage-free, high efficiency, low-cost basis. A 
trained Tele-Sonic representative will recommend a model for your 
product and will train your operators in its safe, easy operation. 
Demonstrations arranged in our New York Showrooms. 


All parts guaranteed. 3 week delivery on all models. 


PUT A TELE-SONIC AT THE END OF YOUR PRODUCTION LINE 
AND ELIMINATE PACKAGING HEADACHES AND BOTTLENECKS, 


ELE-SONIC PKG. CORP. 


1170 BROADWAY, NEW YORK 1, N. Y. © MU 6-4539 
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NO OTHER DEVICE 
GIVES ALL THE 
ADVANTAGES OF THIS 


PATENTED 


<q ALL-METAL 


Unit That 
HOLDS-OPENS-FILLS 
ALL TYPES OF BAGS 

including 
POLYETHYLENE 


CELLOPHANE 
PLIOFILM 


1 


the unequalled, cost- 
cutting way Tele-Sonic 
packages 


BLOUSES SHEETS PILLOW CASES 
SPONGES GLOVES TABLE CLOTHS 
DIAPERS SLIPPERS NYLON 

GIRDLES SWEATERS STOCKINGS 
SOAP ROBES TOYS & DOLLS 
OVERALLS LINGERIE BATHING SUITS 
UNIFORMS MUFFLERS KNITTING WOOL 
HANDBAGS DRAPERIES FOODSTUFFS 
JACKETS PAJAMAS CURTAINS 

SHIRTS BLANKETS UNDERGARMENTS 


Pee ee ee ee ee ee ee oe eg 


For a prompt personal demonstration on 
YOUR PRODUCT fill in this coupon. . . 


To enable us to recommend the model best 
suited for your product please fill in the size dimen- 


sions. Also, if convenient, send us a sample of the 
bag or bags you are now using. 


FIRM 


CITY 
SIGNATURE 
PRODUCT DIMENSIONS: LENGTH 


WIDTH DEPTH OR THICKNESS 


(Specify thickness of package in fractions of inches) 


‘ 
' 
1. 
' 
| 
i 
’ 
' 
1 
1 
7 
i 
: ADDRESS 
' 
i 
' 
‘ 
' 
' 
' 
' 
. 
a 
’ 


‘ 
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(-—RESER-TO = 
IDEA No, 425 


Al Mi for EFFICIENT CARTON ASSEMBLY with 


Acme Idea Man 


Nn Fred C. Hartman 
helped modernize 
carton assembly at 


this Los Angeles plant 


ask your 
“Acme Idea Man 


to help solve your 
problems 





Acme Steel Wire Stitching Ideas 


When you assemble cartons as they are needed, valuable storage space 
can become income-producing space. The Sillers Paint & 

Varnish Company for example, utilized Acme Steel Idea No. 425 

to achieve greater efficiency throughout the packaging operation 

in its new Los Angeles plant. Previously, when the cartons were glued, 
extensive drying time and storage space were required. Now, 

cartons are stored flat and an Acme Steel Silverstitcher, using coiled 
Stitching Wire, assembles cartons as rapidly as required. 

In addition to time and space savings, shipments stay 

safely packed and arrive damage-free. 


To make sure you are getting the most from your “packaging” dollar, 
ask your Acme Idea Man to analyze your packaging problems. Or, 

write Acme Steel Products Division, Dept. GG-124, Acme Steel Company, 
2840 Archer Avenue, Chicago 8, Illinois. 


Al M For Safe, Lower-Cost Shipping 
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Fresh, crisp food for thought 


Like potato chips go with cold drinks . . . cellophane goes with potato chips. 

Fact is, the two grew up together. Without cellophane, those golden brown chips 
might not be where they are today—in grocery stores and kitchen pantries everywhere. 

Moisture-proof, grease-proof Sylvania Cellophane keeps potato chips 

snapping fresh for weeks. Next time you reach for a potato chip, think 
about that. Does it give you a fresh packaging idea for your product? 
Let’s talk it over. Sylvania Division, American Viscose Corporation, 
1617 Pennsylvania Blvd., Philadelphia 3, Pa. 


tion—at a budget price 


AMERICAN VISCOSE CORPORATION 


AVISCO YARNS AND FIBERS: SYLVANIA CELLOPHANE 





Blades to 


fi 





Ridgelo 


PROBUCTS 


A Special Coating That Selis Quality 


Coatings that are custom blended — insoluble, fast-to-light, smooth as silk, 
bright as white can be! And coatings that sparkle and shine and look beautiful 
lacquered. And now a new Ridgelo standard coated boxboard, made and fin- 
ished on the machine. This is the answer for large volume, high quality cartons, 
printed, litho, or gravure. It is made by an independent mill for the independent 


converter. You'll want samples of this new line now. Let us know what you 
would like for a trial. 


MADE IN RIDGEFIELD, N. J. BY LOWE PAPER COMPANY 
. Representatives 


H. B. Royce, Detroit 

Philip Rudolph & Son, Inc., Philadelphia 
A. E. Kellogg, St. Louis 

Norman A. Buist, Los Angeles 


MODERN PACKAGING 





When you think of color... 


Think of TAPE! 


ae! 


Colored tapes that decorate, seal and code —they’re available in 
easy-to-use, versatile ‘Scotch’? Brand Colored Cellophane Tape 
and other “‘Scotch’”’ Brand Tapes in bright colors. 12 eye-catching 
hues, used singly or in combinations, can fill your every colored 
tape need. Tapes are easy to apply (they stick at a touch!) and once 
on, hold firmly. For complete information, write on your letterhead 


to Dept MP-124 


of 
| coroRED CELLOPHANE. - .one eo 


PRESSURE- | 
300 SENSITIVE REG U.S. PAT. OFF 
for industry, trademarked re 


BRAND 


ks of Minnesota Mining and + 
(2nd St., New York 17, N.Y. % fa 


>. 1-4 
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LOOK what 


you can do 
with it! 


ay 


GET TIGHT CLOSURES on bags with 
“Scotch” Brand No. 600 Cellophane 
Tape and “‘Scotch”’ Brand Bag Sealer 
Easy to apply and the added touch of 
color increases package eve appeal 


PRE-PACK perishable and fragile pro 
duce in film bags— seal them quickly 
ind easily with a colored “Scotch 

Brand ‘Tape. Tape can harmonize or 
contrast— holds firmly through con 
stant handling 


SPEED HANDLING with “Scotch” 
Brand Bag Sealer No P 35 Holds 
inch or narrower rolls of “Scotch 
Brand Tapes up to 72 yards in length 
seals polyethylene vegetable and 
fruit bags witha simple, quick motion 


| MINNESOTA MINING & MFG CO. 
St. Paul 6, Minn MF 


Please arrange a free demonstra- 
tion of your P-35 Bag Sealer to 
show how it can benefit our produc 
tion. | understand there is no obliga 
tion of any kind 





ed rd 
Fine Equipment for the Packaging Industry 


The Bartelt Packaging Machine, now in use packaging many of the nations 
best known brands, was Bartelt’s first introduction of machine tool precision 
to the packaging industry. This packager (1) makes a bag from a roll of paper, 
film, or foil; (2) fills the bag accurately; (3) heat seals safely. Now Bartelt 
has added a precision cartoner which sets up the carton, inserts the 
desired number of bags, and glues or tucks the ends of the carton. 

Bartelt also is making additional equipment illustrated below. 

All are fast, automatic, and designed for long years of 

operation and low maintenance. Let us help you 

speed your packaging production. Write today. 





MAO TOMS COLA 


(1) Bartelt automatic filler. (2) New “small” packager. 
(3) Accurate “Check-weigher" 


Jef PVR EIL ENGINEERING Co. | Machinery fot 


tecelve Fackagitig 


A 
> 


1900 HARRISON AVENUE 
ROCKFORD, ILLINOIS 
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N ti | Like every maker of fine whiskeys, National Distillers seeks by all possible 


means to protect the good name of its products. This responsibility extends fat 


beyond the warehouse door, through all the channels of distribution and right 


h up to the retail customer. Alcoa® Pilferproof Seals, because they safeguard 


quality so successfully, are used on all four of these famous National brands 


In contrast with ordinary caps, Alcoa Pilferproofs consist of a pure, nontonri 


° iluminum sheath individually rolled on at the rate of more than two bottles 
Alcoa Pilferproot ; 


per second. The resulting s« s hermetically sound and tailor-made 


the threads and glass sealing surface of each bottl 


Seals to Once broken, Pilferproofs’ slotted bands can never be rejoined. |] 


ampe! 
is discouraged and cust 


ner ce hadence 1s assured 
As National protes ely seals its products, you may also protective 
: 
protect qua ity seal yours. Get more information on these and othe1 
lav ior the 1 catalog, 


closures in Al 
complete line by writing tod 


1 1 ( 


of four ALUMINUM COMPANY OF AMERICA 
1705-M Alcoa Building 
Pittsburgh 19, Pa. 


Please send me the free catalog, Alcoa Closures 
famous 


Name Title 


Company 
brands <= / 


Street and Number 





City 


or 
—_ 


— 


\ 


RO. 
OTTLED IN BON?) 
-— ' 


| 


Bourbon Whiskey 
ALCOA 6 
CLOSURES 


ALUMINUM COMPANY OF AMERICA 
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phane 


CELLULOSE FiLm 


your product is 
SAFE, SEEN 








TYPES OF DIOPHANE 





OF FILM 


moisture-| 


Transparent 


PROPERTIES SUITABLE FOR 


+ = 
f against dust,| General 
handling rice 


Transparent 
| air 


pr 
il, grease and 


wrapping including 
| tapioca, macaroni 
4 sees ————— istuffs requiring permeable 
wrapping botth 
ured tu 


cere 


soap, cosmetics 


As above ys, textiles and paperware 


but ro 


etc. and 


als|Gum or gummed 
|label 

Cellulose tape 

es | Wire staple 


| Metal strip 


SEALING METHOD 
= —+J 





All properties of P.T 
impervious to 
vapour 


film, but 


Pr 
moisture | 


moisture or loas of moisture inclu 
ing biscuits, confectionery, cakes 


also 





| Moistureproof 
le ured 


pharmaceuticals, cigarettes, dried 
fruits and metal parts 


As above, but coloured 


fucts needing protection against 


Special gum or 
d gummed label 
Cellulose tape 
Wire staple 
Metal strip 





M.T.T.W.| Moistureproof 
Transparent 
| Twist wrar 


As M.T. film, but with greater 


Twist wrapping confectionery 
flexibility 


Twistwrapping 
by machine 





M.S.T | Moistureproof 
Heatsealing Trans- 
parent 


As M.T. film, but 
can be heatsealed Same products as listed under 


M.T. film. Sometimes unsuitable 





| Moistureproof 
| Heatsealing 
Coloured 


for products which require to be 


As above, but coloured wrapped when hot 








Special gum or 





M.8.A.T.| Moistureproof 
| Heatsealing 
j}Anchored Trans 
parent (waterproof) 


1 


Transparent, waterprvof and | Syrupy and sticky products such 
| heatesealing, the waterproof lates and table jellies and 
oating being anchored to the | those likely to be in contact with 
| base film water such as quick-frozen 
| producta 


as 


gummed label 
Cellulose tape 


Wire staple 





L.S.A.T | Lac quered Sealing 


Anchored 
Transparent 
| 


| Transparent and heatsealing 
Coated on both sides with a 
lacquer (semi-permeable to 
| Moisture vapour) 
| the base film 


Cakes, sausages, bacon, green 

| Vegetables, fresh fruits, and any 
| products that require to breathe 
anchored to | 


Meta! strip 
Heatesealing 








SPECIAL TYPES OF DIOPHANE CAN ALSO BE MADE FOR SPECIFIC REQUIREMENTS 








and 
SELECT 


)JOplrane 


SEEN». 


cellulose 


parent 


than 


means 
Buy Again 


and because your 
sales increase, 
DIOphane 
pays for itself! 


UR ENQUIRIES; ASK FOR MORE DETAILS 


WRITE 


Agents throughout the world 


YR PHONE TODAY 


TRANSPARENT PAPER LIMITED 


STRAND 


HALIFAX 


Trat 


slgar 4311 


HOUSE 


Telegram 


s1/55 LONDON, W.C.2 


Transpaper, Rand, London Cables: Transpaper, London 
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a * 7 
RELIEF 
a 4 4 





REACHES 





MILLIONS 














* ASPIRIN * 


FOR CHILDREN ‘ 
. 
fievered— Sweetened | 
with the 1% set #8 


50 TABLETS 





help of 


PNEUMATIC 


VET cost pr r containe 
natural result of Pneumatic’s d 
pecialization. Invariably the most carefi 
ae batt | ) 
prohit-mind uyers of packaging and bottling 1 
chinery are the best Pneumatic customers. 


PNEUMATIC SCALE Corp., Lrp., 82 
{ Juincy 71, Mass 1/so 

San Francisco; Los Angeles 
Canadian Divisior 

Ltd., Toror 


DECEMBER 1954 
























































BUT THISLL KEEP ‘EM HOOKED |! 


A sparkling aluminum foil package not only attracts new 


customers —it helps keep them coming back for more! 


That’s because aluminum foil protects the quality of 
food products as no ordinary packaging material can. Non- 
porous foil seals in freshness. Imparts no flavor. Reflects 
heat and light. Indefinitely keeps out moisture and air— 
thus prolongs shelf life, and permits distribution over 


greater distances to profitable new markets. 


Flexible in production, foil is pliable, easy to handle, 
easy to print on. Takes economical and reliable heat seal. 
Can be printed, colored, coated, embossed, combined with 
other materials. Superior cold transfer characteristics for 
frozen foods. 


Let aluminum foil’s unique combination of sales appeal 
and quality protection give your sales a boost—as it is 
doing for more and more progressive food processors. 
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We don’t make packages, but ... there are many leading 
converters eager and qualified to tackle your packaging 
problem with you. These converters rely on Kaiser Alu- 
minum as a major supplier because we are an integrated 
operation, producing foil of unsurpassed quality in a wide 
range of specifications. Our Engineering Staff is available 
to work closely with converters and with you. 

For names of leading converters contact the Kaiser Alu- 
minum sales offices listed in your telephone directory, or 
Kaiser Aluminum & Chemical Sales, Inc. General Sales 
Office, Palmolive Bldg., Chicago 11, Ill; Executive Sales 
Office, Kaiser Bldg., Oakland 12, Calif. 


kaiser Aluminum 
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Thilco’s FACT FILE contains numerous similar ideas for con- 
trolling packaging and wrapping costs — Ideas developed by 
companies like your own, co-operating with Thilco “Paper Imag- 
ineers”. For some, we have developed better wrapping methods 
without increasing costs. Some, have obtained better protection 
for much /ower cost. Others, have adopted an entirely new Thilco 
wrap that reduces materials required as well as labor needed to 
package! Already, we have saved time and money by putting 
some of these cost control ideas to work in our own plant. 


“ e : 

Write for samples of these Thilco papers Write for it on your company letterhead. 
ASPHALTED PAPERS a From it, you too, may get several cost control 
Asphalt saturated, laminated, and reinforced — : ideas that can be put to work in your own 
for resisting water penetration. Fs: company. Tell us your packaging problem 
WAXED PAPERS - and we'll send you special samples from our 


For moisture-vapor protection — with strength, file of over 4200 that may fit your needs. 
permanence and chemical resistant qualities. 


GLASSINES and GREASEPROOFS 
For resisting grease, fots and oils. All grades 


and types for end-use conversion. ' a aS vee * 
DECORATED PAPERS 
For product identification, advertising and beavu- 











ty in standard or custom designs. I 
POLYETHYLENE PAPERS bal 
Coated or laminated for superior resistance to 

Funct 











ca unto, ake aad aba onal Fafeers FOR PROTECTION THAT COUNTS! 
SPECIALTY KRAFTS 


Endless variety and combinations for standard or 

vausval requirements. THILMANY PAPER CO. - KAUKAUNA - WISCONSIN 
SPECIALTY BAGS 

Self opening, handle locking, flat, satchel, or 

pinch bottom. Regular or duplex styles. NEW YORK + CHICAGO + DETROIT + MINNEAPOLIS + CINCINNATI 





Collapsible tubes, 
containers, closur 
your exact speci 
tion—and made with 
D-r-e-C-j-S-i-O-n 


AGENTS IN INDIA 


HOARE MILLER & 
COMPANY LIMITED, 
S FAIRLIE PLACE, 
P.O. BOX NUMBER 63. 
CALCUTTA, I. 


JOHN DALE 


LIMITED 





JOHN DALE LIMITED, BRUNSWICK PARK ROAD, NEW SOUTHGATE, LONDON, N.I!, ENGLAND. TEL: ENTERPRISE 1272 





MANY Styles AND Sige 


.»» BUT ALL ANCHORGLASS CONTAINERS 
HAVE THE SAME QUALITIES 


HEY are uniformly strong, tough, dependable 
lightweight glass containers—high in chemical 
durability, ace urate in dimensions. Capac ity and finish. 
They are designed to withstand the knocks of modern 


high spec d produc tion line s, handling and transportation. 


Anchorglass containers are the result of practical 
| 


engineered designs. careful selection and control of 


raw materials. uniform distribution of glass, precise 


temperature control in annealing and thorough quality 


control through laboratory tests and regular inspections. 





If you package or conte mplate pac kaging in glass let 
us send you sample containers with suitable closures 
for your particular needs. The services of our Package 
Engineering and Research Laboratories are also avail- 


able to he Ip you solve glass pac kaging proble ms. 


Anchorglass® Narrow Mouth 
Ovals are availablein 6, 8, 16 and 32 ounce 
sizes, in crystal and amber glass. They are 
ideal, economical containers for alcohol and 
many other liquid products. 


GLASS CORPORATION 
d LANCASTER, OHIO 
* 
The Most Famous Name in Glass 
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“Our Country’s Strength 


is Created... 


REESE H. TAYLOR 


President. Union Oil ¢ ompany of California 


“Our country’s strength is created by the responsibility and solidarity of individual 
citizens in a self -« hosen government and economy. It can and must be perpet- 
uated against all who seek to undermine it. The men and women who invest regu- 
larly in United States Defense Bonds are contributing to our national integrity and 


to the traditions of personal inde pe ndence so characteristic of a tree people.” 


pay day, 6 100.000 employed men and women... e monthly redemptions of unmatured E Bonds during 


each of 9 months April to December. 1951) 
systematic pur- than 1‘ 


ntributing to our national integrity and to the tradi- 


personal independence ° bh the 
of United States Defe nse Bonds 


were less 
of the amounts outstanding 


e the cash value of Series E Bonds held by individuals on 


December 31. 1951. amounted to 834.727.000.000—S84.8 

important is this contribution to nationa ono bil ' Ee 
illions more than the cash value ot Series s outstan 

sonal security? Let’s look at a few figures E : o ih 
ing in August. 1945. 

cumulative purchases of 6,500,000 | That Americans have built personal security and a reser- 
| up to $130,000,000 per month. voir of pure hasing power ex eeding $34.7 billions is du 
in no small measure to the patriotism and foresight of men 
like Mr. Taylor and other leaders of industry who have 


made the Payroll Savings Plan available to their employees 


number of individual E Bonds sold in 


0.069.000 pieces 


LOSL totaled 
more than in 1950. 


® purchases of $25 and $50 E Bonds—the denominations For help with vour Payroll Savings Plan. phone, wire 
popular with Payroll Savers—were greater than the sales write to Savings Bond Division. U.S. Treasury Department, 


of $500 and $1,000 E Bonds. Suite 700, Washington Building, Washington, D. C. 


U.S. G loes not pav for this advertising. The Treasury De- 


tment thanks, for their patriotic donation, the Advertising Council and 
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* A Quality Product of FISHER’S FOILS of LONDON, ENGLAND. 





Throughout all stages of manufacture, every roll 
of foil made by Fisher’s Foils of England is 
automatically controlled for gauge consistency 
by the latest beam gauge. Send today for wide 
range of samples or ask our representative to call. 


fishers 
foils 





i’ 
ap 


The J&L line includes all types of 
Closures and Finishes. Bright, colorful 
decorations may be reproduced to 
your specifications. Heavy-duty ICC 
Drums. Light-gauge Drums. 55, 30 
and 15 gal. capacity and 100-Ib. 
Grease Drums. Lightweight Drums for 
Chemical and Powdered Materials. 
1-10 gal. capacity Steel Pails for 
Foods, Chemicals, Oils. 
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FOR TOUGHNESS 


... when the going is tough 
J&L STEEL CONTAINERS 
CAN TAKE IT 


J&L Steel Drums and Pails meet the most rigid tests 
for durability because: 


J&L Drums and Pails are made from 
high quality J&L Steel Sheet. 


J&L Drums and Pails are made with 
care and accuracy in every detail. 


You can obtain J&L Steel Drums and Pails through 
plants located in leading industrial centers. You'll 
find J&L service fast and efficient. 


Sones ¢ Laughlin 


STEEL CORPORATION — Pittsburgh 


405 Lexington Ave., New York 17, New York 








NOBODY HAS AS MUCH EXPERIENCE 


AT MOLDING POLYETHYLENE AS 


—TurrER ! 


The logical molder for you to consult regarding that 
product or package of yours which is to be made of 
polyethylene is Tupper. Tupper has done more than 
any other molder to make molded polyethylene a 
practical reality. 


Aside from having designed, patented, and pro- 
moted successful seals, closures, and dispensers for 
polyethylene containers, the Tupper Corporation 
has vast experience in every phase of polyethylene 
packaging and polyethylene injection molding. This 
experience will be of major importance in improving 
your product, in reducing your costs, when Tupper 
goes to work for you. 


Tupper’s combination of experience, technical 
ingenuity, and the most modern equipment is at 
your service for the custom molding of your product 
in polyethylene. You can do no better than the best 

.and the best at molding polyethylene is Tupper! 


WMERER! / 


[UPPER CORPORATION 


Monvfocturers of — CONSUMER, INDUSTRIAL, 
PACKAGING AND SCIENTIFIC PRODUCTS 


Factories, Laboratories and Sales Offices: 
Farnumevillie, Mass., Blackstone, Moss 
Oriande, Fia., Montreal, P.Q. 
Showrooms: 225 Fifth Ave., N. Y. C 


PRODUCTS HuunusyuNNy iy 


of items cov 


Tupper Seals are air and 
liquid-tight flexible covers 
The famous Pour All and 
Por Top covers are designed 
for easy dispensing. They 
are made in sizes to fit all 


Tupperware containers. 


When equipped with Tup- 
per Seals, Tupper Canisters, 
Sauce Dishes, Wonder 
Bowls, Cereal Bowls and 
Funnels in various sizes are 
the most versatile reusable 
containers you have ever 


seen. 


————| —| 


to prosecution 
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Address all communications to: Dept. MP-12 
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SQUEEN film is 
yration 


ear 


benefit of re 
SKING Core 


IMPORTANT: V! 
The VI 


ethylene but notall px 


( 


no 
pressure 
buildup... 


Send me names of converters of VISQUEEN film serving my crea 
Company 


VISQUEEN readily transmits oxygen 
and CO», breathing out waste prod- 
ucts, breathing in oxygen, to keep prod- 
uce sweet and wholesome for extended 


as well. Another reason why VISQUEEN 
outsells all other brands of polyethylene. 


Converters of VISQUEEN film are leading 
experts in design and manufacture of flex- 


periods. At the same time, VISQUEEN 
locks in moisture for freshness. So 
VISQUEEN is the ideal packaging film 
for produce, and for many other foods 


ible packages. Their skills are backed by 
VISKING’s technical know-how. Let them help 
you obtain better packaging. The coupon 
will bring the names of those serving 
your area. — 


The VISKING Corporation, Box H12-1410—Plastics Division, Terre Haute, Indiana 


VISQUEEN 


ethylene [idm 


.a product of THE VISKING CORPORATION 

Plastics Division, Terre Haute, Indiana + World's largest producers of polyethylene sheeting and tubing 
In Canada: VISKING Limited, Lindsay, Ontario * In England: British VISQUEEN Limited, London 
This advertisement is one of a series telling facts about VISQUEEN film 


the facts 
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Shakespeare's line really pulls 
‘em in... 


“These crystal-clear boxes give our 

products added sales appeal,” says 

Shakespeare Company, manufacturer 

of fine fishing tackle. “We plan to pack- 

age our new Monofilament Spin-Pak in the 

round plastic box, which shows the product 

to advantage and makes a nice unit sale over 
the counter.” 


There’s sales magic in these visual merchan- 
disers by Vichek — plastic containers that let the 
customer see the product, see the difference. 
Phage ob Slowly) ~ ona Vichek has the package for your product — whether 
Company of its fly line in this it's hardware, food, drugs, cosmetics, small mechanical 
round plastic box by Vichek. parts, many others. 


Vichek flexibility builds the package to fit your product. 
We can provide 548 compartment arrangements from 

8 different sizes...specials—involving variations 

in color, shape, interior design, hinge design, 
eic.—engineered to meet specific needs. 


If you have a packaging prob- 
lem or need, consult us today. 
We hav» helped many compa- 

nies solve their packaging 
problems, and increase 
sales and profits. 





J 


3001 East 87th Street 
Cleveland 4, Ohio 
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me RA DO once 


BRITISH PATENT 
No. 673,813 
I5Sth OCTOBER, 1947 


PATENTS IN OTHER COUNTRIES 
AND FURTHER PATENTS PENDING 














Efficient 

Very economical 

Safest in distribution 
Simplest, most convenient 

.. Attractive, Displays the product 


Lightest, easiest to pack, Unbreakable 








ALL the advantages of Unit Packaging are embodied in Packs produced by the RADO SYSTEM— 
based on the RADO patents—the only fast, efficient way of producing such packages. Further 
interesting developments pending ; ask for details NOW ! 


We will pack YOUR product in packages of YOUR own design, decoratively emboss them to YOUR 
wishes, print them attractively to YOUR requirements. Almost ANY kind of liquid, semi-liquid 
or pastelike product can be successfully packaged by the RADO SYSTEM. 


PACKAGING SERVICE STATIONS IN MANY COUNTRIES 


4 A D 0 TECHNOPOL LABORATORIES LTD 


Tel : CLErkenwell 9452-9453 212 St. John Street, LONDON, E.C.1, England Cables : Telabor, London 


British Patent Nos. 599,174, 599,183 and 675,073 U.S.A. Patent Nos. 2,530,400 and 2,517,027 
PACKAGING SYSTEM PATENTS IN % OTHER COUNTRIES AND FURTHER PATENTS PENDING 
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NEWEST STANDARD-KNAPP GLUER AND SEALER ONLY 1171/2 FEET 
IDEAL FOR INDUSTRIAL PACKAGER IN LENGTH 


fits almost anywhere. 


AUTOMATICALLY 

applies glue, folds and seals flaps. 

Operator simply feeds cases. VERSATILE 
it will glue’ and seal top or 
bottom flaps or both. 


SPEEDS 


up to seven cases a minute (and better 
if desired) make it ideal for all but FLEXIBLE 


nighedt apeen requirements. it will handle a wide range of 


different case sizes. 


MODERN PACKAGING 





BIGGEST LITTLE LABOR-SAVER YOU EVER SAW! 


Now any size plant can realize the economies of automatic 
gluing and sealing of corrugated shipping cases. SHORTY (the 
Standard-Knapp Model 429 Short Gluer and Sealer) is 

just as dependable and just as trouble-free as its high 

speed companion units. Your cases are squarely 

and tightly sealed — able to take in- 

shipment handling, yet easy for customers 

to open. Put SHORTY in your packing or ship- 


ping room and watch it pay for itself in no time. 








Full details can be yours by writing to Dept. G, Standard- 


Knapp, Division of Emhart Mfg. Co., Portland, Connecticut. 


STANDARD- KNAPP 


DIVISION OF EMHART MFG. 


PORTLAND, ‘CONNECTICUT 


Latin American Representatives: American Steel Export Co., New York City 
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Biggest customer ever? 


Retail sales in °55 may top all previous highs. 
And, as always, packaging will be a major 


factor in the success of thousands of products. 
If you want to make the most of the power 
of packaging in 1955, call in your Gardner 


representative now. He represents one of the 


biggest and oldest “packaging teams” 1 
America—a company fifty-five years 4 
in the design, creation and production of ma 
of America’s best known packages. 

If its a question of better packaging for 


bigger sales in 1955—-Gardner has the answer. 


i sit Many of America’s greatest products go to market in “Cartons by Gardner” 
— bh 


afte 


GENERAL OFFICES: Middletown, Ohio—PLANTS: Middletown. Ohio: Lockland (Cincinnati), Ohio 
SALES OFFICES in Chicago, Cleveland, New York, Philadelphia, Pittsburgh, St. Louis, Greensboro, N. C. 


Manufacturers of Folding Cartons and Boxboards 
* 











FROM THE GARDNER GALLERY OF FAMOUS AMERICAN PACKAGES 


When your package must 
make the sale— NASHUA 


Printed Wraps 


go to bat for yOu 





No matter how good you make your 
confection ... it’s the wrapper or package 
that first catches the consumer’s eye. Display 
your product at its retail-level best — ina 
saleswrap designed and produced by Nashua. 
As in this wrap for B* B* BATS, Nashua 
creative-packaging captures the “flavor” of 
your product with eye-appealing color and 
design .. . then protects it, in clearly-printed 
Nashua waxed paper. 

Write for samples of wraps Nashua has 
designed and printed for other leading candy 
manufacturers — on virtually every type of 
paper and film. Tell us about your packaging 
problem. Then, let Nashua go to bat for you. 
No obligation. 


NASHUA CORPORATION 


DEPT. A-15, 44 FRANKLIN STREET 
NASHUA, NEW HAMPSHIRE 


aie ae 
Everything in Flexible Packaging that Sells 


2 











DESIGN /PRODUCTION 


Printed Film * Waxed Wrappers * Box Papers * Box Stays °* Gummed Papers 
Heat Seal Papers * Flocked Products * Party Papers ° Printed Bands * Corrugator’s 
Tape * Sealing Tape * Moistening Machines * Technical Paper Products 
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i ips department-stor industry 
- today finds itself engulfed in the 


great debate that occupied grocery 


stores 


more than 20 years ago, and 


drug stores more recently: to self serv- 
Because de 

little bit of 
ilmost every consumer product that’s 
made, the 


ice, or not to self service 
partment stores sell a 
outcome of the debate is of 
interest to every pac kage 

Right in the middle in this debate 
ind occupying a sound strategic posi 
tion, is Sears, Roebuck & Co. Sears, we 


must remember, is no longer just a 
with 700 big 


sizable 


catalog mail-order hous« 


retail 


stores, In urban 


every 
irea in the country, it is possibly the 
largest single factor in the depart 
ment-store business today 

And Sears is largely responsible for 
the present basic, revolutionary trend 
in department-store selling: putting 
stores where the people are—in big, 


outlying residential districts—rather 
than trying to inveigle people where 
the stores are. 

In this situation Sears’ view point on 
self service and its effect on packaging 
carries more than ordinary weight. 

Briefly, it can be said that Sears has 


no intention of becoming a self-service 
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Ses wey 
rE] 
~~ 


operation Good salespeopl in this 


company S opinion are indispensable 
But at the same time there are, in the 
very nature of neighborhood selling 
vith its night and Saturday hours 
pe ak periods of selling when the sales 
staff is totally inadequate for personal 


service. To meet this situation Sears 


has evolved a type of self-selection 
packaging and display which neatly 
bridges the gap between clerk service 
ind self service. 

It is the type of packaging and dis 
play that is good selling under any 
conditions and Sears’ success with it 
suggests that no store, and no pack 
iger, need make the hard choice be 
the other; in 


this, it is possible to have your cake 


tween one extreme or 


ind eat it. 

Sears, Roebuck & Co. now has more 
than half of its 700 retail outlets Jo- 
cated in outlying districts. And Sears 
estimates that it does more than half 
its business in the 12 peak-load hours 
during night openings and Saturdays. 
At these times customers often may 
outnumber sales people by as much as 
10 to one. Obviously, it has become 
necessary for Sears to encourage cus- 


tomers, if they will, to select some of 


| 
— 


™ 


‘ 


NOBODY'S NEEDED to tell this 


housewife the difference between 


two grades of sheets; it’s all right 
there on the package. Color coding 
lines cashier 


of price helps the 


complete a quick transaction. 


ears and 


olf service 


[t won't give up 

personal selling— 
but has developed 
packages and displays 
that really need 


no help 





UNIFORM FOLD for 


types and sizes of polyethylene- 


various 


wrapped sheets makes possible 
the kind of 
play rack 


self-selection § dis- 
shown on previous 
page. Note spotlighting of es- 
<ential information and pictorial 


confirmation of the sell copy. 


; | | 
their owl pure! ies.) Irom 
play fixtures. 


Quick SETVICE booths have been 


up In the <¢ ympany s stores and 
manned by ( is] 1erTs who make change 
ind wi ip the pre-se lected merchan 
lise. But the company is quick t 
point out that self selection is not self 
ervice; it is aimed merely at sup 


enting the 


vol ot salespeoplk 
i | 


— | | ‘ 


n me ik ours t speeding uy 
] of ti , , whic 


HOSIERY COUNTER is no longer a 


can buy without any sales assistance 
A number of important changes, ob 
viously, must be made in packaging 
when a system of self selection is 
adopted since the merchandise on 
sale must now begin to act as its own 
salesman. Sears made a careful study 
of its customers’ purchasing habits to 
discover which packaging techniques 
could be best used to spec d up service 
ind increase sales. It also tried to find 
out just which forms of packaging 
would not erect a sales barrier by con 
flicting too greatly with customers 
pre conceived habits of buying 
As a result of this study, Sears’ own 
design and mer« handising staffs, work 
ing with a limited number of carefully 
elected outside design sources, have 
leveloped an_ integrated packagin; 
ind labe ling program which has many 
clements of interest to all pac kagers 
One important objective of thi 
program 1s to have the packages tak 
the best advantage of the fixtures upor 
which they are to be displayed. Natu 
rally, the display tables and other fix 
tures in current use limited to some 
extent the packaging that could be 
mploye d. But Sears had two import 
int 
itter The wall and floor 
} 


peen stand 


L pa kage that will dis 


things working in its favor in this 
fixtures 
irdized in all it 


idvantage in one stor 


iny Sears 


traffic bottleneck, since each pair 


has been individually packaged, with full information in the upper left- 


hand corner, a view of the texture and color of the stockings enclosed 


through envelope window and samples to feel on revolving rack above. 


<b 


A ROSE IS A ROSE very defi- 
nitely in this illustrated, perfo- 
rated, carry-handle carton which 


has made specialized clerk serv- 


ice unnecessary at Sears. 


store in the country. And Sears also i: 
in the advantageous position of pack 
aging goods for itself alone, rather 
than being forced, as are most manu 
facturers, to design packages that will 
be well suited to a great variety of 
display conditions 

With these two factors on its side 
Sears has been able to wed package 
ind fixtures, to cut down radically on 
the amount of display space n eded 
ind to get the greatest p issible dolla 
return per square foot 

Within this framework, Sears’ self 
selection pac kaging is aimed at several 
important targets. C. W. Harper, man 
iger of the company s Intormative 
Packaging and Labeling Division, puts 
it this way Our objective is to make 
the product re idily identified with re 
rard to brand name product name 
what the item is product use, prod 


uct fashion and quality. In othe: 


vords just as we att mpt to merchan 
dise a line of goods with various qual 
ities and price points so we try to do 
a merchandising job in packaging. Ti 
this end, we use materials, color, de 
sign and constructions. We attempt 
wherevet possible to give character 
ind interest to the package In a man 
ner that supports the item involved 
and makes the item look like what it 
is. 

How these principles are translated 
into practice Is demonstrated by the 


pictures on these pages, which illus 
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Gift packaging for textiles 


SHEET AND PILLOWCASE ensembles 


design themes; some window packages, some closed. 


a 


GRILL-WAFFLER becomes exciting gift with this gaily 
striped box and colorful, informative instruction booklet. 


ite me of the various ways In 
vhich lines of merchandise ranging 
mm stockings to rose bushes have 
en pack iged for effective self-selec 
m selling. They are typic il of the 
hole Sears program. This is how it 


} 


has been done for some of them 


Hosiery 


Traditionally, women’s stockings r 
quire pe rsonal attention at each sale. 
But Sears decided to try a system of 
self selection for its lower priced lines, 


where sales increases had been lag- 


cing behind those of the more expen- 


sive lines of hosiery 
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use variety 
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is bright and gay 


TOWEL SETS are upgraded by eye-appealing packaging 
to become desirable items for gift giving. 


PARE Oy i SS a ALND ce 


pir Ae» ciara: 


\ new single-unit cellophane pack 
ive was developed, using the same 
basic design theme as the standard 
three pair box. Heavy 450 MST 55 
cellophane was used, with a rectangu 
lar window and paper insert to keep 
the stockings from wrinkling when 
the pac kage was displayed vertically 
Colored bands on the tops of the pack 
ages marked the four styles and a 
square label in the upper left cornet 


on the style, siz 


front indicated 
length, shade and gauge. Simple open 
selling fixtures were set up, with re- 
volving stands that effectively display 


sample stockings to the shoppe a 


JEWELRY CASES are as modern as tomorrow with varia- 


tions of Sears’ new, softened, geometric patterns. 


In stores where this new package 
and fixture have been tested, sales in- 


creases have ranged from 26 to 360% 
Sheets and pillowcases 


Several probl ms had to be faced i 
dealing with this highly competitive 
line. Because of the variation in siz 
of folded sheets and the increasing 
popularity of the new fitted and pastel 
sheets, the illotted table space wa 
not being used efficiently. Soiling Wa 
another difficulty and labeling did not 
properly identify quality: differences 

Working with the manufacturers, 


Sears developed a tight wrapped poly 


89 





os wear von HOT 


e sun? 
FOR SUN FOR HEAT™ 
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ethylene sheet package with a uni 
form fold for sheets of all sizes and 
types 

A design and copy plan employing 
tour colors and three base color Varla 
tions was used to give quick identifica 
tion and encourage trade-up between 
muslin and percale in regular pastel 
ind fitted goods. 

This packaging has been installed 
in all Sears stores, with latest sales 
figures showing sales increases of 60% 


over th last non packaged veal 


d volume has also been gained 
sale of a number of attractive 


rtments ot sheets ind pillow 


Rose bushes 


pack ive 


stimulating to the cus 


nal TOs bush 


vyination and mav leave a 

{ doubt as to whether the 

they contain will live and 

JTOW 

formerly sold rose bushes 

res which had garde n shops 

trained pe rsonnel to give custom 

specialized service. But a newly 

leve lope d tolding carton tor premium 

lity 1 ses has helped build up sales 

1 other stores as well since it has been 

itroduced and has made this a practi 
| selt-selection product 


ms are made of hard, mois 


tant board, with bre athing 

i panel that can be punched 

mit for customer inspection. Full-color 
ibeling shows how. the plants will 
ok in tull bloom and there is plenty 
m the back of each box for 


planting and care instruc 


Wood screws 


Small hardware items such as wood 
\ nails, nuts, bolts and the like 
ried in a great variety of 
types. | nder the usual 
of handling, Sears sold them 
mall bins into which orOss lot 
ives were emptied Prices 
from item to item and each cus 
purchase had to be individu 
yunted out and the price figured 

iles clerk 
Sears has now re pl iced this method 
lling with a_ self feeding rack 
holds an entire line of wood 
vs and other small hardware items 
pre counted and packaged In small 
transparent-topped boxes. The num 
' 


er oO! ndividual pieces in each box 


DECEMBER 1954 


varies, so that all may be sold for a 
single uniform price, speeding up 


transactions at the cash register 


Home-barber kits 


A Sears home-barber set, though of 
good quality, had been gathering dust 
on store shelves. But revamped pack 
iging and more attention to informa 
tive material helped build up cus 
tomer demand for it. 

The old package resembled a shoe 
box with a small label on the end; this 
was replac ed by a combination folding 
carton and set up box, with separate 
travs to hold clipper head, comb and 
scissors. The box itself is designed to 
be a semi-permanent container for the 


} 


kit, so the design is restrained, with ; 
uggestion of the box’s contents. Ar 
even more important addition is a 
irefully planned instruction booklet 
giving step by step methods of trin 
ming mens and WOTMCILS hai illu 
| 


trated 


by actual phot graphs 
Fishing tackle 

Fishing lines are sold in an 
nhinite variety of qualities types 


veights ete since customers differ 
rreatly in their individual preterences 
Sears had been packaging 


ill these lines in virtually the same 


Formerly 


manner—even though some sold for as 
nuch as 10 times as much as others 

4 coordinated system of pac kaging 
made it possible to organize this as 
ortment for easier customer selection 
ind easier clerk identification. On 


uniform theme featuring a stvlized 


SALES SUCCESS of this item 
is credited wholly to intriguing 
design of white  lithographed 
ean, which lifted it from an 
“accommodation” item to sales 


in thousands in one season, 


BLANKET BOX does double 
duty—same size box can be 
used for both single and double 
blankets. Note design emphasis 


on fingertip control of warmth. 


— Revolution in the hardware department 


PREVIOUSLY there was no profit 


wood screws because of disproportion- 
ate clerk’s time required to count out 
and price six of this and 10 of that. 


NOW screws are pre-counted and 
pre-priced in a_ self-feeding display 
rack from which the customer makes 
selection with no help at all, 
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FISHING LINES in infinite variety 


oy ees tart wens - oon 


"My 


DUPONT NYLON 


distinguished for self-service 


customer by careful color coding and labeling, under a stylized fish-head 


silhouette which now marks the entire 


fish head) was used for all items, with 
color combinations identifying price 
ranges. ( opy on ea h pa kage was 
irefully written to point out th qual 
ity differences between th various 


li 
Lines 


Electric blankets 
Sears had been Piahinine a spe 
iles program al yuund its best qu lit 


electric blanket, so careful 
package to make cer 


ittentio! 
is given to the 


not he improve 
I 


| 


1 
several details 


] 
ippeahng package 
i 


ibtained, with the aid of all the Sear 


ncerned with t] 


nea-ih transparent 


I 
indow was eliminated, since its lif 


expectancy was low ind the box 


Zé was changed t¢ fit bette int 


tandard display fixtures This re 


DESIGN raised home-barber set from 
a popular seller. This is typical of the new kind of engineer- 


ing and design being applied to all Sears packages. 


fishing-supplies line. 


ulted in a 40% increase in the amount 
f merchandise that could be dis 
a full color 
election f blankets on one 


plaved ind made possible 
display 


7 
ipl 


Other items 


Briefly, this is what Sears has done 


ther items which have been pack- 
d or repackaged with an eye to 
mproved sales through self 
election methods 
@ Charcoal lighter fluid. Originally 
lanned merely as an accommodation 
tem to be given away with portable 
home-barbecue sets, this lighting fluid 
na lithographed can was easily iden 
tifiable and sold on sight. Sales wer 
iny times what had been expected 
@ Grill-wafflers. Formerly packed 
n simple corrugated cartons, Sears 
grill-wafflers and pop-up toasters of 


ered fine possibilities for sales as 


back-shelf item to 


HOW -TO-DO-I1 


treatment, because Sears believes it is vital to sales 


leaflet gets 


gifts. Accordingly, carton decoration 
that would give a gift impression was 
adopted and string-fold tags and book 
lets listing recipes were added to en 
hance the appliances’ value as gifts. 

e@ Watches. Here the object was to 
design a distinctive box for a new 
line of men’s and women’s watches 
that would give the impression ot 
luxury and style, but use a conven 
tional box shape. An unusual gray 
black and white patterned fabric was 
chosen to cover the top of the metal 
box and the bottom was covered with 
lat black linen-like finish. Inside, the 
vatch was placed on a dramatic black 
velvet background and the top of the 
box was lined with white satin printed 
in black. 

@ Paint thinner. A new Sears entry 
into this highly competitive field was 
introduced and sold by means of its 
label alone. Back and front of the can 
were used for informative copy anc 
strong, bold colors were employed Il) 
the design to make the product’s nam 
stand out. Results were remarkabk 
Without any extra sales promotion 01 
added display space, more than thre« 
times the expected sales figures wer 
obtained 

@ Frozen-food packaging mat 
als. These items often become forgot 
ten stepchildren in a “big ticket 
home-freezer department.” Sears’ r 
designed pac kage eliminated the “in 
feeling and used a 


dustrial more 


dynamic arrangement of illustration 


quick 


name and _ instruction. Copy clearly 


product identification, brand 
advantages of the 


All this helped 
bette) 


pointed out the 
various price lines. 
make these 


self-selection sellers. 


materials much 


@ Women's panties \ 


[his article continued on page 209) 


conven 


topnotch art and copy 


persuasion of unfamiliar items subject to self selection. 
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HINGED BOX resembles those used for 


safety razors. Die-cut insert 


angles lock for better display. Key inserted in lock supports lock against 


platform. Second key, held in place by slit for chain, prevents seratch- 
ing of box during shipment. Price tab acts as cushion between lock 


and top of case. Die cut for locking bar prevents lateral shifting. 


Locks with a gift look 


Yale & Townes re-usable polystyrene package 


puts lock hardware in an entirely new distribution field 


Towne, already 

kind of 

that makes counter impulse items out 
yt padlocks, locks and 
night latches, now is extending the 
market for lock hardware into the 


expert at 
display packaging 


telephone 


irea of gift and novelty merchandis 
ing by the use of a hinged transpar 
ent polystyrene box for its intriguing 
new product, the Yale Travelok. This 
is believed by Yale & Towne to mark 
the first time that a lock has been 
individually packaged in a re-usable 
plastic container. 

[he Travelok, designed for travel 
ers, workers and housewives, is a 
multipurpose portable locking device 
that can be used on all kinds of 
chests, closet doors, desks, cabinets 
etc., which do not have built-in Jocks 
[The Travelok is comprised of two 
parts—a lock which slides over a 
ratchet bar. When the 
hooked into a door or over a drawer 
ind the lock pushed up tight, the de- 
vice locks automatically. The key is 


ratchet is 


used for unlocking. 
Versatility of the device suggested 
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possibilities for packaging that would 
outlets 
never before considered in the lock 


encourage selling through 


industry—gift shops, department and 
novelty stores, airports rail and bus 
stations, hotel counters—in addition 
to traditional hardware outlets. 
Previously successful experience 
other 
types influenced Yale & Towne to go 


with plastics packaging of 
all out for plastics in this package. 
Each lock is contained in a hinged 
polystyrene box which closely resem- 
bles the cases used by safety-razo 


manufacturers. The polystyrene case 


measures 5% by 24 by 1% in. It is 


made of 0.055—0.060-gauge _poly- 
styrene and weighs 50 grains. A sp 
cial feature of the box is a Ys-in. rim 
on top and bottom to prevent scrat« h 
ing. A panel insert in the mold en 
ables the company name and _ the 
trade name of the product to appeal 
permanently on the top cover of the 
ease. Coupling hinges hold the top 
and bottom halves of the box to 
gether, Except for the trade identifi 
cation molded on the top half, the 


two sections of the box are identical 
The lock is designed to be carried 
in either pocket or purse and the 
polystyrene case is adaptable for r 
use in the workshop or the home. 
The lock itself, which weighs 4-Ib 
is mounted on a die-cut platform 
insert made of 24-pt. white, patent- 
coated board printed royal blue wit! 
yellow lettering. The insert is de 
signed to angle downward toward 
the front of the container for bette: 
display and to enable a key inserted 
in the lock to support the lock against 
the platform. A slit for a key chain 
holds a second key in place to prevent 
scratching of the inner surface of the 
box during shipment. A die-cut tab 
in the platform insert, which serves 
as a price tag has the additional 
function of acting as a cushion be 
tween the top of the case and the 
lock itself to prevent the lock from 
shifting position while in transit, The 
price tab is perforated so that it car 
be removed after the lock has been 
purchased as a gift item. A die cut 
which fits the locking bar of the 
Travelok lateral 
movement in the box in shipment. 
Six of these polystyrene-packaged 
[raveloks fit into a 


helps to preve nt 


combinatio1 


shipping container-counter display 


Polystyrene boxes molded by 
Harkin Affiliates, Inc., 331 Madison Ave 

New York. Cartons and insert platform 
by Modern Folding Carton Corp., 102 
Kane St., Brooklyn 2. 


CREDITS 


COUNTER UNIT for six in- 
dividually packaged Traveloks is 
designed for selling in gift 
shops, department stores, air- 
ports, rail and bus 
hotel counters, in addition to 


stations, 


traditional hardware outlets. 
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New high-gloss cartons 


Curad boxes demonstrate effective use of a new kind of board 


with super-white surface achieved by coating process 


wEDICATED 


TURAD 


slastlc 


[ganoace’ 


White... weDsCaTeD 


(URAD 


Gets 
apnwesive BANDAGE 


blastic Plastic 


3/4* x 
warenrnoor 


PLENTY OF WHITE in carton design—unprinted board surface—gives 


dramatic emphasis to halftone of bandaged finger illustrating Curad use. 


S excetr 
ombined with 


iomy of the 


rinting qualities 
rent potentia 
ng pl CeSS ti 


tock ccoun 


band ives 


Black Div 
Now be 


new pack 


idhesive 
Bauer & 


Chicago 


for Curad plastic 

produced by the 

of the Kendall Co 

Ing initially distributed, the 
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utilizir 
\\ hic h the 


be partic 


stock is 
suited mong the out 
itures of the cartons are 
t gloss and immaculate white 
ness, making them particularly efter 
tive in retail-store displays their clean 


ut printing and the lifelike fidelity 


ittained in the halftone reproduction 


f part of a feminine hand which 


dramatizes the use of the product 


Focal point of interest in this illusti 


tion, which appears on the front dis 


play bandaged index 


panel is the 
finger, crooked slightly to demonstrat 
the flexibility of the new-type plasti 
illustra 


hold 


bandage Supplementing the 
tion, the Curad trademark, in 
letters, dominates the front 


pach ives Phe pack ive 
umount of white 


ins-serit 
inel of the 


iploy i larg space 


iking ettective 1ISé ot the new gloss 


hite to set off the uncluttered desig: 
id o1Ve the cartons a clean, ethical 


ppt trance re carded lS highly desi 
ble tor produc ts in the drug field 


} 


Phe process by which the new boy 


ird is manufactured is said to have 


been under development for 


1 
seveTa 


manutacturer is one ot the 
hie ld ot tin 


may he 


rs. The 

aing companies mn the 
stock 

! 


sell ble iched SUI 


1k papers Che 
ribed as a 100 
hate board having the 
plied directly to the board. Due to the 
ict that the 1S composed en 
tirely of sulphate stock experience to 


coating ap 
board 
date indicates that in most instances 
lighter caliper of this stock will serve 
the Same as heavier ( liper 
Available ith ¢ ili 
12 to 22 point, the 
] 


sorted and pre 


purpose Ss 
newsback hoards 


pers ranging trom 


hoard iS sheet 


trimmed to eliminate waste sheet 


With its exceptional gloss und sur 


{ ] ] | 1 
ice levelness, the oard is particular 


, 

ffective when made to serve as part 
I 

covering the 


I the design scheme by 
it with high-gl 


gloss of the 


CRAGE 


nk and making use of the 


ipel in unprinted ireas 
vell illustrated by the Bauer & Blach 


only n 


i tec hnique 


irtons—or by printing with screened 


miirrol like 


thre ug 


pe rmits the 


loss of the stock to 


ites whi h 


1 
snow 


These attributes ippeal to make the 
board suitable for cartoning such pl 
pharmaceuticals cosmetics 


cts as 
iquors, confections, jewelry, gift pack 
iges, et 

Rapid ink setting and drying time 
are said to be other interesting prop 
erties of the 


gloss inks, it is said to afford excellent 


new coated board. Using 
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nk lay with less mottle, resulting in 
exceptional printing fidelity. Accord 
to the manufacturer the stock 


lso has less tendency to block or off 3 4 


set than is found in other boards and 
BY 3 INCHES 

quires less ink for satisfactory co, 

rage. The reduced printing pressures 


equited, resulting in a so-called FLESH COLOR 


KISS Impression ire expected t 


roduce less wear on printing plates 


From the production standpoint the 
erial is said to exhibit no tendenc 
vard curling and also tolds, creases 
nad scores well Despite its hardness 
+] coating is said to show no crack 
i¢ idency even on shat iSes 


e merchandising ndpoint 
rly useful property of — the 
that its 
} 


ibsorb aust 
sulting from BANDAGES 
TS bay be 
to restore 
This point fits and 
lf-service 
opted in looks like 
| c field a | heavy Hoo y p 
ind pre-purch nspection by y your skin 
ypper create i roblet In main 
ung packages ind 


ctive condition | . 
2688 : Plain Pad 


functional ispects I 


are interest 
in the iccompanying 


strations, the small carton contain 


LO of the sterile-wrapped band A Curity PRODUCT ( BAUER & BLACK ) 


; is of re gular tuck-end style, hay 


ng locking flaps at the bottom and 
ormally ope ned at the t p Hap The 


rl irticle continued page 208 for dispensing 


Pept RTE 


~~ 


§ break perforation 
HIGH GLOSS and fine printing qualities are characteristic of the 
new super-white, hard-coated boxboard as used in Curad cartons. 


Microscopically level surface aids fine-sereen printing. 


(RAD 


OPTIONAL METHODS of dis- 
pensing Curads from 100-unit 
carton. Removal of perforated 
section at base permits taking 
one ata time, while flap open- 
ing in back of carton gives 


access to bulk quantities. 





VENDING MACHINES have be- 
come an important market for 
bar goods and specialties, now 


account for 9% of candy sales. 


Bg candy pa kage today has to be 
littl short ot 


irresistible. Few 
products are so wholly and completely 
dependent on pac kage appe al. 

In in analysis ot candy and con 
fectionery sales, the Market Research 
National Assn. of 


lobacco Distributors puts it this way 


Division of the 


Candy pure hases are basically the 
rather than habit 
invariably stimulated by an 


result of caprice 
and are 
impe lling display ot product 

Latest DuPont studies bear this out 
statistically, showing that nine out of 
LO dec isions to buy candy are made In 


supermarkets atte1 shoppe rs enter the 
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CANDY 


stores—nearly 93% in contrast to a 71% 
impulse buying average for all super 
market items. 

Ot recent years, the candy trade 
has become increasingly aware of the 
need for improved packaging to cap 
ture the impulse buyer, but leaders 
point out that there must be firm effort 
ind greater coordination if the candy 
industry is to enjoy maximum con 
tinued gre wth 

For five vears the candy and con 
tectionery industry has been striving 
to better its record of more than $1 
iillion in manufacturers’ sales, reached 


n 1948. Each vear since then sales 


have come close, but have failed to 
top that figure 

The basic probl m of candy makers 
is the dri p in annual per capita con 
sumption of candy—from 20.5 Ibs per 
person in 1944 to 17.2 Ibs. last year 
it situation brought about, the candy 
industry believes, by growing public 
icceptance of the idea that sweets are 
i cause of overweight and tooth de 
cay, and a condition which industry 
promotions have partially overcome by 
pushing candy as a quick-energy food 
that has become an integral part of 
the nation’s diet 

The fact that candy and confec- 
tionery sales have not kept pace with 
the incre asing population as have sales 
most other food industries, thow- 
ever, is indication that all merchandis 
ng and promotional policies in this 
field need re-examination 

And in an industry where the 
package itself is almost the sole ad 
vertising medium (not one candy 
manufacturer is found in the list of 
the countrys top 100 advertisers 
packaging is destined to play an even 
more conspicuous role in the future 
of candy merchandising 

Based on figures reported by typical 
companies in a recent MODERN PAcK- 
AGING survey, the annual packaging 
bill for the confectionery industry is 
somewhere in the neighborhood of 
$200.000.000 

In the selection of packaging ma 
terials, the candy manufacturer today 
has an almost unlimited choice, de 


pending upon the physical charac 


1 See ““‘What Does Packaging Cost 
PACKAGIN( March, 1954, y 125 


Moper 


teristics of his product, the market for 
which it is planned and the cost limita 
tions. The candy field—including bai 
bagged and boxed  candies—uses 
everything from the most elaborate 
decorative boxes, lithographed metal 
containers and glass to a wide variety 
of packaging films, protective papers 
ind metal foils 

According to Department of Com 
merce figures, more than 80% of all 
candy and confectionery products 
today are packaged, Of the remaining 
19.5%, classified as bulk goods, much 
is pre-packaged on the premises for 
convenience in handling as in the 
variety chain stores—still the largest 
outlets for bulk candies. The break 
down ut cording to the Department of 
is like this: Bar goods and 
specialties, 50.2% packag 


Commerce 
goods 
25.4%; bulk 
goods, 19.5%; “penny” goods, 4.9%. 

An analysis of the retail outlets 
where candy is sold is the best guide 
to the kind of packaging that is re- 
quired for various kinds of confec- 
tionery products. More than 35% of 


boxed candies etc.) 


all candy sales are in grocery stores 

where the con 
And in at least 

10% more of the total retail outlets 


drug stores, cigar and 


and supe rmarkets 


sumer serves himself 


stationery 
stores, theaters, vending machines 


than likely makes 


his selection today without any advice 


the shopp¢ r more 


from a salesperson. The package is 
the only salesman and can make o 
break the sale 

The market breaks down like this 


Per cent of 
Retail outlets total sold 
Independent food stores 90.9 
Drug stores 16.1 
Chain supermarket food store 14.4 
Cigar stores, cigar stands 
stationery stores 
Cheaters and amusements 
Vending machines 
Military installations 
Department and variety stores 
Restaurants, eating plac es 
Service stations 
(including road stands 
All other outlets (including manu 
facturers selling through their 
own retail outlets 14.6 


100.0 
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lt depends more than ever on packaging to coax 


the nation’s sweet tooth into more-frequent bites 


\s in every phase of merchandis 
ng, the trend to self selection in the 
ist decade has revolutionized the 
yackaging of candy and confections. 
More and more candy is being pack 
iged by price rather than by weight 
n pounds or fractions of pounds The 
upermarket has been responsible for 
the popularity of the  family-size 
ackage 


tween 19 and 39 cents, and the mul- 


priced generally to sell be 


tiple package that virtually makes a 
family packags out of standard bar 
soods wrapped in units of six or mor 
nd sold at an advantageous price 
verchandising practices which Mop 
ERN PACKAGING began pointing out as 
neipient tr nds as early as 1946 

All of this is having its effect on 


uality boxed lines, now appearing 


See S 


4 


FOOD STORES, which are responsible 


for 35% 


more often in smaller snack units sell 
ing successfully at less than a dolla 
in food stores and drug stores in addi 
tion to traditional boxed lines. An out 
standing example is the attractive line 
of Whitman’s small boxed “Nibblers 
introduced two years ago and effec 
tively planned for merchandising on 
Tac ks. 


there has been a trend to step up the 


ittractive Likewise 


display 
bar candy to a bigger unit of sale by 
the box, as exemplified by the in 
teresting window-box package for 
Peter Paul’s Miniature Mounds, which 
makes a family package or television 
snack package out of this popular con 
tection formerly sold only on counters 
vith 10-cent bar goods. 

With today s high costs of ingre 
dients and manufacturing, the 5-cent 
candy bar is rapidly going the way of 


What nickel 


the good 5-cent cigar 


INDUSTRY SURVEY 


bars are left are shrinking sadly in 
size, while most manufacturers are 
doing their best to popularize new 
sized 10-cent bars. The National Con- 
fectioners Assn. reports that sales of 
10-cent bars, by poundage, increased 
24.7% in 1953, while poundage of 5 


cent bars decreased 2.8% 


Protective aspects 
Great progress has been made in 
protective aspects of confectionery 


packaging since World War I. Im 


proved packaging materials and im- 


of all retail confectionery sales, have called for new techniques in candy 


vackaging, such as the current trend to the popular-priced family packs and multiple-unit bar goods. 
£ 
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OVERWRAPPED TRAY 


permit arrangements of product 


packs 
that increase appetite appeal. 


PLRTESY SHELL MAR-BETNE 


DESIGN MOTIF depicting red, 
white, blue and green building 
blocks printed on sparkling cel- 
lophane overwrap lifts this lolly- 


pop package out of the ordinary. 


MILK 
CHOCOLATE 


a. 


STRONG IDENTITY 
and visibility are re- 
quisite in today’s 
quick-paced selling. 
Easy - to - recognize 
Rockwood packages 
permit colorful indi- 
vidual foil wraps to 
show through clear 
unprinted areas of 


the cellophane bags. 


PURTESY LASSITER Corr 


COLORFUL PRINTING on bags 


attracts 


attention to 


Stephen 


Perry items. Blue and white con- 


fetti design on wine background 


contrasts with product inside. 


PHOTO COURTESY MILPRINT AND K 
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CHOCOLATE SQUARES 


CHOCOLATE 
SQUARES 


THOCOLATE 
SQUARES 


proved methods of heat sealing and 
wrapping are providing the industry 
with neater and stronger packages 
which are more appetizing on the re- 
tail counter or shelf. More attention is 
being paid to specific product protec- 
tive requirements and the selection of 
materials with built-in characteristics 
to meet those requirements, depend 
ing on the hy groscopicity, fat content 
moisture content, solubility and crys 
tallization characteristics of the prod 
ucts 


Industrv-wide being 


research 1S 
ipplied to packaging materials and 
their relation to moisture and sugar 
bloom which is not harmful, but 
in make a chocolate-coated candy 
look unappetizing on the counter 
Gloss inks and lacquer coatings have 
ilso greatly improved the ippearance 
tf glassine papers 
Special types 
wen designed to meet the needs of 


the 


ot cellophane S have 


} 


confectioners field for use as di- 


rect Wraps, Overwraps on cartons 


trays or boats and for use as bags in 
single- and double-wall constructions. 
Combinations of aluminum foil with 
vax-impregnated tissue also have 
flered the confectionery fie ld many 
new opportunities tor protection ind 
iproved appearance factors 

Other films are finding a place in 
Polyethylene 


vs have met with great favor for 


confectionery pa kaging 


CHOCOLATE SQUARES 


IMPROVEMENT in 
design and package 
form is illustrated by 
these new and old 
Suchard packages. 
Identity is stepped 
up and overwrapped 
tray provides neater, 
more sturdy  pack- 
age. Product illustra- 
tion shows what's in- 
side. Each package 
contains a paint-by- 
number picture and 
- i premium coupon for 


an oil-paint set. 





Seasonal appeal spurs impulse purchase 


PHOTO COURTESY INDUSTRIAL PACKACING CO PHOTO COURTESY MILPRINT, INC PHOTO COURTESY VISKING CORP AND ECONOMY COVER CO 


TRICK-OR-TREAT packages for Halloween please the kids and remind the shopper to buy so that she is ready for these 


' 


door-bell ringers! Specially printed wrap converts the regular Chunky carton into a seasonal item. Bunte Bros. reported 


accelerated sales as the result of its newly designed polyethylene bags on which were printed masks for the kids. 


because of their mois 
resistance and toughness. And 
it has been discovered that poly 
thvlene-coated cellophane meets pre 
ctive 


Sallie 


Saran 


requirements and at the 
tiie supplies improved clarity 
fily 


l my. 


il 
tself in the candy field because of it 


s to be making a place tor 
xceptionallhy low water vapor-trans 


ussion rat strengt! 


transparency 
nd pl isant feel. Acetate film is popu 
iv as a wrap and as a material for 
indow cartons, because of its spar 
' ling clarity and excellent dimensional 
tability 

Developments in mechanical equip 
with 


vent have been keeping pace 


nprovements in materials. There are 
vrapping mac hines, carton set up ma 
hines attachments — for 


yacker ( irds 


ndividual pieces of candy of regular 


applving 
machines for wrapping 
w irregular shape, machines that will 
ipply a twist wrap, bag-making and 
filling machines, machines that will 
seal or st iple header pieces to bags 
machines that will apply tearing tapes 
or opening tapes and a wide variety 
t heat sealers adjustable to all types 
4 packaging materials and suitable 
ror ilmost any degre ot mechaniza 


tion 


Design emphasis 


Greatest interest currently, how 
ever, is in improved design. While 
visibility of product in a transparent 
package is one of the strongest selling 
points in candy packaging, there are 
many types of confections, notably 
chocolate, which do not lend them- 
selves to transparent packages. Also 


confectioners have discovered that in 
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PHOTO COURTESY MILPRINT, INC 
FOIL-WRAPPED, 


Clauses’ in 


chocolate-filled 


printed cellophane overwrap on famous Sam- 
pler box give Whitman’s seasonal appeal. 


self-selection selling it is extremely 


important for the manufacturer to 
step up brand identity 
therefore, the 


candy industry has participated in the 


Within recent vears 


general movement to strengthen trade 


ind brand identity. The shopper is 
usually in a hurry; she is more apt to 
pick up a package on which she sees 
i familiar name or brand than one 
which she does not recognize, It she 
likes the quality of that brand—your 
brand—she is more apt to come back 
for more. And if there are other varie 
ties in your line, she is more likely to 
try those additional varieties if ‘she 
likes the ones she has tried previously 


and if the 


attracts her eye. Note any of the best 


familiar brand name 
selling packages for bar goods and 


specialties today. The brand names 
are there good and strong—Mounds, 
Hershey, Power House, Oh Henry, 
Nestlé. Their identity is strong and 
unmistakable. 


The same strong identity is being 


cellophane-covered — tray 


rts 


re 


PHOTO COURTESY cAm REY SOLD. 
GIFT APPEAL is achieved an- 
and nually for Life Savers in book- 


Santa 


type carton 
board suitably designed. 


given to bagged and cartoned candic 
in family-size packages for 
In this field, too, ther« 


seems to be a trend to better display 


supe I 


market shelves 


ith the us¢ ot more overwrapped tray 
packs which present the candies with 
high appetite appeal. 

Supermarket operators today insist 
on price spots for easy marking. They 
would like it if better 


marking could be devised to eliminate 


methods of 
this time-consuming daily operation 
each time a case is opened. However 
with fluctuating and competitive 
prices this has not been generally pos 
sible so far 

All retailers feel that confectioners 
should give more merchandising as 
sistance in the way of point-of-sale 
aids 


Some 


favor display cards; others want racks 


want display cartons; some 


in° which the packages may be ar 


ranged easily. Some firms, notably 


Whitman's, have offered a very con- 
venient type of wire rack for counter 
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of foil-laminated 


ere Stic 
Peas ‘|i has 
A 


PHOTO COURTESY «¢ H 


CAN CO 


AMERICAN 


72%. 


#2 
iy 


Siig 


PHOTO COURTESY 


COFFEE CAN lithographed with 
a design of the red-and-gold cel- 
coffee 


appropriate 


lophane _ twist-wrapped 


candies makes an 
vacuum pack for the Martinson 


Coffee Co.’s coffee candy. 


0. 


c 


OWENS-ILLINOIS CLASS 


COURTESY 


GLASS 
packed, 


to an imported delicacy, 


CONTAINER, 


flavor 


vacuum 
gives protection 
permits 
how it looks. 


shopper to see 


NEW PROTECTION 


offered to fragile confections like candy 


from breakage is 
canes by die-cut insert carton that locks 
the two ends of canes into slots and holds 
Asher Bros. 


in sales last 


them securely. attributed a 


500% 
“Candy Cane Cradle” package. 


increase year to this 


100 


ee 


: 
% 
» SMALL BOXED 
quantities of quality 


Ms 


6 088) Note 
Caremels 
Butter Gonet 


“4 


confections are gain- 
ing favor. A success- 
Whit- 
man’s Small Package 
*“Nib- 


with 


ful line is 
family called 
lers,” offered 
convenient wire dis- 
play rack. Box covers 
with pleasing aqua 
background illustrate 
contents in realistic, 


full-color printing. 


FORSMAN CO 


urangement of smaller boxed units 

Retailers are particularly impressed 
by the convenience of the new easy- 
opening tear-strip shipping containers, 
which save hours of time in arranging 
merchandis« 

With improved full-color printing 
techniques, there is a definite trend 
toward mouth-watering illustration of 
contents, particularly on opaque pack- 
ages where the shopper cannot see the 
confections inside. Notable examples 
ire the colorful cellophane wraps for 
Curtiss’ Baby Ruth Nuggets and But- 
terfinger (¢ hips, the glassine wrap for 
Clark’s bars, the foil wrap for Brach’s 
Chocolate Mint bar. The latter is be- 
lieved to be the first foil bar wrap to 


carry a full-color product vignette on 


‘ 


its surtace 
uses ol 


One of the 
full-color printing 1s that on clear cel 
Clown 


most unusual 


lophane — for marshmallows 
picturing fou different ways to us¢ 
marshmallows as ingredients for de- 
licious cakes and other items. By tying 
in these pac kages with Pillsbury Mills 
Cake Mix promotions Clown Contec 
ible to lift 


contectionery 


marshmallows 


and 


tions are 


out ot the class 


promote them right along with othe: 


foods. This is the kind of promotional 
| Kratt 


vd stores welcome today 


Foods has done some of this by co 
operatively promoting Kraft caramels 
as an ingredient for making a confe« 

tion with Kellogg’s Corn Flakes 


Variety and seasonal appeal 
Variety and novelty are among the 
strongest appeals in confectionery 
merchandising, and while confection 
ers have been striving constantly to 
offer new varieties of products, they 
have been apt to overlook somewhat 
the 


effect of variety by changing a pack 


opportunities for creating the 
age. Slow sellers can often be turned 
fast 


strategy 


into movers by such package 


There are many opportunities tor 
creating variety by the use of seasonal 
promotions packages that will attract 
the kids, who are a strong influence 
on all candy sales. The many “trick 
or-treat” packages of the past Hallow 
een season are good examples of use 
of the package for a spec ial seasonal 
witches and 


promotion. Picturing 


goblins on a package immediately 
suggests to the shopper that she had 
better be ready with sweets on hand 
when the kids start ringing her doo 
bell. Packages in the form of masks 
the children At 
time, Valentine’s Day and Easter ther: 


intrigue Christmas 
are unlimited opportunities also f 
the novelty package. 

Some of the same selling techniques 
ipplys today to boxed candies Ther 


must be an appeal of novelty and 
variety to attract the shopper There 
are two 


groups of manufacturers of 


boxed candies: those who sell widely 
through various types of retail out 
lets—drug stores, department stores 
ind those 
known as manufacturer-retailers, such 
as Barton’s and Barricini in New York 


who sell through their own 


cigar and stationery stores 


company 
operated stores. 

Both groups know that success de 
pends not entirely on standard lines 
but on packaging that suggests some 
In this area 
there ha 


thing out of the ordinary 


ot candy merchandising 


been a trend toward various-price 


lines the high-priced package COl 


! 


taining a top-quality assortment 


medium price line which the shopper 
is likely to 
ind the 


that Pop may buy on his wav home a 


pick up as a hostess gift 


popular priced assortment 
a treat for the family 
The highest priced lines call for the 
use of elaborate decorative containers 
sometimes lithographed metal, sucl 
as the latest 


Barton contoured 
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Novelty ideas 


from overseas ..., 





wrapped in gold-colored foil, then cello- 


phane, and decorated with green leaves. 


MINIATURE CRATE of wood holds six 
chocolate “tangerines” 


Droste & Co. in Holland. Tangerines are 


PHOTO 


packed by 


packages 


Ley 
—_ * 
7 

4 7 

Aa 


-. 


oh 
| 


CUURTESY BRITISH CELLOPHANE, LTo 


IN ENGLAND, a popular confection called 
“Dolly Mixtures” is packed for sale in Wool- 
worth stores in printed cellophane bags with 
colorful die-cut cardboard heads that give 
the 


amusing character appeal. 





canister or boxes covered with 
beautifully embosse d papers and even 
plastic novelty pac kages. In this cate 
gory, too, are the traditional heart 
shape d boxes for Valentine’s Day and 
, Easter, 
Christmas, Mother’s Day and Father’s 


Day, et 


the many novelty ideas for 
all in the gift cate gory 
rhe medium-priced line must be 
ickaged as attractively as possible 
ithin the packagers budget and is 
usually designed to promote an assort 
ent by special name. Thi popular 
riced line usually calls for a standard 
ickage that is quickly recognized for 
brand and variety, but need not de 
vend on expensive decorative appeal 
Population shifts from larger cities 
suburban 


ireas, it was reported 


cently in a survey of 100,000 mail 
rder ind charge accounts by Barton’s 
Bonbonniere, appear to be bringin 
out a significant change in nation 


SARAN FILM is getting atten- 
tion in the candy field for its 
low-moisture-transmission rate, 
sturdiness, pleasant feel and its 


complete transparency. 


PHOTO COURTESY UNION PLASTIC FILMS Div. 
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candy-eating habits that will affect 
promotional ictivities and undoubt 
edly packaging. Suburbanites, accord 
ing to this study, are eating candy as 
a casual dessert rather than a between 
meals treat, which is causing manu- 


facturer-retailers to expand retail 


operations by the opening of nev 
stores in suburban areas. Other con 
fectioners who do not operate retail 
yutlets are concentrating their efforts 


more widely in suburban outlets. All 


PREMIUM promotions 
are increasing in the 
confectionery field, 
Brach’s Rocket Mix 
contains candies mold- 
ed in the shape of rock- 
et objects and space 
men. On back of the 
package is an offer to 
collect a set of 30 dif- 
ferent plastic space fig- 
ures, one of which is 
included in a compart- 
ment at the end of each 
package. Peter Paul is 
offering dog _ trading 
ecards in printed cello- 
phane bags containing 
popular confections. 


PHOTO COURTESY 


t this opens up new opportunities for 


the ftamily-sized package, a wider 


variety of under-a-dollar boxed 


sweets New 
{ 


forms will be required to meet the 
iprices of that market 


designs and 


package 


\t any rate this new trend is just 
me more evidence that an industry s¢ 
le pe ndent on consumer impulse must 
he constantly on the alert for creative 
packaging to help it realize its full 
sales potenti | 


et MEV KISS. 
x SPACEMEN 


AND JIM NASH 
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Dispensing package turns slow mover into fast seller 


\ change in packaging of Wind-O-Wipes—paper w ind 
shield wipers for the motorist—has brought about a 
change in merchandising outlets and a quick spurt in 
sales, according to the manufacturer, Graham Mfg 
Co., Inc. The product now comes in a die-cut box, 10 

in. wide, 6 in. long and 1 in deep holding 24 of the 
wipers, designed to slide conveniently over an automo 
bile visor. Wipers are removed in the same way that 
facial tissues are taken from a container. Previously 
they were packaged in 60-sheet containers for distribu 
tion through grocery and variety chains. It was found 
that a 60-sheet box lasted the motorist a vear. Reduc 

tion of the count to 24 sheets and packaging them ina 
handy dispensing container made the product popular 
with motorists. Wind-O-Wipes are now merchandised 


in self-service display cartons at service stations 


Crepir: Box by National I 


‘Heavenly Pearl from Hawaii 


This remarkably realistic representation of an oyste1 
pearl shell has been created of polystyrene by Brown 
of Honolulu, Ltd., as a gift package for a perfume the 
company calls Momi Lani, which means “Heavenly 
Pearl” in Hawaiian. 

The mold for the pearlized plastic shell containe: 
was made right in the companys Hawaiian factory and 

laboratory, which developed and fabricated the con- 
tainer. The entire shell package. including the base, is 
hand pearlized. 

The “pearl” that appears to rest in the shell is 
actually an inverted flacon that holds a half dram ot 
perfume. A screw cap engages with the neck of the 
bottle through an opening in the base of the shell to 
hold the bottle securely in place. 

\ transparent acetate cover completes the package 
The cover, carrying the product name in both Ha- 
waiian and English, is also formed in the perfume 
company’s own plant. T he package was introduced for 
the Christmas season. 





A vacuum-formed boat load of cocktail snacks 


\ novel bon vovage gift package is this plastic boat 
filled with appetizing tidbits for the traveler. Mer 
chandised by the Cresca Co., Inc., New York import 
ers, the boat contains 6 lbs. of nackaged gourmet foods 

the “makings” for a cocktail party, including crackers 
spre ads, olives, cherries, etc. The plastic boat is vacuum 
formed. Made in two pieces the top is formed of 
transparent vinyl and the bottom section of polvysty 
rene. Over-all, the boat measures 16 in. in length, 6 in 
in width and 6: in. in height. The bottom piece is pre 
printed in two colors before forming. The ship's name 
Gourmette appears on the bow. The two ship's 
stacks’ are formed to fit two glass containers—a jar of 
lives and a jar of cherries. Fitted into the bottom se¢ 
tion are jars, cans and packages of other cocktail foods 
Phe package retails for about $15. 


Self-selling saw blades 


Individually packaged abrasive saw blades in a con 
enient self-service display bring another type of hard 
vare item out of hiding. This is the first time that saw 
blades have been so packaged, according to the Chi 
io Wheel & Mtg. Co., which is now merchandising 
its Handee brand blades in this mannet 

Each blade is individually packaged in a three-colot 
printed protective envelope of sturdy folding boxboard 
onstruction. A dozen of the packaged blades fit into a 
two-tiered display carton, convenient for self selection 
by the shopper. Instructions and selling information 
for the dealer, together with “how-to-use” illustrations 
ippear on the display 

The blades come in two sizes, 7-in. and S-in. diame 
ter, and in two types: masonry and general purpose 
ill with universal bushing that enable them to be used 
with prac tically all tools 


lividual envelopes and display carton by Container 
America, Chi ago. 























Ice Cream Roll Pa 
n 
For-tetty Rolis, too 
Easy to make af heme 


wi ie Dia six 0% 5 ae Tee 


SIZE 10°x 14° 


, ara ran 


SUGGESTION of wonderful things to be cooked in it, with recipes, lifted this otherwise nondescript cookie pan to a best 


seller. Fu'l-color labels are changed with the seasons—cookies in the fall and ice-cream roll in the summer. 


Super-selling housewares 


With a trend to story-telling pictorial labels, sales 


of pots and pans in food markets have risen 1.400% in five vears 
| | 


ryhe merchandisers of baking pans 
| measuring cups rolling pins and 
such are borrowing successful food 
labeling tec hnique s and find the magi 
of color realism and appetite appeal 
can perform sales wonders even for 
products as plain looking and utili 
tarian as a food strainer. Aided by this 
new approach, which amounts to a 
swift-spreading trend in the merchan 
dising of hous« wares, hundreds of 
such items are enjoying new popular- 
ity in hardware and department stores 


ind successfully competing with sta- 
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ples and glamour foods for prized 
supe rmarket space, 

his Cinderella story of-the homely 
kitchen utensil is well substantiated 
by the most recent statistics on house- 
wares merchandising in the big self 
outlets. According to the 
American Rack Merchandisers Insti 


tute, Chicago, more than 75% of the 


service 


nation’s supermarkets now regularly 
stock some housewares and the an- 
nual volume through this medium is 
in excess of $149,000,000. Just five 


years ago only 7% ot the supers regu- 


larly stocked housewares and annual 
volume there totaled only $11,000 
000. The increase is close to 1,400% 

Coincident with this 
growth, and certainly to some degre 


impressiv 


responsible for it, has been the revo 
lution in the techniques of labeling 
and packaging housewares. Almost 
every national brand now realizes the 
importance of supplying streamlined 
buying information and supporting 
brand and product identity with a 
generous helping of color and, where 
possible, end-use appetite appeal in 
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Jumbo Broiler for Steaks 


Smooth Seamless Pan—Easy to Clean 


the label. This trend marks pe rhaps 
the furthest extension yet of a gen- 
eral movement toward application ot 
end-product, appetite-appeal illustra- 
tion to items which are not in them 
selves stimulating in ippearance. The 
trend toward use of appetite ippeal 
illustrations on transparent wraps for 
things such as hamburger and hot-dog 
lls has recently been noted. 

Not the least glamorous of today S 
supermarket sections is the house 
wares display, often containing hun 
dreds of attractively packaged glass 

} 


rubber plastic, metal and other items 


Housewares in the modern super 
market provide a truly impressive and 
inviting store section. Here the items 
reportedly, move at a rate of from 12 
to 17 turnovers a vear, as opposed to 
the average department-store turnove! 
of three times a year 

There is a significant lesson to all 
packagers who must keep self service 
or self selection in mind in the suc 
cess that housewares have enjoyed 
manutacturers 
who think that by taking a piece of 


paper and printing it with one color 


The ire still many 


or by dropping an item in a bag or by 
wrapping it in cellophane that they 
have thereby packaged for self serv 
ice. For this reason many products 
quite similar to housewares have en 
ove d no success in self selection and 
the obvious reason is that they have 
not taken the necessary steps pack 
to fit them for self selection 
other hand 
have benefited from their adaptation 
of really 


niques which have enabled them to 


age-wise 
Housewares, on the 
modern 


pac kaging tech 


take over a complex job previously) 


S Pict Pack Mopern Pacts 


DECEMBER 1954 


REVOLUTIONARY CHANGE in sales appeal for food utensils is illustrated by this comparison of old (left) and new Bake 


King broiler and pizza-pan labels. The new full-color food vignettes have the finest printing and mouth-watering realism. 


NI inv. ot 


the advances in these tec hnique s have 


performed by sales clerks 


been instigated and encouraged by 
“rack jobbers 


who account for a large prop rtion of 


service distributors, o1 


the housewares distributed in super 
markets and who have become ¢ xpe rt 
il the special packaging problems of 


non-food items in these outlets. 


Bake King baking pans 


(mong the companies demonsirat 


ing striking new techniques in the 


labeling of its housewares for distri 


See The Rack Jobber Viewpoint 
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Baka King 
Pizza Pan 


SIZE 12° —THE PROPER PAN FOR HOME USE 







outlets is the 
Chicago Metallic Mfg. Co., Chicago 
This firm has adopted food-style la 
bels for its Bake King line of baking 


pans which feature realistic color r 


bution in self-service 


productions of the cakes, cookies, rolls 
and steaks that can be prepared in 
these utensils—and even the recipes 
for same. Essentially, the idea is the 
same as that exploited so successtully 
by the packager ot cake OI cookie mix 
who lets his package tell the shopper 
how good the end result will be and 
to make—thereby 


product and “use” more graphically 


how easy S¢ lling 


ind more quickly than the most imagi 





PRACTICALLY PERFECT for supermarket selling, is retailers’ opinion 


of Foley labels 





jam packed with appetite appeal and buying information. 
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rwo 


windows 


KINDS O| 
and trick 


INTRIGUE are 
constructions for 


used for Alumode wares—picture 
items that have their own appeal 
vignettes for the plain-Jane cake pans. 


and full-color appetizing 


n S. Baker, sums up his company s 
experience with labeling in the follow 
ng manner 

We use carefully prepared Koda 


chromes in an ittempt to achieve the 


technique 1S 
ge contains 
j 


ngredients 


vessel in wh 


these dishes ultimate in eve appeal and appetite 


ius selling the end result of 


We further 


cood recipe on each pan 


show an ex 


h Tre 
look 


for good recipes ind apparently 


tested by our 


recipe is 


I 
nomiust Women are 


ilw ivs 
PRANSPARENI with sad- Ir USé 
dle label rack 


hanging is still a good package 


BAG 


ot recipes on pan labe Is has 


1 
umazing amount of appeal to shop 


items that are 


like 


sponges and plastic holders. 


for many small 


igo Met illic 


| 
irther than 


has gone a further 


self-explanatory, these 


most house wares 


ré porte dl 
this fie Id to 
Thus, in the 


ibe] that shows cooki s fol 


ncaisers ind \ 


cl indising one ot its pans ind, ir 


he summer, uses on the same pan a 


roll. Al- 
i mploy d to 


ibel fe iturIng an ice-cream 


ternate labels also are 


merchandise a pan either for broiling 


{ 


or 


8) | brown ind serve rolls. 
[his idea has powe rful implic ations 


for merchandisers of non-food items, 


for there is real merit in the combina- 


tion and variety that such labeling 


affords. Moreove - there Is a real Op- 
portunity for the manufacturer of a 
pie pan, tor example, to change his 
labels from cherries to pe aches to 
apples so the self-service store can 
capitalize on seasonal promotions of 
the fruits as well as use the ple pans 
for tie-in promotions, 

It is realized, of course, that the 
non-food manutacturer does not have 
the volume a food packager has and 


1] ] 


therefore cannot continually spend 


money tor new plates as can the irl 


ous cereal compantes for example 
non tood mere handi 


is Chic ago Metallic has demonst1 
| 


However, the 


ilk Vary his labeling ame LIS¢ 


that over a period ot yea 


have l I] 


i\ iil ible . 


COMM pe ne? OTOUT 


Foley housewares 


An excellent ex 


1 


I indle odd s] ip 


demonstrated by inother 
ompany in the housewar 
Foley Mfg. Co. of Minn 
companys line of product 
food mill rollit g 
lrame, 


The se 


that 


sitter 


kitchen aids 
would — ordinarily 

issociated with impulse sales and 
split-second buying tempo of 
supermarket. However, retailers 
told Foley that the 


program Is ac omplishing just that 


firm's lal 
placing the line among the foren 
in housewares in the country 
Again the secret of success 
in labeling that approaches the 
ity and high attention-getting val 


And the 


ting 


i full-color magazine ad 
ae the Foley labels CO 


ously of criss-cross cher 


Ing lemon MneCringue pl 


watering rolls, is just as i 

illustrations to | 

container, 
Foley's offset 


1 , 

designed so they 

vrap-around ipplic ition 
I 


+} 


e top ind bottom of the 
nd sitter ind 


circumile 


iround the rollin pin ind 


frame. Brand name and family 
hcetion are caré¢ fully given th pl 
nence they deserve, for these fa¢ 
the housewares manufacturer has « 
covered, are important aids in spi 
ing supermarket acceptance and 
sumer self selection. 

Fole Vs labe ls have bec n de S¢ ribe d 
is “correct” in almost 


every manner 


for supermarkets. They are tremen- 
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sink 


aids The 


Ve rchandiser by 
boxes for its line of 
these 


\ art ty Store 
folding 


tools has 


Rubbermaid dust 
similar kitchen 
labels designed to pack a full 


nformative, friendly and are line of 


W ith 


pans uSsInNY 


smart 
kitchen 


products and has 


“how-to-use” and end travs and 


re pk te 
result pictorials new upgraded 


cost less than the two-color made the items 


Rub 
bermaid products to succeed in stores 


clerk 


sales story 
Aluminum Specialty Co. 


The Aluminum Specialty of 
Manitowoc Wis 


bution to selt-service 


labels forme rly used and nable easier to buy and more appealing 
Certainly, evidence is found in prac 
that the 
wares manufacturer is putting won 
Rubbermaid and ful perception and 
similar products have realized how im packaging and labeling and, as a re 
portant the label has 
the product boasts no packaging other 


than the 


house 


has made a contri where no service can be ex tically every quartet 


pected 


mere handising 


with ingenious approaches to the The makers of ingenuity inte 


problem — of 
Alumod 


Inge miuity 


display packaging _ its 
sult, housewares are crossing the sales 


than 


products become when 


is demonstrated in the Alu 


Spe cial de sign 


into self selection taster 


other 


barric I 


mode carton for its drink-mixing set label. Frequently the sales almost any type of non-food 


und in i compact sleeve for measuring effort for such products must be con product 


cups difficult to 


Both pack ives 


portant functions 


centrated in 90 sq in. OF le ss ot stick The reasons are not 


perform two Wt) ae label space find not when al shopper looks at a 


] 


They securely pack ()I COUTSE many house wares ao rolling pin and sees luse IOUS cherry 


ige set components to prevent loss o1 
pilfe rage and they smartly identify 
ind merchandise their contents. Alu 
colorful food 
label effectively in its line 


utensils 


Tri le ilso uses the 
illustration 


of bak 


sans pictures 


Prize winners 


Other examples 


The Hove examples were Ss lected 


the illustrate basic new 
! the supermarket met! 


Actually 


he expanded into the 


house Wares 


there ire today some 
] 


] 
ires items produced 1) 


> COO) ¢ 


OMMPAanles 


MERCHANDISER 


STORE 


he foilow 


VARIETY 


glass bakew ine 
openers {| 
slicer Hl ht 


retrigerator 


; i 
CHSLOTIL-COore 


spoons, eX 
lad bowls plastic bow] 
uiners, salt and peppel 

travs, household brushe 

indi stationery 

of these products must com- 
space in the product crowded 
here the shelves avail 
;ousewares vary from as littl 
more than 100 ft 
All thes pl 


smart colortul 


in length 
«ducts lend themselves to 
although 


manv could not appropriately exploit 


labeling 


ippetite appe il as the baking pans and 
ther cooking utensils have don 
Howeve1 
petite other closely 
illied suffice. A re 
cent outstanding example was that of 
the Wooste Rubber Co.. Wooster 


1 


vhich developed economical 


here the power ot ap 


is denied 


ippe a 


techniques will 


tour color labels tor its 
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COURTESY 


ProTo 


EKCO KITCHEN TOOLS have made effective use of their own appeal in 


window and shadow-box cartons which serve to upgrade and give them 


gift interest. These packages won awards in two different 1954 contests. 


| themselves to pac k iging that em 
than a label. Federal Tool 


( hicago has won recognition 


more 


ingenious packaging of salt 
snack 


sponge holder sets in transparent 


pper sets, coaster travs 
| 


i 

film bags which effectively employ a 
iperboard header to supply brand 
Here 


is adapte d for 


price and similar information. 
the visibility package 
good-to-look-at 


Same SuCCeSS that IS ¢ xpe rience d whe Th 


items with much the 


this same type of pac kage is used fon 
tres] produce 

Ekeo Products, ¢ hicago, which had 
prize-winning pa kages in at least two 
ackaging competitions during 1954 


Assn 


] 


the Folding Paper Box and 


at a flat metal baking pan ind 


flaky 


rile Or 


Sees done to-a-turn brown rolls 


Bake King labels by G. A. Ack 
Printing Co., 1320 S. 54 Ave 
Ill. Foley labels by Impe rial Print 
ne Co $195 Third St Minneapoli 
Minn. Alumode drink-mixing-set cartons 
hy American Coating Mills ( orp subsidi 
ary of Robert Gair Co., Inc., 141 W. Jack 

n Blved., Chicago 4. Alumode 
ng-cup-set sleeve by Sheb yygan Paper 
Box ( Sheboygan, Wis. Alumode bake 
ware labels by G. A. Ackermann Co. Fed 
eral Tool bags and toppers by Milprint 
Inc., 4200 N. Holton St., Milwaukee, Wis 
Folding carton for Ecko Products ( 

Arrowhead” food mixer by ( 

of America mS S§ 


(CREDITS 
crmiann 


Cicer 


measur 


ontaine? 


Dearborn St 
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| Sixty air-cooled gasoline engines made by Briggs & 
Stratton Corp. are now shipped in a five-tier unit pack. 
Each tier is a separate “package” of 12 engines. The bot- 
tom tier rests on an expendable wooden pallet and the en- 
tire 1,350-lb. load is strapped together. This palletized pack 
has effected important savings in handling. Container, Gay- 
lord Container Corp., St. Louis, Mo. 


Carol Stanley, Inc., has made fast-moving gift items 
ma of handkerchiefs in these amusing transparent vacuum- 
formed acetate containers. Half spheres are grummetted to- 
gether, with opaque printed acetate sheet cut in seasonal 
shapes sandwiched between, With orders of six dozen, deal- 
ers receive tree display piece. Design, Emily Oppa., New 


York. Containers, Henry A. Schmitz, Ballston Spa. N. Y. 


> The distinetive shape of this new half-gallon container 
9 for Arrowhead & Puritas Waters, Inc., bottled waters 
makes it a space-saving refrigerator storage bottle when 
standing upright. In tilted position, it becomes a water 
carafe for the table. A wider-than-usual flared collar pro- 
vides a non-slip hand hold for easier carrying and pouring. 
Design, Walter Landor & Associates, San Francisco. 
Bottle, Owens-Illinois Glass Co., Toledo, Closure, 
Cork & Seal Co., Philadelphia. 


(Crown 


4 P. J. Ritter Cows Veg-Crest vegetable-juice cocktail 
now comes in a quart-sized, re-use glass container just 
like the one which proved so successful for the company’s 
tomato juice. The glass has a lithographed deep-skirt 
vacuum cap and a cellulose shrink-fit band label. Bottle, 
Armstrong Cork Co., Lancaster, Pa. Cap, White Cap Co., 
Chieago. Cel-O-Seal band label, Du Pont, Wilmington. Del. 


- 

) A new wedge-shaped trademark creates a strong family 
e package design for two previously unrelated products 
of the White & Bagley Co.—Oilzum motor oils and W & B 
(formerly called Economy) industrial motor lubricants. 
Design, Lucian Bernhard Studio, New York. Lithographed 
metal cans, American Can Co., New York, and Continental 
Can Co., New York. 


Veg-Crest 


“trague sont 
COCMTAN 


Vv 


‘UBRicant 


™E Wrire-Bactey 
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() Measuring tapes by the Evans Co. become an appealing 
“do-it-yourself” gift item when packaged in this trans- 
parent polystyrene plastic self-hinged box. The box, 7! 
by 5 by 114 in., holds a 50-ft. and a 12-ft. tape—a $7.17 
value for $5.69—with the extra bonus of a re-usable utility 
box. Die-cut, printed corrugated pieces fit onto the box 
hinges. Box, Bradley Associates, Inc., Chicago. 


7 Gromine consumer acceptance of frozen products in 
metal cans prompted two canners to extend their prod- 
ucts from the institutional field to the consumer market. 
Reynolds Bros.’s Chere-Pi-Pak brand and the Fruit Growers 
Co-Operative Sturgeon Bay brand frozen cherries are now 
packed in No, 2 consumer-type lithographed and hermeti- 


cally sealed cans. Cans, American Can Co., New York. 


! A lithographed metal container designed to resemble a 
Seotch-plaid basket, complete with carrying handles, 
holds a gift assortment of five types of pretzels made by 
Bachman Bakeries Corp. The Scotch basket—re-usable as a 
bread box or sewing basket—is the basis for a concen- 
trated promotional campaign geared for the Christmas 
trade. Design, Petra Cabot, New York. Container, Heekin 


Cs Co.. Cineinnati, Ohio. 


Say 


x 
N 


( New ACL glass tumblers for the Sessions Co.'s Golderaft 
+ 


and School Day brands of peanut butter capitalize on 


S. 
NS 
s 


r 
> 


the current interest in old-style automobiles. The series 
consists of four car designs: 1917 Chevrolet, 1914 Stutz, 
1906 Pierce-Arrow and 1905 Buick. Metal caps are litho- 
graphed. Glass, Hazel-Atlas Glass Co., Wheeling, W. Va. 
Caps, White Cap Co., Chicago. 


10) Borg-Erickson Corp.'s new “Flight” heavy bathroom 
' seale is packaged in a folding carton with tapered 
side walls that fit the contours of the seale. A corrugated 
mask and insert that lifts off with the telescoping cover 
afford shipping protection. The swirl design of the cover 
carries out the “Flight” trade-name theme. Design, Ray- 
mond Loewy Associates, New York. Carton, Container Corp. 


of America, Chicago. 
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ecanter 


n this vears more-dazzli 
jets array ot decanters 
liquor stores the one that seems 
destined to attract the most comment 
is something distinctly new and re 
freshing in design approach is the 
strikingly modern decanter for Brown 
Forman’s Old Forester bonded bow 
bon 

Not only does this tall lim, un 
adorned, crystal-clear flask with its 
mirror-like metallized polystyrene clos 
ure break completely with packaging 
tradition in its field, but behind it is 
a story of unusual production tech 
niques that had to be developed for 
the closure manufacture is well as 
the setting up of a spe 
ind assembling method in 
Forman plant 


Brown-Formans 1954 


ELEGANT SIMPLICITY replaces 


the third introduced 
traditional gingerbread. The grace- 


It) the last four ears 
ful container is free of any blown- 


departure is the product 


in markings. Required data is 
. , , Americas toreme lesioners 
blown in bottom, leaving all vis- 3 
; for his work on itomobiles 
ible surface free of decoration. , 
. : furniture ind mn 
Mirror-like closure of metallized ' 
. ‘A nas 
polystyrene required interesting — = 


he aren 
new production technique. lo pre-detern 


ince of the de 
ducted an extensive 
sume! preference ; 
April interviewers were 
ill sections of the country 
unidentified cold-mold de signs 
decanter buyers to make i 
what the \ liked best and why 

This study showed that decanter 
users want permanent decorative 
value plus ease of handling—a factor 
which has not always been given 
sufficient attention in the past In ad 
dition to designating the new de 
canter as their outstanding favorite 


from the standpoint of grace and 


beauty nearly 50% of the decanter 
users who named the Old Forester 


decanter as their first choice, revealed 


that they preferred it for p ictical 


reasons. 

All effort was directed therefore 
toward creating a decanter that would 
be not only a thing of beauty, but 
also a joy to use The tall graceful 
container is free of any blown-in 
markings or lines on its sides, All r 
quired information is blown into th 


bottom to leave all visible surface 
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without 


clutter 


Vlodern functional design basing its appeal on beauty of line 


and balance sets Old Forester apart in the 1954 field 


The only decorative el to grasp the bottle 


i Huting on the 


rst effect that catches the light 


reHect it upw ud through the ood balance for 


like the facets of a jewel The This 
d ind brown ipplied foil la 


] 


ery small OV ils on tront and Brown Forman 


may be removed true advances 


ily d not unlike 


ith flaring top and wider fla 


i round che Ini il 
| 


the decanter has its con Since the bottle is corked there are 
screw threads at the lip and the 


neal the to ibout three me 


ot the way up from the hbase 


mple pinched 


solden stoppe1 
in profile is at ill 
ie time psychol O11 illy appt il Chicases t cork 


hard to resist the impulse honded to the 


bottom—a pick it up and 
sound, for it gives 
pouring 

says |]. Gordon Baquie, ex 
ecutive vice president and director of Phe 


sales, “is one of the 
} rated into the many bottles intro 
duced into the liquor industry.’ 


bears no legend at Che 


inner surface of the rene item 


] 


closure DY l special process Kasil 


it this point and 


ilso functionally removable, the closure flares outwai 


to a wider diameter at the top so that 
it provides a firm grip as it is bei 
pulled out of the bottle 

holding the stand 


ard fifth-gallon, retails for the same 


1 sate grip and 


decanter 


basic design incor price as the regular round fifth botth 


$6.59 in New York stores 

4 decorative gift carton, colorfully 
printed in seasonal colors and gold 
pictures the decanter on its surtace 


vacuum-metal | lated polysty 


The metallized polystyrene closure rene closure is believed to represent 


which is inseparably one of the first instances of a p lvsty 


I 
of this size bein Oo metal 


Closure assembly demanded special set up in distiller’s plant 


is 


LINT-FREE CAPS are 


vidually wrapped and placed in separate compartments 


delivered from supplier indi- 


of shipping cases with egg-type interior partitions. 


SOLVENT is applied to polystyrene peg of cap prior 
to affixing cork. The cork absorbs dissolved portion 


of peg and thereby adheres the two as a single unit. 


ee , ” Ped 


IN CAGE, corks are 
moisture content so that toluene does not absorb into the 
cork too quickly 


sprayed with water to increase their 


when the closures are being assembled. 


IN BELT-TYPE OVEN, the assembled closures are dried for 
two hours. They are then replaced in their original shipping 
cases for transfer to the company’s bottling line. 





EMPTY DECANTERS are 


at bottling line. Here operator is testing pouring opening. 


INSPECTION STATION where filled decanters are given 


one more check to see that no foreign matter is present. 


| ] 
required pecial 


I 
had to 


lint and dust to 


l I he p! CESS 

lishing clies As the 
be absolutely tree of 
mirrot! like 


was cde 


( losure 


issure its finish 


a S} CC ial 


process eloped to achieve 
thie 


The Tri lle d cl sure 1s first spl ived 


vith lacquer and dried in a continu 


us oven, then a high vac 


| 


plac d inh 
wun wid speed 


! 
high | 


1 
spun it while 
orized in the 


retort 


" 
LumMinuin Is Val 


PEAR-STRIP on 


permits 


shipping con- 


tainer easy opening. 


Surface of these containers pro- 


motes new decanter 


package. 





checked for defects on arrival 


bottles to blow 


The pale gold finish is applied to th 
baked 


lo protect the beautiful finish, each 


iluminum surface and oven 


closure is wrapped individually in 
lint-free paper and shipped in egg 
irton” type of shipping cases from 
the supplier to Brown-Forman. 
Packaging line 


imong the most elaborate ever con 


proc edures ar 


ceived for what's basically just a glass 
bottle and pl istic closure. 

Special 
iad to br 


assembly line machiner' 


| designed and built for as 
sembling the cork and plastic com 
ponents at the Brown-Forman plant 
\ solvent is force sprayed onto a cen 

peg in the plastic shell, The sol 
vent partially dissolves the polystyren 

over which the 


cork 1S placed 


cork, acting as a sponge, absorbs 


ie dissolved ortion of the peg ane 
thereby bonds the two into a perma 
ent unior 

Che 


n a continuous belt-type drying oven 


Phe 


assembled closures are placed 


drying } hrs 


rocess 


requires 2 


112 


the 


BOTTLE-CLEANING machine directs 80-lb. air blast into 


inside free of any foreign matter. 





LABELING requires three steps. Decanters are automatic- 


ally positioned for application of adhesive, front and back. 


during which time a high-velocity ait 
blast of SOO ft. per min. 
the When 


cork and plastic sections are re ported 


is circulated 


ver closures. dried, the 
to be virtually inseparable. 
the 


issambled closures are repacked into 


Following the drying process 


the original egg-carton-type shipping 
cases and moved to the bottling line 
prior to seating on the filled de- 
canters. 

the closure-assem- 


bling and capping operations, nylon 


During entire 


cloves are worn by all employees who 


handle the polystyrene caps to pre 


vent finger marking of the high finish. 
In fact, nylon gloves are worn by all 
workers who handle the decanters or 
closures from the time they arrive at 
the line until they are placed in their 
vift cartons. 


No 


lems were encountered in the 


unusual manufacturing prob- 


mold- 
ing of the decanter, ex« ept tor extra 
care in releasing the bottles from the 
mold due to th push up” bottom 
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AUTOMATIC FILLER receives bottles from conveyor. BY HAND, assembled closures are placed on decanters which 


All who work on decanters and closures wear nylon gloves. pass under an inclined belt which forces closures in position. 


PAX STAMPS are hand applied. Stamp must be positioned CHAMOIS is used for final hand polish before each com- 


exactly the first time; excess movement would smear cap. pleted decanter package leaves the bottling line. 


vhich is made similarly to a cham At the next station the Government 


pagne bottle tax stamp is affixed by hand. This 
Empty decanters are checked on requires precision because the strip 
irrival at the bottling line for defects stamp must be positioned correctly 


such as irregular-size mouths, tilted the first time. Any excess movement 


necks, possible cracks or other flaws. will smear the polystyrene cap and 


fhe containers pass through a clean spoil its mirror-like finish 
ing machine which directs an 80-lb Each decanter and closure is finally 
iir blast into the bottle to blow the hand polished with chamois as it 
inside tree of any foreign matter. passes down the bottling line to be 
The decanters move by conveyor placed in the individual gift cartons 
to an automatic filling machine. The Decanters in gift cartons are packed 
polystyrene closures are placed by in shipping cartons designed with 
hand on the filled containers as they cardboard protectors. After sealing 
nove down line from the filling ma the cartons move to the shipping ce 
chines. The decanters pass under an partment by conveyor. 
nclined belt which forces the clos The specially designed shipping 
ires into position. At an inspection cases for the decanter packages aré 
station, both the decanter and _ its constructed with a built-in tear-strip 
ontents are checked once more fo device—believed to be the first in the 


foreign matter, liquor industryv—which permits open 


GIFT CARTONS are set up and 


lh o ire > . > oO ) ow ¢ | é ( S . 
Labeling requires three steps. The ing without cutting and affords ready Gllied ter tenet, Cartons Wiesieate 


lecanter is automatically positioned access to contents. The separated deen ame tation, Contenal do. 
for the application of an adhesive on sections of the shipping cases also canters are placed in shipping 

g g g 
front and back before receiving the provide convenient counter trays and cartons for delivery to shipping 


ont and back labels. [his article continued on page 196 department by conveyor. 
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Bright 


"Phe designer of Prestone’s striking 
new labeling found his inspiration 
squinting in the barrel of a .22 riff 


There was something appropriate 


about this, too, for the resulting de- 
sign is a precision sales instrument 
is Sharp and clean in its impact as a 
rifle shot. 

It was a weighty decision when 
National Carbon Co. set out to mod 
ernize the design of its Prestone anti 
freeze containers. The old design, a 
classic of its time, was done by the 
late Arthur Allen, one of the deans 
of modern American package design. 
One of the most widely distributed of 
ull automotive products displayed in 
cold weather months in almost ever;ry 
filling station in the land, Prestone 
Anti-Freeze had built up valuable 
recognition among millions of Amer 
ican motorists. Its time-honored gray 
red and blue label was certainly fore 


ful, vet it offered opportunities for 
“RIFLE BORE” DIAGONALS—in 


improvement in the light of new di 
gleaming silver and white to sug- 


sign trends. 
Could this force and reco; gmition be 


retained in a 1954 design style whic 


gest clean, precision function 
are matched against a bright red 


panel on right side of new design, 


would vive new display puncl 1 
producing striking mass-display 


, Preston ind stamp it iS a progressive 
package. Trade-name block is dark 
up-to-the-minute product? It was th 
blue with reverse-white lettering 
ive old pa ickag or redesig im question 


Ne wilt but in this particular instance witl 
aa 


more than usual at stake 


EXTENSION of the basic anti-freeze design to a new family of SIMPLE PICK-UP 


in two colors, red and blue, 
related all-season cooling-system products ties these items in with carries primary-container design over to ship- 


prestige and sales acceptance of more-famous Prestone product. ping cartons. It helps to build mass displays. 
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ocus for Prestone 


Keyed to its market's major challenges, Prestone’s new design 


is streamlined for striking mass-display effect 


m this problem nti w design major objective 10 inti / ot only pri 
decision that | f achieving mass-display il il but after s inti-freez 
something t issured. This is highly strate re stacked in large displays 
of all package s show Y ives and s st during ft 
in the iutomotive { 
other product 


] 


SS aispia' 


ee-Howin 


I bol ror il] th Sé things 


: : oa % 


ioOwn the shiny spl il 


cleaned rifle barrel 


initestation of this svmbol is NOOO 
ern of silver and white di 


s which forms the left half 
Prestone label. The right 
lliant, fire-engine red. The 
ne trademark loses none 

being transtormed from 

liamond = shape 
tf Arthur Allen's owr 

] ] 


ordered re 


graphed directly 
1 on a foil label 
brilliance ind 
its silver bach 
m the applied 
nd blu 
labeling for Pres 
other cooling 
been designed t 
display well 
the quality and 


} 





saiiads aaa ae oe PRESTONE 


over to foil label for Cooling 








System Cleaner. with same effeme 


tive use of silver show-throughy NN 
a 
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“RIFLE BORE” DIAGONALS—in 
gleaming silver and white to sug- 
gest clean, precision function 

are matehed against a bright red 
panel on right side of new design, 
producing striking mass-display 
package. Trade-name block is dark 


blue with reverse-white lettering. 


i 
R 
\ 


\ 


a BOIL Away - WI 
ae 


EXTENSION of the basic anti-freeze design to a new family of 


related all-season cooling-system products ties these items in with 


prestige and sales acceptance of 


more-famous Prestone product. 
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Bright 


'P he designer of Prestone’s striking 

new labeling found his inspiration 
squinting in the barrel of a .22 riff 
There was something appropriate 
about this, too, for the resulting de- 
sign IS a precision sales instrument 
iS sharp and clean in its impact as a 
rifle shot. 

It was a weighty decision when 
National Carbon Co. set out to mod 
ernize the design of its Prestone anti 
freeze containers. The old design, a 
classic ot its time, was done by the 
late Arthur Allen, one of the deans 
of modern American package design. 
One of the most widely distributed of 
ill automotive products displayed In 
cold-weather months in almost every 
filling station in the land, Prestone 
\nti-Freeze had built up valuable 
recognition among millions of Amer 
ican motorists. Its time-honored oray, 
red and blue label was certainly fore 
ful, yet it offered opportunities for 
improvement in the light of new de 
sign trends. 

Could this force and recognition bs 
retained in a 1954 design style whicl 
would give new display 


rou 

I 

Preston ind stamp it aS a progressive 
I I 

up-to-the minute productr 

ive old package redesig 

but in this particular 


e than usual at stake 


SIMPLE PICK-UP in two colors, red and blue, 
carries primary-container design over to ship- 


ping cartons. It helps to build mass displays. 








focus for Prestone 


Keyed to its market's major challenges, Prestones new design 


is streamlined for striking mass-display effect 


this probl m 
cision that 


some thing 


wing the 

ill these tl ings 

the designer while 

lown the shiny spiral 
leaned rifle barrel 

ition of this symbol is 

silver and white di 

hich forms the left half 

Prestone label. The right 


lliant, fire-eng 


t instormed trol 
diamond 


Arthur 


brilliance 
s silver back 
m the ipplied 
nd blue 
labeling for Pres 
other cooling 
n designed t 
display well 


qu lity and 


COLOR SCHEME of the litho- 
graphed metal cans is carried 
over to foil label for Cooling 


System Cleaner. with same effec. 


tive use of silver show-through. wN 
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Not only pri 
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inti-freeze 
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“FoR WONDERFUL 
pies and COOKIES 


; ad 
RECIPES ON EVERY PACK 


Vince meat in motion 


The full power of appetite appeal and homey human 
interest have been captured by the Borden Co. in 
current display featuring None Such Mince Meat 

\ realistic plastic pie cooling on a small replica of 
typical kitchen cabinet illustrates the luscious product 
that can be made with the ingredient packages 
product 

Introduced to promote the sale of mince meat during 
the forthcoming Yuletide season, this motion display 
shows Dad and Junior peering through the window 
When the display is in motion, their heads appear te 
nod approval of the pie. 

The display, nade of paperboard, is lithographed in 
six colors and varnished for longer wear. Product name 
appears In a die-cut piece at the top of the unit, cen 
tered across the reproduction of the kitchen window 
\ large patch across the center of the realistically 
printed woodgrained, hinged cabinet tells the shopper 
‘None Such for wonderful pies and cookies 
Recipes on every package.” 


Crepir: Display by Forbes Lithograph Mfg. Co., Boston 


Candlelight for the self-service counter 


\ practical display with festive impulse appeal has 
been created for Ho-Car candles manufactured by the 
House of Carras, Ltd. The problem in developing a 
counter unit for these self-decorating candles was how 
to offer dealers a self-service display attractive in ap- 
pearance, compact and with good capacity. 

Focal point of this simple metal rack is a shadow box 
which frames a back-lit color transparency showing an 
elegant candle-lit table setting. The shadow box is 
hinge mounted and may be folded down over the top 
of the unit to facilitate shipping and moving. For actual 
product demonstration, four candle holders—two at 
each side—are provided. Candles may be placed in the 
holders and lit to show their decorative possibilities. 

The compact unit is made of black wrought iron and 
measures 17 in. wide, 15 in. deep and 20 in. high. The 
nameplate attached to the front has a minimum of 
copy: “Ho-Car Self-Decorating Candles.” Capacity of 
the display merchandiser is 48 cartons, each carton 
holding two candles. 


Crepit: Display by Copeland Displays, Inc., New York. 
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Mind’s-eve cruise 


\ three-dime nsional Mediterranean scene appearing to 
be seen through the porthole of an ocean liner, carries 
ut the travel theme of Prince Matchabelli’s “Cologne 
Cruls¢ package 

rhe new Cologne Cruise package contains four 
colognes named for and inspired by Mediterranean 
ports of call—Tangiers, Valencia, Cannes and Napoli. 
Cartons for the colognes are ingeniously designed with 
two panels showing typical gay European dancers and 
the other two representing a steamer trunk complete 
vith strap, fixtures, stickers and tag. When the four 
cartons are combined, they form a compl te trunk de- 


sign. When opened, the colorful illustrations of the 
dancers are revealed. Actual cartons rest on the base of 


} 


the paperboard display. At the left, the four cartons are 
joined together accordion fashion. In the center, the 
four cartons are combined to show the steamer-trunk 


effect. A “travel ticket” gives fragrance directions 
I el and die « utting, Pioneer M unting © Finishin 
Neu y rk I tl graphy Wed eu d Press. Ine Neu 


Donald Art ( New York 


You ore invited on the 
Prince Marcuaserti 


Leg 


to the MEDITERRANEAN 


Versatile paint demonstrator of corrugated board 


Six different-sized cans may be displayed in this com 
pact corrugated counter unit introduced by the Carter 
Paint Co. for its Amorize multi purpose paints. Carter 
points out foul important features of the display which 
have helped win extra display space for its products: 
its attractive three-color design, its compact size, the 
ease with which the merchandiser is set up and its 
three-dimensional appearance. 

The one piece die-cut display 1s shipped to the ré 
iiler in flat form. Sides fold back and the front display 


t 


anel tilts to the rear, locking the side panels into posi 
tion. The filled cans, which weigh a total of from 12 to 
14 Ibs., fit snugly into the die-cut openings in the center 
yanel 

Orange and black printing on gray-colored board 
vive the unit a high attention-getting rating. The top 

nel displays the Carter armoured trademark figure 
ling attention to the characteristics of the paint—pre 
vents rust, deflects heat, resists moisture. The lowe 


panel establishes quick trade-name identity 


Crepit: Display by Hinde & Dauch, Sandusky, Ohi 
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— Bonanza on the oasis 


Russ Nicoll’s story proves that even in the desert 


a good package will build business for a good product 


t 
t 


uit sometimes jus 


nessman with plain horse sens¢ 
product ot the 


Russ Was 
oO ind he lives in. For nine vears 


I 
primarily respot he was mustered out of the 


| War I Army, he drove a tra 

Coa he lla farmers while he Save 
pennies and bought the littl pi I 
he built 


en told betore Russ 


(merica Packaging 
trom MOopERN land on Highway 99 where 


business | 
house by the 


ot the wi 
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THIS IS THE SHOP, in a re- 
4 mote desert area of Southern 
California near the Salton 
Sea, from which fame has 
spread through the medium 
of packaging. It now has 
50,000 customers for its dates 


and date 


products, mostly 


mail order. Every package 


carries a picture of the shop. 


by-16 ft. stand. He had 


ve rything but dates. Somehow, with 


} } 


} 


voundless energy and enthusiasm 
it persuaded local banker to lend 
him $500 


He kept on driving a tractor by 


night, sold dates by day. His wife and 


daughter who gave her name to the 
shop helped out. The first yeal they 
made $3,500 and the ente rprise was 
under way 

It didn't take Russ long to discover 
that the idly curious motorists who 


stopped it the shop were intrigued 


1) with the atmosphere of the desert 


ind (2) with the fantastically involved 
} 


} 


rie has don Since 


yusiness of date culture 


Everything 
in packaging and 
promotion, has plave dl upon these two 
pots and it has paid off 

Che present shop was constructed 
it age-weathered Western Union tele 
Southern Pacific 
bridge timbers that had first linked 
Southern California to the East two 


Fy iph 


poles ind 


yenerations before; they had lain on 
the desert sands for 30 vears after the 
overflowing Colorado River through 


n irrigation break below Yuma, Ariz 





AND THIS IS RUSS, self-styled “desert rat” who had the vision to 


see that fine dates could be made world famous if sprinkled with 


the romance of the strange 


began filling the Salton Sea in 1905 


Che resulting structure, with its sun 
bleached timbers, was so distinctive 
that artists have come from hundreds 
f miles to photog: iph and sketch it 

Krom the first, Valeri Jean pack 
iwes carried illustrations of this his 
torically romantse place and — the 
legend 
No one who had ever received a oilt 
packag 
when he drove by 


Russ Nicoll transplanted 10 date 


Was apt to forget the place 


palms from a nearby garden to give 
the barren spot the appearance of an 
oasis. One of these, accorded the place 
f honor next to the shop was a tower! 


Ing male tree which had been some 


From a desert oasis to you.” 


desert country from which they come. 


thing of an accident. Included by mis 
take in a shipment of female shoots 
from Arabia in 1912, it had proved 
according to Russ’s story, to be the 
most prolific male palm ever grown in 
this country, producing enough pollen 
to fertilize 400 


igainst the usual ratio of one male to 


femal palms i 
50 females. No visitor fails to read the 
colorful history of “King Solomon 
told on a plaque attached to the tre 
ind it has become probably the most 
photographed palm tree in the world 
each snapshot a traveling advertise 
ment for Valeri Jeans Date Shop 
Russ Nicoll’s story proves that suc 
cess in gilt packaging need not de 


pend on the cost and luxury of the 


ay Bak “ ont 


DESERT SUNRISE, with the famed 
King Solomon palm in the foreground, 
is the oldest and best known package. 
Inside the lid is the story of King 
Solomon and the culture of dates. 


DESERT NIGHT completes 
the Valerie Jean trilogy and 


DESERT SUNSET, painted by the same artist, 
shows the Valerie Jean shop from another angle. 
It is used on a de luxe assortment of dates. The suggests that even in starlit 
design is also used on the package for Date darkness the desert can be 


Crunchie Fudge—a popular new product, beautiful and mysterious. 
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FANCY-GIFT CORNER of the 
Valerie Jean shop offers visitors 
special custom put-ups in de 
luxe containers, as well as cer- 
tain stock items such as the dec- 
orated metal canister, the red- 
wood box and the gift basket. 


IMPORTED CANISTER has dee- 
oration formed by jewel-like 
beads. It is a feature of this 


year’s mail-order brochure. 


SPECIAL BASKETS are attrac- 
tively arranged with a variety of 
dates, date products and other 
desert specialties put up under 
the Valerie Jean name. 


EVEN IN WOOD, the picture of 
the oasis shop is hot stamped in 
color. This redwood gift chest 
has long been a standby. 


package if, as he has done you can 
1) build a reputation for quality of 
product, 2) make the packag ittra 
tive and serviceable and 3 ibove 
ill, convey a sense of the rare and 
unusual. he latter pt int he has ex 
ploited admirably with his desert-oasis 
atmosphere. 

rhe present basic Valerie Jean dat 
packages do not differ fundamentally 
from those with which he won his All 
America award in 1939. Then, as now 
the cover of the paperboard carton 
featured a lithog: iphed reproduction 
ot a painting of the desert-oasis set 
ting with the Valeri Jean she p and 
its date trees set against the purple 
mountains. Che perspective has 
changed from time to time and, for 
variety’s sake, there have been “Desert 
Sunrise,” “Desert Sunset” and “Desert 
Night” designs. But they all have a 
familiar look, for all have been done 
by the same local woman artist who 
painted the first design nearly 25 
vears ago 

So successful have been Valeri 
Jean's product and package that the 
business—now amounting to a mailing 
list of more than 50,000 names—has 
grown with almost no other advertis 
ing or promotion. Only in the last two 
vears has he used a full-color mailing 
prece 

The current pack features, in a 
half-dozen different tvpes of date as 
sortments, the pinkish clouds and re- 
flections of the Desert Sunrise scene 
on the covers of folding boxes of eco 
nomical folding construction. Several 
products including the popular new 
Date Crunchie Fudge, use the color- 
ful Desert Sunset scene, either as a 
full cover or a panel picture rhe 
Desert Night Variety Assortment pic- 
ture was painted from the same angle 
as the sunset scene, but with the deep 
purples and star sprinkled, deep blue 
desert sky as a backdrop for the 


lighted shop. Some set-up boxes still 


are used although the Space economy 
of folding types has proved important 
In recent vears 

Whatever the view, the King Solo 
mon palm auppe ars prominently lnk Cat h 
OASIS SCCTIE and on the inside ot most 
packages the romance of date grow- 
ing in general and the story of King 
Solomon in particular are graphically 
told. As an evidence of the strength of 
this kind of appeal Russ recalls that 
he once sold 500 five-Ib packages to 
1 man he met at dinner who had 
never seen the package but merely 


heard it described 
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DATE CRUNCHIES, 


colorful cellophane bags, can be 


packed in 


eaten like candy or used in rec- 


ipes as suggested on back of bag. 


variety chest for as 


dates and confections has the 
scene hot stamped in two colors 
cover. For those who want 

them, Valeri | an has beribboned gitt 
baskets packed with assorted desert 
products under the Valerie Jean label 
ind. like most gift shops he has ex 


ded to offer a tew outsic products 


nicl is glass-packed spiced preserved 


nges and citrus marmalade, canned 


yreen ripe olives and brandied dates 
icked in glass jars and in 5-lb 
wooden kegs—all under the Valerie 
Jean name 

Russ Nicoll is perhaps proudest of 
ll of the new types of date products 
that he and his wife have developed 
ind put over. A big gift item is a date 
nut cake which he bakes in his own 
vens—more than 50.000 Ibs. a al 
ore than halt of it at Christmas time 


Bits of dates in crunchy carmelized 


form are sold as Date Crunchies, in 


cellophane bags either as a confection 
to eat like candy or for use in sug- 
gested recipes such as muffins, cake, 
pie and bread pudding. From this con 
fection, Mrs. Nicoll recently has devel 
yped i Date Chunchie Fudge 


of the popular 


which, 
voxed. has become one 
ort items 

\ gift business like this can't help 
seasonal, with the biggest burst 
Christ- 
Russ has worked for years to find 


round 


mail-order activity betore 


institutional uses for date 
ducts and by products and is now 


hieving considerable success in this 


long ago discovered that the 
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CRUNCHIES IN FUDGE provide a new 
taste thrill in the candy line. A Russ Ni- 
coll discovery, Crunchies have led to new 


products, including date ice cream, 


CRUNCHIES IN CAKE, with dates 
and nuts, produce a new gift item 
that has reached a sales volume of 


more than 50,000 Ibs. in a year. 


PRODUCTION LINE, one of several in Valerie Jean’s back rooms, uses 


conveyor belts and fast over-under scales to speed up operations. 


natural syrup extracted from dates 
made a delicious flavoring; he intro 
duced it in date milk shakes sold to 
visitors to his shop. From that he pro 
oressed to date ice cream, based on a 
homogenized date “butter” which he 
now produces the year round by th 
thousands of pounds and flavored 
with bits of date Crunchies. One of 
the largest national dairy companies 
has recently added this to its standard 
list of ice-cream flavors 

One of the secrets of Mr. Nicoll’s 
success is his generous use of literature 


build 


round his products and to encourags 


inserts to help atmosphere 


This article continued on page 200 


12] 


PAPER CONTAINER for date 
butter, an ingredient of date ice 
cream, has wrap-around paper 
label with oasis-shop scene, A 
stock bottle 


date syrup, used in date milk 


(right) packages 


shakes or as ice-cream topping. 





What makes a package 
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a SALESpackage? 


Any one of these 
may hold 
the answer to 


your problem 


The right answer 
is usually a 
combination of 
these various 


factors 











The Owens-Illinois method of systematic 
exposure of packaging problems to the 

engineer, the designer and the marketer 
assures you the maximum in consistent 


delivery of top packaging values. 


DURAGLAS CONTAINERS Owens-ILLINOoIs 


AN (1) PRODUCT GENERAL OFFICES: TOLEDO 1, OHIO 
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niliaritvy with the 


Educating the Public About 


Training the Adhesion Engineer 
l t ( | tt tl 
ett t 
Mi 


festing Glue Adhesion to Cartons—I. G. Nicnot, Assistant 
Sules Manager, Paisley Products, Inc. An attempt will be made 
here to set forth two useful absorption tests that can be run in 
1 laboratory, away from the production line, Mr. Nichol stated 

rhe oil test on patent board is used to determine absorption 
of board and to qualify the board tested as per a standard 


126 


» be tested is cut into strips 2° bv 6 in. and is 


im inclined panel which is 8 in. wide and 8% in. 


deep The usual procedure is to insert thumb tacks on the in- 
clined panel inh the form ot a ‘I ; ind slicle the board to be 
tested into the slot formed by the thumb tacks. The board to 


tested should then be 1 in. from the top ind. the 


6-in side 


should run parallel with the 8%-in. sick 


rhe oil used is Fischer Scientific Co. #0-1191 white mineral 
il U.S] oil paraffin), light domestic, viscosity 125/135, An 
il-soluble red dye is used in the oil only for indicator purposes 
that it does not make any difference what is the ratio of con 
entration of dve to the oil 
\ burette filled with dyed oil is placed directly in back of the 
vertical side of the jig. The aperture is directly above the 
clined plane. The oil is dropped in equal amounts three 
the board to be tested; this is done by opening the 
ock, allowing a drop to deposit. Move the jig and repeat 
til three drops ire running par illel on the same board. When 
vil has spent itse lf, the track is measured in millimeters 
1) millimeters is considered standard 
drying-speed test, when conducted with the same adhe 
but with various boards, is basically an absorption test 
evaluation of this test can be valuable when mmpared 
inpression time of the equipment that will be used in 
It is important to have adhesive films that will 
those that will be machine ipplic 1. Cond 
operation can, therefore, be simulated 
portant to select an applicator rod wl 
chine film ipplicatic n. One manutacturer 
Webster 


g surface must be smooth s or other similar 


itor rod is the R. D Specialtic s lx 


The board selected must be anchored to the 
not move when the adhesive uppli ition is 
be adhered with th ntrolled 
nto strips approximately 1] 
st 1) Select the proper 
en used 2) Pour the adhe 
i line sufficient to be used f 
will be removed in the draw-dow) 
important to do the following in the o1 \ 
down the rod making the ipplic ition, (b) Immediately 
stop-w itch Put top board on the stock with the m« 
ind rub your hand down over surface to insure con 
Strips are pulled it 5-sec. intervals and the adhesion 
After a substantial tear bond is obtained, vou will h 


required for this bond 


he above test. indications can bx btained when DI 


to practical machine use. They take much of the guess 


t of whether a particular board or adhesive will pos 


rk in the time allowed unde production mnditions 


‘sting Glue Adhesion to Glass—Mavunine Ponper, Joseph 
eagram & Sons, Inc. The ideal adhesive for most bottle 

ing equipment would be one which possessed the binding 
erties of a resin-type adhesive and the machining chara 

ics of the dextrin and starch-base produc ts. Miss Ponder 
1 as follows 1) Selection and idaptation of an ad 
depend upon the chemical and physical natures of the 
es being bonded; (2) Selection of label paper should bi 
is carefully as selection of the adhesive 3) Uniform con 


of the labeling surface ease “labeling pains” and help 
ct better adhesion 1) Valid tests for evaluating the suit 
bility of any given adhesive for the adherents to be bonded 
vust be made with the particular materials used on the pro 
duction line 5) Accelerated storage tests are useful in evalu 
iting the final adhesive bond after package shipment Their 
true significance depends upon sample preparation and corr 
lation of laboratory climatic test conditions with those of actual 
service conditions 
No sweeping conclusions of the adhesion properties of an ad- 
hesive can be drawn from a single determination or test, she 


said. Significance of laboratory testing depends upon reproduci- 
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f results and « xposing samples to aS many diffe rent sets 


i spheric tests as may be ipplicabl 
Adhesion to Transparent Film—F. PARKER 
n 2 P. Bartlett & Co., Inc The 


for ev iluating t bond, such as peel tests, 


lesting Glue 

various laboratory 

time-load 
id cyclic performance tests were described by Mr. Bart 

who pointed 

ng actual field conditions, He related the problem to free 
products in MSAT cellophan 

correlated with field results, it has been 


ill the filtering tests in the labora 


ut the inadequacy of these tests in ipproxi 


However, he said, when 
ry tests are 
it pac kages passing 
fail in the field. Similar test procedures can be used 
f the tr insparent film. He emphasized the need for 
der controlled conditions, but warned that simulated 
ns do not cover specili conditions. He stressed the need 


n handling fil during and after conversion 


LINTING PROCESSES 


President, Printing Ink Dit 


Letterpress Process of Printing Folding Paper Cartons 
Sooy, Senior Vice President, The Gardner Board & 
majority of cartons, Mr. Sooy stated, are 
nanila, white patent coated and machine 

ood printing results by 

tut the folding qualities of the 

} 


is important Short fibres closely formed 


letterpress i 


ile providing in excellent surface for 
qualities 
i board of 


ri spe cl lly 


sheet with poor folding 
possible will produc 


ilities but poor printing surface 


Therefore. the board mill must operat 


O¢ tremes 


lectro ire made 


ym which printing « 
juality 
msiderable 


It takes proper specific itions 


know how to yroduce 
I 


Engravers proofs should always be made 


| 


i stock to judge quality prope rly 
has any tactors f flexibility ire 
registel 


il printin plates can be moved to 


mother or into proper strike-in position with 
sing die. In making combination forms, it 
‘lors from one ink fountain. To make 

n combination forms ne or more printing 
d throughout the run without disturbin 
Other advantages are 


matter: on repe it orders, true reproduction 


printing torn clear shar} 


I type 


run 1 i iaintained minor changes in copy 


r more printing plates without remaking 


rm; printing plates have long life: and it is possible 
| | : I 


gloss finish which will not yellow with age. 


letterpress printing include the problem 


to 

on the back of the printed sheet, the necessity of using 
t spray materials that leave a rough finish on the 
rface of the carton 


h drving 


long periods of time required 
of lette rpress inks; the nece ssity of leaving 
ie types of printing forms, ind the de- 
110-line screen, occasionally 120-line, 


ing the engravings. If a screen of 150 lines or finer is 


ok room on so 


using 1LOO- te 


t may be necessary to go to offset or gravure proc 
sses. As t the type 
be used for folding cartons in the future, Mr. Sooy said that 


uuld d pend entirely upon the carton specifications volume 


of printing equipment or process that will 


r quantity of cartons order, whether the carton is to be printed 
yne or more colors and if the design calls for solids, types 


fine-screen process printing 


Letterpress Printing of Labels—W. W. Firznucn, Jr., W. W 
Fitzhugh, Inc. There ar primarily two kinds of labels—the stock 
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label and the contract Jabel made to the user's specifications. 


The preparation for a label, Mr. Fitzhugh pointed out, is the 


Same is that used for a carton. Factors to be considered ire 
color, de sign ind Ie gal requirements 

Label paper 
coated or be of i specialty 
ot inks can he used 


regardless of process. Letterpress can handle short runs econom- 


may be machine finished supercalendered, 
type with very high gloss. A variety 


Crafts ianship is of utmost importance, 


ically and permits skillful handling of combination sheets. It 
ind offers 


pertect register despite variations of the stock. Its advantages 


ilso pe rmits ch inde ot slugs easily ind economic ally 


therefore are: color uniformity crispness ind soft tone cor 
| y pick or ottset Its disadv intages 
] 


responding register; no scuft 
ire that it permits a screen of only up to 130 lines and that 


pastel shades ire ti uble Sore 


Lithography: Carton and Label Printing—Witit1aM B 

Assistant to Executive Vice President, The Lord Balti 
Pre The 
un, Mr. Banks stated 


BANKS 
packags today has become an advertising 
ind with the emphasis on improving 
design, the question arises—what is the best method of 
reproduction for one’s package. It is essential to weigh all the 
factors in the earliest stages of design and decide what process 


designer can W rk within the limita 


is te ve used, so that the 
tions and full potentialities of that process 


Lithography dominates the label field, accounting for 50% of 
dollar sales and less than 12% of estimated dollar volume of 
printed folding boxes. This is due to the extremely high quality 
nulticolor work where its margin of advantage is most conch 
ive. Also, the demands on the commercial lithographic indu 
try have far excec | the rate at which the necessary highl 
skilled P rsonnel « trained and equipment built. And 
omple x and more expensive than cor 
responding letterpress equipment making it difficult for smal 


ipital to get into the field. Litho 


finally, the equipment is « 


boxmakers with limited 
sraphy’s chief advantages were stated as (1) a large degree of 
flexibility usually associated with letterpress 2 idaptabilit 
ipproa hing that of gravure, to a wide range of materials, such 
s board paper films, foils, et 3) economy and (4 superiority 
f quality to both letterpr 
If juality 


graphy might well be considered first 


ind gravure for multicolor process 


of reproduction is the overriding consideration, lith 


Lithography on Metal—W. K. NeumMan, General Manager of 
Sales, Metal Div., Continental Can Co. Mr. Neuman stated that 
the lithographic process as applied to metal is the same as for 
paper. For some applications, lithography on metal might be 
lone in the roll 

Its advantages are that it permits i wide choice of color: 

| shades, starting with a base coat or mat-finish plate. Tws 
general line items 


ipprove d tor 


of colors are used. those 


ind those for food cans where the 


food is processed in the 
in. The latter must be odor-free and, in the cooking or free; 
ing processes the lithog: iphy must not change in color 

A user may obtain lithographed cans from several plant 
throughout the country in close proximity to his own packing 
plants but color control is unportant Color tolerances are sup 
plied to both customer and plants, making possible close colo1 
control and matching by the various plants The customer ma 
use any number of colors and be assured they will be in pe rtect 
Among the 


storage with no humidity changes, an 85-150 screen, et 


register idvantages of metal lithog: iphy ire long 


Gravure—A Quality Method for Producing Folding Cartons 
Bevin W Cartons Dit Robert Gair Co 
Gravure’s growth has been extraordinary since 1947, Mr. Mills 


Mitus, Gravure 


stated loday two types ot presses art available for cartor 


produc tion: the web-fed roto unit and the sheet-fed press The 
roto unit varies in width of web, diameter of cylinders and 
number of color sections required. It is fed from roll stock and 
ifter printing, any number of delivery systems may be added 


the most common of which are the cutter and creaser. Next 
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tory in their present 
p rtially practi il 
reatest promise offered by the flexograpl 


present stage of limited devel pment is that it 
] oo — . 
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togravure 
Problems in Export Packaging. M 
H mann LaRow he Inc. 


Che Insurance Company’s Point of View on Export Ship- 
ping Conditions—JoHN Mount, Manager, Marine Service Dept.. 


[ Co. of North America. Before World War II the ratio 


insurance 
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preventabk losses ran about 50-50 in 
perience in the last two or three 
o nearly 25-75, Mr. Mount 
ise preventable losses can be controlled. 
ills for a 
contents from the 


Will not break leal yr fall 


years when 
said. This is a 
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ts the elements, from 
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Losses in Export Packaging—Joseru A. 
t to President, Moore-McCormack Lines, 
Capt. HAaroLtp ROSENGREN, 5uper 
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and Package Development Dit 
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sales or advertising 


individual needs. M1 


rganization 


depending on 
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both 


litter t-u is they are used in a 


is essential 


pproach, Mr 


that package development 
Marmon said. The ideas 


ome from manv sou 


Pur hasing Avent 


leve lopme nt 


Purchasing Phase—O. C. Ferris Schering 
sing plays in packags 


I | 
Mr. Ferris 


evelopment because it knows sources and knows 


Purchasing has an important role 


n necessarv mate rials most ¢ xpe ad 


»p to date, both on the revisi m of packages und 


itiously. Purchasing 
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\ 


levelopment ot new pa k mmportant 1 


st » obt uns unpl s tor 


Supplier's Phase—F! Kiernan-Hughes ¢ 


il knowledg: tf packaging and otf 


| ra package Mr. Kiernan sai 


cessful development 
idvisabk that suppli rs should be in at the start fa pack 
levelopment project Some of the problems that usually 


re ce VE lopm«e nt 


] 


st, material cl wes and speci 


problems in be 


\NK KIER? 


business is n 


those 


includ 
include 


‘ limina ead 


purchasin the supplier participate 


Aerosols in the Pharmaceutical Industry, \/ 


WARRES nerican Hlome Pr 


Glass Aerosols for Pharmaceuticals—FRANcis A. MUN 
Dire r. Zonite Prodt rp. The 


1 


t constant level 
uantities per fill 
preve nt contaminate 
materia 
It 


mactive pt rl 


the pre ssures deve le ped durin 
shock 6) It 
It must he ible to re 
| 


shut wn 


thermal and hy 


dependabk 


must be 


| | 
draulie 
In oper iwion 


the temperature of products ifter a 


] 


ments led to the use of two- and three 


ropellant. Th 


e require 


systems for the concentrate 


ratin 


three stages f temperature redu 


ilso used two or 
ind stainless steel thin-film liquid chillers 
4 dupl x 


is been in constant use since 


while later 
Production with refrigerated 
15.000 


filling machine was introduced a short 


units a shift 


nachine vste! has reached 


Method—G 


To maint 


Packaging by the Pressure-Fill 
Machine Work 
Hoyt said, it 


onstant ter ipe rature 


Aerosol 
Hoyr, Alpha Engineering 
formity of Freon filling, Mr 


liquid Freon is maintained at 
that the 


is import int th 


liquid is supplied to the measuring 


t lling 


high enough to 
suction stroke 


machine in a sufficient quantity and at a d pres 

boiling of the volatile 

of the measuring unit. 

Freon losses by pressure fillix 

One plant this year has filled 1,671,981 

of 6.6 oz. of Freon with a loss of only 4% 
on fill of 7 oz 


filling speeds for 9.6 oz. of 


void any propellent 


luring the 
ig have been reported as very low 
ins with iT iverage 
Another plant reports 
i loss of only 1%% on a Fre 


The first of these plants reports 


pe r can 
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Reduction of Costs in Pharmaceutical Packaging. M 


Corrugated Containers 


Reducing Costs in Pharmaceutical Packaging: Bottles, Caps 


and Cap Liners—\V t RK. KIN! \7 ng Cork ( Ber 


Unit Dosage in Pharmaceutical Packaging 


But l ( ( erat 


Soft Gelatin Capsule Manufacture—D 
/ f | Contr 


] 


process 
] 
| loss 


4 
esimal figure. The new process rev 
ossibilities for « apsule s because it 


duction and lowered cost. 


Flexible Unit Packaging—L. I. VoucKeNniNc, president, Iver 


Lee ( Important progress has been made in unit packaging 
Mr. Volckening said, and every significant change has come 
ibout through some actual need in the pa kaging field. One of 


the first strip packages was deve loped during World War I and 


onsisted of a paper tape in which seeds were spaced it recular 


intervals. The package was not a success because of paper 


which did not dissolve as ¢ xpected nd permit the seed 
sh through 
unit packaging really got started with the advent 


O} which provided visibility 


ind easy openil 


(Mn) 
r has even come down 


combinations 


Vacuum Forming Applied to Packaging—G Bork 
Borklan thoratories, The vacu iethod of forming a p 
ited with othe plant i th 
Mr. Borklat 
orming the 
oint 
tor 


Onsule4r 


ition 


FORMED-PLASTICS PACKAGING 


KEVILLE Assistant G 
Dit ela ( rp t Amer 
Packaging— | \W 
Bakelite ¢ 


Thermoplastic Sheeting Materials for 
Suarp, Manager, Flexible Packaging Materials Dit 


R 1 ther oplastic sheeting materials are finding increasingly 
| se in the pa kaging fie Id Modified Vil t d unmodified 
id polyethylene offer converters valuable properties 


for meeting pa kaging specifications. An in 

ing application for formed vinyl sheeting is in 
serving units for jellies, jan vrup and ketchup 
mtinuously, these units have 


d over the top. Other 


} 
transparent viny! 
mtainer applica 
g for oleomargarine, butter and ice crean 


d excellent “in-use haracteristics, such as 
moisture and air, have made vinyl materials 

ittractive 
developed forming techniques h ve made it possible t 
olystyrene on a high-speed production basis and this 
nent should open many markets for this material in 
zing field. Formed transparent tops for « irdboard 
ners will undoubtedly prove of 1 iumediate interest 
stvrene’s clarity, dimensional stability, high heat-distortion 
iperature ind cost are some of the factors which should in 

en fabricators 

Modified styrene sheets are used for a growing number of 
ipplic itions due to high mpact stre neth, light weight and eas« 
f forming. Acceptance of modified stvrene sheeting for pack 
ging purposes is not unusually large. However, success en- 
countered in the produc tion of large formed industrial parts are 


indicative of the ability and diversity of these materials 
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ot featured to any I n the sheet 
due primarily to the fa hat the produc- 
never kept up witl demand. As 


the availability of heavy-gauge poly 


more prevalent nd the proper- 


have made it so popular as a 


n the forme 


Vacuum Forming of Acetate for the Packaging Industry 
RKE, Plastics Div., Celane } Ameri 
vacuum formed 
r contours dl 
signed tft 
ge joined 
insertin 


] 
! 


equipment 
of the major 
package 


with simple plas or resin mok 


developed in 
ipse be tween 


of t production yack 
itself. Thin-gauge aceta ow 0.002 in 
number of vacuum holes particularly in 


j 


’ 
" ood drawing job Crystal clarity is 


tremely smooth mold surface and retention of 

itable time 

sheet. 0.010 to 0.080. mav ultimately develop 
trons by the vacuum pi cess as 


ors become nore famili 


Visual Formed Packages Made Practical by Vacuum Form- 
ing —| JOWMAN STRATTON, |t {uto-Vac ¢ The striking 
| formed packages that have been made 
sheet materials specil illy designed for this 
pment for handling the luring the last 
viewed by Mr. Stratton. The first con 
er the Ar cuum-fori 
introduced 
for) 
500 pr 
tl 


icuu ‘ in now 
he althxed t \ ( l ( ibout | cent 


| expects t st to b Lu lly te cent. He said 
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iustries 


Design Comments on Formed Plastic Packaging Today 
rER STERN, Raymond Loewy Associates. The one 
elected seems to be that of the esthetics 
The possibilities inherent in plastics ind 
ld that there is 


le-service c¢ 


ney m tee ling is 


cle to expl it the 
the fullest in the 
instruments, 
, 


und in cosmeti 


stimulation 
of the for 
f formed plastic 


+ + 


Vacuum Formed Thermoplastics—New, Needed, but Not 
by Novices—C. W. Harper, Manage f Informative Packaging 
ind Labeling Div., Sears, Roebuck ( As a truly interested 
party an ven supporter of for 1ed-plastics packagin we 

ist’ sta yu iew that too many unqualified people, large 
ind small 
in eflort to @ in on a ood thing ind turn a “fast dol 


tid Mr. Harper. In all too many cases there are no real 


wroducing an 


narketing inferior product 


only prices based on what the traffic will bear. In 
ises Claims are made that cannot be fulfilled. In all 


in fact there doesn’t 
seem to be anv established standard of quality Lack of materi 


ises th re 18 a lack ot quality 


le ids to poor materials selection. wrone weight 


knowled 
specif itions ind the ipplic ition of questionable techniques 
mtrols as they apply to specifi materials Perhaps there 
who know just enough to get into trouble 
ot enough to stay out of it. Maybe too few of I 
essary knowledge and too many of us want t 
with what little w no n too short a period 
Whatever th inswer is t is the user who 
ufferins 1e US 10 is being disappointed 
| 
| 


ild not le 


man wh 


LOTION SEMINAR 


Applving Automation to the Collection of Production-Line 
Data oO | Man Hiram W 


1! 
istilier\ 


e most other manufacturing « O sing firms, Hiram 
ilker for manv ve used 1 production inalysis svstem based 


anual entries und calculation which proved unsatistac- 


because it was too slow in si pplying statistical informa 
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Statistical Control of Incoming Packaging Supplies 


] lo h 


tor Reporting 


reject! 
differentiate be 


ional toler 


selected properly 


rhe shipment na 


a Program of Preventive Maintenance 
} t ( | t } 
j mspector must he 


i 
He must make 


ne ven 


} 
| ' 
doemen 


This plan has been in full operation since 


54 and certain definite results have alrea 
luction standards have increased on 40 
pl use better 1 ials cause les l nm time li 


| packa Ing terials have I i possible 


standard t production wur. The 
} 


indard o1 0 7 7. een 


iInsper tion 


Gadget Session—( 


hme Div., Merck 


The Development of Roll Labeling and Roll Coding Units 


evice was developed with the he Ip of i 


Nera whicl haAKeS possible T 
ror yharmaceutic il containers The gad 
I 


l ind 


t SHU CHO) 


Unit for Gluing Wrap-Around Labels as a Supplement to 


Spot Labeling Equipment—CLayron R. Hennicus, Ayerst 
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ind into itor ipp rn 


| their 


rake shipping cases sell tl 
the ods as well as tl 
ot nomenclature pla 


| in benefit ret 


liy rit ca) 1 i 
idvertising promotion ind 


Improving Performance of Vacuum Filling iunalyze their pr ducts to ob- 


dollar 


r 


ntamel 


Closures he mer f three pes of shipping container 
ar le iding representative for 
illed on ] D M I 


ntaine! proble m 


ilifornia 


New Tools for Checking Can Seams—W. C. BuRFISCHER, 
\\ ’ Ander 1 Read by JoHN A. WARREN A new m 


it p ib » produce mag ; 
I ] osure 


! im in be viewed in a lighted room 
it once. With its use, according to Mr. Bur 
] 


1 
ths may be me sured 


nanufacturer s joint on co ( rtons confined 
filled cambric 

in thousandths of an inch, _ 
Then can the develop el ) a \ lO combine 


xact overlap percentages read directly. New € Fbres 


panel cutters have i t 1 developed tor 


paper) and sisal tape which, as now, is comprised of 


l imbedded in yhal s ( or five years | 


ss sections 
mtr duction in ivencle 
glass fibre d ) it | been replaced in 
with non isphalti ma I uch as lates 


SHIPPING-CONTAINER SEMINAR ticized materials and so on down the lin 
" standpoint ot ‘ new tapes 1 
Henry J. Howrert, Robert Gai it approximately one-half the figure we had to realize in th 
vanufacture of the cloth tapes lay-filled cambri« duplex et 
Tracing Today's Developments in Shipping Containers— The cummed-t ip industries have pent over $220,000 in the 


] 


( BEARDSELL. Vice President, Container Laboratories t six vears to tell the user the proper method for closure 
ind a number if improvements in shipping Chis has been a complished by wall charts and other literature 
ons were reviewed by Mr. Beardsell. On the vhich our industry will be happy to send to any shipper to 

spindl ind slot locking device recommended shi w the prope! method if ippl ving S¢ iling tape 
labor saver in assembling wooden crates. Two Our industrv has developed i new svstem of closure which 
issemble certain kinds of cleated crates, a job is to be known as the two-strip method 1.¢ one single strip 


ired nine carpenters. For interior packing mn the bottom and one singk trip on the top of the shipping 


shock insulator is reported to give two-way ontainer. in contrast to the standard six strip method 


ind t require one sixth is much cush In laboratory field and other tests made on this new rein 


s conventional methods of pac king forced tape, in ill cases of which we have knowledge, the twi 
equipment tor cartoning books in fibreboard strip method proved tronger and more durable. We know 
<tension to other ipplic itions using board no case where failure occurred because of the behavior of rein 
4 new fibre drum with an interior r forced sealing tape under the two strip method 
cvlinder is being used to pack 1 continuous strand of Chis revolutionary svstem of closure has the further laudabl 
nany miles long. Mr. Beardsell discussed reinforced poly idvantage of cutting labor costs materially 
esin containers and mentioned one 74 in. long and 32 in Recently our industry made ipplic ition to the official classi 
eter that will carry as much as 3,000 Ibs. Also mentioned fication committees for the amendment of governing Rule l 
types of containers of weather-coated board for of Uniform Freight Classification No. 2. At the present time 
hipments and a new type of easy-opening corrugated ul other carriers, except the railroads rccept this new form 
h has top perforations instead of the now-—familiar two-strip closures. On any materials that are not directly cla 
sic strip opening sified under Rule #41, Classification 2. that demand material 
be packed in cartons or cases, the railroads, too, will iccept this 
ting Down to Cases—Berke_ey V. BENNETT. National two-strip me thod of closure 


ile Druggists’ Assn Proper des ription and identification 


pping-container contents can go a long wav toward im Adhesives—WiILLIAM SrepDERLUND. National Adhesives Dit 


product's marketabilitv. The physic il handling o National Starch Products, Inc. The place of resin emulsions in 


Y nanutacturing level wholesale lev i i yroviding stronger! colorless lued la ss for shipping conta 
I | PI 


luced to a bare minimum. Still. a ise of mer with no squeeze-out was discussed by Mr. Sederlund. who 


been re¢ 


ind tallied at least 12 times between narized the advantages of glue sealing as follows 
the manufacturers production line ! h il, (2) offers highest peed is high as 2,000 
retailer's shelf. Easy t | ( he } implifie s handlings suited to hand, se 
ontainers « in help considerab! cu ully-automatic operation, (5 s full display value 
thes« steps yntain 6 helps 
] | ] 


ippeal and reducing sts ar } vin 1 ¢ ls YT n | spott lowest in labor 
i study by the National Wholesal og S we s other costs i y water-resistant 
pel shipping-container markings i | . let nt to tu Sederlund de 


extra cost through slight hang ‘ i non-skidding ra hat ipplied before 
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ting qualitv of cartons. He 


ls found effective in his cor pan 


Wire LISS astert ‘ sostt 4 Packager Looks at Statistical Quality Control—SreriueNn 
I itu wil ple fastener I ‘ were su rizea Harrison. Research Laboratories. Kraft ! l rp Mr. Har 
M , : ples S n be positioned w! ison § er was read by Mr. Lee, due to 

f illness.) Mr. Harrison disting 
toleran limits which ar 
systems from tl 
in weight contr 
quirements 
ound ind pack 
lantity specified 
1aintain control as near tl 
stly verfill, but never 
determining Luise 
lassified as being related to 
iterials in product, (2) differences 
yn the machines ifferences 
4) variation 

materials 

| 


He pointed out that continuous 


formity than batch operation ind f ( 1dvances 
instrumentations that will make adjustments to 
iutomatically, similar to development that is already 


Gell 


s other than packaging 
Getting the Most out of Your Experience—Dr. W 
N, National Bureau of Standards. By a simple exai 
humidity chamber, where supposedly controlled = c 
a varied from one shelf of the chamber to the other, Dr. Youden 
ntainers. Mr. Zusi pointed out the necessity for experimentation that “makes a 


orted! ovid- . 
Foportens®) we fair horse race” out of sampling procedures. He demonstrated 


f the bo 


proble1 


in interesting new mathematical prin iple which is now be 
lieved to be useful in giving a truer ranking of variables with 


the fewest contradictions 
ISTICAL METHODS AND QUALITY CONTROI 


7 P. Lee, Engineering Department General Foods 


FLENOGRAPHIC PRINTING 


Basic Concepts About Statistical Methods—F. Bruce May 
tor f t ity ( ntrol. lohns John n. Oualits y hairman, CLARENC! H Mitte Printing 


vd Quality vust be 


the easurem 


Stability of Flexographic Printing—Norman Cooper, Ber 
ng Bros Deeney. The PI flexographic printing subcommittee 
the five most important fa s of stability 
ghosting operat nal off delayed offset 
rathered indicated blocking was the most 


Blocking tests run under the first pro 


A Supplier Looks at Statistical Quality Control 


Customer A t 


of three 


procedure was outlined and converter 


ample s tor test of commercial runs 
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Publicity—Douctas | furrLe, Interchemical Corp. Th 

was formed at the last meeting in 
stionnaires have been sent out asking for 
thought desir ible 


replies have not vet been tabulated and 


The re sponse has been 


ivailable now on the type of publicity 


Restoration of Moisture to Cellophane After Printing— 
Apams, Sylvania Cellophane Dit American Vis 
Corp. The Sylvania web conditioner was developed after 
ral years of laboratory and field tests, Mr. Adams said. Th 


WittiaM G 


t replaces ihe moisture lost in printing cellophane and is 
d to improve its general appearance by removing wrinkles 
nd reduces brittleness to a minimum. Removal 

lvents from the ink as the cellophane passes 

nditioner also results in better anchorage between 
Package distortion caused by moisture pick-up 
been dried out after printing ts thus eliminated 

er is installed at the end of the processing line 

itic controls are synchronized with the press 

iaintained in the unit at a constant 190 deg. | 

pressure ranges between 3 and 5 Ibs. per square 

material, as it comes off the printing press at a rate 

50 to 550 ft per minute, enters the conditioner at th 

makes only one pass ind comes out at the bottom onto a 
chilling roller, goes to a spreader roller and finally onto the re 
ind. The conditioner has no moving parts. The stainless-steel 
jets and exhaust manifolds are mounted in an aluminum 

ise and this is inserted in a Fiberglas insulated second cass 
| nit is intended for cellophane exclusively. Mr. Adams au 
need that Sylvania is now ready to go into pr duction of 


restore moisture to glassine and films of a like nature 


Automatic Control of Viscosity of Flexographic Inks at the 
Press—Donatp W. BrooxrieLp, Brookfield Engineering Lab 

ontrol of color on solvent presses has long been 

The demand for lor control will increas« 

f (1) the increasing use of the spectro pho 

tro-analyzer which makes it possible to measure 


limit of eyesight and (2 


or bevond the practi il 
l-tested equipment vhicl n control color t 
thes re rigid demands 


After two vears of development, the Brookfield Viscotrol in 
ibstantially its present form has been evolved for color contro! 
Mr. Brookfield exhibited some graphs showing the close dk 
| ( lor on viscosity, making it Pp ssible to control 
é latter He then described the instrument 
its operation 

instrument comprises a cvlinder or disk. called 
hich hangs down immersed in the ink and is ro 


int speed bv a all svnchronous motor through 


] 


uring device to determine the viscous a ig upon 


is divided into tw parts the Viscotrol proper 

s and translates the measurement, and a control 

h receives the resulting signal ind actuates the corr 
ntrols. Air must be supplied to the instrument at an 
between LO and 150 pounds The Viscotrol itself is en 
using consisting of a cast aluminum base with a 

Pyrex glass dome which permits observation to 

the instrument is running properly ind to tak« 

gs when placing it in operation The dependability ind 
cy of the instrument, Mr. Brookfield stated, has been 
over a number of ve in all types of service. It is 
in principle, installation operation and maintenance 
n accepted as completely safe for use under th 

st hazardous conditions. Being portable, it may be used 
inywhere in the plant and will relieve press operators of a very 


in ottsetting 


demanding element in their work without adding 
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Treatment of Polyethylene Film for Printing—Marruew | 
KritCHEVER, Traver Investment Corp. Mr. Kritchever gave a 
resumé of what has been done in the past to make the surtacs 


ot poly thylene print ible. This included re-orienting the surtac« 


molecules, chemical treatments to etch or change the surface 


and coatings or additives to induce adhesion, down to the 


present-day processes of flame impingement ind electroni« 


bombardment. He stated that equipment exists for treatment 
by the latter two processes by means of which it is possible 
to control the level of ink adhesion 
Each of these two methods has its distinctive plac For uni 

formity on bottles and injection-molded items, it is necessary 
to use flame impingement, while for thin flat sheets the ele« 

tronic bombardment process 1s indicated. The equipment Is dif- 
ferent, but the results are the same. The treatment is permanent 
A surface molecular change takes place, but it is important to 
note that it does not change the body of the material. It is best 
to test the speed with which the treated surface will accept a 
given ink. The ink, preferably fast drying, should resist lifting 
by “Scotch” tape in 15 seconds. Each firm should work out its 
own control test procedures It is possible for users or con 
verters to spec ify the de gree otf treatment desired. Done on 
present day extruders or coaters, the treatment can be blocked 
out in certain areas. Treatment does slightly decrease gas trans 
mission rate. The treating equipment is available, but it may 


have to be adapted to fit each user’s own proble m 


FUNDAMENTALS OF PACKAGE PRINTING 
Chairman, I t. Avers, Robert Gair Co., Inc. 


What Industry is Doing About Color Control: A Survey— 
F. L. Wurzpurc, Jr., Interchemical Corp. The Color Control 
Committee has prepared and sent out a questionnaire to some 
200 folding-carton plants throughout the country. The ques 
tionnaire was designed to assemble data on the methods cur 
rently being employed in the folding-carton field for color 
standardization and control Approximately 50 returns have 
been received and a preliminary report on the data will be 


pre sente d 


Practical Considerations on the Printability of Packaging 
Materials—J. J. ScHWENKLER, Container Corp. of America 
Printability of cartons is a problem of increasing importance 
Mr. Schwenkler said, because of the merchandising trends 
which increasingly demand color, quality and a more striking 
ippearance. Moreover, fidelity is especially difficult to obtain 
because of the long runs involved 

Mr. Schwenkler discussed the major factors that affect print 
ibility, and listed these as the quality of the board, the type 
of ink, make-ready and pressmanship Some of these factors 
ire difficult to measure and, in regard to all factors, tests are 
significant only insofar as they correlate with actual results 


which are obtained 


Some Observations on Gloss in Connection with Other 
Functional Properties of Lacquer Coatings—Paut H. Yooper, 
Pyroxylin Products, Inc. Gloss is the power of paper or other 
surfaces to reflect light speculalry. Various instruments have 
been developed for measuring gloss, but poor correlation has 
been found between instruments of various types. Mr. Yode1 
discussed methods of changing gloss coatings to increase o1 


reduce gloss 


Pick-Test Studies—Wittiam C. Wacker and Caro.yn | 
Morse, National Printing Ink Research Institute, Lehigh Uni 
versity. Picking—the mechanical rupture of paper or coatin 
during ink ipplic ition—has been a proble m which has plague d 
the printer for many years and has become of increasing im 


portance if the high speeds demanded by modern production 
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Christmas gift 
box created for 
Glenmore 


Distilleries Co. 


F. N. Burt Company, Inc. 
Manufacturers of Small 
Set-up Boxes, 

Folding Cartons 

and Transparent Containers 
500-540 Seneca Street 
Buffalo 4, New York 

Offices in Principal Cities 
Or Write Direct 

Canadian Division: 
Dominion Paper Box Co., Ltd. 
469-483 King St. W. 
Toronto, Canada 


Another 
P) estige 
Product 
Packa ged 
by BURT 








TRANSWRAP 


gives you completely 
» automatic packaging 


MEASURES THE PRODUCT 


FORMS, FILLS AND SEALS 
THE PACKAGE 


REDUCES COSTS 
ADDS SALES APPEAL 


\ product in a Transwrap package is a top- 

flight item for self-service and counter dis- 

play merchandising. Made from transparent 

wrapping material, the package gives shoppers a tempting pre-sale 
look at your product. Colorful printing effectively puts across your 
sales message. And the package is hermetically sealed—keeps the 
contents factory-fresh. 

Packaging with a Transwrap machine is a remarkably simple and 
economical operation. That’s because Transwrap is a one-unit, 
completely-automatic packaging plant. It accurately measures your 
product by volume, weight or count...forms a pillow-type or fin 
seal package from material in roll form...then fills and seals it 
You can make the package as large as 942” x 14” or as small as 
4” x 142”. Uses Cellophane, Pliofilm, Vinyl, Saran, Polyethylene. 
foil or heat-seal coated papers, and registers the printed design 
Can automatically imprint a sales message in several colors. One 


Operator can supervise up to three Transwrap machines. 
Write for complete information 


a RETA Oe 
tiie eit tee ins te 
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TECHNICAL 


ENGINEERING ¢ METHODS ¢ TESTING 


Charles A. Southwick Jr. * Technical Editor 


Controlling bloom in candies 


Type of packaging is determining factor in protecting 


refrigerated chocolate-covered candies from moisture damage. 


tis highly de sirable to handle choc 
olate candies so that they can be 
kept in storage several months without 
change in order to provide an even 
production and marketing schedule 


Iwo of the major factors which dé 
termine the keeping qualities of can 
dies are methods of packaging and 
storage conditions 

Refrigeration is recognized as an 
effective means of retaining the eating 
qualities of chocolate-covered candies 
ind of protecting them from fat bloom 
graying Water-vaporproof — sealed 
pac kages are essential to pre vent gain 
or loss of moisture and to prevent con 
densation of moisture upon removal 
from refrigerated storage. 

A series of tests} was conducted to 
on the finish 


candies of a) 


the influence 
of chocolat 
packaging 


determine 
certain 
materials used as ove 
wraps and nner liners for boxes, and 
wraps for individual pieces of candies 
ind candy bars; (b) storage conditions 


including temperatures and humid 


ities and (c) types of candies, includ 


ing coatings and centers. 


Methods 


In these 
pound 


360 one 


chocolate-covered 


tests a total of 
boxes of 


© The authors are with the Georgia Experi 
nent Station, Experiment, Ga. This is Georg 
Paper No. 272, Journal Series, Georgia Expe: 
nent Station 
# Research vonsored by the National Co 
tioner \ ind the Refrigerat 
Co 
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By E. K. 


manutac 
1.920 chocolate 


issorted candies from five 


turers and a total of 
covered bars from six manufacturers 


WeTE used Al] boxe Ss ot assorted can 


dies were overwrapped with cello 


phan when received had a Me-in 
cushion and each piece of candy was 
in a fluted chocolate-colored glassine 
cup 

The initial overwrapping material 


\\ is repl iced on 54 boxes of the choco 


1. AFTER-STORACGE 


studies 


HEATON, BARBARA G. 


COW AN and J. G. WOODROOF 


late covered assorted candies, shown 
In Table I 


manutacturer, 


and Fig. z. from each 
nine un 


che ( ks 
LIS d for the 


leaving 
wrapped boxes of each as 
atte 


initial 


storage and nine 


examination. The replacement 
overwraps consisted of 
each of (a) aluminum foil, 0.00035 
b cellophane 550 MSB 3 
( cellophane 300 MSAT 538 d 


Pp Ivvinvlidene chloride film 


nine wraps 


cvauce 


Saran) 49 


which were made of chocolate-coated 


candies show CL and 2) sugar bloom and (3) normal. 
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gauge; (e) glassine, #500; and (tf 
polyethylene 0.001 gauge. All wi ip 
ping materials were heat sealed except 
the glassine and saran; these were 
sealed with tape 

The six types of candy bars (five 
chocolate covered and One solid milk 
chocolate, shown in Table Il) were re 
ceived in chipboard boxes packed 24 
bars pel box. All of the bars had in 
dividual wrappers of glassine except 
one type chocolate-covered mint 
fondant, which was wi ipped in alu 
minum foil, Six boxes of each type of 


; bar were overwrapped three with 
2. POSITIONING 


7 : 0.00035-gauge aluminum foil, three 
of 15 pieces of 


with 20-lb. waxed paper ind three 


BOTTO M LAYER nm G8 SETS, boxes ot each re mained without ovel 


on top and bottom 
lavers of a 1-Ib. Wraps, as checks Che wrappe rs of in 
box with all pack- dividual bars from two additional 


boxes of each type were re pl iced witl 


aging material havy- 
ing been removed. each of the materials listed and the 
bars were then repac ked in boxes con 

taining eight bars wrapped in foil 

¢ ight in waxed paper and eight in the 

riginal manufacturer's w1 ip. In the 

ise of the mint-fondant bars orig! 

nally wi ippe d in foil, the re pl icement 

Wraps were W ixed papel ind Pp ly 

ethylene. No overw! ip was used on 


the boxes containing these bars 


Three boxes of each type ot ove! 


vrap for each of the assorted « und 
nd one box of « ich of the v irlous 
tvpes of wrap and overwraps fo! the 
bar candies were placed in storage at 
i) zero deg. | b) 35 deg. and 50 


’ . lity nod wf o 
rABLE I—THE NUMBER OF TYPES AND PIECES OF DARK AND LIGHT elative humidity and (c) 70 deg. 1 
CHOCOLATE CANDIES PER BOX AND DESCRIPTION OF THE MANUFAC 50% relative humidity The assorted 


rURER’S PACKAGE FOR CHOCOLATE-COVERED ASSORTED CANDIES BE A EE ee 


| six months ind the bars wer 
e) ined after two and four month 
Boxes « mtaming the bars were ré 
WI ipped for further storage after the 
two months’ examination 

At the first examination the boxes of 
issorted candies were oved fron 
storage wrapped in brov | with 
i contectioner s fold 
hrs. at 75 de g, | und 75 
opening. As there was no evidenc 
condensation o1 dulling of the fin 
the boxes were rew1 ipped as before 


and returned to the respective storage 


} 


conditions for 36 hrs ifter which 

thev were again removed, held for five 

hours at 75 deg. and 90% r. h. without 

brown-paper overwrap and opened 

for examination. Since evidence of 

black paper ynly condensation was found only in th 
bottom boxes with no overwrap. it was con 
Printed , ; he pa cluded that the idditional brown 
paper n ben paper Was unnecessary ind it wa 
nnitted at ill ubsequent examina 


tions of both assorted and bar candies 
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} 


t every examination the surface of 


| issorted candy and each 


1 p1ec yt 


observed under 5x 


nay Dal Was 
magnification with special lighting to 


letermine relative amounts of a 


isture condensation or sugar bloom 
illization of sugars on the sum 
conden 
shown in Fig. 1: (b) hard-fat 
ts which migrated to th 
ind — solidified ( sott-fat 


fats remaining liquid at room 


ce—resulting from moisture 


pioom 


temperature and producing an oily 
| 


I 
urrace ine d ] 


cracking observed 


nly after storage at zero deg. F. and 


ipparently due to expansion in freez 


evaluations were obtained 
ot tive persons who scored 


f candy it each examina 


Results 


The most significant results of the 


various tests wer that no damage on 


curred to the candies from condensa 


n when moisture tight boxes were 
In numerous tests both assorted 

ind bars were removed trom 
ind 35 deg., without step 
70 deg F at 


condensation 


tempering, to 
h where 
of the 


during the 


pac kage S Was 


Warm up pr rod 


of moisture dam 


oisture or evidence 


se to the candies was found only it 
, 
cl vere 


open d before ther 


d 70 deg. I or in thos 


nstructed of materials which allowed 


noisture te penetrate from outside 


Moisture tight 


Was the 


pac k iging 


factor in 
t ] ] 


rated Canal 


etermining protecting re 


s from moisture dam 
of the 


10us pach iging mate rials compare 
follows 


A/uminum foil 


behavior and efficiency 


] 


Boxe s of candy ove! 


vrappt d with aluminum foil collected 


more moisture condensation on the 


the packages than boxes 


verwi ipped with other materials 


when removed from retrige rated stor 


The particles of moisture were at 


microscopic, but within a_ short 


they coalesced to torm drops ot 
asingly large SIZ as 


t until 
off the 


shown Ith 
some of the condensate 
Since there 


into the foil 


boxes 

penetration of moisture 

ey ipo! ition was I ipid and b xeS OVCI 
this material 

imong the first to dry off 

] 


condensation and drying on th 


wrapped with wert 
his mols 
ture 
surface of the packags caused no in 
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Was ho 


rABLE II—TYPE OI 


OVERWRAPPING MATERIALS 


GLASSINE CELLOPHANE-« CELLOPHANES POLYETHYLENE SARAN 


UNWRAPPED 


COATINGS AND CENTERS, 
FOR CHOCOLATE-COVERED 
WHEN RECEIVED 


AND DESCRIPTION OI 


PACKAGES BARKS OF CANDY 


Relative amounts of bloom on five different brands 


of chocolate candies in various packaging materials 


CANDIES 


3 


AWARD FAT BLOOM 
SRR SOFT FAT BLOOM 
}SUGAR BLOOM 


ZF 


35° 70 0 


ae =| 
0 


STORAGE TEMPERATURES-DEGREES F. 


3. AVERAGE PER CENT of hard-fat bloom, soft-fat bloom and sugar 
1-Ib. 


different manufacturers, when overwrapped with each of six materials 


bloom on chocolate-coated assorted candies in boxes, from five 


and stored with an unwrapped check, at 0, 35 and 70 deg. F. for six 
and 80% 


humidity. The maximum amount of bloom shown in these tests is 25%. 


months, then conditioned for 6 hrs. at 60 deg. F. relative 
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TABLE IlI—RELATIVE AMOUNT OF SUGAR BLOOM (WEIGHTED MEAN) 

ON CHOCOLATE-COVERED ASSORTED CANDIES WHEN THE BOXES WERI 

OVERWRAPPED WITH DIFFERENT MATERIALS, STORED FOR SIX MONTHS 

AT 0 AND 35° F.. AND CONDITIONED AT 70° F. AND 85% RELATIVE 
HUMIDITY FOR 5 HRS. BEFORE OPENING 


Candy identity! 


GLASSINE 


%») ii Bed 





1. CONDENSATION of moisture on 1-lb. boxes of candy removed from 
0 to 70 deg. F. and 90% r.h. Condensation collected in droplets on 


saran overwrap without penetrating to box or candy. Glassine wraps ab- 
sorbed part of the condensation, while some penetrated box to cause 
sugar bloom on candies, Foil collected droplets without penetration. Boxes 


polyethylene and cellophane wrapped acted similarly to those in saran. 
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jury to the boxes, matting, paper lin 
ers, individual paper cups or candy 
Similar results were obtained whe: 
aluminum foil was used to wrap in 
dividual bars or pieces of assorted 
candies. 

Cr llophane poly thylene and saran 
The behavior of polyethylen and 
saran Was practically the same as that 
of aluminum foil. Both the medium 
and he avy grades ot cellophane ack 
quately protected boxes and individual 
pieces ot candy, but the cellophane 
itself showed signs of wrinkling and 
shrinking as a result of the condensa 
tion and subsequent evaporation of 
moisture, 

VW axed paper Waxed paper, used 
as a box overwrap or wrap for individ- 
ual candy bars retarded but did not 
completely prevent migration of water 
vapor Hence, the net gain from use of 
the paper was a decrease in the 
amount of moisture damage to the 
boxes and individual bars, but in no 
instance was it considered an ade quate 
protection against sugar bloom 

Glassine. Boxes overwrapped with 
+500 glassine absorbed the conden 
sate without the formation of droplets 
resulting in severe wrinkling and 
stretching of both the Wrapping ma 
terial and the outer surfaces of the 
boxes. The appearance of the boxes 
was greatly impaired as long as they 
were damp, but mproved on drying 
Che period required for complete dry 
ing was much longe than with foil 
polyethylene, saran or cellophan 

Glassine afforded little or no pro 
tection when used as a wrapper for 
individual pieces of assorted candies 
in practically all instances of sugar 
bloom from condensation it was im 
possible to differentiate pieces which 
had been wrapped In glassine from 
those which had been left unwrapped 
The same was true of bars wrapped in 
single or double layers of glassine 
even when one layer was lightly 
waxed, but a wrapping of glassine 
covered with a sleeve of heavy printed 
kraft effectively prevented damage 
from condensation. In the latter in 
stance, it Is probable that the kraft 
papel sleeve acted as a blotter to ab 
sorb moisture which otherwise would 
have penetrated the glassine and re 
sulted in bloom on the surface of th 
bar 

Vo wrap. Boxes with no overwrap 
ibsorbed the condensate and became 
damp without the formation of drop 
lets on the surface. Drving was slow 


and the interior packaging material 
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; 


were 


+ 


the candy, showed varied 


vell iS 


1e¢grees yt 


injury from having been 


moist 


Assorted candies 


Manutacturers packages for choco 


pri 
cted the product from sugar bloom 
The 


te package is 
I 


| issorted ( indies 


overt 


essential features of an ade 


shown In Fig 5 
the 


f the candy boxes used 


incorporated by manufac 


rers in most 
these tests and they gave adequate 
yrotection a condensa 


gainst moisture 


ion ind ry sugar bloom whe nh ¢ andi 


removed from storage at 35 o1 
g | Sugar bloom did not 
when moistureproof packag 
} 


vere used 


rero dk 
CCUl 
when moisture-absorbing 


ssue, cups or trays were placed ovel 


directly beneath the candy ol 
hen individual pieces were wrapp¢ d 
n moistureproof materials 

The am 

orted candies wrapped in the vari 
iftet 


ynths S Si wn 


mint of sugar bloom on the 


for six 


Ill and in 


storage 


| ible 


] 
us materials 


Alm st data 


: ’ > 
tained following two months’ storag« 


ident il were ob- 
[These results show that sugar bloom 
vas effectively controlled in boxes of 
indy 


Foi] 


erwrapped with aluminum 
moisturep! of cellophane (which 
is used by the 
polyethylene or 


manufacturers 
saran: but it did oceuw 
n candy in boxes overwrapped with 
slassine or with no Boxes 


overwrap 
it indy exposed it 75 deg. F. and 
lids 
that foldover inner liners 
foil, polyethylene 
ifforded 


the ( indy 


85% r.l with removed showed 
f aluminum 
saran 01 cellophane 
much greater protection to 
inner liners of 


which 
than 


than similar 
printed kraft paper were in 
effective 


Foldove I 


turn more miner liners 


I g] issine 


wluminum foil 
box liners were about eight times as 
effective in preventing condensation 
on candies as laminated aluminum-foil 
fit the box 

Condensation on boxes of candy re 
zero deg. F 
10 times that on boxes removed from 
x5 de og I These 
condensate re quired longer periods for 
but the 


pads cut to 


moved from was about 


increased amounts of 


final effects were 
Although the same 

were affected by 
and 


eV iporation 
the 


numbe rs ot 


ibout Sclllie 
preces 
condensation from 35- 
the 
Sugal bloom on preces ré¢ moved from 


5-deg F When 


condensation occurred, it was always 


moisture 
] 


vero-deg.-I amount of 


storage 


Storage was less. 


heavier on the pieces or bars near the 
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SUGAR-BLOOMPROOF PACKAGE FOR ASSORTED CANDY 











5. ESSENTIAL FEATURES of 


from 


a package for protection of assorted can- 
(1) 


(2) chipboard box, telescope stvle, with extended edges to protect 


dies sugar bloom are: moistureproof overwrap, with sealed 


edges; 


the candy from mechanical injury; (3) cushioning and insulating ma- 


terial in lid; (4) padding tissue with high moisture-absorption capacity ; 


(5) moistureproof inner liner with end and side folds—which is not 


needed if a suitable overwrap is used; (6) dividers between the layers; 
(8) 


(7) individual wrapper to retain moisture and flavor of the candy; 


glassine cup to prevent the candy pieces from rubbing together. 


boxes These lett the 
ported around the 
with the result that it 


care 1n handling to 


i edat S yt the Piece ‘ tops 


f candy protruding above the edges 


overwraps unsup 


I 
sides ot the boxes 


f the fluted cups had more condensa 


Was necessar\ 


tion than those which did not protrude to exercise extreme 
ibove the edges ot the ( ups. 


One feature of 


prevent tearing of the 
terial foil 


espt cially suscep 


wrapping ma 
the 
' 

boxes containing assorted candies was 


tl and 


undesirable Aluminum waxed paper 


ind glassine were 


e presence of extended bases tible to damage trom this cause is 


FABLE IV—SUGAR BLOOM ON FIVE TYPES O| 

CANDY BARS AFTER FOUR MONTHS’ STORAGE AT DIFFERENT TEMPERA 

TURES, WRAPPED IN WAXED PAPER AND UNWRAPPED, AND CONDI 
TIONED AT 70° F. AND 90% RELATIVE HUMIDITY 


CHOCOLATE-COV ERED 


Individual bars u 
waxed paper by manufactu 


bloom 


° 


fentity rap pe 


rating 


Solid chocolat 


Caramel nougat 


1. Mint fondant 


nut cream 


Milk choocolate 


ind pe init 





TABLE VI—FLAVOR EVALUATIONS OF SIX TYPES OF CANDY BARS AS 
RECEIVED, AND AFTER BEING STORED FOUR MONTHS AT 0°, 35° and 
70° F.. (A) WRAPPED IN ALUMINUM FOIL, (B) WRAPPED IN WAXED 

Candy bars PAPER AND (C) UNWRAPPED 


TABLE \ THE AMOUNT OF SUR 
FACE ON PIECES OF CHOCOLATI 
COVERED ASSORTED CANDIES 
COVERED BY FAT BLOOM IN FIVI 
PACKS AFTER STGRAGE FOR SIX 
MONTHS AT rHREI rEMPERA 
FURES AND CONDITIONING FOR 
24 HRS. AT 70° I AND 60° R. H 


\ )] itil 
Data It 
Flavor changes f 


1 
rerences In Individtlal Wraps 


i 
Moisture-tig og f d or overwraps for boxes wert 
nificant as the temper ture 

The three mat rials listed in ord 

desirability were oil 


ind the manutacturel 


IDEAL PROTECTIVE PACKAGE FOR CANDY BARS sine 


Storage changes 


! 
Some candies showed storage dif 


ferences not associated with packag 


ing. Candies containing nuts in coat 


ings or centers is well as those witl 

butterscotch iram ream ude 

nougat ol spun centers were 

susceptible to fat bloom. Hard- and 

soft-fat bloom usually occurred to 

gether, although the two were dis 

tinguishable under a microscopr The 

umount of bloom varied somewhat 

6. REQUIRED to protect candy bars from condensation and sugar bloom with storage temperature, as shown in 
are the following: (1) moistureproof overwrap with sealed edges; (2) Fig. 3 and Table V, but was ippal 
telescope chipboard box for mechanical protection of the eandy; (3) ently influenced largely by te), 
moisture-absorbent dividers between candy layers and sections: (4) bars mulas used in making and ipphy in 


and (5) moistureproof bar wrapper which helps to cushion the bar. [his article continued on page 
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teel-container treatments-ll 


effect of phosphate on interior lining must be evaluated 


for each product. By L. J. NOWACKI, E. R. MUELLER and R. H. DENI 


ond article of da series con 
eport of re search at Bat 
orial Institute sponsor d by 
Shipying Container Institut 
sulted in important ad 
yrroston-resistant organi 
el containers as well a 
eaning and SurrTace pre 
Part l last month d 


! 
rk on exteriors 


ner exterior has thus far 

primary consideration in 

Emphasis will now be 

he container interior 

Che tests on phosph ite coatings fo! 

iiner interiors were designed to 
the LIS¢ ot the S( pre tre 
oth lined and unlined « 

msidering the phosphat 

; tor unlined containers, steel 

th the various pre treatments 

tested without paint for rusting 

igh-humidity conditions. Ti 

these tests, some outdoor 


vere run on empty un 


ering the interior of 
reverse impact ind ductil 
made to determine the 
he pre-treatments on the 
ince of organic linings ipplied 
them. Tests were also made to 
the effects of the pre-treatments 
1 the performance of organic linings 
n contact with various hard-to pack 


re che mi il produc ts 


Unlined containers 
Considering first the use of phos 
itments for unlined contain 
humidity tests were run on 
treatments previously de 
scribed, plus panels protected with 
ils and panels that were not cleaned 
in any way 
some panels were subjected to 80 
lative humidity at 78 deg. F. for 56 
days. Another set was exposed for six 
to 95% relative humidity at 85 
Data for this set are shown it 
IV (See Table I repeated from 


authors § are " 
Institute, ( 
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the higher temperature higher humid tre 


n ind humidity conditions were variablk 


Phe ilkali-cleaned hot-rolled  ste« 


more than the 


irticle, for identificatio 
ile letters.) The trends were 
same in this test as in the rusted only slightly 
led steel (Panels S and 11 


Or except the rusting was cold-1 
ilso evident that phosphate pl 


rapid ind extensive in was 


itments, with few exceptions, + 


hat more 
le 


, , 1] 
conditions. Trends were also com creased the rusting of both cold-roll 


made by hang ind hot-rolled steel Exceptions wert 
follows 1) the panel with Pre 
| 


cle 


ible in another test 
the panels in i drum stored 


in which case temperature 


iS 


ZATIC phosph ite d 


FIG. 5—Reverse-impact tests on organic coatings over 


various surface pre-treatments 


T T T I T I 
No phosphate coating 





se Cttth 


Phosphate pickle or scale remover 
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With Scale Legend 
hat tin imag 
ie_praaenate cooling ¢ % Chromic acid rinse 
2 (— Synthetasine 100 baked 5 min 
at 425°F, first coat,and 20 min 
at 425°F, second coat 











rrr 





em Synthetasine 100 baked 5 min 
at 450 F,, first coat,and |5 min 
at 450°F, second coat 


—— Zinc phosphate treatment 
D -2 
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460 -490 ae 
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Wash Primer 1 coat 
No phosphate treatment 
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FIG. 6—Olsen ductility tests on an organic 


coating 


over various surface pre-treatments 


— 
No phoshate coating 


T 





Phosphate type scale mover 


ee 
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Iron phosphate treatment 
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With Scale 
No phosphate coating 





iron phosphate treatment 
10-20 


oe mamma 30-35 


Zinc phosphate treatment 
160 


460-490 











Wash Primer 


No phosphate treatment 


Mmmm Synthetasine 100 baked 5 min. 


[—1 Synthetasine 100 baked 5 min. 


Legend 
*% Without chromic acid rinse 


at 425°F, first coat, and 20 
min at 425°F, second coat 


at 450°F, first coat and |5 
min at 450°F, second coat 








3 





- 
.e) 


200 


300 


Stretch, (inches x 1000) 


hot-rolled steel), (2) that with 
Pre-treatment N (iron phosphated de 
hot-rolled steel that 
vith Pre-treatment P iron-phos 
phated descaled hot-rolled steel 
The phosphori i¢ id pickled surtace 
Panel I ilso than the 


ontrols 


Ss ale d 


S¢ tiled and 3 


rusted more 


Pre-treatment M, a phosphate typ 


scale remover, gave erratic results. Al 
though good results are shown in this 
table, the pane ls stored under variable 
conditions had rusted badly 

It was also found, as expec ted, that 
the alkali-cleaned, hot-rolled and cold- 
rolled steel (Panels S and 7 


more than the as-received steels 


rusted 


Pan 
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els S, and J 


effective in decreasing rusting 


. The protective oils wert 
very 
iS Was expected. These were Panels 
( » lr, and T 

As was previously mentioned, some 
tests were also made on drums stored 
outdoors 

Although most of these tests wer 
made with a vapol phase inhibitor, a 
few phosphate d drums were included 
in the study 

rhe most effective 
lor protecting the 


measures found 
the 
drums against corrosion during the 


interiors of 


outdoor exposure period of almost nine 
months was (1) a zinc-phosphate coat 


ing fogged with 25 ml. of protective 


tr 


4 to 6 


drum. 


the use of about 
gms. of VPI-220' in a 
the 


treatment was not tested 


oil and (2 
55-gal 


Unfortunately, iron phosphate 


Lined containers 
When 


treatments for the 


considering th phosphate 


interiors ot con 
tainers to be lined with organic coat- 
ings, it is necessary to know the an 
swer to the following questions: (1) 
what is the effect of the phosphate 
the or 


what effect does 


coating on the adherence ot 
UAtiic lining and 2 
the phosphate pre-treatment have on 
the resistance of the lining to products 
packaged in the container? 

Reverse-impact resistance. In some 
early work, it was noticed that very 
heavy phosphate coatings impaired 
the reverse-impact resistance ot Or 
ganic linings because ot the loose ning 
of the metal phosphate coating by the 
impact. S¢ ale has a similar effect on 
the reverse-impact resistance of o1 
ganic coatings. 

Reverse impact is the blow struck 
on the back of a 


sheet of steel to simulate the type at 


coated painted 
mechanical abuse that steel-containe: 
linings receive from bumping the con 
tainers, dropping them or rolling them 
along a rough floor. It is highly im- 
portant that any phosphate coating 
ipplied to container interiors not im 
pair the performance of linings in this 
rherefore, 


respect. reverse-impact 


tests were run on corrosion-resistant 
linings applied over the various types 
of surface pre-treatments. 

The results of reverse-impact tests 
are shown graphically in Fig. 5. The 
reverse-impact test consists of drop- 
ping a 2-lb. weight through a meas- 
ured height to strike a biow on a %-in.- 
diameter rounded tip in contact with 
the back of the painted test panel. The 
resulting blow is expressed in inch- 
pounds, 

Three organic coatings were tested 
the 
ments: (1) a phenolic -modified epoxy 
100). (2 


over various surface pre-treat 
resin coating (Synthetasine 
a white-pigmented epoxy-resin coat- 
ing and (3) a gray-pigmented vinyl 
total 


were applied, except for the vinyl] 


coating. Two coats (1.5 mils 


which was known to have only fai 


resistance to reverse impact when 
1.0 mil thick. The 


one coat of vinyl which was applied 
measured 0.7 to 0.8 mil thick. 


more than about 


Shell’s volatile corrosion inhibitor 

Synthetasine is a trade name of Sy 
Protective Coatings, Inc., which is 
members of the Steel Shipping Container Inst 
ite, Inc 


nthetasin 
owned by 
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The graph shows a trend toward 


lecreased revers« impact resistance 


for applied organic linings with an 
increase in the weight of the phos 
phate coating over which they are 
applied. If the results are ignored from 
Synthetasine 100 baked at 450 deg. F. 
which was very likely overbaked, the 
best treatments were (1 ) the iron-phos- 
phate treatments, (2) the phosphate 


pickles or scale removers and (3 
the light zine-phosphate treatments. 
No definite maximum can be estab- 
lished for ZK -phosphate 


weight from these data. However, it 


coating 


ippears that the maximum should be 
something under 300 mg./ft.*; cet 


tainly 200 seems satisfactory. 


The effect of scale on reverse-im- 
pact resistance 1s shown clearly in 
Fig. 5. The scale was loosened by the 
blows and consequently, resulted in 
generally poor reverse-impact resist- 
ince for the organic coating applied 
over it 

Ductility of coating system. It is 
ilso highly important in many cases 
that the phosphate coating not im- 
pair the adhesion of organic coatings 
on parts formed after painting. There 
fore, the ductility of the coating sys 
tem was determined with an Olsen 
Ductility Tester. This test is also 
known as the cup test. In this method, 
the machine (Olsen Ductility Tester) 
pushes a steel ball 
igainst the sheet of steel to form a cup 
OI dimple in it. The sheet of steel is 
backed up by a block of metal with a 


l-in.-diameter hole into which the 
steel ball is pushed. This forms the 


4-in.diametet 


dimple or cup and produces consider 
able stretch and bend. The test was 
performed with the coating on the 
convex side of the dimple. 

[he steel ball was pushed against 
the steel panel until the organic coat 
ing was seen to crack. At this point 
the test was stopped and the depth 
of the 


Stretch was then 


dimple measured in inches 
recorded in the 
graph shown in Fig. 6 as 1,000 times 
the depth of the dimple 

Synthetasine 100 was the only oI 
ganic coating given the Olsen ductility 
test. Again 
tests, the lighter weights of phosphate 


as in the reverse-impact 


coating were best. However, this time 
the advantage for the iron-phosphate 
types as compared w ith the zinc-phos 
phate type S Was more pronoun ed 

The poorest results were obtained 
from the organic coatings when they 
whether 


were applied over scale, 


S¢ ale was 


phosphated 0 not The 
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TABLE I—DESCRIPTION OF METAL PRE-TREATMENTS 


) enaat 
Pre-treatment 


CR Zinc phosphate 


HR . Ditto 
Pickled 
Ditto 
HR 
HR 
Pickled 
CR 
HR 
Pickled 
Ditto 
HR 


HR i *hosphoric acid 


pickle 


HR j Phosphate-type scale 10 


remover 


HR i Iron I host} hate 


Pickled 
HR Ditto 
HR ° 
Pickled 
HR 
HR Alkali cleaned 
CR Ditto 
CR Wash primer 


CR cold rolled; HR Pickled 


hot rolled; 


Phosphate coating weight 
mg./sq. ft 


Determined 


120 to 130 


400 to 420 


Desired 


50 to 80 


50 to 80 


50 to 80 10 to 220 
50 to 80 160 


100 to 130 440 


175 to 250 


175 to 250 


160 to 470 
640 to 650 


175 to 250 4100 
175 to 250 
10 15 to 20 


460 to 490 


10 to O° 


450 tO 45 
Yes : 10 to 20 


Yes ' 10 to 20 
Nx 
No 
No 


1 nich / 
id pickled 


Phe sphate-coating weignt which the pre-treating Company was asked (0 OF 


Phosphate-coating weight actually 


JAN-C-490 


loosened by the stretch and caused the 
organic coating to break 

Over-all results of adherence evalu 
Although 


tests for the adherence of the organic 


ations these 


laboratory 
coatings over the phosphate treat 
ments gave some conflicting data, they 
did show definite trends. The impor- 
tance of the weight of the phosphate 
coating is clearly indicated. It appears 
that a coating weight of at least 200 
mg./ft.2 and possibly somewhat heav- 
ier will give adequate reverse impact 
resistance, 


Those companies that form con 


letermined on two randomly selected 


tainers after phosphating and paint- 
ing the flat sheet must give very care 
ful consideration to the control of 
phosphate-coating weight and qual 
ity to prevent fracture of the paint by 
the forming operations, Special phos 
phate treatments are available for 


parts that are formed after painting. 


Product resistance 

Che final, but certainly not the least 
important factor to be considered in 
the use of phosphate treatments for 
container interiors, is their effect on 


the resistance of the organic linings to 


—_ 


TS 


4 PHOSPHATING LINE for pre-treating steel shipping containers. 


A number of such lines are now 


in operation in container plants. 
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FABLE IV—CORROSION RATING OI 
UNPAINTED, PRE-TREATED 
PANELS EXPOSED TO 95% 

RELATIVE HUMIDITY Al 
85 DEG. F. FOR SIX WEEKS 


Me tal pre - 
treatment 


Metal pre 
Rating treatme? 


hard-to pa k ige | roducts 
done thus far erratic results have been 


obtai | 


In the work 


Apparently the problem is specifi 


with each product to 
Certainly much more 
needed 

\ typi il exam] le cal 
the type of results obtained trom the 
studies of the chemical resistance of 
organic linings applied over phosphat: 
treatments. Tw of Synthetasi1 
100 were tested over ¢ ich of the 
ferent surface treatments with 
chemicals 1) allyl chloride 2 
tergent (modifi d-alcohol sulfate 
solvent ) pelargonic acid rine 
carbon-atom fatty acid) and (4) am 
monia solution (17% NH [he test 
with allyl chloride were at 78 de og | 
because of its low boiling tempe! 
ture. The linings were tested with th 
other three chemicals at 120 deg. F. 
to accelerate failure. These tests wer¢ 
selected because they would produc 
enough failures in two or three months 
to make some comparisons 

A numerical rating system was used 
to compare the conditions of the vari 
ous test panels atter 60 days Che rat 
ing was arrived at by substracting a 
value for the degree of failure from 
the number of days exposed. Thi 
panels were examined after intervals 
of 15, 30 and 60 days, and the fol 
lowing values subtr icted for failures: 

0 No failure 

slight blistering or discolora 


tion 


visible beyond 


Appreciable blistering or Cor 
rosion, 

Considerable blistering or cor 
sion 

Severe blistering or corrosion 
iting which had bliste red 
davs was rated 0 15 

\ coating which blistered or 


corroded appreciably in 60 days was 


severely in 
15 QO 


rated 55 (60 5 >), ete, 
1 | 
The individual ratings are 


Ith Fable \ long 


tor each treatment which is the 


she WH 


with a total rating 


sum of the four individual ratings 
It would seem that there are many 
hy) 


iormalities in this table especially 


when comparisons ar made si the 
different pre-treatments tested with 
one specific chemical. For example 
with allyl chloride there aré¢ 


instances where similar surface treat 


several 
ments gave < mpletely opposite ré 
sults such as the opposite results ob 
tained ( treatments C and E 
to draw conclusions 

shown in this table 

However seems safe to say that 
mn the over-all basis, as good or better 
results were obtained from phosphat 
alkali 

cold-rolled steel (Pre-treat 

However, th 
treatments in general gave little 

no better results than alk ili washed 
hot-rolled steel (Panel S 
msiderably better in these tests than 
cold-rolled steel (Panel 7 Never 
even though this good quality 
hot-rolled steel gave better results 


than cold-rolled is a base for 


treatments than from 


phosphate 


whic h was 


rABLE \ 


Rating 


1 Modified al 


solvent 


container linings in these tests, it is 
generally not desired with the flexibl 
linings because it decreases their re 
sistance to reverse 


large ly eliminates the advant ie they 


Impact and thus 


have ovel thi brittle pure 


| 


linings. 


phe nolic 


It was also noticed that the iron- 


phosphat Ol phosphate pickle was 
a better pre-treatment with ammonia 
than the zin phosphate types Chis 
kind of general comparison between 


the pre treatments did not seem Dos 
, 


sible with the other three chemi ils 
Additional 
ettect 


investigations of — the 
yf phosphat coatings on the 
chemical resistance of container lin 

is indicated Tests should be 
hard-to package 


befor« deciding 


made with each 
chemical — product 
upon a phosphat treatment iS 


base tor the lining in the containe1 


Summary and conclusions 


Pre-treatments must still be con 


sidered mainly from their perform 


ince on container exteriors and in 


unlined cortainers It appears that 


the general use of phosphate treat 
I 


ment with organic linings may not be 


entirely satisfactory, since the phos 
phate coatings may actually decreas 
the resistance of the 
hard-to-packags products Apparently 


linings to some 


the question of phosphating the con 
tainer interior must be decided wit} 
each particular product to be pack 
| and possibly with é ich 
coating used 


This article continued 


RATINGS FOR CHEMICAL-RESISTANCE TEST (60 DAYS 
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Plant Cost Records 
Verify Economy of 
Knowlton Machines 


In Set-Up Box plants where costs are minutely 
checked, these three Knowlton machines are 
noted for their economy of output and opera- 
NO. 5 STAYER tion. 
will handle boxes Higher quality boxes on an increased scale 
from %" to 4/2” are produced by the Automatic Flange Bender. 
depth, applying It pays for itself in labor saved because it re- 
stay tape up to 1” places hand bending. It processes as much work 
maximum width. in one hour as hand operations can turn out in 
several hours. 
The Single Corner Cutter is designed to stand 
SINGLE CORNER up under continual usage. Product waste is 
CUTTER minor whether the cutting demand is light or 


heavy, deep or shallow. Work can be turned out 
is equipped with 


51," knives and 


gear - adjustable 


fast, accurate and uniform. 

Knowlton’s No. 5 Stayer also tops the field 
for reliability and quality. 
gouges. Where saving time, material and labor is so 
vital to maintaining a good profit margin, these 
Knowlton machines win the honors hands 


down from Set-up Box men everywhere. 


BOSTON BROOKLYN CHICAGO 
95 on § 


637 Mossochusetts Ave 45-53 Beaver St 
ARLINGTON 


Coost Representatives 


Pox 
H. W. BRINTNALL CO 


Los Angeles, Son Froncisco 


TORONTO, CAN 
888 Dupont Street 


ROCHESTER, NEW YORK 


FLANGE BENDER 

is simple to operate. Only 
tool needed to make ad- 
justment is hand crank 
furnished with machine. 
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uestions & BV swers 


This consultation service on 


packaging subjects is at your com 


mand, Simply address your questions to Technical Editor, Modern 
Packaging, 575 Madison Ave., New York 22, N. Y. Your name or 
other identification will not appear with any published answer 


Plastic container with snap-on lid 
QUESTION: We ar 
tie molded packe 


onsidering an 
{ ge for one of 
lucts. We want a typical 


ind rigid container with a 


nro 
] r 


j tie stion concerns 

mati mat hine to 

w¢ tiSé Covers 

1 rig flexible-ty pe 
u ould like to hat ea fre e 
he selection of cover ma 
suggestions and advice 


itly appret 1ateé d 


ANSWEI There are 
lh 


on the market 

nes which will automatically ip 

ply either flexible or rigid types of 

vers to molded containers. Also the 

ntainer itself can be of the flexible 
r rigid type 


mat 


It is suggested that you read th 
irticle titled “Automatically in Plas 
tics” in the Aug., 1954, issue of Mop 
ERN PACKAGING, page 88, for one ex 
imple of automatic capping with onc 

mbination of resins for the container 
ind cover. However, there are ma 
chines for this purpose other than the 
ye shown and also for use with many 
ther combinations of resin types of 
covers and containers. There are als¢ 
many manufacturers of the containers 
nd covers. 

If you ar 


ichine and model, then a few trials 


interested in a certain 


with different containers and covers 
will prove the capabilities of the cap 
ping machine and ilso supply you 
with samples for laboratory or con 


imer tests 


Sealing bags filled with powder 

QUESTION: In heat sealing the top 
of one of our enve lope s we are getting 
poor seals whenever the product is on 
the sealing surfaces. The product is a 
very fine powder and it will sometimes 
coat the entire inside of the envelope 
during the filling operation. We are 


150 


} 


ising heat-sealing coatings only to in 


sure tight packa res. We have tried to 


improve the filling spouts and to re 
move the dust from the area to bi 
heat sealed, but with no reliable re 
sults 

Is there any way in which we can 
get a good seal under the conditions 
we have outlined? 


ANSWER 
ibly being attracted to the coated 


Your fine powder is prob 


inner surface of th envelope by static 
charges. This static can be caused by 
friction resulting from forming, open 
ing or otherwise handling the enve- 
lope in a dry itmosphere It is also 
possible that your product has devel 
oped static from being agitated in the 
filling hopper and conveyed in the 
filling operation 

It is suggested that you try to re 
from both 
the product and the package by con- 
trol of the humidity in the air and by 
the use of 


duce or eliminate 


static 


suitably placed static 
eliminators. 

If this approach does not solve or 
help the problem, then you must try 
heat-seal-coating combinations to find 
one that will either reduce the static 
thect OI make 


surt ice 


i strong se il through a 


Gen rally, 


laver ot powder 





Reprints of the 11-page arti- 
cle “Shelf Life in Polyethylene,” 
by Pinsky, Nielsen and Parliman 
ot Plax Corp 


in the October issue, are avail- 


which appeared 
able at a price of 25 cents each 
n quantities less than 50; 15 
cents each for 50 to 100, and 10 
cents each for 100 or more. Re 
quests with remittances should 
be addressed to Miss _ Julia 
Capra, MopeRN PACKAGING, 575 
Madison Ave., New York 22 
N. Y. 











i relatively thick coating will seal 


through a small amount of dust or 
powder on its surtace if proper heat 
temperatures ind pressures are ust | 
in the sealing unit. 

In any case, all precautions and 


taken to keep the 


umount of powder on the surface to 


steps should be 


1 minimum and to select a coating 
type and weight that will make a 
strong heat seal for the pac kage under 


these partic ular conditions 


Moistureproof unit package 

OUESTION: One of our produc ts be 
omes very sticky when it absorbs 
moisture. We want to pack it as a 
single tablet in an aluminum-foil pack 
ge made by heat sealing. We have 
tried various paper foil laminations 
with waxy coatings as the sealing 
agent, but these gave weak seals. Hou 
can we get strong seals and no stick 


ing to the packag p 


ANSWER: The tablet will not bs 
come sticky with moisture pick-up if 
the foil is coated with a plastic film 
or resin and the package made by 
four-sided, face-to-face seals. This 
tvpe of material and package struc 
ture will practically stop all moisture 
pi k up by the tablet 

It is suggested that you use foil of 
about 1-mil gauge, with printed cellu 
lose acetate laminated to one side and 
1 coating of resinous heat-sealing 
lac quer on the other. This packaging 
material is readily available and ope! 
ites well in many unit-packaging 
rhe hines 

Another material that could be ef 
fective is foil 1 mil thick, with about 
a l-mil coating of resin or a lamina 
a heat-sealable film. It is not 


desirable or necessary to use paper in 


tion of 
the materials for a unit package of 
this size and for a product that is so 


moisture sensitive. 
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Focus attention on quality 


with 
DU PONT 
CEL- re] - SEAL “When Duncan Hines French Dress- 


ings for salads were introduced three years 


ago, we made a plain white Du Pont CEL-O- 
bands . ov mayo 
SEAL band play an important role in putting to- 


gether our prestige package. That idea—of making a 
quality product look the part—turned out so well we re- 
cently made the change to a printed CEL-O-SEAL 
band .. . for added brand impact... to further 
focus attention on the sealed-in quality of our 
product.” 


says Mr. James H. Black 
President, James H. Black Co. 


Natian say 
Renan 
taanee 


Pee en mast 


ATTENTION-GETTING. Cel-O-Seal”’ bands can give you a self 

selling package, too! These colorful bands, printed with your DU PONT 

brand name or sales message, can be an attractive label or 

secondary closure —or both. Investigate the extra profit possi- 

bilities of Du Pont ‘‘Cel-O-Seal’’ on your package. CEL-0O-SEAL BANDS 
FREE PACKAGING SERVICE: See what Du Pont “Cel-O-Seal”’ 
does for your products. Send in your package. Our packaging 


REG. U. S. PAT. OFF 


experts wil! band it, make recommendations, return it for 
your inspection. Write: ““Cel-O-Seal’’ Section, E. I. du Pont 
de Nemours & Co, (Inc.), 9529-A Nemours Bldg., Wilming- 
ton 98, Delaware. 
“Cel-O-Seal””’ cellulose bands are also sold by Armstrong 
Cork Co., Lancaster, Pa BETTER THINGS FOR BETTER LIVING 
. + THROUGH CHEMISTRY 
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IN-PLANT MAKING OF PRESSURE-SENSITIVE TAPI 
\ 


EDIER AUTOMATIC DRUM FILLING 


AN IMPROVED CARTONING MACHINI 


t re ‘ rt pee ij 


Machine (¢ ry 6479 N \ \ 


AN IMPROVED GRADE OF LINERBOARD 


NEW READY-STACKING CONTAINER TOPS 


il 
1 
b 
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Quality underscored... sales volume increased with the 


CUSTOM.- 
DESIGNED 


i bas Wl 
There’s fresh mere handising 


i | ‘ if , parkling pack 
appeal for VOUT product, 100. t les both product protection am offer complete protection through pac 
counter handling 


in its own distinctive package inutacture ire sending their products product packaged in Styron is clean ar 
of fransparenl 
he market in icu 
package, Dow 


elp rH DoW (HEMI 


Midland. Miel Plast 
you can depend on DOW PLASTICS 
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Aj ith QNE E quick 
eimple pee uiaN, 


New AMSCO HI-SPEED 
JAW BAG SEALING/LABELING MACHINE 


features single handscrew adjustment for instantaneous changeover 
from one label size to another. 


Exclusive Features: 


ae a, SEALER / LABELER 
Positive label feed. Quick simple . 
changeover. / shown mounted on 


ONE machine labels and seals ALL 
heat sealable bag materials. (Cello- 
phane, Polyethylene, Pliofilm, Sa- 
ran, etc.) using low-cost casein 
label stock. 


. plus non-heat sealable bag 
materials using Thermoplastic 
label stock (Glassine, Kraft, 
Foil, etc.) 


y Positive hole punching and 
code dating. 


4 Wide range of label sizes, 
shapes and materials. 





Write Dept. MP-12 for 
 <iats. 


: RMSCO PACKAGING MACHINERY, INC. 31-31 48th AVENUE 


LONG ISLAND CITY 1, N.Y 





Wd 


I 


Set up 


A 


ib oO x e S This machine is used for setting up conventional glue lap 


boxes and covers from died out blanks, up to 150 pieces 
per minute. A dual production line sets up two pieces at a 


time, for example—one box and one cover, or two boxes, or 
Gd ste r t Gd n ever two covers. Construction is simple and sturdy. 


Up to 150 per minute 


HI 


| 
| 


nT 





SPECIFICATIONS 


Depth %4” 

Maximum Length _ 

Maximum Width 1a” 

Largest Blank ais a ae 

Machine Speed Up to 75 per minute 
Production Up to 150 pieces per minute 
Floor Space 51” wide x 110” long 
Weight 5200 pounds 

Horsepower 2 


Inman Duplex Automatic 
Setting Up Machine 





Inexpensive tools for extra sizes available. Equipped with 
rotary gluers and completely adjustable forming well. One 
operator. If sizes beyond those specified are required, they 
can be accommodated by changes in design. Price and 
delivery on request. 


Inman Manufacturing Company, Inc. 


Amsterdam, New York 
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pe rforating 


} t} 
cape when the 





4 NEW LIQUID-FILLING MACHINI 


i novel feed arrangement which permits the filling « 


f any shape or size without changing the feed set 
C4 


1 by the MRM Ci Ine 191 Berry St 
d 


tine 


nanutac 


EXACT WEIGHT Precision 
: = Weighing Machine 
. = tie — 9c . ” event for Great Accuracy at High Speed 


whe packags in a wide variety of containers, including , 
, 1 ncreas peed and 
iped types that cannot be properly ndled by the or as Mies ; 


| ind Star-« juipped 


accuracy in packaging, baggins 


magachine eed arrangement batching, or c mpounding of chemicals powders, flakes 
series ol flat plates mounted n chain. Containers 


} 


crystals, granules, and many other dry products. Empt 
plates are carried under filling nozzles by the . 


) y b | inu aT ) Oot 
Since plates are permanently synchronized wit! package is placed on scale manually. Pushbutton or f 
] ll ct 


zies, all stars and guides re el ited. The ma 
] 
l 


switch starts vibratory feeder and hopper vibrator. Afte: 


handle all types of containers from fractional 


' the bulk fill, the photoelectric control on the scale aut 
t production speer sup t 


matically cuts oft both the fast feed and the hoppes 


4 NEW MODEL BAG PACKER vibrator and starts the slow feed, which cuts off 
it 1s smaller ind more economk il nas beer inm | EX AC I Ww | IGHT 
mm | Stoker ork College aw laremont, Calif SALES AND SERVICE FROM COAST TO 
Called the Econo Speed Model 54, it fills valve on open mouth : , ' Cones 
bags and drums, delivering 1 cu 
ft. in 5 to 10 seconds, depending O 
on the li terial handled De MalCG eh1 
livered package 


as a complete 


the Econ Speed merely has to Better quality control l 3 
be plugged in to the electrical Better cost control Ca Z 
eet epotite.. The: ane Nay THE EXACT WEIGHT SCALE COMPANY 
pac eT 18 designed to handle p! u 


( , vwdered or ¢ ° . 
: ae my | r ; mae 914 West Fifth Avenue, Columbus 8, Ohio 
iter material such as sulfur 
pulve tiated cual claws wast paint In Canada: P.O. Box 179, Station S$, Toronto 18, Ont. 
pigments, asbestos, some plastics, 
titanium, alfalfa meal, insecticide dusts, certain fertilizers and ee ee eee ee a tomatic Weighing Mach 
hard-to-handle materials 


4 RESIN-BASED CASE-SEALING ADHESIVE 
for use on corrugated fruit or nut cartons has been announced 
by Swift & Co., Adhesive Products Dept 4115 Packers Ave 

Chicago 9. ¢ illed the Citrus Carton Resin Adhesive 





, It comes 
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GATISFACTION GUARANTEED 
and YOUR MONEY BAck 


Anderson 
Faster, neater bagging... at Bogger 


PLASTIC SWIVEL STICKS 
lower cost... pays you , : 


, knov is the Seal Stik and ft 
many times the price of this 


easy-to-use bagger. Blower 
opens bag; your operator 
fills and removes it in one 
swift motion. Adjustable for 
bags from 2.4 to 5 inches 
wide and 54 to 7',; inches 
high. Glad to quote for other 
sizes or cellophane. 


TRIAL OFFER 


Use this bagger a full week. 
Be 100% satisfied or return 
it for refund. 


Just send samples of your 


bags and ask for Bulletin 12-29 


YE $65 complete, f. o. b. Rockford 
he Y/ 


Rutland, Vt. The 





ANDERSON BROS. MFG. CO. 
ROCKFORD, ILLINOIS 








50 years 


of HALLEY craftsmanship afford the 


ultimate efficiencies in gravure, flexographic 
and letterpress rotaries. 

HALLEY engineering yields maximum 
production dividends with minimum 


labor cost. 


Noteworthy features 


Advanced constant tension control 
Hairline register 

Uniform impression control NEW METAL CLAMPS FOR MULTIPLE-CAN PACKS 
High velocity air drying lave en sneou i by | ct orp 29 E. W 

Flying splice feed and rewind 


t firm unit for 
interchangeable units 





Heavy construction 


Technical data and prices on request 


Halley Rotopress Corporation 
Phone BUckingham 1-4330 
3312 North Ravenswood Avenue, Chicago 13, Illinois 
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Closures 
seal in 
every gallon 


seal out 
every impurity 


=that’s how VISCO 


guards the purity of its products 


1 ges Visco Products Co. Inc. is celebrating ination and losses by Tri-Sure* Closures. Visco 
its 25th anniversary supplying a variety of standardizes on Tri-Sure Closures—and has done 
Visco Chemicals—emulsion-breaking com- so for over a decade—to safeguard gallonage 


pounds, desalting chemicals, anti-corrosion and good will. The Tri-Sure Flange, Plug and 


chemicals, scale preventives, and many others Seal give positive assurance that every gallon 
to oil producers and refiners! put into a drum will be delivered 


And just as Visco products are . and that every customer 


F ropnir inape 

A ~ : ‘ . . 
y! am’ will get the precise quality and 
ities, so Visco protects the 7 a quantity specified. 
purity of its own products in y 


made to protect oil from impur 
When you ship in drums, get 
transit. Every drum shipped Tri-Sure protection every time 
from the Visco plant is sealed by specifying Tri-Sure Closures 


CLOSURES on every drum order. 


securely from leakage, contam- 


*The “ Tri-Sure 


idemark is a mark of re liability backed by over 30 years 
erving tindustr It tells your customers that genuine Tri-Sure Flanges 


inserted with genuine Tri-Sure dies), Plugs and Seals have been used 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 


Tri-Sure Products Limited, St. Catharines, Ontario, Canada 


DECEMBER 1954 





requires 





the fines 





Acme rotogrovure cylinder etchings 
meet the most exacting needs for cor 
tons, labels, vinyls, gift wraps, box 
boards, etc. ° 

Let us assist you in planning Tare | 
let us produce a superior cylinder en 
graving for your difficult copy 


Our satisfied customers include 
the nation’s leading chewing gum 
the fastest selling beer 
a top nationally-advertised food 
one of the top cereals 


(NAMES UPON REQUEST) 


Let us work with you on engrav 
ings AND avail yourself of our 
complete designing and packaging 
consultant services 


Your inquiry will receive 
immediate attention. 


CHESAPEAKE 3-1377 





canned frozen 


imprinted with t] 1S¢ I ( | ( lay Ips ire 
ible to fit cans of fi t 150 to 1,000 « 
1 


per minute « 1 be pres t epending upon pl 


tion line 


ipp! 


1, 


4 NEW PNEUMATIC CARTON STAPLER 
| filled ugated or fibreboard 

Cont 

reported 

\ir-operated 

Model P A 


ipart und across the 
f regular slotted 
I ire ré 

or bottom 

ir slotted 


tion 


juire 

Dimer 

ight ] ) 
] 


es measure I|’s in 


ire 50-60 PSI. Cartons 


pilferproof ar 


NEW ADDITIONS TO ITS PACKAGING LINI 


ave been announced by Weinman Bros., In 3260 W. Gra 


Ave Chic Ted producers f semi rigid 


tainers: Plasti-Forn 

to the exact shap f the item packaged with a self sealing 
of paperboard backing, and Weibro Ware aluminum-foil 

containers and pans with a protective curled edge for baked 

products and frozen foods. Medford Mfg. Co., In lOlO N 

Spaulding Ave., Chicago, a Weinman subsidiary, is now pri 

ducing a line of shatterproof transparent cellulose acetate vi 

l | desired length. Stock sty 


transparent plastic con 


transparent plastic containers drape formed 


] 


in l-in. diameter and any 
red plastic friction « ips and bottoms, with special 


transparent « losures and bottoms available on qu lity « 


NEW DUAL-PURPOSE BAG-TAPE DISPENSER 
that makes pre packagit - 
been reported by tl Cleveland Lathe & Me 
B-1, 5400 Brookpark Rd., Clev« 
land 29, Ohio. The unit - 
igned for rapid ind 


with plastic ba « 


tight closing 

ot plastic bags containing fruits, 
etables, candy, bakery goods 

nd other similar items with the 

ompany’s Clamco sensitized 

pressure tap The Model 100 

tape dispenser illustrated is fast- 

ened to the packing table for pro- 

duction-line use in closing smaller bags. By removing a wing 


nut and lifting out of the base bracket, the dispenser becomes 
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the SALES DYNAMIC 
MODERN 
PACKAGING 


What arevour Needs? 


1886 


a MANUFACTURING CO. 
6016-6296 $. BRO. ry 


$T. LOUIS 11 a°% : 
eo. 608 SOUTH DEARBORN...... CHICAGO, ILLINOIS 


34 EXCHANGE PLACE . JERSEY CITY, NEW JERSEY 
633 SOUTH LA BREA AVE. .LOS ANGELES, CALIFORNIA 
7446 VINE STREET ....... CINCINNATI, OHIO 





aes | 
Silicone 


Spray! 


ON ROLLS — SEALER JAWS — HOT CRIMPERS — FILM SEWERS — 


EXTRUDER TAKEOFFS — SHEET FORMING DIES — 


Y 
TUIOWE SPRA 


MOLD RELEASE 


ing! 
non 


ETC 


This pure silicone fluid is finding new 
Investigate now it 
The 


uses every day 
your 
way to adapt the miracle 


may cut rejects too! most 
economical 
low surface tension of silicone fluid to 


all your sticking problems! 





PRICES: (delivered ) 
Single Cans, ea. . . 
Unbroken dozen . .$18.00 
Unbroken gross .$197.40 
ORDER SOME TODAY! 


$2.00 





yreo oS 


INJECTION MOLDERS SUPPLY CO. 


3514 LEE RD. CLEVELAND 20, O. 





SPEEDS UP 
PRODUCTION 


PORTABLE OR STATIONARY 


issemD nspe 


rfect 1 haniz tab 
izing operations. Available in steel or starr 
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aarp tent eaaealaalaata, 
FR 4 ISLAND EQUIPMENT CORP. 
— 27-01 Bridge Plaza North 
a Long Island City 1, N. Y. 
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NEW 


rWwO NEW ROLL-LEAF STAMPING 


AUTOMATIC 


LABEI 


DISPENSER 


AND IMPROVED 


rYPE OF CUCUMBER BOX 


PYROXYLIN-COATED KRAFI 
Uni-Mark, | Z1 A 
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PRESSES 


The Peerless RK I 
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FOR FAMOUS Chap Stick 


In ITS original design, Chap Stick was displayed on 
drug and cosmetic counters for several years. As a 

handy pocket remedy, its quality and versatility were 
unquestioned yet the cost of its container, drawn from 
expensive non-ferrous metal, was extremely high. . 
Obviously, a new and economical metal package was 
necessary designed to be self-selling on the retail 
counter, and yet bring costs into line. 


Specifications set up by The Chap Stick Company, 

division of Morton Manufacturing Co. of Lynchburg, 
Virginia, were exacting: the new tube must remain slim and 
pleasing to the eye; must be locked-seam in construction 
(for highspeed production insuring low cost); and must 

be decorated to stand up under long use in all kinds of 
weather. Could such a container be produced 


economically, from light-gauge lithographed tin plate? 


Clark solved this problem and cut Chap Stick's packaging 
costs by more than half! No commercially supplied 
equipment had yet been designed to do high-speed 
forming of tubes less than 1” in diameter so Clark 
created its own worked out new lithographing methods 
to handle the precise color registration of black and white 
maintained rigid quality controls and strict cost 
economies. This saving of needless expense, combined 
with outstanding design excellence of the push-up tube, has 
helped Chap Stick achieve the world-wide sales 


success if enjoys today. 


If this story suggests that a solution to your own packaging 
problems might be worked out by Clark's complete metal 
pac kaging service, may we remind you that the range 

of Clark-produced containers is constantly broadening 
Write or telephone today. Your inquiry will receive 


prompt and courteous attention. 


Yy 
/ 
GRAPHED METAL CONTAINERS 











Lal 
J. L. CLARK MANUFACTURING COMPANY * ROCKFORD, ILLINOIS 


NEW YORK OFFICE ? CHRYSLER BUILDING, & Y 
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for proof this cap cuts costs 


‘HI-TORK”’ MOLDED CAPS 


Armstrong 
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irregular objects with speed ind precision Both 
utomatic adjustable roll feed, accommodating 

wide, and will feed up to 5% in. of leaf in 

craduatic The Model A press can be converted to air 
eration, bringing it up to the Model AA’s maximum speed of 


{ Dr Der 


NEW NARROW-WEB FLEXOGRAPHIC PRESS 

r roll-to-roll printing has been introduced the Manhasset 
hine ¢ Mineola Designated the “APS-Junior,” the 
chine occupies only 10 sq. ft. of floor space, yet can 

ut multicolor 

on webs up 

in. wide at 

as ip to 400 fpm 

paper stocks and 

00 Tpm for films, the 

pany reports It 

i maximum print 

repeat of 15% in 

1e new press is said 

tabl for 

flexible 

including 

polyethy! 

ngle thick 


, 
P in 


i slitting unit if re 


NEW HAND HEAT-SEALING 
1 for use where la 


provide rapid ¥& 
straight and irregularly 
Applic itions include s« 
ls and packages lap sealing 
iv iperature is idjust ibli 
150 cle I it perates 
DC and it weighs less than 
nit comes in three models 
polyethylene and Plio 


| pl ne No ) I tt nd se ing 


PRINTABLE PRESSURE-SENSITIVE LABELING TAPI 
Permacel Pape Cor ew Brunswick, N. ] 


Permacel 127 omes in l | nee range ot color 
be printed with advertising essages. Coated witl 


Permacel’s new Anchor Coat backsiz« P 727 reportedly 
be high speed printed with aniline or oil-based inks. It comes 
n white, yellow, light green, light blue and red on standard 
60-yd. rolls and in widths of % to 1 in. in 's-in. multiples 
The Ce mpany s Par nacel 16 cellulose icetate film rayon 
nt 


reed self-sticking industrial strapping tape, originally 
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TRANSPARENT 
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@(vunplasticized PVC hard foil) 


Worse supplied by 
we 


ANORGANA G.M.B.H. GENDORF/OBB. 
GERMANY 





how to: get 
sustained 


o}g-beke mbes of-Vol 
—— 


use 
Lermer 


plastic 


foley she-bbel-3 a) 


they keep on 
selling where 
others leave off 


Shatterproof, Assuring Available Clear or 
Customer Good Will Opaque, in a Host of 
Bright, Lustrous Colors 
75% Lighter Than Glass 
Saving You Money in 
Packing and Shipping 


Can be Printed or Deco- 
rated During Manufacture 


Uniform for Easy Labeling, 


Not Affected by Alcohols Filling and Capping 


Alkalis, Weak Acids 
Available with Metal or 


@ Tasteless and Odorless Plastic Closures 


Wnt 60. 


Det 


ermer = 


and Specialists 


n Plastic 


LASTICS, inc.“ 


502 South Avenue, Garwood, New Jersey 
REPRESENTATIVES IN PRINCIPAL CITIES 





Kquipment and materials 


NEW HEAT-IMIPULSE PLASTIC SEALER 


VACUUM-FORMED PLASTIC PACKAGES 


\ NEW PRE-BREAKING GLUING MACHINI 


AN IMPROVEMENT IN THE PACKAGING MACHINI 
t \ | pI ed by I Rapid, h ; 


elpl 
} 
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Perfect cover-up 


Another Case for U.S.Royalite 


\ “perfect” cover for Universal Winding Co 
one of the nation’s leading makers of textile 
winding machines—had to do more than just 
cover part of the machine. 

It had to be tough enough to take constant 
use, a good deal of abuse. It had to be tight- 
S( dling... good looking... free of lint-trapping 
areas...and relatively inexpensive. 

Universal found Rovalite covers designed 
and tabricated by Mercury Plastics ¢ orp of 
( hicop e, Mass.. were all this and more! 

Covers are easily formed from Rovyalite 
sheets over inexpensive tools, with no extra 
finishing operations re¢ quired Pheyv are much 


less ¢ Xp LISIVE than the Tie tal covers formerly 


U.S. Rovalite brought still 


othe advantages Its integral color matches 
the machine, can't chip or scratch off. It is 
quiet to handle, and deadens machine nois« 

Its formability allowed an undercut to seal out 
dirt. And its flexibility ended the need for 
screws or other fastening devices—the cover 
simply snaps in place! 

Whether you have a specific component o1 
cover problem, or just an idea that a certain 
piece of equipment might be improved, it 
will pay you to « heck on U.S, Royalite ! 


UES} ° Lo) VYALITE 


TOUGH PLASTIC PRODUCTS 








UNITED STATES RUBBER COMPAN Y 


2638 NORTH PULASKI ROAD, CHICAGO 39, ILLINOIS 


RUBBER 
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Miller Co., Inc., Philadelphia he company in various different capaci from the New England area to New 
| the stock juipmen id ties. The Philadelphia oflice of Package York City. He succeeds E. A. Harrison, 
Crompton-Schoettle, Inc., Machinery held a first anniversary cele now in the New England area 
lelphia. Bot!) pani re bration on Sept. 30 
: The Sage Equipment Co., Buffalo, N. Y., 
William W. Fitzhugh, Inc., manufacturer of conveyor equipment, has 
ew York, is celebrating its idded over 30% of manufacturing space 
Oth anniversary. The firm to its plant. New and larger offices are 
headed by William W ilso being added for several of the com 
Fitzhugh president started pany’s departments. 
s a label-manufacturing 
ypany in | now produces The rie be contains rboard pl int of Rome 
folding cartons, envelopes Kraft Co., Rome, Ga., is now in opera 
et up boxe s ind 
fil 


] tion. The plant, representing an invest 
corrugated So 


, $25.000.000 7 acres 
re shipping cases It has pt nt mm €XCESS of ae . has _— 


: 650 
ste idils grown in size and of floor area and will produce over 65 


tons of containerboard daily. 


i¢ 


mtainer sales division of The Ohio Matthew F. Keane has been appointed 


Boxboard Co., Rittman, Ohio, has ap to the sales staff of The Raymond Bag 
nted Peel Wovls district soles man Co., Middletown, Ohio. He will hand 


Rittman: Earl E. Brotherton as multiwall paper sack sales in northern 


les representative in Canton Ohio and northwestern Pennsylvania 
| 


Lewis Oatlev. sales = from headquarters in ( leveland 
nd; | rer Johnson, Michigan Carton Co., Battle Creek 


Mich., has appointed Dan Int-Hout, Jr., 
Calsibet y to the new position of assistant to the 
er. Si resident, Lawrence T. Fell. Mr. Int 
Materia F Hout will assume so of the duties now 

} 


Bakelite Co., | ssigned to Mr ind will handle 
Corp., $ | nar ( f i “ . = : ae 
1 ' ‘ T Nir ( vet ertain executive duties when I ‘ 
Mir | I \ aurect: the : ; ‘ f 4] na 
ee \ succeeds C. W. Pat- 4 the cit 


or produce accounts 
Orvill R Johnson 


Western Waxed Paper 
Div Crown Zellerbach 


Fell 


J. De Picaza, River Edge, N 
thorized by The Packer Machinery 
Corp., New York, to handl lir 
juid filling machinery 
vill cover the northern New 


I n Continental Can Co., New 
1940 York, has ippointed Robert 
S. Long as manager f 


hin ! , . iles, Central Div | I 

' cisco, has } wased 14 acres in Denver 
oe ( Mi - 
— 


' mtainer Division 
= 1 } 0) S L ] I new carton p! nt 
S1LO.000_000 ane $ 15.000 000 s he Lone will be spons 
, r the first it ) nufactured : I 
thor by the directors of West Vir- pints for the sale of 


| 
kK cartons, In 


Fibreboard Products, Inc., San Fran 


I ; M. Brant nd contaimers 


] tral division ar 
supe rintendent 

Ing the states 

Mexico ind Canada m ng 
lech-Art Plastics Co., Morristown, N. ] the Rocky and Appalach in mountail 
ippointed George Waite as sales d Hugh Kelleher & Associates, West 
rector Coast agents for Continental, have ay 


ginia Pulp & Paper Co., for its Charl will ( . 


ll. J 


re 


pointed Joseph F. Manning as sales repre 
sentative for Decoware in Oregon and 
\\ ishington Mr Mant ing will head 


P ] } 1 thei ) ! ] > 
] sales have moved their Los Angeles office to 
ind kraft | — so iarter in Portland, Ore 


face linerb 1 wil 


Leonard Arthur Wheeler & Associates. 


1 < ‘mY | ] eae 
t started making for the « gated Inc., specialists in package development 


7 11 
larger quarters at 3107 Jeverly Blvd 


Raymond W. Roney has been added to James P. Measday has been made sal 
the ] staff of the Glass Container manager for the Packaging Division of 


Sales 
pres 


» issistant to the . 
C. Edward Hjelm, | Div. of Thatcher Glass Mfg. Co.. Inc.. Ivers-Lee Co., Newark, N. J. 
ident of The Package Machinery Co., 
rT Elmira, N. Y. Mr. Roney will work out bs 
Springfield, Mass., has retired after 40 f the CI by » of Iamson Mobilift Corp., Portland, Or 
oO i€ icago branch othee 
veal f service wit] ie company ' manufacturer of fork lift trucks, has ip 
Hjelm started v with Packa Sutherland Paper Co., Kalamazoo, Mich pointed John L. Baldridge as branch 


hinervy in March 191 nd h erved has transferred Joseph A. Suarez, Jr., manager of the Southwestern District 
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loday’s keen competition calls for a package that does a strong selling job 


right down the line. 
Such a package that embodies proven selling features helps your salesmen 
open new accounts...It rates prominent display on dealers’ shelves 


GET OUR Catches the eye of shoppers and induces impulse sales Keeps your product 
SUGGESTIONS 


We would like to have our 


in first-class condition so that it will be enjoyed at its very best... And if, 


in addition, the package is easy to open and convenient to use, it will help 
engineering and designing ; 

win friends and repeat sales. 
staff make suggestions for 


improving your package and For over 40 years we have originated and built machines which produce 

lowering your Costs packages that sell. We know what types of packages are best suited to various 
Write or phone and a rep q M., t. a 

renentotive wilt call products and can supply a machine specifically adapted to your production 


set-up 


Write for descriptive 


EIT 
ANTE tH NE TIMES RC Nl 
folder on our machines 
i I {iC AGO 
NVEI S ANGI SAN FRANCISC 
(REET SLES 20 co EPS ND 
SS 


IPSUM 8 AA a rt Rt 
DECEMBER 1954 





NATIONWIDE SALES & DISTRIBUTION 
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Pack 
Anythin 


ella \cemis> 


SUPERIOR CUSHIONING 


PADS & BLANKETS 
and save money, too! 


PROTEX pads and blankets give you the maximum interior 
cushioning protection obtainable and fit virtually any prod- 
uct or assortment you can name! The cost is substantially 
lower than most other forms of interior cushioning and take 
only a fraction of the time to pack. Avail yourself of this 
important money-saving clean method of packing. The pro- 
tection your products get is superb...resists all forms of 
shock and protects the finish of the product as well. Ease of 
packing, availability of ample supplies of packing material 
on hours notice are important too... you don’t have to order 
far in advance of production or store supplies all out of 
proportion to their rate of consumption. 


Consult us— Present your packing problems to us for complete package 
engineering design and service by experts. We will show you 
how to improve package performance and save money too! 


WRITE, WIRE, OR PHONE US 


AMERICAN EXCELSIOR CORPORATION 


1000 N. Halsted St., Chicago 22, Illinois 








Plants 
and people 


Mobilift and its aff t pal Lamson 
Corp 


Walter A. Koehler Phoeniy 
Products Co., \I 


tr the 


N. ( 


Hinde & Dauch Paper Co 


National Starch Products, Inc 


fey 7 


National Container ¢ orp 


John F. Sullivan 
t tall t Milprint Ine 
\W 


Mercury Heat Sealing Equipment Co 
601 N. Hl vor NI 


The Print I 
ical Corp., N 


Ave I | 
Angier Corp., F1 
turer of pr Cy 
elected Malco'm J. Odell t 
Mr. Odell will t | 


Ren R. Perry 


Ceorge ( Houck 


! { Harris-Sevbold Co., ¢ 


MODERN PACKAGING 








MB MoreFORe=E.:«*(Y:~«|s E ° 
| YOUR MONEY 
Pp FASTER... eae (LL 1 


: i . EARNS 473 WAY 
with Industrial’s Rainbow Coder 


For one penny, the Rainbow Coder automatically produces 
from 20-40 square inches of sharp, clear, quality-controlled 
color imprinting on cellophane, glassine, waxed paper, 
foil... any material that accepts hot roll—leaf imprinting. 
Easily attached and synchronized to all types of contin- 





uous and intermittent wrapping machines. For complete 
details on how you can get faster, accurate and more 
economical production line package identification, write 
today for free 24 page catalog Dept. MP 


}> AY: ) 
I ndustrial M arking E quipment 
COMPANY, INC. 


L454 Baltic Street, Brooklyn 17, New York MAin 4-2601 J 

















UNPARALLELED 
ACCURACY 


of FILL 


The Ideal Filler for 
GLASS 
PLASTIC 
TIN containers 
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Up to 300 well-formed, Accurate Ingredient 
POTDEVIN on tte cea Fill For 
ute. Lip-type construction 


permits high speed con- Aerosol Packagin 
Flat and Square version of PT or MST ging 


film without fusing, as- 
CELLOPHANE suring easy opening by 
hand or on automatic 


Specialty filling machines. Wide 
range of sizes — from 


Bag Machine 2” x 612” up to 1012" 
x 16%”, a ELGIN 


Write for detailed information MANUFACTURING 
POTDEVIN MACHINE CO. esa a COMPANY 


244 North Street Teterboro, N. J See i 200 BROOK STREET 
ELGIN, ILLINOIS 




















Designers and monufacturers of equipment for Bag Making, 
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Save on labelling...on package costs...on storage space 


PRINT YOUR “LABEL” RIGHT ON THE PACKAGE 














TER production-line imprinting machine 


your line? 





2p! 
Either way the Gottscho MARKO- 

The MARKOPRINTER synchronizes 
lily prints names, I nbers, 

els of shelf 

res quick copy 


For complete details... write-wire-phone... today 


ADOLPH GOTTSCHO, INC. 
Got 





Hillside 5, N. J. 
Canada: RICHARDSON AGENCIES, LTD., Toronto & Montreal 





for ACETATE @ RIGID VINYL 
® SARAN @ PLIOFILM @ and 
Other Hard to Seal Vinyl Materials 


Versatile! 
The only machine that can 
change from box corner 
sealing, to flat goods seal- 





ing, to contour sealing 
(sealing of vacuum formed 
or three dimensional 
material), at a mom- 
ent's notice. 


> pieces of .010 Acetate. 


| @ Model #+DH - HF - 2 
~~. seals 40 linear inches on 
— two pieces of .010 Acetate. 


Both models are portable bench units 
with adjustable arms, 2”. to 12”, for 
Acetate box corner sealing. Flat alumi- 
Heat - Sealing num bed for envelope or any flat work 
Digest . . only Operate fron 115 volts a-c 
publication about 


electronic sealing 

processes and 

techniques. New MANUFACTURING CORPORATION 
issue just ouf .. 


— oe 1907 WHITE PLAINS RD., N. Y. 62, TA 3-5104 


“THE BETTER YOU SEAL... THE EASIER YOU.-SELL”’ 





Plants 
and people 


Ohio. Mi ouck is also vice presid 
] 


ind general manager. George S. Dively, 
president, is board chairman and R. Verne 
Mitchell, former chairm is now | 


\ board ch ill 


George F. Wohlgemuth, Jr., has taken 
over Midwestern sales for The Lord 
Baltimore Press, Baltimore, Md., with 
he idquarters in Chicago. He will cover 
Illinois, Wisconsin, Minnesota, Nebrask 
ind Kansas 


Andre-Kleerwrap Co. has been formed to 
produce folding cartons, beverage ca 
riers, transparent film, wrappers, lab« 
ind point-of-purchase displays. The new 
company has taken over the factory of 
Kleerwrap Inc it Mundelein 1] 
Kleerwrap’s equ pmel nd personne! will 

deanshod by vi 

Founders of the eW mpany are 
Noble Andre, John F. Cuneo and Richard 
F. Neff. Mr. Andre is president of 
Andre Paper Box Co., San Fra 


operations will 

Kleerwrap Nii 

Cuneo Press, hl r. Nett 
Andre-Kleerwrap, was formerly vice presi 
dent in charge o tiles for Sutherland 
Paper Co 


Greenwood Packaging Supply Co., New 
ark, N. J., has ippointed Robert Cramer 
manager of The Greenwood Packaging 
Supply Co. of Midwest, Greenwood’s 
division in Dave nport, Lowa Joseph Han- 
ley, former manager, will open inother 


Greenwood division in South Jerse, 


Ihe Chemical Division of The Goodyear 
lire & Rubber Co., Akron, Ohio, has 
appointed Paul A. Koons and Joseph M. 
Donohue as special sales re presentatives 
Mr. Koons has the Cleveland area and 


Mr Donohue will work trom Bost lh. 


E. I. du Pont de Nemours & Co., Inc.., 
Wilmington, Del., has established three 
new offices to handle sales of I reon used 
as a refrigerant in aerosol containers: a 
New York office under the sales super 
vision of Warren L. Hotmer, with Conde 
B. Keogh and M. J. Coppola as his assist 
ants; a Chicago office under the sales 
supervision of Norman W. Kent and 

Los Angeles office which will function 
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with customer-winning packages by MILPRINT 


It’s easy to spot the best-selling brands... Printed Cellophane, Pliofilm, Polyethylene, Saran, Acetate, 
Glassine, Foils, Folding Cartons, Bags, Lithographed 
be ause they re the best pac kaged. too! And youl Displays, Printed Promotional Material. 


product will stand out—and sell out—when it’s 
@ 
displayed in a colorful, eye-appealing Milprint ruwn* 
' INC 
package! Call your Milprint man /irst 
PACKAGING MATERIALS 
This insert printed by Milprint, Inc., *Reg. U.S. Pat. Off. ti,t H’O GRAPH Y a PRINTING 


General Offices, Milwaukee, Wisconsin 
Sales Offices in Principal Cities 











operator does 
the work of 


FIVE... 





uckaging | 
| 


rare speeds ¢ 


400) 


problem, nor 
send 


how 


aging witht 


New York 


55 West 
42nd St. 


Write for 
illustrated 
brochure. 


PHARMACEUTICALS © CIGARS 
BANDAGES © BAR SOAPS 
CANDLES @® CAMERA FILM 
CAKES © COOKIES © DONUTS 
ROLLS @© CRACKERS © CHEESE 
CANDIES BARS © BRUSHES 
CONFECTIONS @ STICK CANDY 
LEMONS ORANGES 
ICE CREAM BARS © PLASTICS 
FROZEN FOODS © SILVERWARE 
FISH @© MEATS @® BACON 
CHOPS © STEAKS © FRANKS 
EYE DROPPERS © WALL TILE 
BALL BEARINGS © HOSIERY 
MACHINE PARTS @ NOVELTIES 
TIRE PATCHES @ TOYS 
CAMPHOR ICE @ TOILET ROLLS 
WOODEN SPOONS 
TISSUE HANKIES © THUMB TACKS 
AND 101 VARIED 
MISCELLANEOUS 
PRODUCTS 





ar 


FOR THE ARMED FORCES 
u are contrib t 


uling (De na 





Monutecturers of Aniline and Gravure Presses, Folders, intertoiders 
Lominotors, Woxers, Embossers, Slitters, Sheeters, Roll Winders, Pack 


aging Machines, Crepers ond Tissue Converting Units. 
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under A. J. Mease. All new offices will 
be located in DuPont's existing district 
quarters of the company’s Organi 


Chemicals Dept 


Angus B. Echols has resigned from 
the DuPont board of directors after 42 
years of service with the company ind 
is also retiring as chairman of the 
finance committee, vice president for 
finance and from the executive ommit 
tee. Lammot du Pont Copeland has been 
elected a vice president and chairman of 
the finance committe ind will on 
tinue as company secretary. T. Crawley 
Davis has been elected to he finance 
committee and Robert L. Richards 
been elected a lire 
ind member 
Union Bag & Paper Corp., 
New York, has ap] t 
Leonard J. Doyle to tl 
ne wly created posit 
vice president n cl 
research. As director 

vent, Mr 

ll of the 


ompany’s market research, 


will 


ll consolidate 


Mr. Doyle 


product developr ent ind 


packaging rach nery res irch Work 


St. Mary’s Kraft Corp., subsidiary of 
Gilman Paper Co., New York, has 
started operations at a new bleach plant 
it St. Marys, Ga. With the new addition 
Gilman can now 


bleached rail | bl 


eC Dp al 
i | 1] 


produce its own 


The Gibraltar Corrugated Paper 
Inc., North Bergen, N. J., | 

new plant for its Display 
Delawanna, N. J 


The Gardner Board & Carton Co., Mid 
dletown, Ohio, manufacturer of 

board and paperboard containers 

pointed Robert Hanzlik as a design 

neer at the Manchester Machine Co., a 
Frederick W. Sud- 
hoff has been appointed to the Gard 


Gardner subsidiary 


ner 
industrial engineering lepartment 


The Gummed Products Co., Troy. Ohi 


lanutacturet ot ealin tape ind 


na 


mmed papers, has appointed William 
Malinas man f its Box pe Divi 


Howard Flint Ink Co., D 
ted John F. Devine 


ll supervise sales promotion and 
national accounts from head- 
in New York The company 
completion of a new laboratory 


factory at Broadview, in suburban 
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A midget in size... performs like a giant 


CaD ume 


MANHASSET PRESS 
for printing webs up to 12” wide 


If you print narrow webs of any flex- 
ible packaging material MANHASSET'S 
new miniature press is made for you 
A precision-engineered machine that 
occupies less than 11l-sq. ft. of floor 
space, the “APS-Junior” delivers ex- 
cellent print quality at speeds up to 
300-fpm. on films, 400-fpm. on paper 
stocks 

The “APS-Junior” has a 15%” maxi- 
mum printing repeat is available 
in 4” to 12” widths for 2, 3 and 4-color 
printing. It features rigid vibration- 
free construction, accessibility to all 
parts, sealed splashproof fountains, 
simplified running register controls, 
constant tension control and variable 
speed drive 


Write, 
wire, 
phone 
for 


For multicolor 
roll-to-roll 
printing of . . . 


* CELLOPHANE 

* POLYETHYLENE 

* FOIL 

* TISSUE 

* KRAFT 

* BOXBOARD 

... and all other 
films and papers 


details MANHASSET MACHINE CO. 


Mineola, New York 


““APS-Junior”’ 
Flexographic 





the PLUS #& in PLUSH! 


In its most appealing end-use form 
Cleremont Flock is surfaced to papers and 
boxboerds. To dramatically achieve the plush 
effects required by the paper processors 
Claremont furnishes Flock to the 

paper industry in three fiber qualities 

cotton — rayon — wool and in a rainbow sweep 
of colors, ranging from brilliant hues 

to delicate pastels. All help to stimulate 
imaginative planning and serve os a 

magic carpet on which to explore 

exciting new vistas of package allure 
Packaging developers are invited 

to contect Claremont or those who 


convert Claremont Flock 


q 
t 


WRITE 
FOR 
SAMPLES 
COLOR CARDS 
PRICES 


CLAREMONT WASTE MANUFACTURING COMPANY 


The Country's Lorgest Manufacturer of FLOCK 
CLAREMONT NEW HAMPSHIBE 
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LABELS TELL, SELL, CAUTION, URGE and 
STIR ALL HUMAN IMPULSES... 


Go Places - Do. Things with an 


Ever Ready Lobel 


IN A FAST CHANGING WORLD 
with its millions of new products and 
by-products --new problems of labelling 
present themselves. Where, better than 
at Ever Ready can the answers to your 
Send for 
IDEA BOOK: _ label problems be found? Few things are 
beyond our scope or ken 


THERE IS NO LABEL PROBLEM WE CAN'T LICK! 
DB THAT'S OUR CHALLENGE... ACCEPT IT PLEASE! 


> SEND FOR Red-E-Stik ‘'Test-It-Yourself’’ Kit 


=>" Ever Ready Corp. 
363 Cortlandt St..¢ Belleville 9, N. J. 








NIBROC’ WHITE PAPER 


gives you a whole bag of selling tricks! 


Bags made with Nibroc White 


sell like magic because they’re... 


EYE CATCHING! The product 
in a Nibroc White bag is the 
one that catches the eye of the 
housewife in the modern super- 


market. 


BRIGHTER! It’s easier for your 
customer to sell the merchant his 


flour, rice, coffee, meal, dog-food 
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in a bag printed on high-bright- 


ness Nibroc White. 


STRONGER! Exceptionally 
tough and highly flexible, 
Nibroc White gives the product 
greater protection... guarantees 


its safe-and-sound delivery. 


Use Nibroc White. Pass on these 
selling tricks to your customer— 


and to Ais customer. Write our 


¥ N 


Technical Service Division, 


Dept. DR-12, Boston. 
TON 


CORPORATION, La Tuque, Quebe« 
General Sales Offices: 

150 Causeway Street, Boston 14, Mass 
Dominion Square Bldg., Montreal, Quebe« 
SOLKA AND CELLATE PULPS + SOLKA-FLOC + NIBROC 
PAPERS « NIBROC TOWELS + NIBROC KOWTOWLS 


NIBROC TOILET TISSUE 
AND CONDUIT 


BERMICO SEWER PIPE 


* ONCO INSOLES CHEMICALS 
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MHI 
anil people 


Chicago, for large-scale production of 
inks for all printing processes. Monroe 
Seiberling is the plant manager. The 
rotogravure and flexographic division 
will be under the supervision of Matthew 


Keller. 


A new plant at San Leandro, Calif., has 
been opened by the Fleishhacker Paper 
Box Co., San Francisco, to provide en 
larged ind Tore adequately equipped 


box-manufacturing facilities 


Gerald B. Frank, account executive of 
the Chicago office of Einson-Freeman, 
Long Island City, N. Y., display lithogra 
phe rs, has been granted leave of absence 


while on service with the U. S. Army 


Ralph E. Jaret has been 
made an executive assistant 
to John B. Wyatt, vice 
preside nt in charge ot east 
ern division sales of The 
Hinde & Dauch Paper Co., 
Sandusky, Ohio. Mr. Jaret 
will assist in the manage 
ment of a sales organization 
Mr. Jaret operating trom tactory of 
fices at Baltimore, Buffalo 
Gloucester City and Hoboken, N. J., and 
Richmond, Va 


Gaylord Container Corp., St. Louis, Mo 
has broken ground for a modern box 
manufacturing plant in Miami Phe 
building is expected to be completed in 
January. M. C. Andre will supervise sales 
ind Walter Ilgen will be production 


manage! 


Glass Containers, Inc., San Francisco 
manufacturer of dairy containers, has 
uranged with Stanley E. Boyanich of 
Dairy Industry Equipment & Supply Co. 
to job its containers in northern Cali 


fornia ind Ne vada 


Irving Horn has been appointed pu 
chasing manager of the Birds Eve Divi- 
sion of General Foods, White Plains 
N. ¥ 


Dewey & Almy Chemical Co., Cam 
bridge, Mass., has approved a merger 


of the company into W. R. Grace & Co. 


The Conart Co., Inc., manufacturer of 
molded closures and other plastic items 
has moved to a new plant at Glen Head 


Long Island N y 


The Plastics Div., Celanese Corp. of 
America, has appointed Frank E. Sebo- 
rowsky, David M. Bartlett, Gerald J. 
Monaghan and Fred H. Branstetter to its 
sales de partment Paul K. Riske has been 
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Ginst FULLY AUTOMATIC 
Case Gluing 
“and Taping 


Machine 


Automatically glues and tapes top 
and bottom in one pass. 
Versatile—will glue bottom and 
tape top if desired. 

Controlled glue application—glues 
any part or the entire flap area. 


3-minute size adjustment, even 
when all carton dimensions change. 


Send 
for 
Bulletin 


Continuous straight-line flow moves car- 
tons from packers toward shippers—no 
manual handling. 


Minimum floor space requirement—only 
161” long by 4'2” wide. 


Many other money-saving features. De- 
scriptive literature mailed promptly on 
request. 


CLYBOURN MACHINE CORPORATION 
6479 N. Avondale Ave., Chicago 31, Ill. 











MGnik 
and people 


* A ' f i” K S named to the techni il sales service Ce 


in aa ¥. are) odin em: bs TTT, partment ind James J. Begley has been 
° oh are ‘ eek? F he by nr | baat eta etl 
A MODEL FOR EVERY PURPOSE... Sopa a naka beeen 
Brockway Glass Co., Inc., Brockway, Pa 
A SPEED FOR EVERY NEED! | | and The Jeannette Glass Co., Jeannette 


Pa.. have concluded an agreement giving 


‘a 





Brockwav Glass exclusive sales rights to 


ra . “3 Jeannette pressed par kers ware 
apacity up 
; Robert R. Hopper, formerly with Olin 
to 60 per ty } PI 
ew - : cellophan has joined Crown Cork & 
i | a. ida Seal Co., Inc., Baltimore Mal is staf 
' U 


ordinator for the sales de " “7 


4 . partment, Crown ¢ in Divi 
I ; sion. He will head juarter 
in Philacde Iphia 

Allan R. Shilts, formerly 
with Ford Motor Co., has 


been elected treasurer of 


RESINA 


Standard, single head, 
automatic screw capper. 


Crown Cork & Seal and 


will headquarter in Balti 
more M1 
J. Gordon Wills has been Hopper 


wade division inanager of manutacturing 


er 
ee ee 


Fe - 
ae oe ae 


eee” TT eae 


for the company's Crown & Closure Divi 

sion 

Flexible Crown Cork & Seal has pure hased a 15 
Fast icre tract of land in the San Fernando 
Fully , i | Valley, Calif., as the site for a new and 

Automatic . " : | | larger plant 





Container Corp. of America, Chicago, has 
ippointed E, F. Bickley, Jr., as general 
sales manager of the Manayunk and 
1 | Valley Forge folding carton plants in 
RESINA Philadelphia and Oaks, Pa ecnadinds 
Container Corp. has acquired a ma 
jority of the common stock of The Men- 
gel Co., Louisville, Ky. There will be no 
immediate changes at Mengel 


High speed, straight line 
screw capper. Rated for 
speeds up to 300 per 
minute depending on 
size of container. 


le A, a a cM ir 


Bradley Industries, Chicago, manufa 

turer of plastic containers, has appointed 

Murray J. Beck as Eastern sales man 

wer. He will locate at Bronxville, N. ¥ 

Capacity vie) ~t Kenneth R. Mason has been named sales 
to 60 per | | manager of American Seal-Kap Corp., 
minute by / Sem | Long Island City, N. ¥ 


Po een pe 


4 Charles Swerdlove has been appointed 
RESINA - issistant to W. W. Scheide in the fold 

i ing carton division of Robert Gair Co.. 
Inc., New York. Gair has leased a mod 
ern pl nt in Atlanta, Ga to produce COr 


_ Automatic innerseal ma- 
chine for selecting and 
applying standard inner- 
seals to various types 
and sizes of tin cans as 
commonly used in the oil , Irwin W erner has hee ni made Vice pre s 
industry ident and general manager of the Chi 

Other models available cago operation of Intaglio Service ( orp., 
Write for descriptive Agents in principal cities through- gravure-lette rpress servicers, New York 
literature out the United States and Canada 

oot oe ae r Sage D. Ps Henry }. Fowler has been ippointed di 


rugated shipping containers Ope ration 1s 


scheduled to start in February 


rector and general manager of the Nico- 
let Paper Co., West De Pere, Wis.. suc 
cet ding Bert Lewis, deceased. Herbert 
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AWORLD OF SIZES AND IYPES 


when you choose the world’s largest manufacturer 


of cylindrical plastic containers 


You name the exact size and type plastic container you need to package your 
product. Well supply it! Chances are. in the tremendous variety of containers 
we now produce. there is one that will fit your particular needs pertec tly. If 


nol simply supply us with your spe ifications and we ll produce Spec ial sizes 
lor vou TRANSPARENT 


Clearsite lransparent Plastic Containers are tailor-made for your product 


mh rhaNhy othe Ways. There are a wide variety ol closures available. and vou 


e 
lettering. design or trade mark can be permanently printed in any color right a 
on the containers 


Besides variety and versatility, you enjoy many other advantages when you 
use Clearsite. They re moisture-tight. dust-proof, and gleaming bright with 


complete transparency. They're feather-light. only about the weight of glass. 


Write for free samples and descriptive literature today’ PLASTIC CONTAINERS 
CELLUPLASTIC CORPORATION that Sell 


* REGISTERED TRADE MARK 
General Offices: 50 Avenue L, Newark 5, N. J. 

















a engineered to SELL 


; hy 
CELLU = CRAFT are engineered to PROTECT 


TRANSPARENT PACKAGES § ar engineered to FACILITATE HANDLING 


A DEPENDABLE SUPPLIER TO SWIFT & CO. FOR MANY YEARS! 


Phone or write for a Cellu-Craft Packaging Consultant. 


CREATORS AND PRODUCERS OF PERFECT PACKAGING AT LOWEST COST 


CELLU-CRAFT PRODUCTS CORPORATION 


DESIGNERS. CONVERTERS AND COLOR PRINTERS OF FLEXIBLE PACKAGING MATERIALS 


General Offices & Plant. 1401 4TH AVE., NEW HYDE PARK, NW. Y., PRIMROSE 5-8000 - Branch Plant: ADDISON, ILL. - Sales offices in principle 


BAGS - ENVELOPES - SHEETS - ROLLS - CELLOPHANE - POLYETHYLENE - PLIOFILM~ FOILS - ACETATE - PLASTIC FILMS + GLASSINE 
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Plants 
and people 


Wenberg will be assistant general man 
er. Robert Etter, now sales manager 


sisted by James Johnston. 


I J. Gross, technical advisor to the 


Union Bag & Paper Corp., spoke on the 
ignificant points in selecting and design 

ya packa e at the recent TAPPI din 
er meetin held in New York 


American Can Co., New York, ha 
t ppointments in its sal 
W. S. Beard, assistant man 
Atlantic Division; C. W 
Curry, commodity manager, Central Di 
vision, succeeding Mr. Beard; Alexander 
Black, assistant manager of sales, Pacific 
Division, succeeding Mr. Curry; Donald 
Poinier, commodity manager in the 
eral sales department, New York; A. 
Christensen, commodity manager, Atlan 
tic Division, succeeding Mr. Poiner; D. B 
Ressler, sales manager, North Jersey dis 
trict, succeeding Mr. Christensen 
American Can has ope ned a new paper 
nilk-container plant at Needham, Mass 
to produce a million containers a day 
4. O. Degling has been elected vice 
president in charge of purchasing an 
trathi f American Can. L. A. Britzke 


] 


W general Manager of engineering 


William W. Halle has been elected vic« 
president of King Convertors, Inc.. con- 


tainer manufacturer, Rockaway, N. J. M1 


Halle will direct sales ind development 


Emil Davidson has formed Davidson 
Associates, 730 Fifth Ave New York 
onsultants ind = manufacturers’ repre 
sentatives for plastics packaging in the 
nedical, drug and allied trades. The com- 
pany will represent Lumelite Corp. and 
Suprenant Mfg. Co 


John S. Algeo has resigned as sales man 
iger of Hazel-Atlas Glass Co., Wheeling 
W. Va. Mi Algeo, a member of | the 
board, will continue as a vice president 
J. H. Majesky, J. Nelson MeNash and 
J. C. Neuhart have been elected vice 


pres dents sales 


Bert Lewis, director and general Hah 
er of the Nicolet Paper Co., West De 
Pere, Wis died on Sept Ll] 


R. A. Stephen, treasurer of the J. L. Fer- 


guson Co.. Joliet Il] died on Oct 2] 


Bertsell H. Whilden, general production 
superintendent of the Millville, N. J 
plant of the Armstrong Cork Co., Lan 
caster, Pa., died on Oct. 7. 
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Mosstype‘D-MOUNT® Rubber Plate Cylinders 


... for integral-cylinder accuracy, demountable-core economy 


PAL Write for descriptive 
than literature and 
ch less ; 

aber eo _, . permit complete details about 
yor Keep more jobs D-Mount” Cylinders... 
ou to re Beaty 

° arry mo 
standing, © 

repeats , 
° Always concentric = 3 
never out of true \ 


« ightweis'- °°)" | Mosstype Roller Co., 


handle, easy ; 
e Assembled ond ll Inc. 
assembled in minv \ General Office 
potents Pencins =~} 33 Flatbush Ave., Brooklyn, N. Y. 
Plant: Waldwick, New Jersey 





FILMOTYPE /s changing the 
entire concept of hand /ettering 
A LL 


Filmotype slashes cost, time and work of package 
design, preparation and production! Produces both 
hand lettering and type ready for paste-up and repro 
duction—almost instantly! Filmotype'’s tremendous 
hand lettering library assures the right face exactly 
the weight and condensity desired . . for every 
packaging job. Yet just a flick of a finger does the 
work at a cost of pennies! Filmotype is important to 
the packaging industry—important to you! 


e All-inclusive selection. Over 700 styles and sizes 
of both hand lettering and type! 





e Convenient size Filmotype is only slightly larger 
than a typewriter! 


e Easy to operate. Produce ‘‘ready-to-go"' proofs 


Write for a FREE after “2 hour instruction 


demonstration right in 


your own office See why package designers everywhere have adopted 


r for full details to Filmotype as standard, necessary equipment. 


Jepartment MP654 











For your information 





The 1954 Hauck 


Award was won by 


Produce Packaging 
Albert S. Allen of 
E. I. DuPont de Nemours & Co.'s Film 
Depart nent for his signifi 
cant and outstanding con 
tributions to the produce 
packaging industry The 
which honors the 


( harles W 


Hauck t pioneer in the 


iW ird 


memory ot 


technical and merchandis 
of pack 
produce was pre 
Allen during the 
onference in Wash 

D. ¢ Mr. Allen was recently 


Agriculture 


ing deve lopme nt 


] 


recent 


ippointed by Secretary 
Ezra Taft Benson to a special 11l-man 
food distribution committee to advise the 
Department of Agriculture on research 


1 
ind related activities 


1 


concerned with im 
distributing rood 


produ ts at whe lesale ind retail 


proving methods of 


The final entry date for the 1955 Set-Up 
National 
Paper Box Mfrs. Assn. has been set as 
March 5, according to Raymond Dowd, 
chairman of the 

Other npetition 
ire William C. Milsom of F. N. Burt Co 
William Roberts of Congress Paper Box 
Co. and Morey N. Nolan of Paragon B 

Co. Additional information on the 1955 


Paper Box Competition of th. 


petition ommiuttec 


ommiuttec members 


»btained from Gustav 
L. Nordstrom, executive secretary, Na 
il Paper Box Mtrs Assn l iberty 


ist Bldg., Philade Ip] ia 


ompetition may be 


Through the joint efforts of the Petroleum 
Pa kaging ( 
Institute and the Steel Shipping Con- 


mmittee of the Packaging 


tainer Institute Technical Advisory Com 


& 5 Hayhurst of Kraft Foods has been 
ippointe d chairman of the Food Commit 


tee of the Packaging Institute. 


Closing date for entries in the 10th An- 
nual Folding Carton Competition, spon 
sored by the Folding Paper Box Assn., is 
Dec. 31. Awards will be made to “Ameri 
ca’s 100 Best Folding Cartons.” Further 
information on the competition is avail 
ible from the Folding Paper Box Assn 


337 W. Madison St., Chicago 6 


Secretary of Commerce Weeks has ap 
pointed an Advisory Committee on Appli 
cation of Machines to Patent Office Opera 
tion, with Dr. Vannevar Bush of the 
Institution of Washington as 


hairman. Aim of the committee is to find 


Carne ul 


new wavs to speed up the processing ot 
patent applications and thereby stimulat 
the economic growth and employment 
that results from new inventions. The 
mmittee will welcome any suggestions 
which may be addressed to Norman T. 


Ball, Room 
Washington 


) 


2322 Dept ot Commerce 
Zo, . ¢ 

Peter Muller-Munk of Peter Muller-Munk 
Associates, Pittsburgh, was elected presi 
dent of the Society of Industrial Design- 
ers at its recent 10th anniversary meeting 
in Williamsburg, Va. Other newly elected 
Arthur N. BecVar of General 
Herbert S. 
Barnhart of Raymond Loewy Associates 


officers ire 
Electric Co., vice president 
secretary; Eugene Gerbereux, treasurer 
rhe retiring president Robert H. Hose of 


Henrv Dreyfuss, is board chairman 


The American Paper & Pulp Assn., on be 
half of the | 
i brief with the Committee for Re« iproc 


Ss paper industry, has filed 


itv Information in relation to revision of 


duty rates ne gotiated at Geneva, Annecy 
and Torquay. Adjustment of duty rates on 
certain specified grades of papers where 
the reduction of rates has proved to be 


injurious has been requested 


The Packaging Machinery Mfrs. Institute 
has announced the dates for its two reg 
ular meetings in 1955: semi-annual meet 
ing, April 16-17, Palmer House, Chicago 
15-18, The Home 


annual meeting, Sept 
stead, Hot Springs, Va 


Quentin O. Young has been named full 
time director of the Lithographers Na- 
tional Assn.’s industrial relations program 
ind labor relations counsel. Mr. Young 
succeeds George A. Mattson, who is now 
executive director of the Chicago Lithog- 


raphers Assn. 


Winner of the 1954 Monsanto 
sponsored by the Monsanto Chemical Co. 


Award, 


ind the Institute of Food Technologists, 
is Dr. Harry J. Deuel, Jr., of the Univer 

sity of California. The award is made each 
vear to the individual whose paper pre 

sented at the annual meeting of the Insti 
tute is judged best. Dr. Deuel’s award 
titled “Newer 
( oncepts of the Role of Fats and Essen 
tial Fatty Acids in the Diet 


winning paper was 


The Assn. of National Advertisers has 
published a new illustrated book titled 
‘The Dollars and Sense of 


Films,” which presents data on actual pro- 


Business 
duction, print, distribution costs and 
methods for industrial films produced by 
67 of the nation’s leading companies 
Based on a survey of 157 films costing 
some $12,000,000, the book is the result 
of more than two vears’ work by the ANA 


Films Steering Committee and is aimed 





mittee Recommended 
Universal Standards for 


it providing pertinent 


data for persons ¢ onsider 


. Che January, 1954, cover of MopeRN Packacinc, which inaugurated 
Steel Drums ind Pails ing motion pictures is a 


1 new series of illustrations by the noted artist George Giusti, has 
Certificate of Distinctive 
cove! the following 


B= wal e award, in the 20th Annual Exhibi- 


have been developed solution to communica 


been awarded the Merit, second highest 


tions problems Additional 
information o the book 
ot tion of Advertising Art, national a . 
drums may be had from the 
event sponsored by the Art Direct- 

Assn. of National Adver 
ors ( lub ot Philade Iphia The Jor 

tisers, 285 Madison Ave 

award was presented to Donald R New York 17 
Ruther, art director of 
PACKAGING, at a luncheon in Phil- 


ade Iphia Nov. 17 


The prize-winning cover is re- 


tainers 
head universal 
100# /55-gal. full-remov 
able-head 
drums; 30-gal. tight-head 


1202 


univers il 
MopERN 
universal drums oD 
16-gal full removable 
head universal 

16 gal tight head 


The American Manage- 


grease ment Assn. has founded 
the AMA School of Man 


agement 


drums ; 
* produced herewith. The series of 

universal drums -gal “ which is now 
12 Giusti covers ends with this ; 
tight he id unive rsal pails offering a course in Com 
issue. Next month Mopern Pack- 


Allner, art 
who, like Mr. Giusti, has won inter- 


5-gal./35# lug-cover uni : munications as a com 
o AGING will present the first of a new series by Walter H 
versal pails Studies are | Fort MI panion to the Manage 

consultan or ortune agazine . 
being continued by the ment Course Scope and 
national attention with his recent covers for Fortune 


spec ifications 


group on method of the course are 








for other containers described in a brochure 
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4 COLOR 


ADVERTISING TAPE 


AN ON-TO-STA GUMMED KRAFT 
SEALING TAPE 


SELLS AS IT SEALS! 


Atlantic's 4-Color Advertising Tape makes colorful 
advertising vehicles out of your packages 
and cartons. A 6” sales message can be repeated 


300,000 times in a 25 bundle order. 


MORE POWER TO YOUR PACKAGES 


* They're dressed up with attractively prepared 
art work created by our art staff — without 
extra cost with 25 bundle orders. 

* They're securely sealed and pilferage-proof 
with On-to-Sta uniformly top quality tape. 

Now Being Used by Manufacturers and Distributors 

Throughout the United States 


Ask your local jobber about 
ATLANTIC’S 4 Color Advertising Tape, 
or contact us directly. 


AT ANTIC GUMMED PAPER CORPORATION 
PRINT TAP DiviSioOn 
1 MAIN srececeeieian 1 N.Y 


BRANCH OFFICES: 
PHILADELPHIA * PITTSBURGH * CHICAGO 
° ; BUFFALO * BOSTON * HAVANA 
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DURKEE 
FAMOUS FOODS 


speeds up sealing operations, 
gets neater, crimp-free labels 


HOW gw Closing and labeling co- 


conut bags was a slow, expensive job for 
Durkee Foods—until they installed new, 
completely automatic Doughboy Sealer- 
Labelers. Formerly saddle labels were hand 
stapled—a costly, time-consuming job. Now, 
Doughboy units heat seal Durkee bags, pick 
up, fold and apply thermoplastic labels in a 
continuous, speedy 2-stage operation. Result: 
tighter seals, neater labels . . . and big savings 
for Durkee Famous Foods. Let us tell you 
how a Doughboy heat sealing machine can 
save you time and money, 


FOR COMPLETE INFORMATION, DROP A CARD TO 


Doughboy 


DOUGHBOY INDUSTRIES, INC. 
MACHINERY DIVISION e New Richmond, Wisconsin 


AGENTS IN ALL PRINCIPAL CILIES, . 
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permanent 

nolyethylene 

printability 
with the 


KREIDL PROCESS" 


@ easy to apply and inexpensive 
@ detailed “know-how” furnished 
@ complete treating machines 
available 
Difficulties formerly encoun 


tered in the 
and decorating of polyethylene 


printing, gluing 
are now over for the users of 
the Kreidl Process. There ar 
more than 60 companies in all 
parts of the world licensed by 
us, some of them the largest in 
their field 

Printability is achieved by a 
patented heat 
film and tubing, bottles, pipes 


treatment for 


coated pape! and board, and 
molded 


Once treated. at negligible cost 


extruded o1 articles 
the polye thylene surface can be 
printed at any time and by any 
process Commercial inks give 
a permanent print that with 
Scotch tape test 
Packers and retailers can easily 


stands the 


imprint prices or other data 
Water-based 
bels and decals can be used on 
treated coated 
papel board and fabric S 


adhesive S la 


surtaces of 


Kreidl 


Proc ESS 1S ile Xp TISIVE and com 


Equipment for the 


pact; it can be adapted to small 
or large scale operations De 
tailed 


process and 


information on the 
ready-to-operate 
machines are available 


For information write to 


THE KREIDL 
CHEMICO-PHYSICAL CO. 


81 East State Street, Columbus 15, Ohio 
Engerthstrasse 169, Vienna 2, Austria 
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to the AMA School 
t{ NM inagement American \l inagement 
Assn Hotel Astor limes Square New 


i\ tilabl mm reques 


York 5¢f 

Announcement has been mace ot the 
ssuance of a catalog listing all AMA pub 
lications. Entitled “Progress in Scientific 


Management—1944-54,” it lists the vari 
ous available AMA public itions, together 
vith prices. ¢ opies may be had from the 
AMA Headquartet 30 W. 42 St.. New 
York 5f 


The Point-of-Purchase Advertising In- 
stitute’s Research & Education Committees 
will hold a one-day forum on Jan. 26 at 
the Hotel Roosevelt, New York, to discuss 
the fundan 


vertising. The event will feature a lunch 


ntals of point ot pure hase ad 


eon meeting in addition to morning and 
ifternoon panels. ‘Tickets priced at $10 
ire available from Norton B. Jackson, ex 
cutive director, Point-of-Purchase Ad 
vertising Institute 11 W 12 St.. New 
York 36 

Plans are being « upleted by the Can- 
ning Machinery & Supplies Assn. for its 
Sth annual exhibit, to be held in Chicago 


coincidentally with the National Canners 


Assn. Convention, Feb. 19-23. Indications 
exhibit will be larger 
previous ones, since all 


tf the 42.006 1. ft. of Heor space ivail 


ible it the Conrad Hilton have ready 


been allocated. Social wtivities of the 
ntion will incluck formal dinner 
m Tnesd Feb. 22 t the Sheraton 
lot | pa nel buttet sup 
per n Saturd Feb 19 it the Black 
t rl nee awards will 
| ck + 5 exhibit dav. « 
ept o1 ! drawings will 
my 
Britains 10th International Printing Ma- 


chinery & Allied Trades Exhibition (Ipex- 


1955 Phat I | liled for Jurly 5 1G 

t Olympia, London. TI will fea 

ture hundreds of hines running under 

pl duct litions Th exhibit will 
pv nearly 500,006 j. ft. of space 


Phe next Plant Maintenance & Engineer- 


ing Conference and Show, to be held 


Jan. 24-27 at the International Amphi 
theatre. Chi », is expected to be the 
largest in its histor An attendance of 


me 20.000 is expected and there will 
be more than 350 exhibitors. This will be 
the first industrial exposition to Occupy 


the huge new addition to the exposition 


ll, whicl vill peri it all general SCS 
ion f the conference to be held in the 
irena directly djoining the exhibits 
lhirts n sessions have been arranged 


for the three-day conference, Jan. 24-26 
Separat roundtable sessions have been 
set up for the chemical, food, paper, steel 
and textile industries. One sectional con 
ference will be devoted to the process 
industries. Advance re gistration cards are 
ivailable from Clapp & Poliak, Ine., e) 
position managers, 341 Madison Av 


New York 17 


A new deadline date—Dec. 11—has been 
set for entries in the 1945 Packaging 
Competition sponsored by the Package 
Designers Council. 


The Quartermaster Food & Container 
lustitute has just published the proceed 
ings of the Symposium on Low Tempera 
ture Test Methods and Standards for 


Containers The symposium summarized 


n the 126-page booklet, was arranged 
ind conducted by the National Research 
Council Committee on Packing, Pack- 
aging and Preservation to discuss tech 
nological problems and developments in 
military packaging. Copies are availabk 
from the Quartermaster Food & Container 
Institute for the Armed Forces, 1819 W 
Pershing Rd., Chicago 9 


The American Rack Merchandisers Insti- 
tute will hold its first annual Self-Service 
Packaging Awards Competition this year 
Awards will be made for the best new 
self-service non-food packages sold in 
supe rmarkets during 1954. In addition to 


the grand award for the best over-all 





What's doing 
Dec. 7-S—Society of the Plastics 
Industry, Fifth Film, Sheeting 
ind Coated Fabrics Div. Con 
ference, Hotel Commodore, New 
York 


Dex 13-15—Northwest 
Foods Assn., Annual Meeting 
Olympic Hotel, Seatth 


lrozen 


Dec. 13-18—National Assn. of Dis- 
Yorker 


play Industries, New 


Hotel New York 


Jan. 7-11—National Retail Industry 
Show, Madison Square Garden 
New York 


Jan. 16-21—New York Lamp Show, 
Hotel New Yorker. New York 


Jan. 18-2]1—Society of Plastic En- 
gineers, Haddon Hall, Atlantic 
City 

Jan. 23-26—Washington Gift Show. 
Hotel Willard, W ishington 1).¢ 
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This marvelous new machine compels 
a reexamination of the packaging 
possibilities of your product. 


ECONOMICAL, HIGH SPEED 
FLEXIBLE PACKAGING 


The pronounced sales-appeal of flexible packages is 
overturning merchandise concepts in every field. You 
can now enjoy these preferred features — visability, 
complete protection and durability, as well as the 
economic advantages flexible packaging affords — 
lower initial cost, lesser storage space and shipping 
weights. Roto-Wrap brings them to you with the 
simplest operation at the highest commercial speeds 
(rates over 100 packages per minute attainable). 


ESPECIALLY APPLICABLE TO 


The Model “O” will package Alemite Fittings to 
Zircons — singly or in multiple units — in plain 
or printed materials such as cellophane, aluminum 
foil, glassine and laminations of Pliofilm, poly- 
ethylene, Saran and other films. Even odd-shaped 


or irregular objects — traditionally difficult or im- 
possible to package economically — present no 


problem for the highly versatile Roto-Wrap. 


e Wide range of package sizes by simple adjustment 
e Photo-registration for printed materials 

e Tear-notch for easy opening 

e Perforating for multiple packaging 

e Pyrometer control of sealing temperatures 


Send A Sample of Your 
Product For Free Analysis 


pete) FN Vom Vein). | mete) ) 7h. hf 
120 EAST 13th STREET, NEW YORK 3, WN. Y. 
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package awards will be made in the fol- 
lowing categories: bag, box, card, label, 
sleeve and tag. Entries in the contest, 
open to associate manufacturer m« mbers 
of ARMI, must be postmarked no later 
than Dec. 10 and received at ARMI head 
quarters no later than Dec. 31. The con- 
test 1s be Ing sponst red to emphasize the 
vital role good packaging pl vs in the suc- 
cessful merchandising of non-food items 
through supermarkets. Awards will be 
pre sented at the institute’s national con 
vention, to be held Jan, 10-12 at the Con 
gress Hotel, Chicago, where all award 


winning pac kages will be on display 


More than 300 persons atte nded the 7th 
Quebec Regional Conference of the 
Packaging Assn. of Canada and the con- 
current Eastern Division PAC Technical 
Institute technical packaging problem 
clinics. The clinics included five sessions 
overing flexible packages, folding car- 
tons and set up boxes, glass containers 
ind closures, rigid and semi-rigid plastic 


produc ts and shipping containers 


All packaging materials, their best uses 
ind the methods employed by pa k iging 
engineers to obtain the most efficient re 
sults at the lowest possibl cost are de- 
scribed in a new hard-bound book by 
Louis C. Barail, consulting packaging en- 
gineer, entitled “Packaging Engineering” 
Reinhold Publishing Corp 130 Park 
Ave.. New York 22: $9.50 More than 
150 photographs, drawings and tables il- 
lustrate information on types of ma- 
chinery, containers, pac kage design pro- 
tection against deterioration, labeling, 
testing and other design and engineering 
ispects of pac kaging. There ar special 
chapters on requirements for pac kaged 
goods sold to the Armed Forces and on 
export packaging 


Members of the National Fibre Can & 
Tube Assn., at its recent semi-annual 
meeting at Asheville, N.C., were told that 
1 continued firmer demand for the indus- 
trv's products could be expected Reports 
from all areas indicated a slow, but gr id- 
ual pick-up in demand, with some new 
business for defense ilso noted. Guest 
speaker it the meeting was Charles A. 
Lewis, director of the Containers and 
Packaging Div Dept ot Commerce 


The new Du Pont traveling exhibit fea 
turing the latest ippli itions for Du 
Pont’s n “Mylar polyester film has 
completed its nationwide tour, covering 
New York, Chicago and Cleveland. One 
(Continued on page 188 
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Kimble Shell Vial 
and Opticlear \ 


COLOR-BREAK Ampul 








Screw Cap Vials, Serum Bottle 


t plete range of sizes. 


KIMBLE SPECIALIZES 


in difficult packaging problems 


Sensitive serums, vital 


drugs; antibiotics, per- 


fumes: cosmetics: or 


moisture-proof glass 


houses for good cigars... what's your 
packaging problem? 
For 53 years Kimble has special- 


ized in difficult packaging problems. 


DECEMBER 


KIMBLE GLASSWARE 


From Kimble research has come 
Neutraglas—a special Kimble boro- 
silicate glass that is the most resist- 
ant workable glass known. From 
Kimble research has come special- 
ized glass packages that have helped 
make merchandising successes for a 


variety of pharmaceutical and pro 


COLOR-BREAK i trade mark of the 


AN (1) PRODUCT 


prietary products, fancy food items 
spices and advertising novelties. 
Can the greatest knowledge-in 
glass packaging available anywhere 
help give your product the competi 
tive edge? Find out by writing 
Kimble Glass Company, subsidiary 
of Owens-Illinois, Toledo 1, Ohio. 


Kimble Gh Company, subsidiary of Owens-Illinois 


Owens-ILLINoISs 


GENERAL OFFICES - 


rOLEDO 1, OHIO 
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FUNDAMENTALS OF CREATIVE PACKAGING . . . No. 6 of a Series 


PACKAGES — the vital link 


between mass production and consumption 


It would be hard to imagine anything like today’s Raw materials or components delivered to the 


mass manufacture and distribution of consumer plant in bulk packaging such as fibre drums may be 
goods without packages to receive, hold, protect fed directly into production equipment or to an 
and transport them. assembly line. Such stocks are easily stored and 
inventoried. 
Creative packaging facilitates every step in pro- 
duction and marketing operations, with maximum Moreover, creative packaging may 
economy of time and labor all along the line. 
Help prevent misuse or hazardous use of 
ingredients or parts. 


— Lend itself to production and quality 
PRODUCTION EXPEDITED. Packaging 
. control procedures. 
permits manufactured products to be put into 


marketable form at tremendous speed. Cans, for Facilitate lot segregation and coding of 


example, may be filled and closed with little or finished products. 
no supervision at rates of 400 to 1000 a minute. Establish units of size, quantity, quality 
The machinery which handles flexible packaging, and value. 


including bands, bags and envelopes, moves at a : ; ; 
Establish family relationship for line 
comparable pace, likewise with slight supervision. 
' ‘ of products. 























TRANSPORTATION SIMPLIFIED. 
Packaging protects products in their movement 


from the processing plant to the receiving platform. 
It also controls many elements of shipping cost. 
Specifically, packaging may: 

Permit design of unit loads for safer lifting, pal- 


letization, and mechanical handling. 


Permit wide choice of carriers and shipping 
methods. 


Reduce need for refrigeration, heating, humidity 
control, bracing, car lining, rapid shipment and 
other special treatment. 


Identify shipments for routing, delivery, inven- 
tory and easy stock selection. 


Prevent loss and pilferage, contamination or 
deterioration. 


Frequently, small units are placed inside a mother 
package for shipping. This may be imprinted in 
color to become a “traveling billboard,” or designed 


to become a selling display piece in retail outlets. 


MARKETS WIDENED. Creative packaging 
makes it possible for a processor to take one basic 
raw food, such as corn, and offer it in a variety of 
styles aimed at different tastes. In addition, it can: 


Permit flexibility in meeting diverse wholesaler, 
retailer and consumer requirements. 


Enable variations in formula or packaging to con- 


CONTINENTAL 





form to seasonal or regional tastes; create year 
round market. 


Help win franchises and dealer acceptance; facili- 
tate sampling of new products. 


Reduce causes of rejection, returns and com- 
plaints. 


Provide competitive advantages over those af- 
forded by the product itself. 


When Continental packaging experts consider a 
product aimed at mass distribution and sale, they 
always keep four major points in mind: The package 
must work efficiently on high-speed filling lines. Its 
cost must be in line with the cost of the product. It 
must protect and enhance the product. And it must 
adapt itself to mass display which is the heart of 
volume distribution. 


























CAN COMPANY 


CONTINENTAL CAN BUILDING, 100 EAST 42ND STREET, NEW YORK 17, NEW YORK 




















Glassine anu Greaseproof 


Protection - Low Cost - Versatile - Eye Appeal.. 


Rhinelander glassine and 
ers provides super strength 
of protection at low cost 
rsatile in application for 
plain or corrugated* pads, 


Available through 


lividers and die-cut liners are 
leading converters. 


the ready answer to the difficult problem of 


Specify Rhinelander providing shox kproof protection even for del- 


on your next order. icate baked goods 

Glassine and greaseproof are truly a 
compliment to any product —they are also 
available in assorted colors, plain, waxed*, or 
coated for a variety of protective packaging 


applications 


RHINELANODER 


Paper Company e Rhinelander, Wisconsin 





hor your 
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Continued from page 184) 
section of the exhibit is devoted to pack 
aging possibilities now in the development 
stage, including examples of heavy hard 
ware, textile and sterilizable products in 


idhesive, and hot-wire sealed pac kage s 


Patsy D'Agostino of D'Agostino Bros 
h is be en name d pt rmanent chairman ot 
the recently formed Grocery Merchandis- 
ing Advisory Council. Conference meet 
ings of the new organization composed ot 
individual retailers operating more than 
2,000 supermarkets and groceries in the 
New York metroplitan area, are held at 
the Hotel Roosevelt, New York 


A new 16-page handbook entitled “Com 
plete Guide to Tomato Prepackaging” has 
been published by the R. G. White Mfg. 
Corp. as a service to the tomato industry 
The booklet, Vol. 1 of a projected series 
that will cover the entire field of tomato 
pre packaging, contains suggestions, tacts 
ind figures aimed at speeding produ tion 
and increasing profits. Copies of the hand 
book are available at no charge from the 
R. G. White Mfg. Corp., 101-18 97 Ave 

Ozone Park 16, N. ¥ 


The Hinde & Dauch Paper Co. has pub 
lished two new booklets of interest to the 
packaging industry. “How to Pack It” de 

scribes and_ illustrates 12 corrugated 
boxes for a variety of products, suggesting 
methods of sealing, packing and display 

ing. “Creative Package Design” gives a 
step-by-step outline of the procedure for 
developing a corrugated package and is 
designed as a pac kage-evaluation and 
idea source for users of corrugated pack- 
ages. Copies of both booklets may be had 
on request to Hinde & Dauch, Sandusky, 
Ohio. 


Walter Williams, Under Secretary of the 
| S. Dept. of Commerce, was guest 
speaker at the recent semi-annual meeting 
of the Glass Container Mfrs. Institute, 
Inc., at Colorado Springs. 


An illustrated brochure has been pub- 
lished by the Clybourn Machine Corp. on 
its automatic and semi-automatic carton 
filling and sealing machines for granular, 
powdered, solid and pre -packaged prod- 
ucts. Copies may be had from the Cly 
bourn Machine Corp., 6479 N. Avondale 
Ave., Chicago 31. 


The Barry Corp. has published a new 
eight-page brochure, Product Bulletin 
#541, on its shock and vibration insula- 
tors, Series 5200. Copies may be obtained 
by writing to Dept. #541, Barry Corp., 
1000 Pleasant St., Watertown, Mass. 


MODERN PACKAGING 





Are You Ready 
For The Big Year? 


Consumer sales potential for 1955 is good. 
Will your plant’s packaging line meet 
the resulting production and efficiency 
demands? Automation provides the an- 
swer. New and improved weighing and 
filling systems, in particular, are “must” 
considerations. Your Wright representa- 
tive will be glad to discuss them with 
you now. Write today for literature and 
data on Wright automatic weighing sys- 
tems for your particular type product. 


WRIGHT 22000" 


-_ 
ESTABLISHED 189 OURHAM. NORTH CAROLINA uw 
SUBSIDIARY OF THE SPERRY CORPORATION 2 


WRIGHT MACHINERY COMPANY: CALVIN STREET, DURHAM, N. C.; 921 BERGEN AVENUE, JERSEY CITY 

N. J.: MICHIGAN SQUARE BUILDING, 540 N. MICHIGAN AVENUE, CHICAGO, ILLINOIS. EDWIN F. DeLINE, 

COMPANY, 224 W. ALAMEDA AVENUE, DENVER 9, COLORADO. R. P. ANDERSON COMPANY: 2503 WEST 

MOCKINGBIRD LANE, DALLAS 19, TEXAS; 514 W. MAIN ST., HOUSTON 6, TEXAS; 925 N. SOLOMON PL., 
NEW ORLEANS 19, LA. 





searching? < 


So 


Ts seeking? 
READERS’ SERVICE TELLS YOU 
WHERE TO BUY 


When trouble arises in the procurement of any 
packaging machinery, supplies, materials or serv- 
ices, wise packagers—more than 15,000 every —Vacuum Pick-up that prevents double 
year——turn to the Readers’ Service Department. labels! 


GTA, —Jow Monitor that prevents double seals! 
BTA — Positioning Device for any type of label! 
BTA. —Timer for controlling speed of label feed! 

All this means better, faster heat sealing of 


To obtain this free service bags with saddle labels. Only the Vacumatic 
has these exclusive featur 


Intimate familiarity with sources of supply. plus 
extensive files help Readers’ Service give you the 


information you want fast. 


merely write or visit 


READERS’ SERVICE Write for 
M E 4 Cc U RY information 
HEAT SEALING EQUIPMENT CoO. about any 


Modern Packaging heat sealing 
a ein problem! 





575 Madison Avenue N.E. COR. HOWARD & HUNTINGDON STS 


New York 22, N. Y PHILADELPHIA 33, PENNSYLVANIA 
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tim. patents digest 


j 


kaging materials 


lhis digest includes each month the more important patents of interest to those who are concerned with 
Copies of patents are available the U 


from U. S. Patent Office, Washington, at 25 


ents each in currency, money order or certified check; postage stamps not accepted. Edited by H. A. Levey 


Package Of Compressed Fabric Material, A. L. Franke, Plain- 
\ novel pac kage ot fabric 


field, N. | U.S. 2,689,642, Sept. 21 
iterial in which the material being merchandised is utilized 
is the material for the package itself, comprising a piece of 
iaterial having a rough fibrous surface which is folded 
pon itself in a highly compressed ompact self-sustaining 
block in which the surface fibres are welded together in a con- 
tinuous hard shell covering the entire package and which has 
1 second piece of smooth resilient material encased within said 
igh, fibrous material 


Holder, G. W. Willits (to Johnson & Johnson, a corporation of 
New Jersey U.S. 2,689,643, Sept. 21. A filter disk package 
idapted to facilitate sanitary storage, transportation and _ re- 
oval of individual filter disks therefrom, comprising a pre- 
formed, box-like compl tely sealed sanitary container having all 
rectangular surfaces, with spaced perforated lines across the 
ontainer top to define a future hinged closure and a stationary 
retaining portion at the top 


Headed-Pin Package and Method of Forming the Same, O. \ 
Green, Jr., Wakefield, R. I. (to Green Plastics Corp U.S 
2,689,645, Sept. 21. A package of headed pins comprising a 

t material, generally rectangular open-ended member hav 
ing opp ly disposed walls, each pin having a shank pene- 
trating < f said w ills » project thereth: ugh toward the 


opp site 


Method of Measuring and Filling Accurately Determinable 
Amounts of Products of Widely Varying Character into Con- 
tainers and Apparatus for Practicing the Same, |. L. Ferguson 
ind R. (¢ Talbot (to J. L. Ferguson Co., Joliet, Ill US 
2,689,676, Sept. 21. In connection with a product-filling means 
the method of insuring accurate filling of loose products of 
varying characteristics into containers which omprises sealing 
the outlet of the filling means by initially depositing a pre- 
determined quantity of product into the container, thereafter 
measuring the quantity ultimately necessary to complete filling 
the container 


Ampoule Filling and Sealing Machine, C. E. Unger (to Eli 
Lilly & Co., Indianapolis, Ind.). U.S. 2,689,677, Sept. 21. A 
mechanism tor sealing n umpoule having a scag end neck 
ind body portion, mechanism including anchoring grippers for 
securing the body portion, burner means for playing a flame 
upon neck portion, pulling tongs movable into position to em 
brace scag end, and we ight means associated with pulling tongs 
Bag, D. D. Wendt (to Bemis Bro. Bag Co., Minneapolis, Minn 
U.S. 2,689,678, Sept. 21. A tubular bag of thermoplastic mate- 
rial including opposed normally flat rectangular side walls, a 
row of ventilating slits in at least one of walls, row of slits being 
disposed idjacent an end of the bag transversely of side walls, 
slits being transversely spaced and extending longitudinally of 
the side walls, in par illel relation to each other, edges of slits 
de fined by reinforcing be ids 


Dispensing Mechanism for Pressure-Sensitive Tape, G. H 
Fritzinger, West Orange, N. J me-half to H. G. Kendall, 
Brooklyn, N. Y.). U.S. 2,689,728, Sept. 21. A mechanism for 
feeding pressure-sensitive tape comprising a series of spaced 
ipart pal illel feed members having feed surtaces for holding 
to the tape by adhesive contact and endless carrying means 
supporting feed members on the outer periphery thereof for 
movement in a closed orbit 


Method of Making and Packing Ice-Cream Sundaes, V. \ 
Bond (to Portion Pack, Inc., Seattle, Wash.). U.S. 2,689,798 
Sept. 21. The method of packaging a series of cups of ice cream 
comprising filling the cups with ice cream and forming depres 
sions in the ice cream and inserting different kinds of food 
products in the depressions, providing a thin covering sheet with 
. plurality of perforated lines dividing the sheet into a plurality 
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of covers, placing thin covering over the series of filled cups 
with covers respectively overlying said cups and perforated lines 
between cups to be severed to form individual covers, subjecting 
the series of covered cups and their contents to freezing tem- 
perature to solidify the contents and cause the covers to adhere 
to contents. 


Combination Labeling and Marking Machine, S. B. Schwartz 
and J. Muller (to May Hosiery Mills, Nashville, Tenn USS. 
2,690,104, Sept. 28. A combined labeling and marking apparatus 
comprising an annular feed table, a continuously operating 
drive motor, a cam shaft connected to motor, a pin ticket- 
applying machine disposed within feed table, whereby work 
dana on feed table may be conveyed to pin-ticket machine 
and removed therefrom. 


Packaged Endless Drive Belt, P. L. Francois, Short Hills, N. J 
U.S. 2,690,253, Sept. 28. A packaged endless fan belt or the 
like comprising, an endless belt, a label associated therewith 
said belt and label being enclosed together in an elongated 
flattened tubular container of transparent flexible heat-sealabk 
material 


Lamp-Bulb Package, R. T. White (to The Hankins Container 
Co., Cleveland, Ohio U.S. 2,690,254, Sept. 28. A one-piece 
lamp-bulb package comprising a plurality of single-faced cor 
rugated outer walls disposed with their corrugated surfaces 
inward and defining an open-ended tube, a pair of lamp bulbs 
disposed therein in nested relation with their base ends over 
lapping each other and with longitudinal axis of one bulb in 
tersecting the longitudinal axis of said tube within and ad- 
jacent one end of tube. 


Bleach Container. F. B. Shaw, Jr., Towson, Md. U.S. 2,690 
256, Sept. 28. A package of bleaching material comprising a 
container and closure therefore formed of a glass-fibre-reinforced 
yolyester resin comprising 15% to 35% glass fibres and an alka- 
fine hypochlorite contained therein. 


Compartmented Shipping Container, J. W. Main (to Container 
Corp. of America, Chicago, Ill.). U.S. 2,690,285, Sept. 28. In 
a paperboard shipping container, a generally rectangular open 
top container shell having a bottom and four side walls extend 
ing upwardly therefrom and a partition member extending 
across said shell medially thereof and bridging the distance 
between an opposed pair of side walls, major portion of said 
yartition member being of a height equal to the maximum 
eight of side walls, upper edge of partition member being 
formed with an soe As centering lug thereon at an inter- 
mediate region therealong. 


Fastening Means for Fibreboard and Corrugated Cartons, K. $ 
Dawson (to Waterbury Corrugated Container Co., Waterbury 
Conn.). U.S. 2,690,286, Sept. 28. In a box constructed of rela- 
tively thick stiff sheetboard material and having underlying and 
overlapping flaps, means for fastening said flaps together to 
form a closure for said box, comprising a T-shaped tongue ex- 
tending from overlapping flap, tongue including a narrow 
central stem and a pair of lateral wings having their outer ends 
converging toward the free end of tongue 


Cover-Locking Device for Containers, F. G. Erskine (to Gay 
lord Container Corp.). U.S. 2,690,287, Sept. 28. The combina 
tion of a cover member and an end wall with a slot therein 
the cover member comprising a cover panel having a side-cover 
flange and an end-cover flange, said end-cover flange having 
a connecting member thereon. 


Fibre Container with Side-Seam Opening and Reclosing Fea- 
ture, M. C. Allen and D. G. Magill (to American Can Co., New 
York, N. Y.). U.S. 2,690,288, Sept. 28. A readily opened and 
reclosable container of rigid fibre and sheet-metal construction 
comprising, in combination, a tubular fibre body of rigid fibre 


MODERN PACKAGING 





The Secret 


Of SUCRETS 4 
“Sealed Without Staining” Package 





Protecting display boxes of Sucrets from moisture gain 
during shipment and storage was the problem con- 
fronting Sharpe & Dohme. 


A foil laminated Fiberseal sheet offered the neces- 
sary moisture protection and also provided the ex- 
tremely tight heat-sealing medium. But, wrapped in 
the conventional method, with the tissue side next to 
the printed display carton, the heat-sealing laminant 
would penetrate the tissue, staining and spoiling the 
carton for display. 

Solution: Marathon printed the tissue side and 
placed it away from the carton during the wrapping 
operation. This still offered a completely sealed pack- 


== 
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age without allowing the sealing wax to stain the car- 
ton, resulting in a perfectly clean and undamaged 
carton at display time. 


Whatever your packaging problem, Marathon’s General Pack- 
aging Department offers you the same packaging research, 
engineering development and printing know-how that have 
made Marathon an outstanding leader in food packaging. 
Paper, paperboard, foils, films, special coatings—and com- 
binations of these materials—are used to produce the right 
package for each job. Pulp mills, paper mills and manufac- 
turing plants in Wisconsin, Michigan, New York, Washington 
and California, and in Ontario, Canada. Write Marathon Cor- 
poration, Dept. 707, Menasha, Wisconsin. 


MARATHON 
PACKAGES 
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The odds are that your packaging can be 
printed better, faster and with less down 
time by using new developments in rubber 
or plastic printing plates. 


We will be happy to send you the name of a 
reliable platemaker in your area who.will show 
you the advantages of the latest develop- 
ments as they apply to your specific require- 
ments. There is no obligation whatsoever. 


WILLIAMSON 


AND COMPANY, Incorporated 


Caldwell, New Jersey 


Foremost Supplier of Machinery, Materials and Methods 
for Rubber and Plastic Platemaking Essentials. 





having a side seam formed from overlapping marginal portions 


of the body which are adhesively secured over at least a por 

of the overlapping area and also constituting in part inner 
ind oute1 opening flaps ind having separate sheet-metal end 
nembers secured to the opposed end edges of rigid fibre bod 


in end seams 


Collapsible Carrying Means for Receptacles, P. E. Claus and 
W. T. Nye (to Gaylord Container Corp., St. Louis, Mo U.S 
2,690,289, Sept. 28. In a receptacle having a pair of opposed 
side walls with upper marginal extensions folded inwardly in 
flatwise relation to the inner faces thereof, said 
onnected together by a pair of opposed end walls, a carrying 


rising a pair of flaps derived from the material 


sicle Ww ills peimg 


ny 
side walls approximately intermediate of their length 
ly connected to the upper edges of side walls, and having 
PI A 
" 
i rectangularls shaped handle member connecting flaps to 
: 


gether through openings adjacent their free outer edges 
Package, H. M. Robinson (to Armour & Co., Chicago, II 
U.S. 2,690,839, Oct. 5. A containe package comprising i box 
open ends, cans provided it their ends with beads and 
nd portions of said box, said box having end 
lly to engage the beads « said ins to re 
strain them against outward movement 
Package for Phonograph Records, A. G. Spurgios and W. P 
Marshall, Kalamazoo, Mich. U.S. 2,691,440, Oct. 12. In a 
package, the combination comprising a flat circular disk; similar 
flat, rectangu top and bottom elements of greater width and 
than diameter of disk; identical flat rectangular 
; port elements similar in width and length 
mm elements, respectively, said clamping 
Ip] nents being parallel with and secured to top 
ottom elements, respectively 


Container for Fragile Cookies or the Like, G. C, Gettelman (to 
Charles A. Wilkinson, Milwaukee, Wis U.S. 2.691.441. Oct 
n combination, a container having four upright walls and 

ypen top, a plurality of spaced supporting strips 

| edgewise in and extending between 1 pair of walls 

id container and means for holding said strip in posi 
uuitermost strip on at le ist one sic having i flange 

on its upper edge and pl vided with a free edge. eacl 


n space | slits extending downwardly from its upper 


Paperboard Box Structure, H. W. Forrer (to Atlanta Paper Co 
i corporation of Georgia U.S. 2,691,471, Oct. 12. In a paper 
hoard box structure of the type adapted for folding between 
ollapsed position for shipping or storage and 

n for filling, the improvement which comprises a handle por 

d integrally in a wall panel of box structure for dis 

either a flat position depressec 

erect position extending at right angles therefrom, said 


in erect posi 


| against wall panel 


tion being composed of a pair of handle panels dis 
| | 


permanently secured in contacting rel 


ition 
Olive-Packing Machine with Synchronized Container-Position- 
ing Mechanism, G. A. Weimer (to Ernst & Ernst, Minneapolis 
Minn U.S. 2,691,472, Oct. 12. A packing machine for in 
dividually placing irticles one at a time in precise pre deter 
mined relation within an open-topped container, said machine 

nprising a supporting structure, a head mounted for sub 
stantially vertical movement on structure, at least one article 
packing member mounted in depending relation on head for 
horizontal shifting movement relative thereto, actuating means 
for vertically moving said head from a precisely pre-determined 
uticle pick-up elevation to a precisely pre-determined article 
discharge elevation 


Material-Inserting Machinery, H. E. Gantzer (to Consolidated 
Packaging Machinery Corp., Buftalo Y U.S. 2,691,473 
Oct 12 In a machine for inserting individual lengths of 
fibrous pac king material into neck portions of containers, means 
for withdrawing a continuous strand of material from a supply 
thereof and means for parting purely by tension individual 
lengths of material from the continuous strand thereof 


Bag-Filling Machine, |]. C. Petrea (to Wright Machinery Cx 
Durham, N. (¢ U.S. 2,691,476, Oct. 12. In a bag-filling ma 
hine, a constantly rotating member, a carrier mounted for 
rotation about the same axis as said member and means for 
intermittently connecting said « irrier and said member for r 
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A revolutionary new board product, just perfected after years of 
careful research and development, will be available soon to 
corrugated box manufacturers. The new product is Westvaco ISL, 
an unbleached linerboard with amazing characteristics. 

ISL stands for Improved Surface Linerboard. But that tells only part 
of the story. Along with its extraordinary surface smoothness, 

ISL has a brightness and uniformity of formation unmatched in the 
market today. These qualities add up to more attractive, 

better boxes through superior printing. To top it off, ISL is as 


tough as they come, thanks to our exclusive hydrothermic 


injection pulping process — a patented product of Westvaco research. 





Manufactured by 


Improved 


West Virginia 


Su rface Pulp and Paper 
Company 


Linerboard sce ae 
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Foam-Prevention Apparatus for Carbonated-Beverage Bottling 
Machines, Ss | Sabalauskas to Sweetie Beverages, Inc Phila 
lelphia, Pa U.S. 2,691,477, Oct. 12. In a filling machine for 
filling bottles with carbonated beverages, a turntable, a circular 
platform spaced from and surrounding turntable 1 conveying 


eans associated with turntable for continuously delivering 
bottles thereto, a second conveying means spaced from first con 
eying means and associated with turntable for ontinuously 
removing filled bottles therefrom and having a reservoir on 


turntable adapted to be partially filled with liquid and with 
vas under pressure ibe ve liquid i plu il tv ort ibe Ss. ear h lead 


ing from the bottom of reservoir to « f the filling heads 











Battery Box, P. F. Boeye and S. Bright, Minneapolis, Minn 
U.S. 2,691,480, Oct. 12. In a box having side and end walls Precision made by 
ind open at the top flanges issuing outwardly from the uppe! Cylinder Specialists— 
ends of two of the opposite walls and overlying walls upon the 
nterior of the box, other flanges issuing from the lower edge @ GROUND FINISH 
f first-named flanges ind extending upw irdl therefrom and ® DYNAMICALLY 
ty Hanges ¢ rm vopwaradl ening pockets 
1 said flang t ror | I | ing | ket BALANCED 
Labeling Machine, P. A. Ketchpel (to Ketchpel Engineering @ HIGH GRADE 
( West Englewood, N. ] U.S. 2,092,063, Oct. 19. In STEEL TUBING 
ymmbination in a labeling machin label-transfer mechanism © ABSOLUTE 
I transti¢ n ibels om a label-supp! tation, each labe 
Drrggagy: wa Dace see bgqeed Regents. gS gueenae Drengy tage CONCENTRICITY 
presence of heat. _ @ ACCURATE 
DIAMETERS 
@ NO-FLEX 
CONSTRUCTION 


Ving i therm I 


Palletized Shipping Container, M. C. Koester (to Libbey-Owe1 
Ford Glass Co., Toledo, Ohio U.S. 2.692.064, Oct. 19. In a 


} , 
pping container, a bottom comprisi ertically spaced, sub 






tantially parallel extending end and center skids and stringers 





ndependent space! members li | ed between skids ind 
1.) . 


pn ak CRAs tae Nii Glee Seetenecnste he ents Shenae @ FLEXOGRAPHIC PLATE ROLLS 


Can’‘t flex or whip, assure perfect impressions on every 







Positioning and Stacking Device for Elongated Articles, kK 







‘ Friedli, Jr. (to Radio Corp. of America, a corporation of Dela run. Tubular construction reduces weight, tests stronger 
vare U.S. 2,692,072, Oct. 19. Apparatus for positioning and than solid steel. Ground finish to exact specifications. 
tacking elongated article in a magazine for packing the article 

prising a removable separator me nber to be placed in the 


wwazine said removable separator member having a pluralit e GRAVURE BASE CYLINDERS 
f parallel planar partitions and a plurality of floating planar PLAIN OR COPPER PLATED — Accurate core or base 


















ners mounted to swing on partition nd forming variabk . . 
ee, anes aeeeentmesiieaiie meni anki ential cylinders for rotogravure process reproduction. Recom- 
+ MS Lo pets aah ‘ 
: mended for long service in continuous printing produc- 
Olive-Packing Machine, T. C. Kelly, Hinsdale, | U.S. 2,692 a ; ‘ : 
173, Oct. 19. A machine for individually packing a plurality of tion. Each roll carefully inspected prior to shipment. 
irticles in a container, comprising means for supporting con 
tainers at a plurality of loading stations, reciprocating members @ EVENFLO ENGRAVED ROLLS 
unted to enter and recede from the respective containers te 
ict SUCCESS vely less distance whereby irt le ire placed by Precision engraved rolls 
embers at a successively higher lev i i ontaimne! 







for the metered applica- 
tion of inks, plastics, ad- 
hesives, hot melts and 


Apparatus for Evacuating and Heat Sealing Packages, W. G 
Mueller, F. H. Cherepow and A. Bartes, Jr. (to Marathon Corp 


















Menasha, Wis.). U.S. 2,692,974, Oct. 19. A machine for evacu he ' ‘ 

ting the gases in a commodity-filled package of flexible, heat pA ddd a other fluids. Call or write 

ctivatible packaging material comprising a pall “ pe arr rrrrr for complete information 
ibers tor Clamping in a gastight seal the unsealed portion wrrrrrr i 

packaging material adjacent an opening of the package a ad 14d dd. on economical Pamarco 

: vrrrrr rolls! 

Filling Machine, C. L. Day and R. H. Breeback (to Crown Cork rrr’ CHROME 


x Seal Co., Inc., Baltimore, Md U.S. 2,692,075, Oct. 19. In PLATING 
1 container-filling machine, a base. a reservoir for a body of 


- Highest aqua 
irbonated liquid and a superposed body of gas under pressuré PAPER MACHINERY . 
workmonshig 
rotatable with respect to said base ibout vertical axis 


i ii t 







" work performed n 
plurality of filling heads each including a liquid outlet which 

. ovr own modern 
is connected to the liquid-containing portion of reservoir and 


plating department 


having contaimer-supporting means associate d with filling heads 


1014 OAK ST., ROSELLE, NEW JERSEY 
Package for Radio Tubes and the Like, KR. Kuhlman (to Radio 





( r} *t America, a corporation ot Delaware U.S. 2.692.077, Specify PAMARCO 

Oct. 19. A carton adapted to package and insulate against for all Roll requirements 
laterally ipplied impacts, an electron tube having an elongated TUBULAR ROLLS WARM SURFACE ROLLS 
envel pe ind contact prongs exte nding longitudin ills trom one 


end of said envelope, said carton comprising an elongated HEAVY DUTY ROLLS RUBBER COVERED ROLLS 
s tubul ir inner clip having late rally fle xible means at one end LIGHT DUTY ROLLS ENGRAVED ROLLS 
thereot said fle xible means comprising two opposed wedge IDLER ROLLS EMBOSSING ROLLS 

} ’ 


shaped structures integral with clip and having apices extend CHILL ROLLS CHROME PLATED ROLLS 


g inwardly of clip 
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PROTECT | 
WITH - 
Solve YOUR 
internal Packaging Problems 


SAFELY—SECURELY! 


Made to Your 
Exacting Specifications 
for Pharmaceuticals 
Candy 
Heart Box Inserts 
Collapsible Tubes 
Toys and other fragile items 








Plain and Die Cut 











Prompt Delivery 


Write or Call for Complete Data 


RAPI CUTTING 


CO., INC. 
90-96 ENGERT AVE. 
BROOKLYN 22, N.Y. 


EVergreen 8-2512-3-4 
(Formerly at 169-173 Franklin Ave.) 





Se 








Post cereals 


New Post cereal packages have suc 
cumbed to the appetite 
Full-color pictures on front 


panels will show each cereal ready to 


power ot 


ippeal 
Vt 


eat and in most of the illustrations the 
cereals will be appetizingly topped 
ther fruit 

Sugar Crisp, 40% Bran Flakes and 
Grape Nuts Flakes are the first of the 
Post cereals to be 


with berries o1 


packaged in the 
new, colorful containers. During the 
months they will be joined 
rest of the Post line: Post 
Sugar Krinkles 
Grapt Nuts, Post-Tens assorted pack 
ind Wheat Meal 

The new packages will have the 
product name in slightly smaller type 
than was formerly used. Instead of 


next few 
by the 


Toasties Raisin Bran, 


being centered on the front panel, as 
it was on the old package, the nam« 
is now placed in an attention-getting 
balloon” at the upper left portion of 
the package front Directly over the 
balloon, the name “Post” appears on a 


All of the new 


distinctive red oval 


go pictorial 


cartons will follow this scheme, there 
by maintaining a definite family re- 
semblance. While they retain red and 


blue lettering on a white background 


the new packages will make considei 


ible use of vellow, green and othe: 
colors. 

Because of the pe rsonality and ide n 
tity they lend to the 


various characters pictured widely in 


products the 
Post advertising will appear promi 
nently on the new packages For ex 
ample, the Sugar Crisp Bears will 
cavort around the front panel of the 
Sugar Crisp carton while the India 
Boy will smile impishly on the Post 
loasties package front 

Back pane Is will carry large illus 
trations ot Roy Rogers, details of cu 
rent premium offers ind other sales 
building teatures 
] 


Chere will be no change maae it 


the pac kaging materials used for the 
Post packages Each packag will con 
three inner liner 


sist of elements 


board shell and Wax OVE rwrap 





Decanter without clutter 


[his article continued from page 113 
floor stackers for the product 

The Old 
duced with plenty of fanfare at a 
press luncheon in New York, is be 
ing backed by a 


Brown-Forman’s ad and 


Forester decanter, intro 


large portion of 
promotion 
budget, totaling $7 million this year 
up $2 million over last year) and 
shared, of course, with the company $s 
other Early 


straight bourbon 


leading brand, Times 
Among the point-of-sale pieces is 
a merchandise stacker created from 


an actual-dimension Christmas tree 


with flasher light highlighting the d 
canter. Other 
displays with locking devices for live 


units include countet 


decanters, holiday “orchid” wreaths 


featuring the decanter and regula 
fifth, and a 
lighting that 


decanters on two levels 


window display with 


Hasher illuminates the 


Crepits: Design by Raymond Loewy 
Associates, 488 Madison Ave., New York 
22. Decanters, closures and shippers by 
Owens-Illinois Glass Co., Toledo 1, Ohio 
Labels by Foilcraft Printing Corp., 3611 
14 Ave., Brooklyn 18. Gift carton by Ni- 


agara Lithograph Co., Buffalo, N. Y. 
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Milk containers 


Sixty per cent of the people in the 
U. S. prefer to buy milk in quarts; 
32.9% like the half-gallon size. These 
figures were obtained as the result of 
a national survey conducted by the 
National Assn. of Sanitary Milk Bottle 
Closure Manufacturers. 

rhe survey was conducted to find 
the housewife’s preference for milk- 
bottle size regardless of price, type or 
where it is purchased. Interviews were 
conducted with more than 1,650 
households in 11 cities where the sev- 
eral types of containers are sold— 
quart half-gallon and gallon glass 
bottles, and quart and_half-gallon 
paper containers. 

Survey tabulations showed that 
98.8% of those questioned have milk 
delivered by milkmen; 40.7% make 
purchases at the store regularly. Of 
those having milk delivered, 71.6% 
prefer milk in a quart-size bottle. Of 
this group, 29.1% like half-gallon bot- 
tles better. 

Of those who buy their milk at 
the store regularly, 44.9% like the 
quart-size container, while 42.2% pre 
fer the half-gallon size. 

Nearly 57% of those interviewed 
buy milk in glass bottles; 41.7% buy 
it in paper containers. Glass milk con- 
tainers were pret rred by 56.7% of the 
individuals interviewed and 21.6% 
stated they preferred paper contain 
ers, 

Among persons using glass bottles, 
80.4% prefer glass, while 5% would 
like to use paper containers, Among 
persons using paper containers, 53.8% 
prefer paper and 23.7% would like to 
buy milk in glass bottles. 





Paper-packed juice 

Natural, fresh orange juice, pack- 
aged in 1-qt. paper containers, is now 
being sold by Borden's on its home 
and store milk-delivery routes in 
northern New Jersey, in the Albany 
Troy, N. Y., area and in Stamford, 
Conn. 

The new product, called “Orange 
Blossom” brand, is 100% pure orange 
juice. It is transported from Florida 
in special “plastic” tank trucks which 
hold 3,750 gal. of juice and is pack- 
aged in the l-qt. paper containers at 
Newark, N. J., by the Orange Fruits 
Corp. 

The packaged juice for the Albany- 
Troy and Stamford markets is shipped 
from Newark by refrigerated truck 
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Meexcfff SOWED THIS MARKING PROBLEM 


TWO COLOR DECORATIVE MARKING 


Cul 


ch 


or 
n 
VEN 


Manufacturers of novelties, containers and parts can now mark them 
in one or two colors at production rates, using recently developed 
Markem machines. In a single operation, a decorative design, trade 
mark or description can be printed with precise color registration 
on almost any flat or curved surface object of plastic, glass, metal, 
fiber, etc. Such direct marking gives the product the important com- 
petitive advantages of increased sales appeal and identification, and 
saves the manufacturer time and money as well. Outside printing 
costs and label problems are eliminated. Markem printing elements 
and inks are specially designed to give clear, durable, attractive mark- 
ing on a wide variety of materials. 


can THE MarxeM metuop wep you? 


Designing equipment for effective two 
color marking at production rates is 
just one example of how Markem 
solves industry’s marking problems. 
To answer the descriptive, decorative 
or control marking requirements of 
your product, part or package, ask 
Markem to apply the complete Markem 
Method to your needs: 
1. ANALYSIS of your marking or 
imprinting problems 
2. RECOMMENDATION of appropriate 
Markem Machine, Markem Type 
and Markem Ink 
3. SERVICE in installation, instruction, 
maintenance and supply. 
This Markem Method has been providing 
a single source for savings in time, 
effort and inventory... since 1911. 


Markem Machine Company, Keene 1, N.H., U.S.A. 


lan 








HAMILTON Bodymakers 


Only Hamilton offers a complete line of 
high speed modern bodymakers for general 
line production of rectangular and round 
cans. Model is designed for high speed, 
completely automatic long-run produc- 
tion of can bodies from 2%” to 444” in 
diameter and 2%” 

to 5%’’ in height. 


HAMILTON Can Body Flanger 


Model 301 automatically flanges 300 to 600 cans per 
minute, depending on your requirements .. . for round 
cans up to 444” diameter. For the higher speeds an 
automatic spiral feed can be supplied. Three other high- 
speed flangers for larger round cans and square cans. 


< 


HAMILTON 
Scroll Shear 


Cuts costs by speeding output and 
saving 4-7% in tinplate. Handles 
sheets 25” to 36” square up to 125 
strokes per minute. 


WATCH HAMILTON! 


Coming soon from Hamilton . . . more new 
high-speed, automatic machines. Contact us 
for details of Hamilton’s continuing progres- 
sive development of revolutionary machines 
that can cut drastically your can making costs! 
Write today to Hamilton Division, Baldwin- 
Lima-Hamilton Corp., Hamilton, Ohio. 


BALDWIN :- 
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HAMILTON Duplex 
Gang Trimmer and Slitter 


Boosts production by slitting up 
to seventy 36” sheets and cutting 
them into body blanks each min- 
ute. Newly designed for less main- 
tenance and lower operating costs. 


HAMILTON Strip Feed Press HAMILTON Can Tester | 
Built to last! . . . The last word in high-speed, low-main- Capable of speeds above 300 cans per minute, 


model 301 automatically tests sanitary cans with 
diameters up to 444” and heights up to 7%”. 
Model 302 tests larger cans. 


LIMA - HAMILTON 


HAMILTON DIVISION *« HAMILTON, OHIO 


tenance strip feed presses. 
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SCREW CAPPING OPERATIONS 


with the 


FULLY AUTOMATIC 


SCREW 
CAPPER 


Submit Sample 
Containers 
and Caps 
fer Prompt 

Introduction to 

A Gilt-Edged 


Investment! 


Quick Change-Overs; Easy Adjustments. 
Trouble-Free; Any Handy-Man Services It 
Performs the Work of 2 or 3 Men. 


Increased Output, Automatic Operation 
Pay for the “TITE-CAP" in about 6 months 


New Hopper Handles Large Variety of Caps 


Models for all Types of Capping Operations 
including Special Closures, Inner Seals, Lids, 
Plugs, Etc. 


TITE-CAP MACHINE CO. INC 


56 Rose St., New York 38, N. Y. 





“SCIENTIFIC' 


portable 


SEMI-AUTOMATIC STRAIGHT LINE 
VACUUM FILLER 


Fills Directly from 
Drum; No Overhead 
Tanks Required. 
Vials to Quarts, 
Glass or Tin 
Up to 10 Spouts fo: 
Small Containers. 
Quick Change- 
Overs. Cleans 
Itself. 5 Minutes. 
ONLY ONE OPER 
ATOR for Loading 
and Filling 
LOW PRICED 
BENCH and STAND 
MODELS 

Actually Pays For Itself In A Few Weeks 

Write for FREE TRIAL OFFER 





CAPPER 


¢ Replaces Uncertain 
Hand Capping; Elim- 
inates Fatigue and 
Worn-Out Fingers. 
ANY CAP—ANY 
CONT AINER— 
PERFECT SEALING! 
Adjustable Tension 
Device Controls Cap 
Tightness. 
Portable, Flexible, - 
Fast; Easy te Le 
Operate. 


CAN YOU AFFORD TO BE WITHOUT IT? 
ACT NOW! Send Sample Caps Far FREE TRIAL 


SCIENTIFIC FILTER CO. 


56 Rose St., New York 38, N. Y. 





Soft-drink topics discussed 


Increased use of cans for soft drinks 
and improvements in carry-home Car- 
tons for bottles were among the topics 
of discussion at the 36th convention 
of the American Bottlers of Carbo- 
nated Beverages, held on Nov. 15-18 
in Philadelphia’s Convention Hall 

Several bottling firms reported that 
they were thinking seriously of using 
cans and throw-away bottles in addi- 
tion to their conventional returnable 
bottles Leonard W. 
Green, president of the Dr. 
Co., Dallas, Tex., pointed out, “These 


new throw-away packages will not eat 


However, as 


Pepper 


into the bottling business, but will 
mean plus business. The returnable 
bottle obviously will not be replaced 
for a long, long time, if ever.” Mi 
Green predicted that cans and one 
way bottles would lead to a sharp 
rise in soft-drink sales and listed an 
average national consumption of three 
bottles per person per day, six times 
the present figure, as a realistic goal 
for the industry 

In a later session, E. K. Walsh, 
American Can Co., New York, and 
R. L. Cheney, Glass Container Mfrs 
Assn., also debated the relative merits 
of cans and bottles for carbonated 
If cans for soft drinks fol 


low a trend that has been going on 


beve rages 


in this country for the past two 
decades Mr. Walsh pointed out 
‘there is reason to believe that ulti 
mately canned carbonated beverages 
may reach the 12-billion-a-vear mark.” 


John J. Cott, president of Cott 
Beverage Corp., New Haven, Conn., 
announced that his firm is currently 
test marketing a beverage line in 26- 
oz. no-return bottles in Dayton, Ohio. 
and plans to extend distribution to 
other areas soon. 

Several new types of carry-home 
cartons and cartoning machines were 
featured among the more than 200 
exhibits at the International Soft 
Drink Exposition, which was held con 
currently with the convention. And in 
a speech summing up recent develop 
ments in soft-drink packaging, Arthur 
L. Harris, president of the Atlanta 
Atlanta, Ga., told the 
bottlers that, “the carry-home carton 


Paper Co., 


not only carries your product, but it 
captures the consumer. It sells you 
products at all times 

“In no other industry,” said Mi 
Harris, “has the package served mor 
efficiently and effectively both as a 
display ‘and a functional means of 
carrying the merchandise.” He out 
lined the advantages of the take-home 
package in both increasing unit sales 
and acting as an advertising medium 
and also described some of the im 
provements which have been made in 
recent years in cartons and cartoning 
machines. 

An estimated 7.000 soft-drink bot 
tlers from all parts of the United 
States and several foreign countries 
attended the four-day convention and 


exposition. 





Bonanza on the oasis 


This article continued from page 121) 
their use. In every package of Tabar- 
zal dates, for example, goes a slip 
explaining the care with which this 
rare and delicate date—this “jewel of 
the desert’—is raised, harvested and 
packed; how this new American spe- 
cies, grown in only one garden in all 
the world, developed as an accidental 
“sport” from imported palms. A sheet 
with 25 proven recipes using Date 
Crunchies is given to all Crunchie cus- 
tomers and other recipes are furnished 
with date butter. One popular piece of 
literature is a condensation of a whole 
book about date history and culture. 

Along with his instinct for merchan- 
dising, Mr. Nicoll has a keen appreci- 
ation of the protective function of 
packaging. When he first started out, 


he became one of the earliest users 
of moistureproof cellophane—which 
was at that time something of a curi 
osity—as a means of preserving the es- 
sential moisture level of his dates and 
he still uses large quantities of cello- 
phane, mostly amber for its light- 
filtering qualities. He ships packages 
all around the world and his damage 
rate is notably low. 

Protection-wise, Mr. Nicoll believes 
that his most important change in 
packaging in recent years has been to 
make the date gift boxes as shallow 
as possible. He found that in the in- 
creasingly rough parcel post handling 
encountered today, the amount of 
damage from mashing of the soft dates 
was in direct proportion to the depth 
of the box. So most of his boxes today 
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wre broad and shallow—not more than 
one layer deep 

Packaging of the gift boxes of dates 
is almost entirely by hand, . Nicoll 
ind his ge neral manager, J. V ’. Had- 
ley, have worked out conveyor-belt 
lines and progressive operations which 
greatly speed operations. Evervthing 
1S done In the constantly expanding 
sheds and refrigerator rooms which 
stretch out from the rear of the road 
ide stand. The labor force, of course 
varies greatly according to season but 
the local Mexican girls make good 
piece workers and are usually avail 
thle for rush periods 

Where possible, Mi Nicoll has 
idded machinery to his packaging 
lines 

[he date butter is filled by typi 
cal butter machinery into paper tubs 
Cell yphane bags, as used for the Dat 
Crunchies, are filled by hand from a 
large hopper equipped with a vibrator 
ind the bags, of course, are m¢ 
chanically heat sealed. 

Russ Nicoll this year has made 
concession to those who want a little 
more luxury in the container itself. For 
l spec ial Desert Jewel assortment of 
rare dates he has adopted a de luxe 
decorated metal canister, studded 
yver-all with brightly colored beaded 
jewels in a design and floral decora- 
tion. Designed for permanent re-use, 
the container carries the familiar 
desert-oasis scene and Valerie Jean 
trademark only ona paste-on foil label 
yn the under side of the lid. 

But the simple, story telling folding 
carton is, and probably always will b 
the mainstay of his worldwide gift 


busine SS 


Crepits: Folding boxes by Master Car 
tons, Inc., San Gabriel, Calif., and Angelus 
Paper Box Co., 6001 S. Eastern Ave., Los 
Angeles. Set-up boxes by Boxcraft Paper 
Box ( 1207 Kirkham St., Oakland 7 
Calif. Lithographed labels by Schmidt 
Lithograph Co 161 Second St., San 
Francisco 7, and Schwabacher-Frey Co 
735 Market, San Francisco. Foil labels 
ind stickers by The Foxon Co., 235 W 
Park St., Providence 1, R. I., and Western 
Label Co., 1129 Wall St., Los Angeles 15 
Cellophane by E. I. DuPont de Nemours 
Co., Inc., W ilmington 98, Del. Printed 
ellophane bags by Western Package 
Products Co., 510 §. Arroyo Pkwy., Pasa- 
dena 1, Calif. Paper canisters by Lily- 
Tulip Cup Corp., 122 E. 42 St., New 
York 17. Decorated metal canister by 
Daher Co., Holland Box Div., 338 Pearl 
St Neu York 38. Re dwood box by 
Golden State Box Factory, 1200 E. Eighth 
St., Los Angeles 21. Baskets by Quon 
Quon Co., 1823 S. Hope St., Los Angeles 
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VP TUK. 


zi Your alos the... 


The sales success of your product rests on a sort 





of three-legged table: 

1. A good, saleable product. 

2. Good distribution and advertising support. 
A good shelf package, with BUY-APPEAL. 


You're taking care of the first two 


points. But the third leg... 


—Tt] 
ate OU gd 


Your aieieiaan needs the 
BUY-APPEAL it gets from Bemis 
Consumer-size Paper Bags, with the 


CARTON 
a 


brightest, crispest printing your 


BEMIS FLEX)- 


brand ever had. 


With increasing self-service, the ; Flexi-Carton 


value of Bemis Packaging has 
multiplied. Ask your Bemis 


Man for the complete story. 


Bemis i 


General Offices —St. Louis 2, Mo. & Plastic 
Sales Offices in Principal Cities 


BRANO 
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SELF-SEAL envelopes help solve 
G.E. ‘family problem’’! 


G.E. cuts packaging time— an unusual solution to a difficult packaging problem. 
; : Leading manufacturers in many different industries 
puts 500 items in smart, sO 
are using envelopes created to handle special jobs. 
look alike envelopes that 


seal at a touch toughie” to solve. Please write, or use coupon. 


U.S.E. would like to work with you if you have a 


G-E’s 500 different sized and 

shaped items created mul- UNITED STATES ENVELOPE COMPANY 
tiple packaging difficulties. The time-taking stapling General Offices, Springfield 2, Massachusetts 
operation needed to close old-style envelope wraps rid’s Largest Manufacturer of Envelope 
resulted in an unattractive appearance. It took a 
Self-Seal envelope with its unique closure, developed 
by the United States Envelope Company, to put all 
500 items in their place. General Electric’s new 
envelope is better looking, saves money and time; 
it seals at a touch, without moisture or special 
equipment. 


L 


UNITED STATES ENVELOPE COMPANY 
Dept. M-12, Springfield, Massachusetts 
Please send samples and full details of your ideas for 
packaging our 
mention product 


Have you a Packaging Problem? 


NAME TITLE 
United States Envelope Company has designed many 


FIRM 
ADDRESS 


ee | 


ZONE STATE 
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oO SELECT the items you want 


2) CIRCLE the corresponding numbers on the post card 


3) FILL IN the information requested 


4) MAIL — no postage required 


EQUIPMENT - 


UNLOADER AND UNSCRAMBLER. Brochure 
on the ABC fully automatic, fully adjust- 
ible unloader and unscrambler for bottles 
received in re-shippable cases. Unloads 
up to 25 cases per minute, and un- 
scrambles up to 600 bottles per minute. 
ABC Packaging Machine Corp. (L-451) 
SILK SCREEN PRINTING OF PHOTOGRAPHS. 
MopDERN PACKAGING reprint describes new 
process offering opoprtunities for package 
decoration with photographic fidelity. 
Shows simple steps in production of a 
silk-screen by photographic-film process 
to yield detail comparable to engravin 
and lithographic methods. Eastman Koda 
Co. (L-452) 
BALING PRESSES CATALOG. Nine baling 
presses, both automatic and manually 
operated, for use in baling all types of 
new and waste flat materials are discussed 
in this catalog. Specifications concernin 
bale size, plunger height and size, an 
overall dimensions are given. Minnich Ma- 
chine Works. (L-453) 
FLEXIBLE GLUE. Pamphlet describes a flex- 
ible, non-warp animal hide glue used for 
both tight and loose wrap operations on 
automatic and semi-automatic box making 
machines. Literature describes glue as 
being free-flowing and easy melting. It 
can be heated up to 140° F. Swift and 
Co (L-454) 
INK EVALUATION. Reprint outlines a simple 
method of computing ink costs in advance 
of actual mileage p Perma Points 
out how users of ink for labels and pack- 
aging may often realize greater economies 
through the use of premium printing inks 
Bensing Brothers and Deeney. (L-455) 
PACKAGING MACHINERY CATALOG. Booklet 
describes and illustrates an assortment of 
equipment for various packaging opera- 
tions such as heat-seal packet making, 
carton forming and lining, carton closing, 
filling, filtering and label gluing. Also 
covers larger units to do a combination 
of these operations. Delamere-Williams 
Division, Pneumatic Scale Co. (L-456) 
COLLAPSIBLE TUBE FILLER. Sheet contains 
specifications of Colton #113 combina- 
tion liquid and paste filler, that also 
closes, crimps aa ejects. The unit fills 
liquids at up to 40 tubes per minute and 
pastes at up to 30 tubes per minute. It 
takes tube sizes up to 14” x 7”. Arthur 
Colton Co (L-457) 
ACETATE AND VINYL PACKAGING MACHINE. 
Company offers MopeRN PACKAGING re- 
print and specification sheet describing 
“Thermatron” unit for electronic contour 
packaging of small items in a single 
operation. The machine consists of a high 
frequency sealing generator, sealing press 
and a turntable. Thermatron Division, 
Radio Receptor Co. (L-458) 
MACARONI PACKAGING MACHINES. Book- 
let describes a line of machinery for 
packaging macaroni and similar products. 
Also describes bagging machines for 
single or double wall bags, automatic 
scales, and bundling machines. Fr. Hesse. 
(L-459) 


There is valuabl« 


cata 


HELPFUL LITERATURE GREE 


veel asammelelilela 


n the literature and samples described below 


SUPPLIES - 


PACKAGING SMALL ITEMS. Booklet covers 
the advantages of using plastic vials for 
packaging small, hard-to-handle items 
such as pills, powders, small machine 
parts, cosmetics, etc. Lusteroid Container 
Co., Inc. (L-460) 
FIVE COLOR ROTARY LETTER PRESS. Brochure 
describes multi-color press as answer to 
exacting packaging design problems. 
Specifications and design features, which 
include common impression cylinder, 
spirally grooved plate cylinders, and floor 
level inking, are given. C. B. Cottrell & 
Sons Co, (L-461) 


MANUAL CHECK WEIGHING SCALE. Folder 
discusses new “S weigh” designed for 
high speed weighi — quick reading. 
The scale is described as being sensitive 
to 44 ounce and is suitable for packagin 
on pee ge chemicals, food, an 
ard goods. Handles weights up to 50 


pounds, depending upon model. Toledo 
Scale Co. (L-462) 


FIBER DRUMS. Data on Rheem fiber 
drums for bulk packaging and shipping 
of chemicals, plastic molding compounds, 
dry milk, detergents, and small metal 
parts and foods. Gives construction details 
of two basic drum types: all-fiber con- 
struction and a fiber-and-metal. Rheem 
Manufacturing Co. (L-463) 


CONVEYING EQUIPMENT. Company offers 
detailed field report on “Rapistan” con- 
veying equipment used in the packing, 
labeling io casing of small boxes. De- 
scription of how system works and results 
gained, along with in-plant photographs 
showing system in operation are included. 
The Rapids-Standard Co. (L-464) 


BAG FILLING. Complete description and 
ey ge of four hand fed filling ma- 
chines for reducing the labor needed to 
bag textile products, produce and other 
items. Designed for use with plastic, paper 
or combination bags. Tele-Sonic Pack- 
aging Corp. (L-465) 
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PACKAGING TAPES. The multitude of large 
and small packaging operations that can 
be handled with “Texcel” and “Permacel” 
tapes is explained in new booklet. In- 
plant photographs show variety of uses 
and methods a application. Comprehen- 
sive chart contains technical data. Perma- 
cel Tape Corp. (L-466) 


TOTE BOXES AND TRAYS. Folder discusses 
use of fabricated fiberglass reinforced 
plastic containers as an answer to materi- 
als handling problems. Points out how 
food processors, textile and rubber mills 
and metal manufacturers can have light 
weight, longer lasting boxes made to 
specifications. Fiberglass Box Co., Inc. 
(L-467) 


ELECTRONIC SEALING EQUIPMENT. Brochure 
contains information on five different 
electronic sealing generators and four 
electronic sealing presses in various size 
ranges. J. A. Callanan Co. (L-468) 


PLASTIC BOXES. Company offers catalog 
illustrating more than 150 rigid plastic 
boxes for packaging food, jewelry, cos- 
metics, and many other products. Fea- 
tures polyethylene food containers with 
flexible covers. Boxes come in round, 
square, rectangular, and unusual shapes, 
and all dimensions are given. Plasti-Paks. 

(L-469) 
DECORATIVE METAL CONTAINERS. Brochure 
illustrates and describes 15 metal con- 
tainers artfully designed and decorated 
to give packages re-use value. Gives com- 
plete dimensions, types of lids available, 
and description of designs. Holland Box 
Division, The Daher Co. (L-470) 


BOTTLE AND CAN FILLING MACHINES. Leaf- 
let describes fully automatic Perl straight 
line fillers for cans and bottles ranging 
from 8 ounces up to 5 gallons. The units 
are described as being multi-valved, and 
capable of st up to 16 bottles at cone 
time. Perl Machine Manufacturing Co. 

(L-471) 
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FE HELPFUL LITERATURE 


There is valuable data — 


in the literature and samples described below 


EQUIPMENT 


FOIL PAPER PROCESSING MACHINES. Data 
describes five machines used in such foil 
converting operations as rforating 
printing, embossing, paraffin g, an 
glue lining. Shows how efficient interme- 
diate drying system permits overprinting 
and coloring in one operation. Max 
Kroenert Machine Co. (L-472) 
PACKAGE MARKING AND DECORATING. 
Leatlet describes practical methods for 
trademarking and decorating parts and 
products made of plastic, paper, wood, 
fibre, and other materials. Methods in- 
clude hot stamping, offset printing, silk 
screening and engraving. Art Roll 
Stamping Co. (L-473) 
AUTOMATIC CARTON BLANK STRIPPER. De- 
tails on the operation of a device for use 
with the Miehle Cutter and Creaser 
which automatically strips front, side and 
tail trim and internal scrap from die cut 
carton blanks. Miehle Printing Press & 
Mfg. Co. (L-474) 
LABELING AND MARKING FOLDER. Shipping 
systems information kit contains sepa- 
rate folders on using stencils to prepare 
shipments, and on using a direct-to-con- 
tainer marking system. Sample stencils 
and other labeling information are in- 
cluded. Weber Addressing Machine Co. 
(L-475) 
BAG-CLOSING MACHINES. Bulletin de- 
scribes industrial sewing machines de- 
signed for cable suspension from overhead 
mounting, to handle all weights of bags, 
whether textile or paper. Features sewing 
head complete with built. -in motor, finger 
tip pe. automatic brake, and chain 
cutter, Union Special Machine Co. (t-476) 
CENTER-SLOTTED CARTON STAPLER. Litera- 
ture describes automatic stapler for clos- 
ing center-slotted cartons, top and bottom 
simultaneously. Gives details on retract- 
able anvils used in stapling heads which 
permits production of up to 415 cartons 
per hour Eanstionsl Stapling Ma- 
chines (L-477) 
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HEAVY DUTY PACKAGING MATERIALS. 
Literature describes “Tekwood”, a ply- 
wood packaging material that accepts a 
variety of printing techniques, and “Pro- 
tekwood”, a plywood faced with asphalt- 
resin saturated paperboard to make it 
highly weather resistant. Specifications 
sizes and suggested uses given. United 
States eect Gan (L-478) 
MULTI-WALL aureus SACK. Description of 
Bo lok” valve-type gusseted bags, for 
ackaging free-flowing granular or pul- 
eal materials, in which an integral 
sleeve replaces standard inserts and 
sleeves, for cleaner filling and tighter clo- 
sures. Kraft Bag Corp. (L-479) 
PRESSURE SENSITIVE TAPES. Samples and 
description of 11 industrial tapes. Enu- 
merates tape backing, thickness, adhesion 
and tensile strength. Hampton Manufac- 
turing Co. (L-480) 
PLASTIC MOLDED STOCK BOXES. Description 
and illustrations of 51 different size and 
shape boxes for small packaging require- 
ments. Boxes are hinged or unhinged, 
have snap closures and may be clear or 
colored transparent, or opaque. Ira Har- 
mon Co, (L-481) 
AUTOMATIC NECK BAND SEALING MA- 
CHINE. Data on a unit which automatically 
applies pre-cut cellulose bands to flat and 
round half-pint, fifth, and quart size bot- 
tles at ty from 50 to 165 per minute. 
Gisholt Machine Co. (L-482) 
ROTARY TAPE PRINTER. Details and draw- 
ings on rotary tape printer designed for 
imprinting all types of tape by flexo- 
aphy. Complete specifications on two 
els, which print on both sensitive and 
non-sensitive tapes as well as kraft, vel- 
vet, and gummed tapes. San Mateo De- 
velopment Co, Inc. (L-483) 
HEAVY DUTY STRAPPING. Brochure de- 
scribes line of “Bulkbinder” heavy-duty 
strapping, strapping tools and accessories. 
Contains information on tensioning tools, 
sealers, cutters and combination units for 
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use in car load bracing, export crating, 
palletizing and bundling. A. J. Gerrard 
& Co, (L-484) 
STOCK PLASTIC BOXES. Catalog illustrates 
and gives dimensions of 75 rigid boxes, 
available in clear and colors, without mold 
cost, plus a number of formed acetate 
domes and slide cover boxes. Oppenheim 
Co. (L-485) 
LABELER. Facts on Burt Universal Labeler 
for use on cans, cartons and glass contain- 
ers. Details special change-over feature 
which requires only four adjustments to 
go from one size to another. Burt Machine 
(L-486) 
“STOKESMATIC" PAPER BOX MACHINE. Bro- 
chure describes box making machine 
which is fully automatic, including stay- 
ing, gluing, registration, feeding and 
wrapping. Engineerin drawings high- 
light details and method of operation. 
Stokes & Smith Co (L-487) 
WEIGHING-PACKAGING UNIT. Brochure dis- 
cusses “Elec-Tri-Pak” net weigher for 
handling a wide variety of items and 
package sizes. Gives detailed drawing and 
specifications of unit which fills cartons, 
bags, cans or jass with either granular or 
bulk products. Triangle Package Ma- 
chinery Co. (L-488) 
CARTON PACKING GUIDE. How to handle 
carton packing problems is explained in 
56-page an Ae that contains sections 
on packing glass, combustibles, defense 
materials, canned products and other 
items. A complete packing cycle is given 
and display ideas are discussed. American 
Partition Corp. (L-489) 
PRINTING PLATE MATERIALS. Brochure 
covers plastic matrix materials, unvul- 
canized rubber plate compounds, en- 
gravers’ rubber, and a wide selection of 
other materials used in plate manufactur- 
ing. Prices, descriptions, and suggested 
general uses are also given. Wilsolite 
Corp. (L-490) 
HEAT SEALING DIGEST. Sixteen page book- 
let contains vaiuable tips on on to look 
for in an electronic heat sealer. Detailed 
diagrammatic drawings help explain the 
power tube conaeinell in the heater. An- 
other section is devoted to the setting up 
and maintenance of sealing dies. Kabar 
Manufacturing Corp. (L-491) 
THREE COLOR FLEXOGRAPHC PRESSES. Data 
sheet describes new Wolverine “Pavema” 
Presses for printing three colors on one 
side, or two colors on one side and s 
single color on the reverse. 
cluding weight of stocks handled, ln 
and model sizes are shown. Wolverine 
Paper Converting Machinery Corp. 
(L-492) 
RESINPROOF COATING FOR GLUE POTS. 
Leaflet describes a clear solvent dispersion 
for applying an anti-adhesive coating to 
glue pots and other machine parts. 
eral Adhesive Corp. (L-493) 
AUTOMATIC ROLL SHEET CUTTER. Booklet 
lists five models of the Beck Roll Sheet 
Cutters, their general features and opera- 
tions. Lists numerous sheet cutter attach- 
ments used in conjunction with these ma- 
. Charles Beck Machine Corp. (-494) 





Steel-container 


le continued from page 14s 
The questions that faced the 
steel-container manufacturers were 
inswered as follows 
1. What is the best weight of the 
Zim phosphate-type coating to us¢ 
tor container interiors and containe1 
teriors? 
rhis question might be answered 
lifterently by different drum manu 
tacturers depending upon their in 
Certainly, if 


the drum manufacturer desires a high 


dividual re quirements 


cle vret 


ot resistance to reverse impact 
tor his linings or if he desires to paint 
the flat sheet and then form the con 


une! he 


will keep his phosphate 
oating weight down. However for 


the verv best. salt spray resistance 


somewhat heavier coatings seem t 
| ft. 


some compromise of salt 


e necessary 100 to 500 m 
Cheretore 


Co 


pra\ requirements may be necessary 


the same phosphate treatment 1s t 
d for both the interior and the 
of the steel container or i 


operations follow the paint 


How does the 


pe coating compare with the zin 


iron phosphate 
ph sphate typer 
In these tests, the best pre-treat 
ents of the iron phosphate type were 
ympal ible to the best zine-phosphate 
ypes on an Ovel il] basis In reverst 
mpact ind ductility tests, they wer 
ctually better than the zin« phosphate 
itings 
How does the phosphate-typ 
ile remover compare with the metal 
phosphate treatments? 

The phosphate type scale remove! 
vas compa! itively poor in salt spray 
ind humidity tests. Otherwise, it com 
pared rather favorably with the metal 
phosphate 
hold « as a simpk 
treatment for hot-rolled steel 


1. What are the comparative pel 


treatments. It ippears to 


onsiderabl value 


{ 


ormances of the phosphate coatings 


m ordinary and descaled hot-rolled 
steel? 

There seems to he little doubt that 
before 


coatings on 


s< le remoy il 1S necessary 


phosphating Phosphat 
ordinary hot-rolled steel (with scale 
vere of little or no value for improv 
ing outdoor exposure performance 
Improved outdoor durability is prob 
ibly the most important reason for 
using the phosphate pre-treatments 
On the other hand, performance was 
considerably improved by any type of 


pre-treatment which removed scale 
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treatments—I] 


>. What is the 


chromic-acid rinse? 


eftect ot the 


The chromic-acid rinse was neces 
sary for best performance in the salt 
spray and water-immersion tests. It 
seemed to make little 


nuutdoor exposure results 


difference in 


6. How effective are the phosphate 
coatings for inhibiting corrosion in un 
lined containers until the 


ire filled? 
With but few exce ptions there Was 


containers 


ess rust on the metal phosphated 
pane ls exposed to high humidity than 
on either the clean cold-rolled or the 
hot-rolled steel. Therefore, they were 
generally effective in decreasing the 
rate of rusting of steel. 

The as-received hot and cold 
rolled steel, however 


erably less than the 


rusted consid 
cleaned steel 
probably because it was protected by 
in oil or grease film. Rusting on most 
of the phosphate treated panels was 
ibout comparable to the rusting on 
the uncleaned steel. When the in 
phosphated drums wer 
fogged with protective oil, they were 
very effectively 


teriors of 


protected igainst 
rusting during storage 

How do the various phosphate 
oatings affect the reverse impact re 
sistance of container linings? 

Heavy zin -phosphate coatings 1m 
palr the reverse impact resistance ot 
organic linings applied over them. It 
is difficult to establish a definite maxi 
mum coating weight which will be 
satisfactory in this respect although 
something around 200 mg./ft.2 would 
seem to be satisfactory. Considerably 
lower weights of phosphate coating 
would be necessary to withstand form 
Ing opt rations 

8. How do the phosphate coatings 
iffect the resistance of container lin 
ings to various chemicals? 

Considerably more information is 
needed before this question can be 
unswered. However, it appears that 
the effect of the phosphate coating is 
spec ific with each hard-to-package 
product. 

The answers to the above questions 
have aided the container manufac 
turer in selecting the type of metal 
cleaning and pre-treatment that best 
fits his particular needs Phosphating 
lines are now in operation in a num 
ber of container plants. One of these 
installations is shown in Fig. 7. It 
contains seven stages, namely, alkali 
wash, cold-water hot-water 
rinse phosphating cold-water rinse 


rinse, 
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artitions for 
Pre-assembled 
partitions 
made to your exact 
specifications 
for faster packing 
at lower cost! 
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chromic-acid rinse, forced dry-off 

This installation was designed for 
exible operation. Both the interior 
and exterior, or exterior of the drum 
alone, can be phosphated as desired. 
lron- and zine-phosphate _ solutions 
have been used with the equipment. 
It has also been used for cleaning 


without phosphating 





Controlling bloom— 


This article continued from page 144 
the coatings. Assorted candies received 
from three manufacturers showed fat 
bloom after six months’ storage at zero 
deg. F., and 70 deg. F. 


while similar types of candy from two 


35 deg. F, 


other manufacturers showed no bloom 
it zero deg. F. or 35 deg. F., with 
mly a slight trace at 70 deg. F 

Spun candy 
brittle, toffee and 
cracked in storage at zero deg. F. This 


chips, coated nuts 
certain creams 
cracking was ostensibly due to expan 
sion in freezing and was not associated 
with length of storage. In most cases 
the cracks were quite noticeable whil 
the candy remained frozen, but wer 
difficult to detect 
ture, as most of them affected only 


at room tempera 


the coating and closed with thawing 
Spun candy chips were the only can 


dies which shattered when frozen 


Summary 

About 12,000 individual pieces of 
chocolate-covered assorted candies 
packed in 1-Ib. boxes and 1,920 choc 
olate-coated bars packed 24 per box 
were received fresh from 11 manu 
facturers for storage tests. The candies 
were packed with various wrapping 
materials; stored at 70 deg. F., 35 deg. 
F. and zero deg. F., for one, two and 
six months; removed to 70 to 75 deg. 
F. at different relative humidities, and 
examined for sugar bloom and for 
hard- and soft-fat bloom. 

Assorted candies in the manufac- 
turers’ packages were successfully re 
moved from 35- and zero-deg. F. stor 
age to 70 deg. F. and 90% r.h. provided 

a) the boxes or individual pieces were 
Ww rapped in moistureproof material 
aluminum foil, saran, polyethylene 
cellophane); (b) the boxes contained 
absorbent material (padding tissue, 
porous trays or liners); and (c) the 
packages remained unopened until 
the candy reached room temperature. 
Four out of six packages used by man 
ufacturers of candy bars were inade 
quate for protecting refrigerated can- 


MODERN PACKAGING 








DECEMBER 


SERVING MID-AMERICA 
FROM 14 CONVENIENT CITIES 


£ 
N PRODUCTS COMPANY 


NCORPORATEDO 


PAPERBOARD MATERIALS 
CORRUGATED SHIPPING CONTAINERS 
CORRUGATED SPECIALTIES 

FOLDING AND SETUP BOXES 


PRODUCE HOUSE SUPPLIES 


1954 


CHICAGO, ILLINOIS 
DENVER, COLORADO 
HUTCHINSON, KANSAS 
KANSAS CITY, aeasouns 
MARSHALLTOWN, IOWA 
MEMPHIS, TENNESSEE 
OMAHA, NEBRASKA 
QUINCY, ILLINOIS 
SALT LAKE CITY, UTAH 
ST. LOUIS, MISSOURI 
TAMA, IOWA 

URBANA, OHIO 
VINCENNES, INDIANA 


WATERLOO, IOWA 





te, 


Fieldcrest * 
Blankets 


» Me 

Spri d Sh : Ly 
pringmai eets or 
Dan River 

Pillow Cases 


YOU CAN TELL 
A HAYSSEN-WRAPPED PACKAGE 
BY THE WRAPPING IT KEEPS! 





Regardless of size or shape, you get 


easy, 
_ automatic 
operation 


a neat, tight wrap on every package 
with a Hayssen automatic wrapping 
machine. Wrapping’s easier! Also, 
production men report savings up to 


80% over previous wrapping costs. 


No complicated adjustments from 
simple size-to-size on a Hayssen. No gears 
or sprockets to remove or change 

to ...no need for expensive mechanics 
adjust 


to change size, either. So simple the 
operator does it on the job. 


Hayssen’s simple, rugged design, 
using fewer moving parts, keeps 
these machines working and sav- 
ing through years of dependable, 
trouble-free service. Every moving 


more 
sturdily 


part is in the open and easily reached 
for maintenance and cleaning. 


Since 1910, manufacturers exclusively 
of automatic wrapping machines for 
textiles, paper, frozen foods, meats, 
vegetables, and many other products. 
Whatever your product, Hayssen can 
solve your wrapping problem. WRITE 
today for more information. 


MY SLM nec company 


Dept. MP-12, SHEBOYGAN, WISCONSIN 


Atlanta + Boston + Chicago - Dallas + Denver + Detroit « Los Angeles + Minneapolis 
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dies against possible sugar bloom 

When conditions were favorable for 
condensation of moisture and sugar 
blooming, these were worse on can 
dies removed from storage at zero 
deg. F. than at 35 deg. F. Sugar bloom 
was about the same on assorted boxed 
candies and candy bars when stored 
at the same temperature. 

Fat bloom occurred on assorted can 
dies from three manufacturers when 
held at 70, 35 or zero deg. F. for six 
months. It was (a) greatly reduced 
but not prevented by refrigeration; 
b) increased with the time of storage; 
c) not influenced directly by method 
ot packaging and (d) greatly in 
creased by centers high in fat. 

Cracking of a few kinds of candies 
occurred when stored at zero deg. F., 
but only one spun candy shattered. 
Most of those that cracked had hard 
centers and the cracks were barely 
noticeable at room temperature. 

The quality of both assorted candies 
and candy bars was higher when pack 
aged to protect them from gain o1 
loss of moisture and when stored at 


zero deg. F. 
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Div., American Viscose Corp., Phila 
delphia. Candies were furnished by 
member companies of the National 
Confectioners Assn 





New high-gloss carton 


This article continued from page 95) 
100-unit carton, on the other hand, is 
specially designed to allow two op 
tional types of opening, depending 
upon the particular requirements of 
the user. Design-wise, this package 
actually has two principal display 
panels—one adapted to the longer di 
mension of the package and the other 
running across the width of the cat 
ton. The “vertical” display face of the 
package, as it might be called, has a 
pre-scored tab at the bottom which 
may be pressed in with the thumb 
nail, then torn neatly downward to 
form a slot in the bottom of the pack- 
age through which individual Curad 
bandages may be drawn for con- 
venient dispensing. If it is desired to 
open the package so that a number ol 
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WINCaES Tty be withdrawn at once 
ind the containet subsequently closed 
the carton is opened on the “hori- 
zontal” side, by lifting the pre scored 
Hap at the bottom and tearing up 
ward. This provides a wide opening 
in the side of the box with its own 
closing flap and a tab which may be 
inserted into the carton to obtain a 
secure closure. Thess optional meth 
ods of opening the 100-unit package 


ire illustrated herewith 


Crepits: “LusterBoard” boxboard manu 
factured by the S. D. Warren ¢ So 
Broad St., Boston. Curad cartons pr 
duced by Ace Carton Corp., 5800 W., 51 
St., Chicag using specially formulates 
high-gloss inks by Sigmund Ullman ( 
2820 W. Grand Ave., Chicago. Carton de 
ign by DeForest Sackett, 410 S. Michi 
an Ave., Chicag 





Sears and self service 


Chis article continued from page 92 
tional women’s-lingerie departme nt 
must devote considerable space to 
panes and briefs, since they are sold 
in three fabrics, two leg types seven 
styles. Sears, for example sells them 
in three fabrics, two leg types, seven 
sizes and four colors. If these garments 
ire hand folded and displayed on 
open tables, it is virtually impossible 
to keep order or prevent soil from 
handling. After packaging was used 
the same number of items could bi 
displayed in half the space sales in 


creased 29% and mark up went up 3% 


Crepits: Royal Purple hose box wrap 
ind envelope by Lassiter Corp., 1143 I 

Fourth St., Charlotte 4, N. C. Electri: 
blanket and grill-waffler cartons by In 
land Container Corp., 700 W. Morris St 

Indianapolis 6, Ind., and Paper Package 
Co., 1036 N. Capitol Ave., Indianapolis 6 
Ind. Inserts for electric blanket, barber 
kit and grill-waffier by Veritone Co., 
2701 N. Lehmann, Chicago, Sheet and 
pillowcases boxes by Milprint Ine 

1200 N. Holton St., Milwaukee 1, Wis 

and Traver C 58 VW Ontario St 

Chicago 11. Sheet and pillowcase gift 
packages and barber-kit carton by Paper 
Package Co. Watch packages by Arrou 
Mfg. ¢ Inc., 567 52 St., West Neu 
York, N. J. Rose-bush carton by Gardner 
Board & Carton Co., Middletown, Ohio 
Fishing-line packages by F. M. Howell & 
Co., 79-95 Pennsylvania Ave., Elmira, 
N. Y. Charcoal-lighter can by American 
Can Co., 100 Park Ave., New York 17. 
Grill-waffler tag by American Tag Co 

153 Cortlandt St., Belleville 9, N. J. Mis 
cellaneous labels and tags by Veritone 
Co., American Tag Co. and M. L. Frank- 
lin ¢ 727 S. Dearborn, Chicag 
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PACKAGING IDEA ono 
FOR A MORE 
BEAUTIFUL |! 
SALES PICTURE — 


A highly successful sales 
reaction was stimulated 

by this new lens filter 
package produced for 
Ednalite Optical Co 
Peekskill, N. Y., by _j 
Plastic Artisans, Inc i pn ; 
As a result, Ednalite is j 


planning to extend PA g 


—= 








packaging to other 
products in their line S 


This clear plastic 
slide cover box con ; - 
tributes a quality Qe ? 4 
look and feel that 
boosts sales appeal 
It adds extra value, 
too, because it 1s 
reusable as a pro- 
tective carrying : 
case for the filter a \" 
which fits into a 


o 4 7» 
cup formed in 
the box bottom 
If you think plas 
tic packaging might 
give your product PLASTIC ARTISANS, INC. 
a more beautiful 70 Westchester Ave., White Plains, New York 
sales picture, contact Custom-Designed Mass-Produced packages. package components 
Plastic Artisans, Inc sampling devices. etc. in clear, opaque and colored plastics 





PA-103 













































































































































































STRONGTOP 





THE TEAR RESISTANT CELLOPHANE BAG 
with the STRING ON TOP! 


CELL-O-POLY 


THE STRENGTH OF POLYETHYLENE... 
THE TRANSPARENCY OF CELLOPHANE! 


EXCLUSIVE with 





814 St. Anns Avenue, New York 56, N. Y. © CYpress 2-3 


elrose packaging corp. 
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‘For packages 
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Record attendance 


More than 19,000 Canadian and 
toreign businessmen attended the 
Third Canadian National Packaging 
I xposition held in Toronto last month. 
his represents an increase of 314% 
over last year’s high of 14,500. 

The event spt nsored by the Pack 
iing Assn. of Canada and held in 

mjunction with the PAC National 
Conterence, was one of the largest and 
most colortul trade shows of its kind 
ever held in Canada Exhibitors repre 


senting even ‘ é 


at PAC eX position 


$750 million packaging industry dis- 
played every known type of container 
used on the Canadian market. 

Newly elected PAC officers for the 
forthcoming year are Lyle D. Rich 
ardson, Shipping Containers, Ltd., 
president; B. V. Schaub, National Ad 
hesives (Canada), Ltd., first vice presi 
dent: T. M. Dutton, Wonder Bakeries 
Ltd., second vice president; V. D 
Strickland, E. S. & A. Robinson (Cana 
da Ltd., treasurer: ( R. Cornell 


CeCe ral managel 





Bright focus 


This article « itinued from page M15 
with their sharp pattern of gleaming 
lines and contr isting color blocks are 
well conceived to « ipitalize on mass 
display advantages afforded by met 

( handising pl ictices in the automobile 

LCCESSOT) field. They thus provide an 
ffortless, cost-free selling aid garag« 
nen and filling-station Operators areé 


ertain t ippreciat 


Design adaptability 

The basi designing tor Prestone 
Anti-Freeze has been extended to a 
group of new Prestone automotive 
service products Cooling System 
Cleaner, Anti-Rust and Water Pump 
Lubricant, Cooling System stop Leak 
ind Prime Gas Line Anti-Freeze and 
Conditioner. For these products the 


brand name Prestone is used In a 


secondary block allowing the design 
ind color to carry the family relation 
ship 

It was important that thos prod 
ucts, with quite different uses, not be 
ontused with the anti-freeze 

In the case of Prime Gas Line 
Anti-Freeze, the trademark “Prime” is 
handled as a specialty and in large 
size to distinguish the pi duct sharply 
for quick identification and selection. 
In addition to this deviation, the name 

in red on a white block to 
further distinguish it from the com 
panion products, all of which have 
white-on-blue blocks 

Three of these products appear in 
lithogr iphe d 12-0z cone top cans 
losed with tamperproof aluminum 
seals, 

Cooling System Cleaner, the only 
item not in a lithog: iphed metal con 
tainer, employs a fibre can with metal 
ends and a metal friction lid. A gra 
vure-printed foil label provides the 


for Prestone 


same silver gleam and brightness ot 
color that distinguishes the litho 
graphe d design on the met il cans 

Corrugated shipping cartons als 
employ the new design. A simple two 
color pick-up in red and blue closely 
matches the primary-container design 
ind makes for an evye-arresting pack 
age during shipment and when 
stacked in retail outlets 

Attesting to the thoroughness with 
which the Prestone design was planned 
is the fact it is adaptable to a full 
range of containe1 shapes and sizes 
It is flexible, too, in that it can be 
reproduced effectively on metal, foil 
and corrugated board. It provides 
family relationship for the full range 
of Prestone products vet it makes 
provision for clear-cut identification of 
’ 


the individual products 


Crepits: Design by Robert G. Neubauer 
Inc., 234 Greenfield St., Bridgeport 5 
Conn. Gallon cans by American Can Co 
100 Park Ave., New York 17, and National 
Can Corp., 3217 W. 47 Pl., Chicago 32 
Quart cans and composite cans by Ameri 
can Can Co. Twelve-ounce cone-top can 
by Continental Can ( Inc., 100 E. 42 
St., New York 17. Foil labels by Reynolds 
Metals Co., Louisvi 1, Ky. Aluminum 
tampe rproe r seats r 12-02 cans by 
Aluminum Co. of America, Pittsburgh 19 
Shipping cases by Crown Container Ce 

Inc., West Monroe, La.; Fort Wayne Cor 
rugated Paper Co., Fort Wayne I Ind 

Gaylord Container Corp., 111 N. Fourth 
St., St. Louis 2, Mo.; Hankins Container 
Co., 3044 W. 106 St., Cleveland 11 
Hinde & Dauch Paper Ci Sandusky 
Ohio; Inland Container Corp., 700 W 

Morris St., Indianapolis 6; International 
Paper Co., 220 E. 42 St., New Ye rk 17 
Kieckhefer Container Co., Camden 1, N 
I.; St. Joe Paper Co., P. O Box 19006, 
Houston 24, Tex., and Union Bag ¢> Paper 
Corp., 233 Broadway, New York 7 
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their special fields 


you manufacture 


— ; ' 
Pres-O No. 200 Spray ts Cosmetics 


Fully approved Insecticides 
Completely dependable Space deodorants 
Easy to assemble and use Hair preparations 


Gives control of spray pattern Fire extinguishers 


YOU OWE IT TO YOURSELF and your customers 
to investigate Pres-O's unmatched advantages. Write 


OIL EQUIPMENT LABORATORIES, INC., 600 Pearl Street, ELIZABETH, N. J. 





up to 100 multiple - unit 
packages per minute 


The higher speeds attained by the Model RS, with 
lowered scrap loss, provide greater economy in attrac- 
the standard tively wrapping round or square cookie and cracker 
—_—_—_— sandwiches . . . up to 100 multiple-unit packages per 
Nirivinthii) minute! The Model RS can speed production, save 
for UN (OV LORMUVUO money in your plant. 
gee ie Write to Dept. M for full details 


Lynch Packaging Machines are manufac- 
tured by the most rigid engineering 
standards in industry. They assure care- 
ful selection of materials, absolute qual- 
ity control of workmanship and thorough 
inspection in all phases of production. 
They demand economical interchange of 
parts. The results are rugged construc- 
tion, day-by-day dependability. 
se “ The Lynch Model RS 


Branches: New York @ Toledo @ Chicago @ San Francisco @ Los Angeles 
ANDERSON, INDIANA Atlanta @ Dallas @ Toronto—Export Dept.: 13 East 40th St., New York 16, N. Y. 
Cables: ARLAB 


PACKAGING MACHINES 
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70 UGH Don't Overlook Spout for dry milk 
A new approach in dairy product 
PA ChA GING the Advantages packaging has been ac hic ved with the 
introduction of this new ove rwrapped 
: of paperboard pour spout container tor 
PROBL EM 4 Carnation Instant Dry Milk. It offers 
° N IEMAND the consumer added convenience for 


BROS. 5 





PAPER PACKAGING 


Distinctive ... Rugged... Economical! 
No wonder more and more progressive 
merchandisers switch to TUBULAR 
PAPER PACKAGING. Need a “glam- 
our” package ...a “protector” package 

or both? NIEMAND BROS. have 
the answer. 





Plain or Printed e Decorative Papers 
Paper-Metal-Plastie Closures 


A Niemand Bres 
lllustrated literature showing Packaging Engi- ease in handling and measuring, and 
many interesting tubular meer” will be glad 
package applications, avail- 10 consult with you 


able on request. on your Package 
Problem 


tor reclosure 
The right combination of packag 
ing materials for protection of the 


product ind convenience of use had 


I INIEMAND BROS, ING. | tess epic scp 


packag which is reported to have 


BE Manufacturers ¥ Faprer /ube Prcducls been successfully tested by the maker 
37-01 Thirty-Fifth Avenue e Long Island City 1, #. Y. of the container in conjunction with 
the Instant Milk Co producers t the 


Carnation produc t 











Phe new pour spout package Is 
to be equally adaptable both 
efficient high-speed production and t 
small-scale operations. The moisture 
tight seal, combined with the tight 
closing pour spout, offers excellent 
protection of the flavor and natural 
color of the milk product iccording to 
the company, and provides in ettec 
tive barrier against moisture absorp 
tion 


[he inner unwaxed glued carton of 


solid bleached paperboard is Con 
7s -YOURS, free structed with extended flaps tor silt 
for the asking! prootness It can be formed « asily the 


pou! spout inserted the containe! 


CELLOPHANE it your laminating problems involve the bonding of any | filled and sealed with a wrapper 
FOIL films, any foils, any papers to themselves or to each 


PAPER Chart” which lists recommendations for 26 different lamin | } 
FABRICS ating materials . over 670 different single-laminate com tively designed and Pa oe oe 
MYLAR binations approximately 6,400 laminate/adhesive/lamin colors 

POLYETHYLENE ate combinations with their outstanding properties! Compactness ot the container saves 


laminated to foil in one continuous 
other write, today, for this helpful “Adhesives Selector r} 
it 


operation outer wrap Is attrac 


PLIOFILM This comprehensive Chart is part of a deluxe, profusely space on the retailer's shelf as well as 
illustrated brochure showing how BONDMASTER Adhesives in the home and makes the pac kages 
VINYL FILM have successfully solved such problems for other leading easy to stack for display. The sup 


ACETATE firms in your own field. Write for plier points out the possibilitic s of the 
SARAN FILM your FREE copy today without new container for pa kaging all varie 
AND 16 MORE! cost or of ligation ties ot dried and powde re d milk In 


= uding granular varieties 
RUBBER and ASBESTOS CORP. ta nif 2 if ae 
JRED ackKa ge i adrathon ory 


233 Belleville Avenue, Bloomfield, New Jersey iia Menasha, Wi 
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wih S$teigerwald 


Heat Seal Labels 


NO GLUE - NO WATER - NO CLEAN-UP 
NO BLISTERED LABELS - NO WRINKLED LABELS |. 


~*~ . 


NO MESS - NO LOOSE EDGES - NO SMEARS NS \ 


Label Dri Challenger 


applying 


STEIGERWALD 


Heat Seal Labels 


On flat, round, or tapered containers including 


BOTTLES — JARS — BOXES — AMPULES 
JUGS -— CANS — BOXES — HARDWARE 
DRY GOODS — sPOOLS -—- DISHES, ETC. 


STEIGERWALD HEAT SEAL LABELS without glue save labor 
and result in better labeling. Regardless of the size, shape 
or design of the product and the label—there’s a STEIGER- 
WALD HEAT SEAL LABEL without glue for every labeling 


operation. 


it’s well worth a phone call to investigate 


labeling without glue... 


( 


| 
) 


Phone or Write 
a.m. steigerwald company 
910 W. VAN BUREN ST. TAylor 9-5400 CHICAGO 7, ILLINOIS 


CHARLOTTE, MICH. EAST AURORA, N.Y KANSAS CITY, MO MEMPHIS MINNEAPOLIS OAKLAND, CAL. 
L. M. Clork E. A. Brewer A. 8. Mason Edword Magnus J). &. and J. 1 

612 So. Pleasant St 33 Park Place 905 Jeflerson St 278 S. Front St 3329 Dupont Ave. § 600 Sixteenth St 

Phone: 1004 BAltimore 9834 MEmphis 8-2574 LOcust 5309 Témplebar 2-1745 

CLEVELAND, OHIO FORT WORTH, TEX LOUISVILLE, KY. MILWAUKEE, WIS NEW YORK, N.Y ST. LOUIS, MO 
A.C. and J. S. Foste Ray A. Cunningho Joe Herrma Henry €. Lockowsk H. McLore Marvin Yates Company 

310 Hippodrome Bidg 3236 University Drive 416 Jefferson St 584 So. 82nd St 500 W Arcade Bldg 
CHerry 1-2468 Wilson 7468 WAbash 1257 BlLuemound 8-0065 MOnument 2-0237 GArfield 1-0741 
CINCINNATI, OHIO. Stolimaler & Son ine.. 307 E. 4th St.. Malin 2966 


Moor Jean S. Ponten 





Rr 


F Here is our ans oe 
case sealing problems. -- ail 


METER Te. NATIONAL EQUIPMENT 
' $C SHORT CASE SEALER 


National has perfected it . . . the finest 
case sealer on the market today! 


e Rapid case size adjustment to 
wide range of sizes. 
e Overall space only 11 ft. 


e Patented ‘‘no leak” glue appli- TELL US YOUR 


cators. 


e Gravity glue-feed ... no CASE SEALING 
ouene REQUIREMENTS 


e Sealed-in glue unit... no e 
cleaning. 


e Automatically and simul- Full Details 
taneously seals the top and 


bottom flaps, or the top Available On 
flaps only, without dis- Request 
turbing the contents of 

the case. 

















\ 
‘ 
for results... VE 


\“Sr'mora =: TO BUY OR SELL USED 
at oppor: EQUIPMENT 
jand ‘salary 


call on “classified” re TO FIND A JOB 


FOR HELP WANTED 














TO DISPOSE OF 
SURPLUS STOCKS 





lime and again, individuals and companies in the 


, ‘s -- FOR ESTABLISHING 
vrackaging el ave Ito a sx i s el iffi , l- " 

packaging field hav fe und olution: to their di ficu BUSINESS CONNECTIONS 
ties by advertising in the Classified Advertising 

section of Mopern Packacine. Here, the buyer and 


the seller have a chance to meet, the prospective 








employer and the prospective employee get an 
opportunity to look each other over, the manufac- 
turer can shed his surplus materials or buy up 


someone else’s. 


Rates are most reasonable. It costs but a few 
dollars to put your message before the entire PAC K AGING 
“packaging-minded” audience of MoDERN PacKacINc. 


Just refer to CLASSIFIED ADVERTISEMENTS in the latter 


part of this magazine for rates. Then . . . call on 


“classified.” 


A BRESKIN PUBLICATION 
575 MADISON AVENUE, NEW YORK 22, N. Y 
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NEW NeW 
QUALITY QUALITY 
rroeDucTs i PRODUCTS 


Yy 


SAVE IN PRODUCT HANDLING... 


"7 , , * 
Want to cut your costs of in-plant handling, warehousing or 


loading? Here are two ways that Gaylord containers can 


help you do the job: 


Speed up! Sturdy, resilient Gaylord boxes are engineered 
to stand up under fast handling by modern, high-speed 


equipment, 


Save space! Precision-made Gaylord containers are dimen- 
sionally “true.” They stand straight and solid...even when 


stacked high. 


For containers to promote profit-saving product handling 


mm your plant, call your nearby Gaylord sales office today 


CORRUGATED AND SOLID FIBRE BOXES + FOLDING CARTONS « KRAFT PAPER AND SPECIALTIES » KRAFT BAGS AND SACKS 


GAYLORD CONTAINER CORPORATION * ST. LOUIS 


SALES OFFICES FROM COAST TO COAST * CONSULT YOUR LOCAL PHONE BOOK 
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CLASSIFIED ADVERTISEMENTS 


Modern Packaging reserves the right to accept, reject or censor classified copy. 


BUSINESS OPPORTUNITIES * EQUIPMENT (used or resale only) 


EMPLOYMENT > 








MACHINERY AND 
EQUIPMENT FOR SALE 





FOR SALE Brightwood Box Machines with col 
Stokes and Smith Powder Fillers; Spot 
and Wrap-areund Labellers 
Packaging Line; late type; Capem SIF Cappers 
Fillers; Stokes & Colton 
lube Fillers & Closers. Only a partial list. What 


Pneumatic Seals 
Vacuum & Gravity 


pment do you have for sale Consoli 

roducts Co Ine 61 Garden Street 
ken, N. J. HO 33-4425. New York Tel 
7-0600 





AVAILABLE AT TERRIFIC SAVINGS 


Capem and Resina Automatic Rotary Cap- 
pers. Stokes and Smith A and B Transwraps 
Pfaudler, Horix, Elgin, MRM Vacuum Fil 
lers. Stokes and Smith Gl, G2 and HG&8& 
Powder Fillers Triangle Elee-Tri-Pak A3 
G2C, NIC, A6CA and Whiz Fillers. Filler 4 
6, 10-Head Piston Fillers. Knapp 429 and 
Cece Carton Closers. F. M. C. Kyler A and 
Burt Wraparound Labelers. Ceco. Redingtor 
and R. A. Jo Cartooning Units. Package 
Machinery Co. DF, FA2, FA, U4 Wrappers 
Hayssen 3-7, 7-11 11-18 Automatic Cello 
phane Wrappers. Hudson Sharp Campbell 
Auto Cellophane Wrapper. This is only a 
partial list. Tell us your requirements 

Union Standard Equipment Company 

418-322 Lafayette Street 
New York 12, N 











FOR SALE 25-16° manual cross tie Bunn Pack 
age Tying Machines. Will tie packages up to 16 
long 14 high and will tie in the center of the 
16 size. in good condition. Write Mr. D. Smith 
The Great A&P Tea Co 120 Lexington Ave 
New York 17, N. ¥ 


SAVE ONE-THIRD Doughboy Band Seale 
Model CBS; chain feed, can not slip Model 
MB multiple belt conveyor with calibrated in- 
feed stop. All new, used less than 20 hes. Ori- 
gimal cost $1585.00 A real bargain. Serabbe 
Manufacturing Co 2265 W st Paul Ave 
tCiieage 47. I 


CORLEY-MILLER WRAPPING MACHINE 
MPLS-24 110 volt complete with standard 


Model 
range 
folding fingers, foot trip, underlap attachment 
single pull-thru attachment. Rapid height ad 
justment on pull-down rods. 24” sheeter attach 
ment with penetrating electric eve Purity Tex 
tiles Manufacturing Corp 10 FE Sist Street 
hk as City 28. Missouri 


FOR SALE No. 6 Brightwood 
‘8 Die Cutter 
( eaters oo 


Thomsen 26 x 

$2 Rutherford All Purpose 
Moore & White Sheeter Th 
Parry Liner with or without Rewinder 60 
and 72° Cameron Slitter No. 10 with Elec. Eve 
Many Set-Up and Corrugating Box Machin 
Box 908, Modern Packaging 


FOR SALI (dove 
Slitting and Roll-winding Machine (dine 
Frame Hayssen Cellophane We: « Ma 
Model 6-10, with Electric Eve Control and 

tended Feed Conveyor. One Large Frame Hays 
Model 5-15 
with Electric Fye Control and Extended Feed 
Conveyor. Box 450, Stamford, Connecticut 


Model 9 > w icke Cameron 


Small 


sen Cellophane Wrapping Machine 





MACHINERY AND 
EQUIPMENT WANTED 





WANTED 


Capper 


Pneumatic Packaging Line 
Labeller, Celloph Wrapper. P. O 
Box 1351, Church St. Station, New York 8, N.Y 


WANTED: Hudson Sharp Campbell Cellophane 
Wrapper a Simplex Cellophane Bag-Making 
Machine. Box 902, Modern Packaging 


EQI IPMENT WANTED: Automatic Jaw Sealer to 


seal Cloth and Kraft backed Metal Foil material 
Box 912, Modern Packaging 
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HELP WANTED 





SITUATIONS WANTED 





FLEXIBLE PACKAGING SALESMEN 


ing, progr ive Eastern cellophane « verter 


wants to up-and-coming sales representa- 
Attractive proposition and ex 
cellent opportunity 


tives to its team 
offered to seasoned men 
with loyal fellowing in Pittsh Cleveland 
Detroit, St. Louis, Cincinnati territories, other 
cities east of the Mississippi. Box 899. Modern 
Packaging 


SALES DEVELOPMENT 
in sales development d technical service of 
polyethyle Experier 
of produ “ fi 


Excellent opportunits 


required in techniques 
. sheeting, wire coating, and 
pipe. Position will require traveling. Kindly in- 
clude full details of experience, education, per- 
onal data, and salary requirements in first 
letter. Box 900, Modern Packaging 


REPRESENTATION WANTED 


Territory 


Chicago-Midwest 
New England Machinery M ifacturer 
with 60 years experience in Automatic Packag- 
ing desires aggressive representative not now 
handling unit packaging machinery line. Write 
giving experience territory covered and full 
particulars. Replies held in strict confidence 


Rox 903. Modern Pac 





SALESMEN WANTED 


Whe call on Paper converters, Folding Box 
Manufacturers, Printers of Cellophane. Foil 
Labels. Bags, Fancy papers or Advertising 
Agencies. Who are experienced handling Art- 
work, Engravings Advertising Copy ha 

demonstrated Sales Ability. and good refer- 
ences. We offer a real opportunity to prosper 
with one of the largest producers of hig'est 
quality Retogravure Engraved Copper Print- 
ing Rollers (lecated East Coast). Those ho 
have Rotogravure Printing Presses must have 
Engraved Rollers or they « ot operate 
these presses. Salary or commission; send 


unreturnable photograph and resume 


Box 904, Modern Packaging 











TECHNICAL SALES ENGINEER: For cellulosic 
and other types of thermo-plastic film and 
sheeting. Must have a thorough knowledge of 
the packaging industry to develop additional 
markets. Excellent opportunity with progressi,« 
eastern manufacturer. Salaried. Write in con- 
fidence giving complete details of experience, 
educatic« and salary requirement. Box 905 
Modern Packaging 


MACHINE DESIGNER New Engl: 
turer has opening for man familiz with form- 
ing and filling heat-sealing machines Man 
selected should have several years actual ex 


perience in this line and be able to show sue- 


cessful development work with 
ers. He should also have full k 


sealable films and combinations 


s employ 
r of heat 
coatings 
foils and papers. Write giving full details. Box 
907, Modern Packaging 


PACKAGI FILM SALESMAN 


manufacturers of Clopan the new 


Clopay Cerp 
sparkling 
clear vinyl film, needs additional experienced 
packaging——film representatives in several terri- 
tories. Give age, experience, territory preferred 
and all other pertinent information. Replies 
held confidential. 1. M. Krohn, Clopay Cory 


(lepay Square, Cincinnati 14. Ohio 


WANTED 


layout of 


Mechanical engineer for design and 
converting machinery, printing equip 
ment, laminators. Excellent opportunity for man 
experienced in plant engineering with above ma- 
chinery. Salary commens e with experience 
Correspondence held = confidential Excellent 
working and living conditions. Rapidly expand- 
ization. Well known throughout the in 
dustry. Please send a detailed resume with salar 
requirement. Box 910, Modern Packaging 


ing org 





MANUFACTURERS REP Do you need a manu- 
facturers’ representative in Missouri and Iili- 
nois? A Mfg. Rep. well known in St. Louis and 
well known in the trade seeks additional lines 
Specializing in Packaging material and equip- 
ment For full information write Box 901 
Modern Packeoging 


ADVERTISING—SALES PROMOTION MGR 
large converter of paper and plastic bags 
skilled in finding and promoting 
of difference” that builds inquiries 
and sales. Experienced in publicity, direct mail, 
industrial advertising, agency background. Effec- 
tive on planning and details. Desire opportunity 
with packaging firm or agency with packaging 
rxccount. Box 906, Modern Packaging 


GENERAL MANAGER 
ing. MIT graduate Chemical Engineering & Bus 
Admn.. young (41), aggressive and lucratively 
employed but with blocked 
experienced n 


Printing——Paper Convert- 


Thoroug' ly 
Asst. to President (past 15 yrs. 

business with $5,000,000 sales 

m aging with very low overhead in mass pro- 
duction of consumer packaged paper products 
Wide experience as manager and businessman in 
the tech 
chandising. sales and coordinating 
with style products in extre P 
fields. Complet background in color lithog- 
raphy. er ing card publishing, paper box and 
contract adm 
Packaging 


al, purchasing, production, cost, mer- 
functions 
mpetitive 


envelope mfg and 
(ordnance). Box 909 


SALESMAN 

urade plastic 
paperboard manufacturer or converter to travel 
Ohio, Indians Kentucky or more. College 
graduate, experience in sales and administra- 


Representative, or agent for high 


(molded or extruded), paper 


Desires connection offering 
Reply in detail. Box 911, 


tive manufacturing 
promising future 
Modern Packaging 





MISCELLANEOUS 





PLASTIC SCRAP: Cellulose Acetate and rigid 
vinyl sheet serap in any quantity. Also Polysty- 
rene, Acetate, Butyrate molded . ts, seraps 
and excess molding powder ries. Box 
897. Modern Packaging 





IMPORTANT ANNOUNCEMENT 
British Xylonite Co. Ltd. (Cascelloid Divi- 
sion), Abbey Lane, Leicester. E. Shipton & 
Co. Ltd., Ferndown Works, Northwood Hills, 
Middlesex. I ustrial Appli es Led., 21/ 
22b Grosy r Street, Lond W.1. Hereby 
announce that the plastic bottles and other 
flexible containers, and atomisers therefor, 
which are manufactured and supplied by the 
above Companies are manufactured under 
one or more of the following British patents 
and patent applications: 516,262. 667,163. 
674.694. 680,808. 680.815. 698,418. 700,- 
984. The use by any other person or Com- 
pany of the inv ions forming the subject 
of the above patents constitutes an infringe- 
ment thereof 











PLASTIC SCRAP AND REJECTS IN ANY FORM 
Cellulose Acetate, Butyrate, Polystyrene, Vinyl, 
Polyethylene, etc. We pay top prices for clear, 
colored and printed scrap in any quantity. Box 
896, Modern Packaging 
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a} y Here's why 
Vay, : , 
so many shippers 
preter 
GLUED.LAP BOXES 
made with 
DAREX 
RESIN 


\ ADHESIVES 


‘ 


, 
. 1. BETTER LOOKING The manufacturer’s joint is almost 
invisible nothing to cover up or interfere with 
all-over printing. 


ION. oe son sonal 


, 4 STRONGER There’s no stronger joint than a glued 
joint. Tests prove it’s stronger than the boxboard itself. 


3. WEATHER-RESISTANT DAREX Resin Adhesives are 
highly water-resistant. Even when wet, the joint 





retains its strength. 


4. SNAG-FREE — No wire stitches to pull loose 
or to snag and damage the content: 








5. sitt-pPROOF — No dust or dirt can get in — powdery 
bulk produ ts can’t sift out 


Glued-lap boxes made with DAREX Resin Ad- 
hesives offer easy-to-see advantages both 
for you and your customers. Ask your box-maker 
today about glued-lap boxes for all of your ship- 
ping requirements . . . and write directly to 
Dewey and Almy for complete information about 
other DAREX Resin Adhesives for case sealing, 


palletizing and other specialized applications, 


DEWEY and ALMY 


Chemical Company 
Division oF W. R. Grace & Co 


Cambridge 40, Massachusetts 
Offices of Subsidiaries in principal U.S. cities and in Buenos 2 openhage jon, Me ne, Milan, Montevide Aontre Naple Paris, Sao Paulo, Tokyo 
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Vibrant color ...the sensory appeal of warm 


lightness ... the promise of convenience... 


THAT’S THE PLAXPAK® BOTTLE. 


cP 


PLAXPAK BOTTLES @ PLAXPAK BOTTLES 


A magnet at the point-of-purchase 
. an aid to your product at the 
it sells, then resells. . 


THAT’S THE PLAXPAK BOTTLE. 


point-of-use... 
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The infinite ease of a one-hand squeeze... 


the perfect safety of unbreakability .. 


THAT’S THE PLAXPAK BOTTLE. 


PLAX 


PLAXPAK BOTTLES e@ PLAXPAK BOTTLES 


he Plaxpak 
polyethylene bottle is 
packed with merchandising 
magic. And Plax alone has 
the experience to exploit 
this magic to its fullest 
in behalf of your product. 
Our packaging staff is 
at your service — 
For packaging that sells at the 
point-of-sale and resells at the point-of-use. _ 


PLAX CORPORATION 


Gan } WEST HARTFORD, CONNECTICUT 
y 
w+ Plax Canada, Ltd., Montreal & Toronto 





Leave Your 
Liquid Filling Problem 
to a Specialist... 


Your production line requirements may be _ U.S. Model B-49, Straightline 
Vacuum Filler. Adjustable for 


a problem to you but they are a-b-c to our aul ty pes of contacners 
staff of liquid filling specialists. 


With a wide range of basic machine models, 

U. S. engineers custom-build each auto- 

matic filler to the specific needs of the user. 

Result, your plant is custom-equipped by 

specialists .. . at a cost competitive with 

standard equipment. Many years of day-in 

and day-out filling efficiency thereafter, vu. s Model B-2 Semi-Auto- 
justifies U. S. specialized engineering. —_ i. 
For quotations, state nature of product, 

containers used and production line ca- 

pacity. ““Rotary Filler Bulletin’”’ describing 

basic mechanisms mailed upon request. 


U.S. BOTTLERS MACHINERY COMPANY 


Nor Chicago 18, Illinois 


. Boston « New York « PHILADELPHIA « Houston « DALLAs « Denver «San FRANCISCO U.S. Siphon Filler, Improved 
offices: Los ANGELEes «SEATTLE + PORTLAND « PHOENIX « New ORLEANS ¢ TAMPA ¢ ATLANTA model. Stainless steel tubes, glass 
MONTREAL « TORONTO *« VANCOUVER *« WINNIPEG « EXPORT OFFICE: To.gpo, Onto lined tank. Dependable 











ry €e WAT t Every month the readers of MODERN 
. PACKAGING request thousands of informa 
tive booklets, ( atalogs and other public ations 


AVERY which are listed in the Manufacturers’ Lit 


erature page. This service to our readers 


\p)\N\p MUA Re makes it simple for you to send for the 
Paar MY 4 y 2Gs -T literature you want 


LABELS 
available now! Others use it, 


in provement In pressure- 


ia aant why don't you? 


the pioneer makers of The Manufacturers’ Literature page is 
ve labels for those ert printed on heavy colored paper, so it’s easy 

| to locate in each issue. All you do is circle 

the items you want, fill in the free reply card 
e e e Write for free Perma-Grip samples — try und mail. And before long, you'll receiv 


em yourself! See how they stick to the literature you have asked for 


package or product Take advantage of this free service vithout 
further delay. Turn to the Manufacturers 
AVERY ADHESIVE LABEL CORP., custom div. 128 Literature page now! 


Yew Y k € . 608 ith Dearborn Street 


aif a Ave M via alif . ffices in other Pr 


A Service of MODERN PACKAGING 


A Breskin Publication 
575 Madison Avenue New York 22, N. Y. 
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ANOTHER FLEX-VAC VACUUM PACK 


"... but these franks always taste better l" 


And there are two good reasons, lady. 

Quality products, care fully and uniformly processed 

. and Flex-Vac high-vacuum packaging to hold the 
original full flavor and peak freshness inside every 


pat kage ° 

Flex-Vac transparent packaging is insurance that 
the product open d in the home kitchen always tastes 
and looks exactly the way it did at the time of 
pa kaging. 

Flex-Vac, the only genuine high-vacuum packaging 
process, is the answer to the disturbing problem of 
brand identification for nationally as well as locally 
distributed processed meats, cheeses and many other 


foods. In the Flex-Vac pack, you know the quality you 
put into a product stays there because no flavor or colo1 
stealing air can spoil or discolor it in transit or undet 
the lights in the refrigerated display case. 

No one makes a broader range of packaging materi- 
als in roll stock or pouches, printed or plain, always 
engineered to specific requirements. Remember, too, 
that Flex-Vac is the only single source for packaging 
material, vacuumizing and sealing machinery and 
flexible packaging know-how. Write us about your 


package problem. ¥.4.12 


STANDARD PACKAGING CORPORATION TLEXVAC 


FLEX-VAC DIVISION 
For the LIFE of your product —Flex-Vac ... FIRST in flexible vacuum packaging 


GENERAL SALES OFFICES: 629 Grove Street, Jersey City, N.J. SALES AND SERVICE OFFICES in Atlanta ® Chicago ® Los Angeles ® New York 
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Mastery of 
GING 


Packaging is a fine art at Continental. Our artists work with a whole palette of colors, designs 
and packaging materials. They know how to combine them to make a product more alluring, more 
saleable. Millions of Continental packages each year attest to this skill. So why not give your 
product distinctive Continental ‘‘touch” —and see the difference. 


CONTINENTAL (C CAN COMPANY 


FLEXIBLE PACKAGING DIiVIiS!toOon 
MT. VERNON, OHIO 





